















































“Stop Jones & Co.'s Credit” 




















At a Glance 


lover y TT dy pleased 


Big order comes in from Jones & Co. 
He has his doubts. 


except that office kill-joy, the credit man. 
He steps to the ledger glances at the printed, down-to-the- 
minute balance and says tersely, “Stop Jones & Co.'s credit.’ ' 
no interference with the bookkeeper's work 


—— 


No time wasted 
no chance of a mistake 





bor a Burroughs Adding-Subtracting-Posting Machine has 
automatically computed and printed a balance on the Jones 
& Co, ledger page 

The posting itself is done more quickly and neatly than by 
hand and always accurately And without any mental effort 
whatever or possibility of error, the balance to the account is 


printed by the machine 


With the same Burroughs Ledger Posting Machine you 
can also handle all the other figuring of the ofhice pay roll, 
statistics, cost keeping, inventory. With it you can get out 
your statements to customers on the first day of the month 


for prompt collections 


Let us show you how others in your line of business Anow 
their customers’ balances daily, know their posting is accurately 
done every day, and know they can get correct statements 
off the very first day of the month. Send for our bulletin on 


Ledger Posting hy Machine 





Michigan 170 Cities 
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composed of managers and agents for the various office machines, devices and supplies, commercial stationery 
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Is for the Exclusive Use of Sub- 


scribers and Advertisers 


In the execution of its various commissions this bureau calls upon practically every member of the staff. 
It answers by personal letters all incuiries upon matters germane to the field, it furnishes special 
reports upon articles of office equipment, supplies names of manufacturers of any article 


wanted, puts man and job together, prepares advertising copy, furnishes lists of 
desirable agents and dealers in nearly every country, aids foreign dealers 


in securing U. S. A. lines and in many other ways performs useful 
service, all without charge. Subscribers in every land 
have made, and are making, good use of this 
bureau; manufacturers in every section of the 
field have had evidence of the service. 
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VAN DORN BUILT 


STEEL CLOTHES LOCKEES 


A New Field of Profit for You We carry 6,000 Lockers in Stock 


Every Dealer will find a splet We carry 6000 | ock of the sizes most 
nerd? . Van Dorn Steel Clot] 3 | P Chet i I il promptly. 
1 market and you need 11 t P 
More than 400,000 Lockers in Use 
During the past tv ears we have sold more 

There is a Good Demand than 400,000 locket [his year we are selling 

You n equip your department ° ° 

bn aS doing tan ea The Van Dorn Line is Complete 


You get in the Van Dorn line complete steel 

fice furniture fron teel waste basket toa 

The Orders are Usually Large er eee ae Se ak 

Most your orders will be for a fairly larg that offer r Let us send you 
uantity and it will b 


‘‘Makers of steel filing equipment exclusively for more than twenty years” 


Letter Fil Transfer Sectior Card Cas Unit Section 





Metallic Furniture Department, The Van Dorn Iron Works Company, 
Cleveland, O. 
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LOAN ARM 


TENSION MAIL CONTAINERS 


are used in every line of business and they 
cover the mailing needs of any and all of your 








customers. 


The Tension line includes open-end tension 
envelopes, double metal-clasp envelopes, single 
metal-clasp envelopes, metal-flap clasp envel- 
opes, document envelopes, photo-mailing en- 
velopes, filing envelopes, folders, mailing boxes, 
etc., etc. 


You will be especially interested, perhaps, 
in the Open-End Tension Envelope you've 
seen everywhere and the Metal-Clasp Envel- 
opes, one type of which is illustrated. 








Our book, ‘“‘Envelope Specialties,”’ is in itself 
: an education in mailing containers. Send for : 
Open End Tension . . ? Improved Double Metal Clasp 

the book. It’s yours for the asking. 


THE TENSION ENVELOPE COMPANY, Incorporated 
PIONEERS AND ORIGINATORS 
296 BROADWAY - - -  - = = = NEW YORK, N. Y. 


Factory: Bush Terminal. Selling Agents in Principal Cities. 
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“‘DORNETTE DESKS 


Extremely Popular 


























oa With 
Ray | Office Furniture 
Dealers 


Made as fine as the 
best kiln-dried hard- 
woods and_ skilled 


workmanship can 






make them. 
Patent) Typewriter 
Desk Write for 
Machine needs no fastening Catalog 


THE J. DORNETTE & BRO. CO. Cincinnati, Ohio 
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“The Exclusive Feature is a Winner” 


Says the old Typewriter Salesman 


Yes, and an absolutely dead-sure winner when it is on the 
Remington. For then the Remington, always invincible in 
quality, becomes doubly invincible. 


The Improved Model 10 


REMINGTON 


Has many features which all buyers are bound to want, and 
which the Remington alone can supply. 


Chief among these is the 
IMPROVED COLUMN SELECTOR 


which quickly saves enough of the operator’s time to offset 
total cost of the machine. 


Official Typewriter Panama-Pacific Exposition 


Remington Typewriter Company 


(Incorporated) 


New York and Everywhere 





























chairs do, and won't break anywhere—the , 
simple, safe and silent tilting rotary office , 1. » ty 
chairs with the patent Marble & Shattuck 


1ron 
, >. 

That’s the Chair to Sell 
Other chairs have irons made to look like this, but while 
they copy the iron and chair pattern, tl can’t use thi 
principle of the fixed one-piece shaft. This basic M.& 5S 
patent prevents the “‘wabble.”’ 

Why not obtain the agency for the line that is standard of 


i i ili 
design, of workmanship and finish—the Marble & Shattucl 
line of chairs for offices, banks and all public buildin 





Sold only through the dealer 


Send for catalog and booklet ‘‘Revolution in Chair Irons"’ 











THE MARBLE & SHATTUCK CHAIR CO 
CLEVELAND, OHIO 





CHAIR IRON PATENT 





eeseue 


CHICAGO OFFICE: 600 So. Michigan Ave., H.G HUNN, Representative 
NEW YORK OFFICE 3815 Marbridge Bidg., A. B. HUNN, Representative 
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? = The Chair That’ de To Si 

: e air at’s Made To Sit In 
t a 
Safe to lean back in, that adjusts easily and as 
staysadjusted, that can’t break where most : 
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No. S 10 


Perfection Pedestal Typewriter Desk 


Made with All Steel Roller Bearing Mechanism 
Write for Catalog 


J. F. DIETZ & CO., 4851-71 Spring Grove Ave., Cincinnati, Ohio, U. S. A. 
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"The Machine You Will fi ventually Bu “uy 
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Protect Your Business 


« 
Ce  &.S 
SP i? With Meilicke Sight S 
Cas I ellicKe Sight Systems 
YS 
Fos 7 
PH It is vitally important to your business to know what collections shall be 
vo 
a” made today—tomorrow—and on day urn Here j is the system which makes 
it impossible to miss these dates—which flags your attention automatically. 
s Meilicke Sight Systems insure your collection department against errors. Loose leaf 
- —vyet permanent—every tab always in sight—no other system gives you such a ready, 


steady rein on your business 


Meilicke Systems think for you—Make mistakes impossible 


Meilicke Sight Systems practically do your thinking for you. They take burdens off your n rv that make vou 
more efficient and worth more to your busine Accounting and cleri al departments in every ‘kis 1 of business need 
For regular ledger work it 1 ‘the modern labor-saving and time-saving method. For collections it is 


Meilicke Systems. 
positively and absolutely without rival. For the insurance business and for the loan department, Meilicke devices are 
at once a protection and a help, and pay for themselves over and over again in many ways. 










Active ye “EK 
. - oe. 


Phone List 







Collection 
Ledger 





Household Ledger 








Here is the handiest little device n t 
market Puts every name eve a ee rhe Meilicke H i Ledger t 
\ want righ 7 é, san Sa as tem into the keeping of household a 
retical index. h Made of unts. Enables you to know exactly w 
: ’ - an -< 7 th Ss f + hon r livided 
steel, black rubber finish, same as phor Pl. ao ve tee Bag ne ey ee . 
ay Ledge Renewable scratch pad tnetd. vend aces every accou f at the finger tip 
Collection Le ger for use, only $1.00 he active phone t \ few cents ea ur for cards will keep up 
, pagenors ® the Ledger indefinit Price, $2.50 


is also made with speci 
* 


alin ot Aewnte ee oS 


12.00 : 
for live-wire district managers. Write or wire today for our proposition. 


Write for free trial offer 








Meilicke Collection me “A”, at $15; Collection ” 
Ledger oR, at $12; and the Meilicke Collection Reg Mail the coupon above for descriptive circulars on all e Sig 
ister, $15, are all three worth your cas eful investigatior Systems, and details of our free trial offer. Meilicke Sig are st 
a is impossible to overlook a due date with the Meilick« : - , 

radically differe nt—so essentially practi al—that we ar to place 


ollection Register. With 20 accounts or with 9,000 
ac counts, it 1s equally efficient. them on a “‘make -good”’ basis. 


Meilicke Calculator Company, 350 North Clark St, Pin Ill. 


Simply mail the coupon for fact 








A Celluloided Tab Guide with a Removable Label 


Patented SZ Easy Seller—No Competition—Liberal Profit 


The guide is made of our genuine heavy pressboard; 


a — 
Insertable Cehiyd Tip 1 ° ; V]qa] ] 
1 a | the tab is made of that clean transparent celluloid 


that is so pleasant to handle; the label is as big as 


the tab and none of it 1s hidden. 


amenieiniiniel Nuloid ap- 
o—| olied age ce aay The celluloid is made a part of the pressboard by 
s providing a snug apertur our own heat process of attaching Choice of trans- 
~ for receiving labs parent tab colors Red, White and Green. — Label 
a ea are stocked blank: for Towns, Names and Alphabet- 
- . ical or can be specially printed and typewritten 


Here is your opportunity to outsell those awkward 
Metal Tips. Let us help you. Ask for our Insertable 
Selling Plan. 


oe oo ‘The Wabash Cabinet Company £;, pairs where wot at pres 


Quality Filing Cabine System 
Main Salesrooms, Executive Offices and Factories 
Est. 1883. Wabash, Ind. 


and Supplies for Filing Cabinei 
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ie ENDS the two evils of the typewriter busi- 


mess—excessive repairs and “‘trading-out.”’ 



























It was invented and is built by men who held firmly to one purpose—to create a type- 
writer which will do more work and better work in less time and with less effort. 


Why the big business buyer chooses the Royal 


Big business buys resu/ts. Big business considers a purchase of Royals an smvestment, not 
an expense. Big business demands a typewriter which will do the fmest work in the 
quickest way, which will do more of the work and eep on doing it. Big business chooses 


the Royal—and anything which will win in the purchasing test of big business is 1004 right. 


Why the stenographer prefers the Royal 


The Royal is instantly adjusted to the sdividual touch of the operator—taking the grind 
out of typewriting. Every shift, change or adjustment is made without rising from the 
chair. ‘The Royal takes a wider sheet of paper when required. ‘The Royal bills and 
charges and writes cards for index or filing systems without an extra attachment. The 
Royal turns out beautiful work—and more of it with less effort. 


Why the employer likes the Royal 


Letters written on the Royal breathe distinction—clean, clear-cut, perfect work which 
carries a good impression. The Royal 








is not ‘“‘out of commission’”’ for excessive 


° ° . ° — ‘*Re ree ¢ ~ 
repairs. More work is done in less time. rags! “nr ( it 
It means easier work for the stenographer Solved’’ tell how to cut \¢ ctf 


and improves the service of the office. 
It is a money-and-time-saver from the 
day it is installed. 


Get the facts. Know the Royal. Telephone or write 
any of our agents or branches for a demonstration. 





Write today for these free Zz 


the cost of typewritten let- 
ters—save operators’ time 
your correspond- 


A postal 


—give 
ence ‘‘class."’ 


brings them now 











ROYAL TYPEWRITER COMPANY, Inc. 


Branches and Agencies the World Over 


Royal Typewriter Building, 364 Broadway, New York 
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a Mier manufacturer of business equipment 
who does not exhibit at the Annual New 


York Business Show is not doing justice to 
his product.” —Statement of a prominent exhibitor. 


The 12th 
Annual New York 


Business Show 


will be held at the 69th Regiment Armory, Lexington Avenue, 25th and 26th Streets, 
New York, October 25th to 30th, 1915, inclusive. 


A large number of the most prominent manufacturers of business equipment have 
engaged space and will exhibit their latest products. 


Everything that years of experience suggest will be done to secure the right class of 
attendance and make this the biggest and best Business Show ever held. 


This Show presents to manufacturers the one big opportunity of the year to meet 
their customers and prospective customers face to face. 


Join other successful firms and make the Business Show your salesroom for the week 
of October 25th to 30th. Have your best salesmen on hand to meet the thousands of 


buyers who will attend. 


There are a few very desirable spaces still available. Prices are moderate and in- 
clude everything necessary for the installation of exhibits as well as admission tickets for 


you to distribute. 


Floor plan, list of exhibitors and full information for the asking. 


ANNUAL BUSINESS SHOW CO. 


FRANK E. TUPPER, President NATHAN W. TUPPER, Vice-President 


150 Nassau Street, New York 
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“T never saw so many 
valuable exclusive fea- 
tures on one typewriter.” 


| That is what one prominent business 
ban seetee man said after he had witnessed a 


demonstration of the 


MODEL 10 





If you haven’t seen this model, a demonstration will be just 
as much of a revelation to you. The instantly interchange- 
able carriages and platens, the tilting paper-table which 
makes corrections easy, the combination column selector 
and decimal tabulator, these and other exclusive features will 
convince you that the Model 10 Smith Premier Typewriter 
is the last word in new ideas and new developments. 

And underlying all these new 
features is the Smith Premier 
construction—the ball bearing 
construction—which makes the 
words ‘Smith Premier’’ a syno- 









nym for pee od Ww rk, Casy work and 
prolonged wearing qualities. 


329 Broadway 


New York 
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Bill, Leiter and. Cap sizes. 


And the com ete line of Horizontal; 


Sections and Half Sections is almost ready ! 
Our superior finishes are rich.“ ¥ and 
E” Olive, Oak and Mahogany. 
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New Wiad E” SPRING 


LATCH. See descri p- 


‘tion above. 










jb prices alone are proof positive that “Y and E” have simpii- 


nufacture while adding fe 


Lae increase ! 





Angeles. 
Scary Mi 





Co., Ltd., Toronto. 





WATE MATTAMHVTUM TAEAAUMMH TT 


“Leaders of the World” in Filing Devices and Office Systems— Wood and Steel. 
Ask or Send for “ Y and E” Steel Folder No. 2484. 


AAA 


eatures that would have warranted a 


YAWMAN «> FRBE MFG.(0. 
972 St. Paul St. Rochester, N. Y. 


Branch stores in New York, Newark, N, J., Boston, Philadelphia, Washington. 
Chicago, yaar City, Cleveland, Buffalo, Pittsburgh, San Francisco and Los 
nts and dealers in all cities. Look us up. 


In Canada, The Office 
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Mr. Bookkeeper !— 


Put yourself on the sales force. 


Mr. Executive !— 
Secure absolute daily control of your books. 


Safeguard your accounts receivable as you 
do your cash. 
you benefit here, too 


R. BOOKKEEPER !— MR. EXECUTIVE! Mr. Executive! 
M Elliott-Fisher becomes your daily auditor—insures complete 


get together! Here’s a plan that will ben- -Pis! 
: control to the of « ry > , rc 
efit you both. ntrol up 1 th minute of every item on your books. 


WI y do ul balance ca h every day ? 
It’s no theory—it’s a thousand times proven fact—in Why shouldn't you balance your accounts receivable every 
] ? 
ld \ 


business just like yours. 
They’re even more important than your cash, because they 


Mr. Bookkeeper !—you become a represent the cash you'll run your business with next month. 
' Why shouldn't you have uniform safety and control ? 
sales producer! Elliott-Fisher will safeguard your books against the human 


element—and will introduce economy besides. 


Figuring — tiresome additions and subtractions — pe n [That would be a good thing for your business, don’t you 
bookkeeping—the relic of quill days—they aren't real believe 
brain work for the man who wants a real job. Hunt- Read what Elliott-Fisher does for others in your business— 
ing errors — night drudgery —they don’t help you or Mechanically posts the ledger 

Mechanically figures each account 


the firm. 
= ; ; ; ; Mechanically balances each account as posted 
The real 20th century job is not doing mechanical , i 
| i ; ’ ‘nal oa Mechanically produces monthly statements 
— ™ 4 recting . che - WOTK one Va 1 | : ; 
WOrK DUL dire the mecnanica nay : Mechanically furnishes a continuous journal of all 


‘ 1 
+ + 


machine—and then making the most of the results t and credit transactions 


Mechanically totals all debits and credits 


Slliott-Fisher, The Bookkeeping Machine, will be a . 

Elliot ish T, ie Bookk © —s . . Mechanically shows how each account stands up to 
right-handed assistant to you—will add, subtract, write ‘ion anki 

for you—with mechanical correctness— with neat, Mechanically proves its accuracy 

easy-to-read type-printing. Machinery never takes a All at one and ame operation. 


Figures don't lie with Elliott-Fisher 
helping your bookkeeper to make 
himself a better sales asset and a bet- 
ter credit protector to your company, 


man’s job—it broadens it. 











Elliott-Fisher will enable you to use simpler, quicker methods 
ways that are easier to adopt. 

Elliott-Fisher will spare your brain for work that is worth 

more to the boss and the firm 







You take the figures—analyze them. You show the boss what link 
are worth pushing harder, what customers are dropping back in pur- 


chases and need “punching up.’’ You go after collections, study credit 
You help to produce sales and prevent losses. You become a sal 
guide. You make the firm’s history to date an index 
for the future—not mere pages of histor) 





May we send you 


Son piu terat it will show just how E 
g methods without difficult f ar kind 
Plea mention your business « 








Elliott-Fisher 
Lepeerthear tear so cry de syne 


rk,d irsements, re pit t 
; ‘ , ' 
- 


Elliott-Fisher Company 
82 Cedar Street Harrisburg, Pa. 


[Gi om 


| An Opportunity i 
Clean-cut, reliable 
men who can qualify I 
to sell are offered an 
interesting and prof- 1 
itable vocation with 


| Elliott-Fisher 
a en 
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+] price will double your 
— sales in copyholders 


The hwrns is the only practical copyholder that sells at this price. 


Sell the urns Copy holder because it is the shows the operator where she left off and 
only practical and substantially built copy- avoids costly mistakes; the rubber ring in the 
holder that sells for $1.50. Simplicity, base protects the most highly finished desk; 


durability and a popular price are the sales takes any standard size note book and is 
beautifully finished in bright nickel with 


begetting features of the Pyurns . rhere are gloss enameled base. 


no springs or thumb screws to break or work 
loose; the shelf is adjustable to any angle and If you're a live merchant we want to 
instantly locked; the spring line indicator hear from you. 


Write today for discount and sample copyholder at our expense 


AMERICAN ELECTRIC CO. *esr:'sts? CHICAGO 


Manufacturer of 


Adjustable Office Specialties 





August, 1945. 





Price 
Write today for 
; roft - aking 
Heavily nickel plated with P +o ge thee - re 
black gloss enameled base dealers 
Takes standard size note 


book. 4 $1.50 


Copyhoider 

















You Can Sell This Cabinet 


Red Hot Clinchers That Make It a Whirlwind 


The only metal typewriter table-cabinet made. Takes 6 sq. 
ft. less floor space than clumsy wooden desk. Looks better, lasts 
forever. Sells for practically the same price as wood. 

The 15 Day Trial Plan is doing wonders for dealers. Any business m: 
will accept the offer. Our records show 99% of them buy. This means lot 
of new business for you. 

Our national advertising campaign helps make sales easy for you. Big and 
steady profits. 


TEEL TYPEWRITER 
TABLE-CABINET 


Indestructible rigid steel frame. No “catch-all’’ drawers but ample spac¢ 
for full week’s supply of statione ry. Built-up wood platforms, silent under 
operation. Easily moved to follow the light, or from room to room, or out 
of way. Lever raises casters and makes cabinet rigid. Dust proof, self- 


locking roll-top. 
or Dealers everywhere are making money selling the 
uN 100 c Practical “Uhl.” Write us at once for our special proposition 


ou The Toledo Metal Furniture Co. 


2621 Dorr Street, TOLEDO, OHIO 







15 
Days 





CLOSED 
\ manufacturers of Typewrit 
r Stands and Chairs; Magazine 
ind Catalog Stands; Mercantile 
rables; Adding Machine Stands 


ctory Stools and complete line 
of Soda Fountain and CafeC hairs 
and Tables. Write for free catalog 











Build Profits Now 


Commencing in the middle 
of the summer by selling 


“STEELCRAFT” SECTIONAL 
GEILINK FILING CABINETS 


Maximum service is produced at a low price thru economy and 
efficiency of design. These cabinets require less investment than 
other lines and offer greater profit They present fine opportunities 
to turn the dull summer months into a season of good business 





Some excellent territories are still open. Get our prop- 
osition—a better or more liberal one has never been offered 
in the filing cabinet field. 


Let us tell you more about this Catalog 


and complete information given upon request. 


THE MEILINK MFG. CO., TOLEDO, OHIO 





No finish top 






required 


No 
reducing 
top 
required 
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MOST FOR > 
THE MONEY 


Service-Giving, Wear-Resisting Construction; 
Great Capacity, Ease of Access and Handsome 
Finish Combined in these Popular 


ffi No. 421 
Letter Files 


It is generally conceded that this practical style 
of construction is superior to any other. Each 
of the 30 frame-joints in this file are interlocked, 
glued and held with two screws. Racking is 
impossible. Cabinets are practically wear-proof. 
Drawer sides are full height. Drawers are 
dust-protected and equipped with self locking 
follow§blocks. 


Indestructible Rollers under points of greatest bear- 
ing make drawers roll easily, even though filled 
to capacity. These files answer all require- 
ments where utility, service and accessibility 
are considered in making price comparisons. 








This is but one of a complete line of cabinets for 
filing almost any standard business papers, 
index cards, catalogs, ete. There are 10 kinds 
of drawers for filing the papers, reports, data, 
etc., usually used in business or professional 
offices. These drawers may be combined as 
needed in cabinets of any required capacity. 
Legal Cap, Invoice,and Letter Size Files made 
in two, three and four drawer heights, capacity 
5000 papers per drawer. Your customers will 
appreciate your calling their attention to this No. 421 

opular line. Our extensive magazine advertis- : 

te stimulates demand and makes sales easy. Get Catalogs of fee Products 
Our Lines include four kinds of filing devices 
at a wide range in prices, two complete lines 
of Sectional Bookcases, Sectional Music Room 
Furniture and Stationery Specialties. Our 
discounts are liberal. Our dealer-co-operative 
policy has the hearty approval of dealers 
everywhere. Why not get tint 9s now? 


The Sf cl tb Ma Manufacturing Co. 


162 Union St. 
Monroe, Michigan 


New York Office—75 John St Chicago Display —511-515 8. Wabash Ave. 
Canadian. Makers— The'Knechtel Furniture Co.,fLtd., Hanover, Ont. 
GY 


Full Height Drawer Sides TTT 
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Keep in touch with the 
New Stores opening 
in your vicinity 


all 





Traxler Co's Pattern Dept. Dayton, Ohio 


When Planning a 
New Store 


or Replacing Fixtures 
bear these facts in mind: #/&& 
Sectional Display Cases are 
made in large variety of 
styles and sizes. Expensive 
special work isseldom required; 
that sectional cases may be 
moved about when you change 
your location and unlike built- 
in cases, they never lose their 
value. They cost no more than 
"stock" cases and are far more 
practical. 


W. C. K. Bradford Co. 
installed a row of We Sectional 
Display Cases to accommodate their 
well assorted stock of Stationery 
Specialties, Blank Books, Blanks, 
Blotters, Etc. That they are highly 
pleased with the installation is evi- 
denced by their frank expressions 
of approval to all who inquire. 


H. P. Ripley of Leaven- 
worth, Kansas deals in Photo- 
graphic Goods, Cameras, Sporting 
Goods, Ete. His enthusiastic en- 
dorsement of H@@ Sectional Display 
Cases came unsolicited and expresses 
his special satisfaction with the 
cases with wood-panel doors for the 
storage of Photographic Dry Plates, 
Films and Printing Papers which 
thus get the necessary {protection 
from direct light. 











| 


} 











Dorrance & Garrison's Drug Ste at Wyando' 


Sie Sectional ] 


are Expansible, Easily N 
tain Their I 


For Stocks of 

Books, 

Typewriters, 

Stationery, 

Drugs, 
Photographic 

Goods, 

Jewelry, 

Groceries, 

Dress Patterns, at 


Etc. Ete. 





Rie Pais 


¥ | me 




















Display Cases 


Moved and Always Re- 
Full Value 


Large Variety of 
Sections for 
almost any 
Storage or 
Display purpose 
may be had in 
many 

woods and 
finishes to 
harmonize with 
interior trimming 
etc. 











Lane Dry Goods Co’s Pattern Dept., Los Angeles 
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ms - or soa | |~ Our Service Department 
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is at your disposal---Let us 
help you make your sales 






Sf Sectional 


Display Cases 
Growing in Popularity 
Progressive shop-keepers every 
where are recognizing the 
many advantages of the Unit 
or Sectional Principle as ap- 
plied to Store Fixtures. In al- 
most every stock there are cer- 
tain items which should bedust- 
protected, yet displayed so ex- 
amination is easy. A stack or 
two of #2 Display Cases 
frequently solve the problem. 


Typewriter & Office 
Supply Company use Sec- 


tional Display Cases as counters for 
the display and storage of miscellan- 
eous stationery items. The Cases in 
the foreground consist of two rows of 
sections set back to back on double 
bases and covered with a single top. 
The advantages are obvious. 


Horders Stationery 
Stores, six of them, are all 
equipped with #2 Sectional Dis- 
play Cases. One after the other and 
as soon as new stores were acquired, 
oft Cases were installed. All Quart- 
ered Natura! Oak is used, giving a 


cheery, business-like appearance. 
The judgement of so ‘prominent an 
authority should influence you favor- 
ably toward the product of 


The #W& Manufacturing Co. 


162 Union St. Monroe, Mich. 





| 
| 
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Sectional 


ookcases 


Sell Readily for Home or Office Use 








These Special Constructional Advanages Recommend Them To 


= mm 


—=-, 








Wt Mission Style Bookcase 


Discriminating Buyers: 


Dust Shield encloses the book- 


space so no dust 
can accumulate on top of the books or 
get into the section. Thru the Dust 
Shield is riveted the 

Door Guide °r Equalizer which 
controls the action 
of the door. This Equalizer is made of 
stee], fastened so there can be no way 
for the door to travel except straight 
forward and back. The doors do not 
stick or bind. 


Removable Doors Poors 


may be 
lifted off their hangings quickly in case 
of'any emergency or if glass is to be 
cleaned. The Dust Shield and other 
dust-protecting features of these sec- 
tions form an air-cushion so the doors 
do not slam when closed quickly. 


Shipped Folded Flat 


Each Section is set up while is process 
of manufacture and is folded flat when 
finished and ready to ship. Thus per- 
fect fit and ease in assembling are as- 
sured. Each section is packed into a 
separate crate and these individual 
crates are securely packed together for 
shipment. A saving of about 45% of 
the transportation charges is affected 
thru this method of shipping. 


Made in Sliding and Receding Door 
styles, in Standard and_Mission Designs 
and in a large variety of woods and 
finishes. 


























GET /223- CATALOGS TODAY "tr omy fan om poctperation and 








The Js Manufacturing Co. 


162 Union Street Monroe, Mich. 


New York Office—75 John Street 


Chicago Display — 511-515 S. Wabash Avenue 


Canadian Makers —The Knechtel Furniture Co., Ltd., Hanover, Ontario 
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Gi, File Desks 














Keep your letters, cards, contracts, 
catalogs, order forms, documents, 





Use file cabinets in the place of ordi- 
nary drawers, because drawers are etc., in scientific order—indexed, 
good only for useless flat storage. ready at hand and up to date. 
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The New Woodstock Visible 
Silent ‘Typewriter 


Standard, in shape, weight, equipment and de- 
sign. Has ball bearing carriage, two color ribbon 
device, and all other necessary conveniences. 
Twenty per cent less parts than any other 
standard machine, and has a greater percentage 
of hardened steel parts than any standard 











machine of simple construction 


With our new sales plan it sells with 


Agents wanted for the United States 


and foreign countri 


SSSSSSSSSSSSSSSSSESES 


Simple—Durable— 
Artistic— Efficient 


Manufactured, Sold and Guaranteed by 


Woodstock Typewriter Co. Woodstock, Ill. 


SSSSSSSSSSSSSSSSSSSSSSSSSSSE 
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HE Irving-Pitt Manufacturing 
Company carries the largest 
number and variety of Stock 


Forms and Devices known to Loose 
Leaf. 


By “‘Stock’”’ Forms, we mean Forms 
that are on our shelves in sufficient 
quantities so that practically any order 
can be filled and shipped the day 


received. 


The same organization that makes 
this condition possible, also enables 
the Company to execute made-to- 
order, or Special Forms on a remark- 
ably rapid schedule. 


Dealers who are not acquainted 
with our Special Order Department 
can well afford to investigate. 








Irving-Pitt Manufacturing 
Company 


Kansas City, Missouri 
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| Here’s a PLAN that 
Moves your pens from = 












Yes sir, we mean just that! It 


literally “reaches” down into 





your pen case, lifts out the pens 


and slips them into the pockets 





of your customers. 








There’s no hedging in that statement — no “ifs” or “buts” — no con- =7 

ditions. | We come out flat-footed, in unmistakable terms. How can we = 

be so absolutely positive about it, you ask? Because We are basing our 2 
statement upon the ACTUAL EXPERIENCE of our customers Who used = 

the PLAN in the past to speed up sales on = 

= 

= 

4 





I 
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if) _Self- Filling 
“Y Fountain Pen 


] 
| 
Hi 


| NON-LEAKABLE ] 
Next to the Xmas season, September We call it our ‘Opening-of-School Plan” a 

is easily the greatest month for fountain and everything in it is wholly FREE to = 

pen sales, so NOW is the time to push you. Just fill out and mail the coupon = 

‘em by using this money-making Plan to below and we will immediately send you = 

bring students to your store. a Folder describing the entire PLAN so = 


And bringing people to the store, it you may look it over. And it attaches 


will prove a sales-maker on other mer- 


chandise you carry besides. Conklin Pens. 


no obligation to you, either. 





‘KN ti 


CUT HERE) 








| 
HUM Aadladl 


The Conklin Pen Mfg. Co., Toledo, Ohio OP 


i Gentlemen: Vithout obligation to us, please sen 
The Conklin Pen Mfg. rn Folder of your a School Plan.” " . 
166 Conklin Bldg. Toledo, Ohio, U. S. A. Name 








| Address Sseeeeoes oseseeoescoe 
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[mperial Sectional Card Cabinets 


and Sectional Post Feature 


No 53 | Sinele Drawer Cabinet, 
" quar 1 oak 
and birch mahogar ed 


tered golden 
lV fHinicl 








DEPT. C 
208 W. Monroe St., Chicago 


















»Yyouand Your Customers 


WILL BE SATISFIED ~ 


WITH CFO ES BIANKs 


FOR, 


‘STOCK CERTIFICATES: BONDS : DIPLOMAS - BANK FOLDERS: 
TYPEWRITER RIBBON anp CARBON PAPER COUPONS 


ANEW LINE CHECK BLANKS Now READY 


LITHOGRAPHED CALENDAR PADS 
165 STYLES anp 3 DAILY DATE PADS ror 1916 


a Corporation Record BOok tnar 


CAN BE USED THRUOUT THE UNITED STATES AND CANADA 











SD ee GHIGAGD 


ARMIN 
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ONKEN [MPROVED AND RECONSTRUCTED Y OUNITS 








BESIDES THESE 4 WiINDow TRIMS 


THERE ARE 496 More in Tuis SET oF 
j STATIONERY STORE FIXTURES 
























Full Set No. 20 























50 WINDOW TRIMS LIKE == 
ake) 


ONKEN 


: INTERCHANGEABLE ie — _ —_ ——— 
= WOOD WINDOW DISPLAY FIXTURE — This Means Each Trim Costs You About 


ae) U i iTS = 5 cents Each. 











---- —t 









par nr =e —— BS This Also Means That This Set of Display 
0 Se T= 4 Fixtures Will Last 10 Years. We Guarantee 


COUNTRIFS —————— = co saa aa : 
The Storage Chest. The 89 YOUNITS that make up this set are put [his Since the ONKEN Interchangeable 


up in A HARDWOOD, HINGED LID STORAGE CHEST (oiled _YOUNITS Have Been Very Much Improved 
finish). A gocd place to keep any part cf the set that is net be:ng used and Reconstructed. 


They Are Now Made With “No Screws Screwing Into Wood.” 


Catalogue on Request. 





THE OscAR ONKEN CO. fourth 4ve. Cincinnati, Ohio 


Address ali Correspondence to Cincinnati. 


Stock Carried in Cincinnati, New York, San Francisco, Canada, England and Australia. 





ORDER THROUGH YOUR JOBBER OR DIRECT—]MMEDIATE SHIPMENT 
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‘‘The machine that does things’”’ 


: 
} 
} 
; 
/ 
; 
: 
- 
' 





Fastest for the expert— 


Fastest for the novice 






















Dal 
=” a 
is first of all an Adding Machine. 


For plain, straight adding and listing it has no equal Z 
On simple adding and listing it has set many a new rezord ; 
under conditions as divergent as the varying activities of 
commerce afford. 
But the Dalton is something more than simply an adding and 

listing machine. It is a calculating machine as well, capable of doing 
everything that can be done by any other calculating machine on the market. 
Easier, in fact, than any single purpose machine performs its solitary function, 
the Dalton attends to its numerous duties with increased speed and efficiency. 

The small and compact keyboard of the Dalton makes touch operation 
easy and practical, a thing that has heretofore been impossible on the adding 
machine because of the large number of keys. The practical value of this exclu- 7 
sive feature of an adding machine cannot easily be exaggerated. 

To summarize: The only machine operable by touch method, the Dalton 






also stands as the simplest adding and listing machine that ever found its way 
into a business office; the fastest ever touched by the fingers of an operator; 
the most versatile that ever brought relief to a weary brain; and the most 







durable which it is possible to construct of high grade material. 






Send for booklet. 


The Dalton Adding Machine Company 


4240-4260 Beech St., Norwood, 
CINCINNATI, OHIO 
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We Believe This Is Good 
Dealer Policy—Do You? 


‘+. give each dealer in the “‘Allsteel’’ 
Line a range of equipment that 
will meet every filing need, from the 
little fellow with ten letters a day to 
the great corporation with as many 
thousand. 
And to co-operate with the dealer 
in every way, with the aim of reducing 
his selling cost to the minimum. 








The 


Line 


is standardized and complete. Uprights, Wydesteels, U-nettes; more than two 
hundred different sections in all. Safes, Bond Boxes, Letter Trays and Waste 
Baskets to match are included— Filing Supplies too. Expert designers and 


builders also, are at immediate command for special built-to-order job 


As aids in selling, each dealer is protected in his territory with the same con- 
sideration which is shown in furnishing him the best equipment we have to offer. 


Experienced District Managers are willing and ready to give valuable advice 


and personal assistance at any time. Special factory representatives bring into 
his field their broad training in planning and selling filing systems and equip- 
ment. The little helps not ordinarily given are common with the Allsteel dealer. 


Live prospects are created by nation-wide advertising and frequent mailings 
of business-building literature These are referred to the dealer to be closed with 
very little expense on his part 

And finally, assistance is gladly given on local advertising and displays and 
special selling events. 


may still be opportunity in your territory for an 


Allsteel Dealer. If you’re interested write for full en al TDD 


aS 1 . . » 
Trade Mark etails at once. , Trade! 
Reg. 1 S. Pat. Of. d Reg. U.S. Pat. Off. 


The General Fireproofing Co. 


3678 Logan Avenue, Youngstown, Ohio 


Ce rr Don’t you believe that a good dealer policy? There rere 


A Ol 





7 
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“AMFIL” 


PLATENS -PARTS- TOOLS -SUPPLIES 
“Best By Test” 
OUR SERVICE-PLAN TO DEALERS 
IS SUPPLYING A LONG NEEDED REQUISITE. 


PRICES are MorRE THAN CONSISTENT WITH THE 
QUALITY OF GOODS AND THE SPECIALIZED 
SERVICE RENDERED. 


A PARTS CATALOG oF unequacep 


COMPOSITION. WRITE US ABOUT IT TODAY. 
TO THE TRADE ONLY 


THE AMES & FILSTEAD COMPANY 


CHICAGO: 508 8S. Dearborn Street SA 
NEW YORK: S82 Duane Street I 
BOSTON AGENCY 


























tANCISCO: 58 2nd 8 
626 Champa Street Noe=—ser4 


























We’re Working With You 


Our confidence in the present possibilities of 
the rebuilt typewriter field has been fully justified 
by the results of our campaign to make it easy for 
dealers to sell rebuilts. Our sales depend on our 
ability to work with you. That’s why we are 
making a special offer on Underwoods and other 
standard machines which need only a little adjust- 
ing to make them look and act like new. But, 
more than that, we can supply you with machines 
in any grade from rough to thoroughly rebuilt, 
and all at prices which cannot fail to suit you. 








You won't have to wait for the machines you or- 
ore, © i der. Our reputation is founded on quality and serv- 
The Service you will ultimately adopi : * : i - 2 

ice. You'll get what you want when you want it. 











Try us with an order and see. 


GENERAL TYPEWRITER EXCHANGE, Inc. 


Home Office and Factories: 70 Washington Street, Brooklyn, N. Y. 


EUROPEAN REPRESENTATIVES: 


THORP & MARTIN TYPEWRITER CO., LIEBERT & MEYERHOF, 


79-80 Queen St., London, E. C., Eng. Hamburg, Germany 
Wholesale Distributors for Great Britain Wholesale Distributors for Continental Europe 
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The Sale of the Entire Output 


of the well-known VU. S. Steel Furniture Co. of 
Syracuse, New York, is now controlled by the 
Fireproof Furniture & Construction Co. 
of Miamisburg, Ohio. 


There will be no changes in the Factory organization of either Company. The two 
u : A pany 
plants will continue to be operated separately and under the same management as 


heretofore. 


Such an arrange- 
ment eliminates 
selling charges 
and makes possi- 
ble a reduction in 
the prices on Steel 
Desks and Tables. 
The same high 
quality which has 
been reached in 
the manufacture 
of this line will 
be maintained. 





We have taken over this output because of our strong belief in the future of the Steel 
Desk—the future of the Steel Desk is as great as that of the Steel File. 


This combination will help us increase our service to all Dealers and Customers, offering 
an output that will embrace every possible modern equipment, including Security Office 
Safes, Filing Cases, Shelving, Special Metal Furniture, etc., whether for Banks, Public 


Buildings or Commercial Offices. 


OFFICE SPECIALTY DEALERS—DESK DEALERS 


You will find this an exceptional opportunity to take on a modern 
line. Write us for territory and our new net trade price lists. 


FIREPROOF FURNITURE & CONSTRUCTION CoO. 
MIAMISBURG, OHIO 
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Why Does Uncle Sam 
Use Over 
30,000 Sengbusch 
Inkstands 


Look at the sectional view below. The float 
in the center keeps the bottle corked, and 
feeds just enough fresh ink to the pen at every 
dip. The ink can’t splurt, spatter, evaporate, 
or thicken. 


Every Sengbusch Inkstand means a satisfied 
user—and that counts with Uncle Sam. It 
would count with your customers, too. 





Made in America 


In our next advertisement we will give you 
ten other good reasons why the Sengbusch is 
the best inkstand for you to sell, and for you 
and everybody to use. 


Unless you are carrying a complete stock 
you are likely to lose some sales. 


Sengbusch 
Self-Closing Inkstand Co. 


400 Stroh Building Milwaukee, Wis. 






































YPEWRITER 
Ribbons and Carbon 


Papers are somewhat like 
men. There are very few 
articles made that are so 
different in character and 
makeup, and yet look so 
much alike as ribbons and 
carbon papers. 


The most desired qualities are 
not easily seen upon inspection. 


The A. & W. Line 


5 ata 
——E 
looks pretty much like others. The 
careful selection and testing of raw 
materials —the higher prices paid 
for better cloth, paper stock and 
colors—the fine grinding and _ thor- 
ough mixing of the color formulas— 
the extra time required and labor 
involved in making them better— 
the “know-how” and care of the 
men making these goods—all these 
are evidenced only under the stress 
of wear. 

Many dealers are handling A. & W. 
Ribbons and Carbons and find them more 
satisfactory from every standpoint. If 
you have never tested them out, write for 
samples and make your tests during the 


: ; 
quiet summer months. You will be repaid 
when the fall and winter business is on. 


The Ault & Wiborg Co. 


FACTORY AND GENERAL OFFICES 
CINCINNATI, OHIO 


Branch Houses in the Principal Cities 
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Business is sensitive; it goes only where it is invited, > a. and stays only where it 





Write For These Cards 


We arevery much interest- 
ed in the matter contained in 
your circular letter ofthe 5th 
inst. We feel that this post 
card campaign or co-opera 
tive plan will be productive 
of good results, and we will 
do our part in pushing this 
matter. (Name on request). 
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Jamestown New York 
U-s 
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is well treated.—Lewis 





Always Something New 


Art Metal is always doing 
something worth while — 
things other manufacturers 
say cannot be done! Just now 
we areonthe “homestretch” 
of a campaign that has been 
a very pleasant surprise and 
experience for Art Metal 
Agents. Wanttoknowabout 
it? Write, and we'll tell you. 

















Vol. » No. 








The Thirteenth Bun in the 
Baker’s Dozen 


Adams & White Co. have been 
selling stationery and books for 
years, and for some time they had 
been trying to find a line of office 
appliances good enough to get 
them this trade also. When they 
finally determined upon Art Metal, 
they found that 
things to give them which we do 


we had some 


not print in our catalogs. 

We helped pick out a represent- 
ative line of stock, and then sent 
two men to Buffalo to help ar- 
range the samples, put ina simple 
for ordering stock, 
»w displays,devise meth- 


sys.em new 
plan wind 
ods for keeping prospects’ lists and 
follow-up files, and to give the 
sales force a training in Art Metal 
saiesmanship. 


When 
through, every 
knew more about how to find pros- 


our representatives got 


man in the place 


pects, how to approach them; how 
Art Metal propo- 
sition, and how to close orders. 


to present the 


This is a typical example of one 
way in which we co-operate with 
Art Metal d 

Art Metal is the line which you, 
should handle. Write today 
for further information. 


ealers, 


too, 


We Supply Real Sales Helps 
— Read This: 


I have wanted to find time to re-read 
and again re-read ‘‘The Man in Your 
Store.” I have this to say: It is a 
Masterpiece; a work that every man 
engaged in business would do well to 
read and profit by, and personally I 


shall certainly profit by the good things 
that the little book contains. 


Thank you for placing my name on 
the list to receive “‘Art Metal Service”’ 
and “After Hours Talk."’ These bulle- 
tins are appreciated to the extent that 
I carry them for days back and forth on 
the cars home, and re-read them. 

Mr. Lewis’ “After Hours Talk’’ No. 1 


best things I have read in 
and it is to be regretted 


is one of the 
a long whil -™ 


that EVE merchant and clerk 
througho it pol country cannot have a 
copy 

OFFICE OUTFITTERS COMPANY 


Birmingham., Ala. 


Why, Certainly! 
We are sending you a list of seventy 
seven real live prospects in our territory, 
and any co-operation you can give us in 
the way of sending them advertising 
matter direct will be very much appre 
ciated by us, and we will take advantage 
of every opportunity that presents 
itself to sell them your product 


A DEALER AT LYONS 





| 
| 
| 











cradu- 


= 


equipment is 


Every Live Office Equipment Dealer 
Should Read and Heed This 
ye know why steel office 

ally but surely taking the place of wood. 
Wood is still use because it was first available, 
and traditions cling. But you know steel is fast sup- 


planting wood, and you know once a man uses a 
steel desk, or filing cabinet, he will no longer com- 


promise with time-wasting, inefficient wood. There- 


fore, ultimately a// office equipment will be steel. 


Why this to 


customers ? 


don’t you give information your 
By telling a man something that is to his benefit 
his confidence. If you havea 


to 


and profit, gain 


man’s confidence, 


you 
vive 


that man is going g you his 


business. 


Start now with us on this campaign for steel 
office equipment — make friends of your customers 


and increase your profits proportionately. 
the 


and as the manufacturers of three- 


as originators ot 


It is quite possible that we, 
this class of work, 


fourths of all the steel filing cases in use, can be of 
assistance to you, in furnishing information, data, 
etc.— and we take this opportunity to invite all 


dealers to get in touch with all new developments. 

Whether in stock Art Metal 
not—whether you evenintend to or not—fill 
Dealer’s coupon and mail it to us. Off 
mail with matters 


goods or 
in the 
and on you 
of 


you carry 


from us by interest 


Do it 


will hear 


and _ profit. now. 


ar 


Lice Pres. G Mer 


Gen 








Who’s Who i in Office wie som 


The Cargill Company, Houston, Tex. 





Who's Who in pe oston (us such glowing accounts of their 
ing the Terre Haute pronuncia activities that we call them 
tion) is The Cargi i Company. Pepple’s Pepper Ag y — they 
These people have such a “ ® ire so full of it. They have a 
Art Metal business that tl mighty fine store, as the phot 
sometimes order small stock “il shows you, and they know the 


4 


the carload. And recently th ey value of cooperation from and 


helped close an Art Metal order with the home office. The size 
for the Texas Oil Company the of their orders for stock cases 
size of which would stagger yo: makes us believe that general 

Our district manager, Mr. A business conditionsin Texas are 
C. Pepple, of Dallas, sends us excellent, despite the war. 


_Published by the Art Metal Construction Co., 38 Gifford Ave., Jamestown, N. “Y. 
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Our Quick Service Makes $ $ $ 
for Everybody 

By C. W. Strong, Purchasing Agent. 

In sending in an order for equipment 
recently, one of our salesmen asked for 
the best possible time schedule. 

The Production Department called 
into consultation the head of our Fac- 
tory and the head of our Engineering 
force. We analyzed this order and then 
gave it a time schedule, the same as 
we are giving all orders, with the result 
that the equipment was in the pur- 
chaser’s possession ten days before his 
building was ready. 

As a consequence of this, it was not 
long before this same concern had 
another order to place. ART METAL 
SERVICE had removed the obstacle 
which the salesman had to overcome 
when he took the first order, and it is 
with considerable pride that we note 
three more orders from the same people. 


SD ( 
J. B. Williams Co., Glastonbury, 
Conn., Says: 


Our metal equipment has been en- 
tirely satisfactory. 

We appreciate that we are quite a 
ways out in the country and therefore a 
great deal of our buying is done by con- 
sulting our catalog file. 

Fortunately we have never been able 
to test the Art Metal furniture in a case 
of fire or any other catastrophe. We 
are using metal file for our correspond- 
ence; also a number of small combina- 
tion sections in various offices for keep- 
ing card and other records. 

The chief advantage of Art Metal 
equipment is saving in space, neat in 
appearance, durability, protection, con- 
venience and ease of operating drawers 
which do not swell or contract under 
different weather conditions. 


Write Us For This Book 


I have delayed acknowledgin receipt 
of Mr. Lewis’ book entitled, “The Man 
in Your Store,”’ until this time for the 
reason that after reading the book 
through once, I felt that it was so good 
that a second reading would be more 
beneficial. I have had each one of our 
employees read this book, and I want 
to say to you that it has done more to 
increase the efficiency in our organiza- 
tion than anything that has happened 
since we have been in the business. 
There are so many things said that 
struck so close to home, that it has had 
the effect of making every person con- 
nected with our business sit up and take 
notice. A copy of this book should be 
in the hands of every manufacturer 
and retailer in this country. 

THE McMANUS-TROUP CO. 
Toledo, Ohio. 


This Coupon 


Should be filled owt by YOU and mailed now. 








! Art Metal Construction Co., Inc. 


38 Gifford Ave., Jamestown, N. Y. 

Check items that interest you) 

(No. 757.) 
for “Art 


Send me new catalog. 
-Enter my subscription 
Metal Service. 
seecee Write me about exclusive agency. 
.. Send salesman to see me. 


How do you co-operate with 
dealers? 
..Send free book “The Man in Your 
Store,” by E. St. Elmo Lewis. 
.. See letter attached. 
NIQIMNE ccccccccccccecccoccessccccscecsese® 
AAGATeGS 2 cc ccccccccssccseescessecee sees * 
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THE SAFE-CABINET 


(S-CIENTEST MODEL) 


Is a Light Weight SAFE in the sight of the 
Unde-writers’ Laboratories 

The Underwriters’ Laboratories classify fire- 
resisting containers absolutely according to 
their performance in actual fire tests and en- 
tirely without reference to trade names 

It is significant that THE SAFE-CABINET 
(S-CIENTEST MODEL) is the only fire-resisting 
container that has ever successfully passed 
the tests necessary to secure endorsement by 
the Underwriters’ Laboratories as a light 


capaple of protecting its contents 


continued, 


werteht sare, 


in fires of great severity long 

and from the violence that attends great fires 
THE SAFE-CABINET (s-cIENTEST MODEL) 
is made in 46 sizes and stvles to exa tly 
contain the filing devices of practically every 
standard make. When your customer needs 
anew safe for the protection of his present 
filing equipment tell him about the record of 
THE SAFE-CABINET both in the Under- 
writers’ tests and in actual fires of great 
severity through which has preserved its 


contents intact 


THE SAFE-CABINET COMPANY 


Originators and Sole Manufacturers 


Marietta, Ohio 


New York City 


Dept. FS 


Foreign Sales Dept., 18 Broadway, 
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WE CAN’T 


“‘Button-hole”’ You 


at long range and try to force our 
line on you. And we wouldn't do it 
if you were here talking with us. 
However, we can, with your permis- 
sion, present to you one or two out- 
standing facts and leave your de- 


cision to your own good judgment. 
That’s all we could do under any 
circumstances short of showing you 


Ramer 
Remanufactured 
Typewriters 


themselves and letting you compare 
the machines with the prices or show- 
ing you through our factory. We'll 
be glad to do both if you'll stop in to 
see us when you're in town. Mean- 
while, here’s something to think over. 


The Wholesale Typewriter Com- 
pany began business when there were 
only two kinds of typewriters in use: 
new and second-hand. With the 
advent of the company a new stand- 
ard of value was set for used ma- 
chines and the remanufactured type- 
writer came into existence. Since 
those pioneer days we have been 
supplying leading dealers. Today if 
you ask those dealers what they 
think of Ramer Remanufactured 
Typewriters inquire of reliable 
authorities in the field, you will 
ceive ample proof of the eminent 
superiority of our product and service. 
These are what you want. That 
which we have given so many 
dealers all these years we 
you. It will pay you to get in touch 
with us. 


Wholesale Typewriter Co. 


151A-153A Euston Road 
London, W. C., England 


SSE LS 


Or 


314-316 Broadway 
New York, N. Y. 
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Your Telephone Always Within Reach 
with a 


Western Electric 
Adjustable Telephone Bracket 


Steel pin 34-inch 
liameter insures 
rigid and perma- 
nent setting. 





No loose joints 
German silver tub 
ular rivets at points ( 
of greatest wear 





Greateststrain here 

special hardened 

j steel used in this 
link. 


Steel collars pre 
vent shock when 
arm is suddenly 
extende< 


| Easy operation 
* toggle joint with 
steel rollers. 


Rubber cloth pro- } 
tects desk - stand > 
from scratches ) 


Telephone cord 
easily attached to } 
bracket, without 
disconnecting, by 
means of remov 
able cord clips 
which also ot 


cord off desk 


It swings out over the inkwells and papers Western Electric Company 


( Substantial cast 
) iron base — three 
) types for mousing 


on any style of des 


without dragging them to the floor. Holds New Yo Kansas City San Francisco 
k h E . ll Buffalo Riche j M waukee Omaha Oakland 
any desk telephone. Easy to install. Newark Savanna Indianapolis Oklahoma City Los Angeles 
= : Philadelphia New Orlea Detroit Minneapolis Seattle 
Write to house nearest you for folder 445 BT Boston Houston Cleveland St. Paul Portland 
. Pittsburgh St. I ( Dallas Denver Salt Lake City 


A complete line of Sales Helps for the dealer EQUIPMENT FOR EVERY ELECTRICAL NEED 


t Electrically 











The most popular 
Top Lock Binder 
on the market. 
Metal Hinge— 
Metal End Caps. 


Three styles oy 
hinding. 17 stock 
sizes—low list 


high in quality 





This new ‘TOP LOCK” BINDER is fast being adopted by largest banks and business concerns 
The canvas binding has metal hinge, bevelled boards at same list as ordinary canvas hinge. Also 
carried with canvas hinge at substantial reduction from regular list. Send for samples. 


In Loose Leaf the C@VBCH Line Represents 


the most salable assortment of Ledgers, Binders and Accounting Forms. 


We would like to tell you more about it —our discount dealer helps, 

el A postal card will bring complete Catalog with full details. 
CHICAGO: THE Cc. E. SHEPI ARD CO. PHILADELPHIA: 
440 S. Dearborn St. LOOSE LEAF BINDERS AND SUPPLIES 422 Lafayette Bidg. 


303-311 Hudson St. New York, N. Y. 
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This walnut desk and chair were made specially for a bank by Stow-Davis. It is work, such as chis, that has given 
Stow-Davis the reputation they now have—they are known as makers of the highest grade office and bank furniture. 


Know them and their work—write for catalog 
STOW AND DAVIS FURNITURE COMPANY 
80 FRONT AVENUE GRAND RAPIDS, MICH. 


(om ft mwning i west ni LLANES MAT ORNL 08," 








Equipped Better Than Ever to Supply Our Friends 
With ° 





Supreme Typewriter Ribbons 
and Carbon Paper 


Our new factory is completely furnished with the most modern 
carbon coating and ribbon making machinery, which enables us to 
manufacture a product that is superior. Our line is extensive, in- 
cluding ribbons for all typewriters and for the Multigraph, Writer- 
press and other duplicating machines; also typewriter, billing and 
pencil carbons. 








You can make the Bucki line a money maker 
for you. Let us show you. Write for samples. 


The Buckeye Ribbon & Carbon Co. 


Manufacturers 


1265-1267 West 2nd Street Cleveland, Ohio, U.S.A 














THE ‘‘S. & P.’’ Check Perforator 


Insures Absolute Protection, as the Figures Are Cut Right Out of the Paper 





STYLE OF PERFORATIONS 
.{/No. 10, ENAMELED FINISH, $5.00 
PRICES: No. 15, NICKEL FINISH, $5.50 





The “‘S. & P.”’ will do all the work of much more expensive check protectors. It is the only reliable machine at a reasonable price 


CUSHMAN &» DENISON MEG. CO., 240-2 W. 23rd Street, NEW YORK 


'—— 
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BUSES men keep important 
records in their safes for 
security. 


The same good caution leads them to preserve 
the legibility of their records by using record 
books and ledgers made of 


(Brown's 
Linen Ledger 
Pap er 


It pays to sell books made of Brown’s—they 
unfailingly satisfy and upbuild your reputation. 
Brown’s never weakens or grows yellow with 
age. It preserves legible imprints for ages and 
bears permanent testimony to the soundness of 
your advice in advocating its use. Brown's is 
the universal standard. 
Send for Sample Books 


L. L. BROWN PAPER CO., 


E tablished 1850 Adams, Mass., U. S. A. 


FACSIMILE OF“ £2, WATER-MARK 

©)t; SVUTINT — Pais DA mt sal 

IONEOW IN S ri > IPAPIEIR C 
l wrurerm | rt TT ~ maa315) 
IUTONIEIN Jeb LEDGER 
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REAL FACTS 
THAT PROVE 


rHE 


CORON 


SUPREME FOR 
PERSONAL USE 


The Corona is the original folding 
typewriter 


ightest and most com- 


bar machine made. 


t enjoys the largest sale of any 
portable typew riter. 


It has more up-to-date features 
than any other portable type- 
vriter 


It is used in practically every 
department of the United States 
Government. 

It was selected by the Italian 
War Office in preference to all 
other machines 

The Corona is properly designed, 
honestly built and its makers 


tand back of it. 


are over 550 Corona sell- 
agenci throughout the 
more are wanted. 


Corona Typewriter Co., Inc. 
GROTON, N. Y. 
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The De[Uxe fine, Tray Binder 








Style B Tray Binder 


wok 


< ~\ ep 

~ XQ 

we oO! 

seated ~*~ spebemeen ONE HAND OPERATION — The finding, shifting and re- 

placing of the leaves in the De Luxe Tray Binder is a one- 

hand operation, leaving the other hand free to handle post- 
ing mediums. 


LEAVES CANNOT FALL OUT OF BINDER — The 


leaves, being locked in the binder by the locking post in- 


Designed Especially for Machine Bookkeeping 


Leaves do not sag and bind against each other 
when binder is open in stand—a common 
fault with all compression locked binders. 










\ 





Is serted through the solid round punching in the sheets, can 
Show x top cover reversed . ° e > mn ° ‘ 
forming two trays, each wit never be spilled out of the binder if it is accidentally 

Id the leave : 


a post to hold 
alignr 


dropped. 

LEAVES LOCKED IN OFFSET POSITION—The leaves 
are locked in the offset position so when you put your 
ledgers away at night, you can be sure that they will not 
be pushed or jogged out of place. 

NO KEY REQUIRED—You don’t need a key, either for 
a locking or unlocking—vou simply place the binder in the 
silane alll rack, pull out the two simple little clasps, lift off the top 





cover, and you are ready to post. 

GREATER CAPACITY—De Luxe Tray Binders can be 
filled right up to the full capacity. This means that 
three Tray Binders will do the work of four compression 
binders of the same rated capacity. 


= ogame Made in Three Styles— Meeting All 


Inserting locking post thru 
ld 


solid round punching. Holds e ° . 
the sheets securely whether Requirements of Mechanical Posting 


in regular or offset positior 





STYLE B—For bank ledgers and statement systems. An 
offset binder with extended covers to protect the sheets 
when shifted. Style B is used in the illustrations herewith. 
STYLE C—For commercial ledgers and statement systems. 
A practical binder for machine bookkeeping in commercial 
houses. Opens like a book. Leaves turn from right to 
left. No shifting. Binder built for speed 

STYLE S—For bank and commercial statement systems. 


Does not offset. Posts are removable. <A practical postless 





Placing bottom cover on t p 

cover and closing clasps at ee we , : ayes ‘eS a yh Pate , oe 

either end makes a binder out ledger when open, and a securely locked post binder when 
of the two trays. closed. 


FUCEOOEEOROEROEEOEOOEEGEOORCOEUGOOOOOEOONOOOOOEUGEOOERUGNOUOONOOEOOONOONOONOOROONOOROOREOREONOOEOONE VOCUUUUUOREUOUOOOEOOUUUOEEOEOUOOOEROOUUOOOOEOOUOUUREOOOUOUOUROOOOOOOOEEOOOOSOOSERER 


Send for our new Demonstrating Outfit, which enables vou to give your 
customer a practical working demonstration of all three styles of the 
De Luxe Tray Binder and our new catalog of complete line of supplies for 
machine bookkeeping. 


Wilson-Jones Loose Leaf Company 


3021 Carroll Avenue 129 Lafayette Street 





Oo. } 


De Luxe Tray Binder close 


1 


after posting, ready to st re CHICAGO NEW YORK CITY 


in vault. 
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Here is the RIGHT 


and the ONLY projitalle 
. way to write names | 
in vour office | 
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50,000 Concerns Savy So / 


HIS is an Age of Short-cuts. Progressive business men in every line have learned the 
folly of pitting hands against machines. Thousands of concerns—hundreds right in your line—have 
STOPPED writing names and addresses by pen or typewriter. ‘They use the 


Alddressogfaph 


because this efficient system does MORE work and BETTER work at a fraction of the cost of HAND 


methods. 
Addressograph Prices start f Ddé 


OF course your business differs from these other concerns using the Addressograph. But 

the Addressograph WILL PAY you as it does the others—for it has been designed to fit he, peculiar 
requirements which exist in the writing and maintaining of lists of names of every nature in every ofice. And 
furthermore, it differs from most other office appliances. Its first cost is lw—and the upkeep cost very small. 


"THE Addressograph 1 is a COMPLETE system. You can install the machine for addressing or im- 
printing names in any manner you desire on any form or forms in your office, regardless of their nature. More than ; 

that, you can make the address plates from which the typewritten addresses are printed, right in your office by a 

simple machine known as the Graphotype. Here is a complete system within itself. 








."- _ 903 W. 
Try It Before You Buy ft “treet 


You take no chance investigating the Addressograph. And the BEST WAY to Company, 
investigate it is to actually TRY IT in your office—on your own work. We will ship you a ‘. vaccines i 
Hand Addressograph on ten days’ trial. Try it before you buy it. Compare the kind of work rfuraher setalle, shout your 
it does — and the time it takes to address your list with your present method. This Hand Addressograph costs offer. we havea mailing Hat of 
you LITTLE if you decide to keep it—nothing if you decide to return it. Sign and mail the coupon opposite. weemenes 
Firm Name 


ee 


The Addressoofe kh. Co. 903 West Van Buren Street ectiaaias 
= CHICAGO, ILL. Yous and Stat 
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BANDLESS 


DOCUMENT ENVELOPES 
STRINGS TAPES 


RUBBERS CORmeos 
















ADJUSTABLE 


EXPAND/NG 
FROM 1702 INCHES 


ANO 


FROM 2704 INCHES 









































STATIONERS at ~~ le HASTINGS. MINNESOTA, U.S. A 
ANO 
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KDUCATION 











T is no disgrace to be poor; it 
is sometimes a disgrace to be if 
rich; it is always a disgrace to 1 

be ignorant. Ignorance implies 1 
not lack of opportunity, but lack ) 
of ambition. A good education 
is a guarantee of a man’s willing- 
ness to work, and his ability to | 
accomplish. There is no royal 1 
road to learning; every step of 
the way must be won by hard, 
sweaty labor. But an education 
is worth every effort that it takes 
—not for the mere dollars and 
cents that it will bring, but for 
the power that it gives a man to : 
get and enjoy the best things in if 
life. 1) 





the Bulletin of t 























ROBERT SPURGIN 
PRESIDENT, SPURGIN MANUFACTURING COMPANY, 
CuHiIcaGo, ILLINOIS. 
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See Page 110 
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PUBLISHERS’ POINT OF VIEW 


The Stationers’ National Convention. 

GAIN let us remind the readers of Office Appli 
ances that the National Association of Sta 
tioners and Manufacturers will hold its twelfth 


27th of next month, 


annual convention beginning the 
at the Hotel Fairmont in San Francisco 

This is the first time that a meeting of the National 
\ssociation has been held at a point so far west, and 1 
f the members of the association to prove 
that they will go west as readily as the westerners and 


the southwesterners will come east. We hope that 


there e a good attendance at San Francisco 
There is every reason why there should be, for prob 


ably never again will attractions of such magnitude be 


concentrated ther The Pacific Coast is always at 
tractive and it is always worth a trip from any point, 
ny beauties and benefits This 


vear, however, we know that the Panama-Pacific | 


positior 1in S Francisco and that the city of 
San Di y some ndreds of miles south, also has a 
very beautiful exposition in celebration of this event 


is evident that there will not again be an exposition 
ning of the Panama Canal, and we 


mav be sure that not in the lifetime of persons now 


g here be such strong and valid reasons wl 
evi ( 1 should wish to go to San Francisco 
) stationers this attraction should be particular! 


strong. since the meetings of the National Associatiot 
and interesting, and always ot 


idvantage and profit to those who attend 


he S ran stationers are making every ef 
f vide suitable entertainment aside from the 
expos se who go will have a greater measur 
of profitable experiences than have been the lot of 
those ling her convention. It will be \ 
while to spend both the time and money to attend th 

venti at San Francisco next mont! [Let us sa 
ne ( ic tes are reaso ( t 
railroad rates are more reasonable still, in fact 
iré ex edit a] heap considering tl distat 


and the accommodations which the roads give 





more profitable or comparatively inexpensive trip can 
be taken, all things considered, than that to the next 
convention at San Francisco. 
<-> 
Visitors From Abroad. 

FFICE APPLIANCES is delighted to note the 
increasing number of gentlemen from abroad 
who are turning to the United States for prod- 

ucts of all kinds with which to extend their business. 
It is a good sign when merchants send their represen- 
tatives here to make personal acquaintance with Amer- 


ican manufacturing houses, and to explain at first hand 


the requirements of the different foreign markets. 
Che writing of letters and the publication of articles 
are not sufficient to teach us all we ought to know 
about export business. There is nothing which will 
take the place of actual personal conversation. Let- 
agazines, pictures, all are help- 
ful in promoting a better understanding, but the most 


definite means 


progress is for foreign merchants 
to visit us, or for us to send _ representatives 
; get actual knowledge of 
conditions which have to be met before we can be 
equipped to handle foreign trade in the careful, pains- 
taking manner to which our friends abroad have been 
iccustomed. We must learn to pack our goods prop- 
’ fill all ord ly as specified, and to give 
a finish to our goods which will enable them to stand 
up against the best goods made anywhere. 
l‘urthermore, there is no reason why responsible 
ms abroad should ngt receive the same reasonable 
terms of credit as are ven to responsible firms in 
believe that it is neces- 
in all s to the extreme credit 
erms which we are told have been offered in the past 
manutacture! in furope We believe that our 
ymers would gladly conform to the terms 
vhich are customary in this country, but that our own 
elastic so that we could 
eet special conditior nd requirements with special 








Co-operative Competition. 
By Hobart W. Martin. 


HE time is near at hand in which we shall hear 
much of the term “Co-operative Competition” 
in the business world. Old competitive prac- 
tices followed for twenty years or more are surely to 
be superseded by better and more effective methods. 
The cross-roads kind of competition which was ef- 
fective in the “good” old days before the civil war 
broke down before the need for something which 
would conserve capital and prevent undue waste. 

It is habitual with us to move rapidly, and for some 
years we tried to throttle competition by the organ- 
ization of trusts on the ground that competition in 
production is waste and that economy can only be 
conserved by concentration. Here, too, was an ele- 
ment of truth almost as vital as the freedom of trade 
for which our grandfathers contended. But the 
abuses outweighed the advantages. The powerful op- 
pressed the weak. Not always did the fittest survive. 
Might did not make right, nor did it even make sound 
economy. Sometimes in the rivalry of commercial 
warfare that side lost whose product was best cal- 
culated to survive as a permanent thing because supe- 
rior weight of capital, like superior gains and more 
numerous men, swept the field and forced the weaker 
competitor into disadvantage if not defeat. Rivalry 
so keen was of no advantage to the public, since it 
involved a waste of capital and loss of employment 
by those who were defeated, with no compensating 
advantages from the winner. 

Here the law-makers stepped in and attempted a 
cure by destruction of trusts and price agreements, 
thinking that when men could not combine they would 
return to that high state of individualism which so 
many affected to regard as the acme of all human 
opportunity. The more optimistic beheld little fac 
tories dotting the fruitful land and replacing the 
enormous plants which the “Greed of the Trusts’ had 
created to throttle competition. But these dreams 
did not come true, principally because the trusts were 
not created to throttle competitors, doing that as an 
incident to the fight for life, and actually producing 
commodities with great economy and skill. Legisla- 
tion could forbid, harass and prevent—it could not 
create. Competition can not be created by law. The 
anti-trust laws perhaps hastened a condition which 
would have come about eventually anyhow. lew 
people know anything of political economy, and not 
many therefore foresaw that the trusts would have to 
prove worthy servants or break down of their own 
weight. Wherever the dew nestles in the heart of the 
clover blossoms there go the bees. Wherever great 
profits arise from any source there flock men and 
money to share in the winnings. The trust was there- 
fore always in a position of defence. It had to buy 
competing plants or suffer them to become dangerous. 


Businesses were organized and plants erected with no 
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other purpose than to force the big trusts to buy them. 
To crush competing plants by lowering prices and 
making production unprofitable was frequently more 
expensive than to buy them outright. There are many 
men who built their fortunes upon this sort of com 
mercial brigandage. Finally, the trusts were always 
in danger from within. Their tremendous expansion 
placed upon them an obligation to produce profits on 
excessive capitalization. Their assets, sometimes 
forced upon them, were often liabilities, since it was 
impossible to realize from them what had been paid 
All the conditions, furthermore, were new. There 
was no body of precedent to fall back upon—no a 

cepted system of management—no standard of 
uct—no men whose known experience could surels 
bring forth the best results. Add to these things the 


lishonesty, over-reacl 


human equation—occasional 
ing, sheer inefficilency—and we can readily undet 
stand that the trust's position, even in favoring times, 
was not free from hazard. 

Irom absolute, free competition to air-tight mo 
nopoly is a long swing of the pendulum. We are 
the return stroke now. We believe that both methods 
were right—as far as they went. But both were 
complete. We do not pretend to say that the idea of 
co-operative competition embodies all the truth; but 


‘om 


we believe it holds enough of truth to conserve « 
mercial values until still other principles of truth are 
understood and added to our commercial structures 
What is co-operative competition? It can be that 
competition which violates no law, outrages no publ 
sentiment and subtracts nothing from the real, creative 


spirit and essence of business. Co-operative competi 
tion, by standardizing costs and collating a body of 
information as to proper manufacturing and market 
ing methods, may safeguard industries and make then 
permanent. Under co-operative competition, re 

though intangible, men in the same lines of industt 
may meet and openly discuss all those things whi 
retard the development of business. Lack of any pr 
found and accurate knowledge of manufacturing costs 
is the rock upon which many enterprises have beet 


wrecked. A clear understanding of costs, of produ 
tion, of processes, Gzc.. will do much to place ind Ist 
upon a sane and profitable basis, and frequent me 


ings of heads of big houses will promote the spirit of 


goodwill and toleration—of live and let live. 


matter what the stake, we do not down a man we like. 


Co-operative competition is not contrary to law, 


} > ory) 


there cannot be any design on the part of the gover 


ment to retard business, commerce, and industry, th 
very foundation of national success. Co-operati 
competition may safeguard industries ; may make the 
permanent and enduring. To develop industry is 


create opportunity and to bring about happy cond 


tions. Certainly such a consummation ts the higl 


service which states and associations may perform 
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An Editorial for the “Little Fellow.” 


RE is what started the idea—it is 


from a your 


eading: 
Othce Appliances 
een ving a battle for the exist 
siness for five years. The first fig] 
ula stomers, as I had only a quart 
( ( piace to get my il 
y d friend of mine. I am still 
g tl to Providence, I ar W 
space r goods I paid 
sked iuse I had te l 
( ale 
yls d to look around a1 
with the best goods on the market s 
le should have the best there 
sider ilways was for the 
re t ted to Square dea ‘ 
Ss re e Appliances, and 
d ea I ynth for the new things 
reading the magazine tr 
But never have I seen an editor 
l , called the broker, the “parasite, 
ne the evil of the office supply 
Excuse me for asking this, but 
at the littl Square fellow sl 
ifacturer, the jobber 
the off supply field 
re some of the troubles of the 1 
ivs more tor his goods; his é 
y or he is done; 
pens a store, be he what he may 
e. the best consideration and the 
I | a man who opened a st 
and sted a week. He cut 
mself [This man is still in business 
re, and he is still cutting prices. he 
ates and the s tioner! 
s | kK Now, why 1s it 
1 er than I am 
et They te 
t the prices S 
r business 
\\ ‘ look y up WV « 
Ins 
é e-t d off an < 
\ 1 i ount 
4 Oo ¢ ron 
e little llows 
ete t 1s 
S stan ré 
( ae | al d 
S 1 eT Y ¢ 
1 in the bus 
S ll ss than we will 
, s of 20, 33%, 4 
| the 
( y prot 
e oe ¢ I ail t 
V ig fellows a 
S ft é pur S 
n 1S ill i 
‘ Sis 
sw Ss eSta ylis ed. the 
cT S V | S¢ ¢ i 
net < . ] <« the last 


g stationer and it is surel 


f 
= 
wu 


vould fe was getting any more or 
ny less than the other fellow 
I believe tha é in with the biggest invest- 
ment is entitled to a better discount if he buys 
more g S whe an call up the manu- 
facturer f e art get 50 and 10 per cent 
off, it is 7 inufacturer or to the 
' parasite 
Big buying means ng in quantity and not 
one piece, or a half gr a pound. The new 
system y ngs is by the pick-up method 
ind only sampl shown. If I pick up an 
order I get 4 er ct single pieces, but if the 
big firm picks up one it gets 50 per cent and 10. 
I want t S that is s ure 
I want to suggest re the organization of a 
I r brat the S ners’ Association, to 
be affiliate the “s branch. Such an 
organization s ld perate in broadening the 
spirit of g 1 fellows! that is felt in this very 
limited nery business at the 
present tim¢ 
[I I long a letter but I 
feel that I have to | my say, and I picked 
out the S ch to vent my feel- 
gs k at | ll get a square deal edi- 
torially ir t 
} 1 
Our correspondent’s letter brings out some interest- 
g pr Some of xperiences which he enu- 
merates are pe the il results of certain fixed 
ws of busine ere e certain established busi- 
ess | tice would be difficult to 
reason out, ( unded on experience and, 
ike the princi of cot law, it would be unsafe 
» overturn thet We have no doubt, however, that 
ur correspondent has a grievance. Perhaps his sug- 
gestion as to the organization of a junior association 
) co-operate with the main organization has a cer- 
in lue 
Perha some of ou eaders have some sugges- 
tions off. glad to give them place 
the next number of the magazine. 
< > > 
An Important Announcement. 
NO I made elsewhere of the 
e by Office Appliances of the Business 
he transfer was made 
su time in the n that it was impossible to 
nake the v y ‘fice Appliances which 
( of the merger of the 
T oO up 
Subscribers to the Busi [-quipment Journal have 
been notified the publ rs of the transfer of their 
( friends we extend the 
| of fell e that we may give them 
s large ( as they received from 


he other pu vite attention to the an- 


nouncement of the Se reau, of which we trust 


old make much 


is to serve and make 


will 


hers prosperous, the greater will be the measure of 
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The Annual Business Show. 

NE of the events in this field of paramount im 
portance to occur this fall, is the Annual Bus!- 
ness Show which will take place in New York 

City in October. The Annual Business Show in New 
York City is always successful. This year it is likel; 
to be more successful than ever, for never has so 
strong an effort been made to make the show fulfill all 
of its opportunities. We say this advisedly because 
there is now behind the business show a larger invest- 
ment of capital and a stronger array of experience 
with which to work. 

Office equipment dealers from all parts of the world 
are looking to the United States to fill their require- 
ments since Europe has put off business and taken on 
war. Not only will the New York show attract buy 
ers from all parts of the United States, but dealers 
from abroad will be present in considerable numbers 
to examine the exhibits. From the present outlook it 
appears that every available foot of space will be taken 
when the business show opens next October in the 


69th Regiment Armory. 


Mr. Hager Points Out Mistakes. 

ARDLY an issue of this magazine is without 
reference to insufficient postage on foreign 
mail and carelessness in American business 
practices when dealing with concerns abroad. Office 
Appliances has received a letter from our friend, A. 
R. Hager of Shanghai, China, in which he points out 
errors in some of our own practices. Mr. Hager has 
read these frequent comments in Office Appliances 
about the mistakes of American houses and he now 
takes the opportunity to show us how we ourselves 
have transgressed. After stating that there are three 

mistakes in one of our recent letters he continues: 
“The first is that you send me on May 5 a letter 


telling me that my subscription to Office Appliances 


my letter of renewal would come back to you it would 
be some time in July, and [| have missed the June 
and July numbers of your valuable publication. 

“The second mistake you made was putting a fiv 
cent stamp on a letter to Shanghai. We have a United 
States post office here in Shanghai and the postal rate 
to Shanghai is two cents, as you will find plainly 
printed on the front of any stamp book sold in any 
United States post office. This mistake is quite com 
monly made by people who have a great deal of cor 
respondence with the Orient. One of the most shi! 
ing examples of this mistake I have noticed is that o 
certain departments at Washington who have put a 
five cent stamp on a franked envelope going to Shang 
hai. Of course, if Washington itself is not alive 
the fact that we have a United States post office here, 
we could hardly expect other people in America to 
know it. 

“The points I have touched upon in this letter may 
seem trivial. They are not. It is just a collection of 
these small, careless errors that in the aggregate have 


brought the United States exporter into lack of fav 
abroad. He is careless in his invoices, in his bills of 
lading, in his packing. Complaints that come to him 
of these little matters of carelessness receive scant at 
tention and are overlooked because the customer is 
long way off. The methodical and painstaking cor 
petitor in Germany does not make these mistakes 
t 


tO secure 


Any manufacturer in America who hopes 
trade in South America or elsewhere as a result of 
present world’s conditions, will do well to cultivate 
intimate personal acquaintance with some of the 
tails of his foreign trade. Don’t leave too much o 
it to the office boy.” 

The first mistake mentioned by Mr. Hager 
is like writing a man for payment for his goods be 
fore he could have had time to receive them. We aré 
frank to say further that the errors Mr. Hager 


tions are not the only ones Ol which we havi 





will expire with the edition for May. Of course, you guilty. A few months ago we intended to publish 
know when you stop to think about it that your letter month to month a short-postage roll, but we gave 
will not reach me until some time in June. As a mat up fearing that our friends both here and a 
ter of fact it arrived yesterday, June 7. By the time might misunderstand our intentions 

; THE MAN WHO CONDUCTS HIS BUSINESS MERELY 

TO MAKE MONEY IS NEITHER A GOOD BUSINESS 


: MAN NOR A GOOD CITIZEN. 





Ike Millikan says—He'd rather fellowship with ‘McBride, The One Price 
Clothier’s'’ Dummy, than with a chap whose sole ambition is to get rich 


A. Hoosier 
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that spirit the combination of the forces of the leading publications in 
the field of office equipment will be welcomed by subscribers and 


(Cr sat it tn of effort is the order of the times and in accord with 
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advertisers. 

Office Appliances has acquired the Business Equipment Journal, one of the 
handsomest publications ever produced for this or any other industry. 

A natural affinity growing out of the conditions of the times showed that 
every interest would be served by a policy of concentration in the interest of 
readers and advertisers of both publications. The voluntary services of friends 
of the two publications initiated a discussion of the advantages of concentration 







SESS 


and the merger was determined upon 

Office Appliances, the older, larger, and stronger influence has absorbed 
the entire interest and good will of the Business Equipment Journal as a 
purchaser outright. 

The former publishers of the Business Equipment Journal withdraw from 
the field with regret over the severance of the pleasant relations they have 
established in the industry. They do so, however, at the demand of the 
increasing business of their other publications, among which is The Inland 
Printer—one of America’s leading trade journals—and the growing business of 
their great printing establishment. 

The purchase of the Business Equipment Journal gives to Office Appliances 
a very considerable range of new friends in the list of consumers, and an inten- 
sification of its interest to its own readers and advertisers generally. 

American manufacturers are looking forward to the development of the 
foreign field, but a conservative spirit will be maintained until peace is declared 
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in Europe. 
Office Appliances has steadily advanced in editorial strength and quality 
of service, and in its physical preparation has more than kept pace with the 


(Sw tote’ 
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growing forces of its influence. 

To meet the conservative disposition of the times, and to prepare for the 
great development that the future is ripening for American enterprise in this 
great field, has been the purpose of Office Appliances in consummating this 
purchase, not alone in its own interest but in the interest of the trade and of 
the friends who have loyally appreciated every advancement Office Appliances 
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GETTING YOUR 


By Louis Victor Eytinge, 
Florence, Ariz. and Bost 


LETTERS READ 


ol the Eyting e pervice, 


m, Mass. Being Article 








One of a Series of Three Articles by Mr. Eytinge 
. ' 
on Business Letter Building 

EDITORIAL NOTE Readers of Office Appliances who are not already fami r witl Mr Eytinge’s evious sé art 
magazine entitled ‘‘The ‘Get’ Series,’’ the last of which was published in January, 1914 ‘ ‘ ‘ ite f tr M | 
already a famous man in the business world, notwithstanding the fact that he is a ter! it t \ Stat I t tiar I 
of his case has already been related in newspapers and magazines and has been reviewed at ist tw t I ati It s 
that practically every reader knows that Mr. Eytinge is imprisoned because of a peculiar combination of circumst s—a tangling of t y 
his life for which he was largely responsible, but which did not necessarily prove him to be guilty of t rime of murder There are 
few people who know the history of the case who believe that he was guilty, yet it is hardl stating a ira x to say that we know 
one who does not rejoice that Eytinge was put in prisor since it is there he has found himself brought f rom the depths f 
and vicious youth, from ill-health, despondency and all but death, into the full powers of a 1 tal and phys nanhood wit ‘ 
a place among the leaders in creative business thought and effective business-building systems 

At the annual convention of the Associated Advertising Clubs of the World held last June in Chicag ar i mous resolutior 
recommending that the Governor of Arizona issue a pardon to Eytinge 

The proceedings of the convention with regard to the re lution were as follows 

“The President—The Chair recognizes George W Coleman, who has a resolution fa pe I t t t ! wishes t¢t I s t 
convention. Mr. Coleman 

“Mr. Coleman—The Pilgrims’ delegation, coming from Boston, and taking the boat at Buffalo for Milw ee one night in tl 
the steamer Northland, to celebrate Bunker Hill day, the 17th of June, held a_ patriot service W t was ft ated with the drawing 
resolution appealing to the authorities of one of the southern states of this country to give a urge measure f freedor and libert t 
our brothers in the advertising business who, nevertheless, is behind prison walls This ma s made self acd ve sing i 
repute while laboring under all the disabilities and disadvantages of such confinement He cnew nothing t lvertising busir s eX Ww 
he had learned while he had been so confined I could entertain you and interest you for ar ur in the etails of thi ast but ft 
not suffice 

‘This man has twice been honored by this great business organization, the Associated Advertising ¢ f the World, with a 
official program. though his manuscript has had to be read by a substitute Scores of ou eadet! ind many f ] advertising clubs all 
country are deeply interested in him and believe that he should be given his freedom This is the resol 

*“* *Whereas, Louis Victor Eytinge, now serving a life sentence in the penitentiary at Flore ‘ Ar vas convicted on purely 
stantial evidence, and the doubt has never been and never can be cleared up and 

** "Whereas, He has already served eight years in confinement and in that time is astounded the l t th prog s |} 
character, service and reputation: be it 

** ‘Resolved, That we, as the representatives of 10,000 advertising men, In national convention assembled lo hereby re ur a i 
the achievements of our Brother Eytinge in the field of advertising. and declare our nfidene i s manhood r be hat s 
antly earned the right to whatever clemency, parole or pardon there may be within the powers of the State f Arizona t ind | 

** ‘Resolved, That we do most urgently and respectfully petition the parole board of ti State of Ar I t ls tor I £ 
a parole as in their judgment will best enable him to continue unfettered the wonderful new fe and great work under t h 
Arizona even a life prisoner has been given the chance to initiate and develop.’ 

‘The resolution was adopted unanimously.’’ 

(Copyright, 1915, by The Office Appliance Company.) of the to two mailings And so, my talk wi 
()C) ver Sse tters > : ¢ > 9 1 

éC¢ K. over these letters. Tell me what's the about “stunts” that get your letters read 


matter with them, for I'm not getting the 
results | used to and the copy seems just 
as good.” A big Pacific coast merchandiser made the 
500-mile trip simply to have that one problem solved. 
There were forty-two letters in the file and they 
showed a decreasing percentage of return. The copy 
was sane, of the plain-talk variety, perhaps a bit more 
formal than otherwise. Any one of the letters stand- 
ing alone would have been considered a good letter 
taken collectively they became an appaling exhibit. 
Kach used the same white paper, the same black head- 
ing, the same purple processing, the same style of copy 
and the same peculiarities of the writer. As I studied 
over the returns, I thought of the epigram coined by 
Hugh Chalmers, “The difference between a groove and 
a grave is a mere matter of depth.” 

[ asked my visitor if he had ever experimented 
with that famous old wager that a man could not eat 
one quail a day for thirty successive days. “Why, 
yes, I tried that once. It looked easy to me, but I 
quit on the eleventh quail and it is only rarely I'll 
touch one now. But what has that got to do with it?” 
(nd then—just as he caught my smile—he began to 
understand! His letters were alright for an occasional 
mailing, but used as a steady diet they palled on one. 
He needed variety—needed to change the manner of 
his servings—need a balanced ration to feed his pa 
trons. On his return home, this merchandiser used 
identically the same copy as in his last letter, only on 


a different tint and shape of paper, with an entirely 


different heading and had returns equal to any other 


It is an efficient 


nomical and profitable medium—but—only when 


rightly used. In these days every Tomdickharry set 


out a monotonous melange of form letters, most ot 
deadly dull, drab type. When the majority 1s med 


make your quality of copy superior and the dre 


this same copy more varied and attractive—make 
letters stand out from the mob Take a lesson f1 
your wives—they know tl secret of charm, of 
tractiveness. Thev change the dressing of their hair 


they are chamelon-like in color creations, in shape 


variety of their garments, in moods and spirits, 
the while they are the same in loyalty and love, fa 
ful and true. There's your letter lesson. 

When the “buy-a-bal movement was 


height, the Ross-Gould people of St. Louis sh 


their advertising acumen by writing their letters 


white cotton cloth, on which were imprinted 
the opening boll of cotton and their usual bus 
heading. Can you imagine how much good-w 


r them among soutl 


simple a thing generated 


j 


ers: Randolph Rose. the greatest mall Sa 


pert of the South, capitalized the same idea 


cluded in his literature a picture of himself 
cotton. One silk house f New Jersey multig: 
important circular letters on some of their sil 


“Just to show you what the silk is like” they say, 
the real reason is to msure attention and stu 
their letters 


\ test mailing was made on 2,500 letters, 





‘ ‘ rT 
iugus J 5 


] ? 
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paragraph check-marked 


having 
served not only to focus attention 


checked 


with red crayon. It 


on that particular item, but the letters so far 


outpulled the others, even though the copy was iden- 
tical in all other ways. Acting on this idea, the man 
ufacturer has ever endeavored to secure attention 


for some part of his letter. He has adopted many de 


vices, such as processing one paragraph in different 


color from the body of the letter, or in different sized 


type, or running it as a postscript down at the corner. 


And, let me pass this tip, that a postscript is not the 


least important thing in the letter world 


many mail- 


experts use it to great advantage.. Recently we sent 
out 2,400 form-letters from here, with copy identical 
in the body, yet returns were practically doubled on 
one portion of the list, through simply running the 
letters used for this section 
through the press a second time, 
multigraphing on the margin, 


to “Ask 
this 


lengthwise, a suggestion 


BLANK 


a name 


] + 


President 


about 
well known 


book,”’ 


in the field to which thése letters 





were mailed. 


rr hi 
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almost every office appliances man for his own device. 

Variations of the folder letters are much in vogue. 
There are many good reasons, among which are ‘that 
a folder letter does away with the enclosure nuisance, 
that it prevents loss of price lists and other papers, 
that it is less expensive in the handling, and that it 
e letter since it offers many oppor- 
tunities for splendid printing The common 
four-page folder is oftenest seen, but it is also too 
llustrated with glaring gaud 
iy. The back or fourth 
imprinted, when using this type 


can add value to th 


effects. 


often cheaply printed, 1 
? 
4 


] } rani 
blo cny typograpl 


and bleary, 
page should never be 
of folder, unless one is putting out a cheap job, with- 
appearance, or appreciation of one’s 
first page should carry the letter and 
ising matter, made up with 


regard for 
The 


out 
readers. 
the two insides the advert 

an eye to attractiveness and ap- 
peal. Another form of the folder 
letter is made with the sheet from 


two to four inches wider and this 


excess is folded over, the flap so 
formed being used for advertising, 
specifications, order blank and so 
on. During the past year I have 


had splendid success with a form 








Splendid results may be secured 

by making your stationery a little of folder letter, originated by my 
out of the ordinary. In a cam firm for an eastern magazine. It 
paign to sell Florida land to snow- reversed the usual folder style and 
bound New Englanders, I de was end-opening instead of from 
signed a suggestive letterhead that the side However, this style of 
consisted of soft, grey-toned, folder letter has its drawbacks and 
snowy-winter scenes leading down should not be used except with un- 
gradually to a balmy, palm-shaded usual combinations of paper and 
Florida picture at the bottom of printing. The best results from 
the sheet. The letter was processed hese folder letters came when | 
directly upon these pictures, leav- used o one inside page for the 
ing just enough of the “atmo story. Perhaps the best bet in the 
sphere » make the reader feel lot was where we used a grey 
the « ge from the cold North . Duchess stock, end opening, the 

e sunny South. The copy, of ne ae upper page being deckle edged, 
courst s entire in harmony with the pi the fold being so set that the upper page was one 
ture \ stationer mailing out letters to mothers ch shorter than the bottom, along the lower edge 
about school supplies for the kiddies, used a beau of which was imprinted the business card of the 
tiful ffee colored soft stock, processing his let circularizer. In this end-opening folder, novelty and 
ter in brown to harmonize and at the top of the sheet printing art, united to secure study for the copy. Care 
and partly down both margins were dainty figures of must be taken when using any of these variations from 
happv children on their wav to the little red school accepted stationery standards—they are good only as 
house Would a nother refuse to read such a let variations, to be used occasionally. Too much variety 
te \ lding machine salesman sent out a letter is bewildering and as bad as too much monotony. 
which did not indicate by printing either his business \ combination of letter and folder, without any of 
s InN¢ Instead, il each upper corner were pic- f 
tured s of offices, the most salient feature in each 
being 1 em ver time-clock. On one the hands 
were at 4:45 and the office empty and the other th 
hands were at 6:15 and the bookkeeper humped over 
his desk lust between the pictures hung the word 

i¢ d eve b wokkeeper receiving t t 
te yoster for that make of machine. Thi 

( : n be used with go 


the bizarre eff of the ial “stunt” may be found 
profitable at tim Office Appliances used such a 
mbination last veat built business and gen- 
ted g It use cleanly-processed folder 
letter, whicl rried the message on the first and third 
ges and the ed letter to the outer sur- 
ice of large ffer, folder carrying the advertis- 
ig message inted as beautifully as are 
Packard aut \ 1 ter, who sold brains in 
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direct advertising rather than mere paper and ink, 
sent out a most profitable combination consisting of 
a group picture of his copy staff at their desks, the 
photo partly concealing the letter on the front page 
of an attractively printed four-color folder. The pic- 
ture was labeled “The Men,” the letter was red-inked, 
“The Message” and the folder told of “The Medium,” 
being evidences of the efficiency of direct advertising. 
The cost of each mailing piece was eleven cents, de- 
posited in the mails, while the returns were 26%. In 
view of the fact that the average form-letter costs 
3'4c each and produces under 2% (1 am speaking, 
mind, of the average form-letter), this higher cost 
brought most welcome higher returns. Do not under- 
stand me as advocating extremes in quality or price, 
for there are instances where one-cent postage, cheap 
stock and cheap printing will be more efficient than 
the expensive. 

Another splendid stunt was conceived in the mind 
of Rothaker, the facile-brained movie-master, when 
he sent out in advance of his trips, a photo of him- 
self pasted on a POLICE DEPT. WANTED cir- 
cular. It carried a flaring headline, “WANTED, 
$5,000 REWARD” and the descriptive idea was car- 
ried out in detail, even to the Bertillon measurements. 
The “joker” was found by every reader—and every 
one read—when he came to the letter proper, where 
the offer of reward conveyed the idea that this large 
sum would be paid for anyone “ARRESTING” 
Rothaker in any misrepresentation of his business, 
in the interview he hoped to have with you, as soon 
as you mailed him the return appointment card. Oh, 
yes, you certainly would have talked that letter over 
with your office associates, you certainly would have 
passed it around as a “remarkably clever thing,” you 
would have contributed to Rothaker’s fame, as do I, 
and you'd have signed that return card if you'd been 
his prospect. A similar idea used by a magazine with 
good effect consisted in sending out a “PROOF from 
the Blank Magazine,” the letter being set up as proof 
and tipped in to a regular proof sheet with its nota- 
tions. 

\ bright copper penny pasted at the top of a letter 
which opened with, “You don’t throw money away,” 
The penny was 
I built two 


was a money-maker for another firm. 
to pay for the postage on the return card. 
letters for a medical magazine and one of the two 
carried two clean copper cents to pay for the reply. 
The one with the two pennies was the most profitable 
job they'd had for some time, the other was a com- 
parative failure. Opening one letter, a sprawling 
question mark flared into view, taking up the whole 
center space, and yet that question mark was nothing 
more than words and sentences easily read, but ar- 
ranged into that interrogation shape, so that the ques- 
The 


also, it was the 


tion in the letter kept repeating itself in mind. 
question mark made a mental impress 


most profitable letter this firm ever used. A lurid red 


paper stock carried a message that opened with “This 
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bright red letter ought to be read all over.” Returns 
The maker of a small device was 
He could seem to find a medium by 
which to make draftsmen and architects read his 
message. For him I originated a letter that was printed 
in imitation of a blue print, with traced drawings ex- 
It was some- 


proved that it was! 


puzzled. not 


plaining the part and long-hand writing. 
thing that appealed to the class of men he was trying 
to reach and—by the way—do you think of your pros 
pects and their tastes first, before you plan your let 
ters? Do it a little more the next time. 

Take the time element into consideration on your 
next mailing. If what you offer is of a nature that 
will be talked over at the home, try and have at least 
one of your letters reach the home of your prospect 
in the last delivery. Mr. Man and His Wife will talk 
things over after dinner, under the glow of the reading 
The mental atmosphere will be gentler and 
If it be at all pos- 
sible, arrange your mailings so that not one of your 


lamp. 
more receptive to your proposals. 


form letters reaches your prospects’ desks on Mon- 
day mornings. The old bugaboo of the housewife, 
“blue Monday,” has been transferred to the business 
man, for his Monday morning’s mail is burdened with 
the accumulations of Saturday and Sunday and your 
chances for a hearing are materially lessened. The 
most successful letter I ever prepared for the first of 
a collection series owed its fortune to this time ele- 
ment, for it was deposited so as to be delivered after 
a man had put a good lunch under his vest. It opened 
with a hand-shaking, friend-forming little hope that 
he had enjoyed a delightful lunch and led up to the 
suggestion that such good humor ought to be produc- 
tive of a check for the enclosed bill. Another letter 
that earned results, because of its time element, was 
planned to be delivered just when the early afternoon 
editions of the papers were reaching executives’ desks. 
It contained one of the Poates geographical blotters, 
with a map of Europe’s war zone and the letter sug 
gested that the reader could better follow the day’s 
news with the blotter and then use it to blot an orde1 
For the greater success of 


for Blank supplies. your 


future mailings, I urge you to read this paragraph 
over again—there’s more than you think in this little 
time secret. 

Don’t be afraid to use attractive enclosures. Chat 
war zone blotter is one of the best of present novel 
ties and can be had for Mexico, Panama and each of 
the States, so that series may be planned with refer 
ence to the world’s news and the “buy-at-home” feel 
like 


Wise Ol 


ing. Get out handsomely printed little verses, say 
Nixon 
adages given 
tences that are like an inhalation of ozone in the day’s 


Waterman's “If vou knew me” 


a modern twist—inspirational little sen 


work. They pay and one authority says the use of 


these enclosures has made his collections 900% easier 


When it comes to the return card. do not be afraid to 
spend some silver. I have proved time and again, 


my several vears of work in mail-sales, that a g 


ernment card with its postage prepaid produces greater 
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results than the ordinary unstamped private card— 
BUT 


attractive printing, 


when a private card of quality, bearing really 
designed for helpful ordering, is 
used and postage affixed, that the returns are often 
worth six times the added cost. Get that fixed firmly 


It 


some houses like The 


in mind. would be worth getting in touch with 


Leathersmith Shops of Phila- 


delphia—the famous ‘leven little leathersmiths—yjust 
to see the infinite varieties, the unique designs, the at- 
tractively printed return cards used by this firm. 


\round election times they use a return card headed 
“Vote This Ticket” and it looks like a card ballot 
also the readers ballot pretty well for the leather- 


smiths’ products! Get on the mailing list of some of 


the big engraving, some of the better printing houses 


and make collection of their return cards—then 


take 


a 
a leaf out of their book and do likewise. 


Marshall Lazenby, one of the “shut-ins” like my- 


self, is building up a unique mail-order business sell- 
my books and some advertising specialties. In a 


ino 
Ing 


three series campaign he simply took his carbon of the 
inned to it a memo. tab on which 


The 


second letter 


and | 
he penciled, “Did you get the original of this? 
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ten days more’”—and good results 


was first planned as a means to get 


proposal stands for 
were secured. It 
rid of useless carbons, for if there was no response, 
the name was placed in the “dead” list. However, the 
novelty of the thing made it worth while to use it 
regularly. And so, one might go on for hours, listing 
ideas and stunts that have made letters more effective 


yet—with all that might be enumerated, allow me 
this word of caution: Use care. You know a young 
colt can easily get the bloat by being too frolicsome 


Use judgment. Don’t be 
neo Plate letterheads, or rough Japan 
stock, or some of the soft text papers, any more than 
should Be not too 
too freakish in your changes, and when you 
have tried a stunt, come back to the conservative again 


tor 


in a dewy clover patch. 
afraid to use Cat 
ive to hard bonds. 


you be a sli 


bizarre 


interest-inciting ideas to 
It will inspire respect 


awhile. Use enou 


gh 

show that you possess them. 
and admiration in your prospects and add to your 
bank-balances. But, while changing your pace, see 
that you keep a good grip on the reins. A little tabasco 
all 


much 


is 


right—too is, as Perlmutter would say, 
“a color of another hoss, yet.”’ 





LOGICAL CONCLUSIONS ON DIRECT ADVERTISING 


Brief Review of the Proc 
Mail Held 


Men’s Convention, with 


Conference 


Thrift, Advertising 
graph Sales Co., 


Manager, 


eedings of the Direct by 
During the Advertising 
Text of Address by Tim 
American Multi- 


Cleveland, Ohio 





Advertising 


INTRODUCTORY NOTI The meeting of the Direct By Mail Conference, whi was one many conferences held during the 
convention « the Associated Advertising Clubs of the World in Chicago last June, was opened by the app ent of a permanent committee by the 
hairman Homer J Buckley, president of Buckley, Dement & Co This committee includes Martin Tuttle of Des Moines, Fred Webster of 
Holyoke Mass and W K. Page of the Addressograph Company, Chicago 
The speakers at the conference included Milton Hartman of the Curtis Company, Detroit; W. B. Sim vice-president of Francis T. Sim- 
mons & (<« ( igo; Maur Elgutter, Toledo, and James Wallen, whose paper was read by Mr. Chamberlai f Chicago. At the afternoon session 
the two princi addresses were those of Timothy B. Thrift, advertising manager of the American Multigray Sales Company, Cleveland, and Ken- 
neth MacNict f the Eytinge Service, Boston, and Florence, Ariz 
The subject of Mr. MacNichol’s address was ‘‘Reaching the Customer by Mail.’ Mr. MacNichol raised the point that in Chicago 40 per 
ent of tl l eived is misdirected The chairman pointed out that 40 per cent of misdirected mail i Chicago is incoming mall and that 
nearly 75 ent of the 1i1 coming into Chicago is routed on the trains by railway mail rks He appealed to business men to put the 
street add s their letterheads We hope to reprod Mr MacNicb s interesting address m1 ate re « the magazine. 
The re rkably interesting and suggestive address of Mr. Thrift is presented herewith 
( 1915, by Tim Thrift All Rights eae ; ing, nor, seem gly cared to investigate what those 
LOM s » of the direct advertising that is_ ¢ 
20M some of the direct advertising i a a 
4 1° ° > - ; le ‘4 . 
done in this country it 1s not difficult to con- . ‘ , . 
at wee :; It is because such a condition exists that the meet- 
eive that no logical conclusions have been ae : 
: _ ings of this department should be of so much value to 
reached regarding on the part of those who are , 
< i _ 1 2 > : > ral 
advertisers in general 
do lg tne \ rk. 
, . tae In a recent te sixty-four advertisements in a na- 

While other forms of advertising—including maga aay an ie ents sath ot 

111 ve oe mal Magazine were swered. Sixty-two advertis- 
zines, newspapers, billboards, street cars, etc.—are : y~two « 

1 > 1 . 
. we a ers replied. But now get these amazing facts: 

given the greatest care and attention before being a ws t g tact 
attempt d, there seems to be a somewhat prevalent Of the : two, only thirty three sent a follow-up 
idea tl anyone « rush into the mails, without pre ifter the original reply Of the thirty-three, only 
liminary investigation, suitable preparation, or an ade- S!xXteen sent a second follow-up. O% the sixteen, only 
quate system of follow-up. four sent a third follow-up, and but one a fourth. 

If y ubt this statement, get on the mailing list Now g the full significance of this: twenty- 
of some national advertisers and check up what you ie national advertisers, or nearly half of the 
get ginal list written to, d consider ‘the inquiry of 

did this not long ago, with astonishing results. ifficient value to send « one follow-up. In other 
bitl t 4 is, 4 S 

Results t betrayed the fact that the advertisers words, they were quite content to spend their good 

neither understood the functions of direct advertis- money for inquiries, but either refused to spend, or 
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had nothing left out of their appropriation to spend 
for follow-up to close those inquiries they had so ex- 
pensively secured. 

Try the same test and your results will be similar. 

There is something wrong somewhere. 

And that something is that advertisers are too gen- 
erally misapportioning the distribution of their adver 
tising appropriation. 

I firmly believe that in the majority of cases two 
dollars should be spent for follow-up for every dollar 
spent in securing something to put the follow-up on. 

One of the greatest sources of advertising waste in 
this country is that too much is spent to flag the inter 
est of the prospective buyer without a sufficient sales 
return to make the expenditure pay out. 

The fault lies in what is done after the inquiry 1s 
received. 

Many 
tically perfect in their organiza 
tion for flagging the interested, 
but fall woe fully 


when it comes to that 


campaigns are prac 


they down 


intensive 


later work so necessary if that 


interest is to be adequately 


cashed in on. 

After all, what is the purpose 
of general advertising in general 
mediums? Is it not to reach cus 


tomers in the mass in order to 


develop a larger number of per 


sons who can be dealt with indi- 
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have to talk to a lot of people all at once. But it 
makes your name known and gives a hint of what you 


have to sell. It will expand 


+4 


provided you are ready for it, 


enlarge your personal and dire 


to complete the sale and retai 


human beings who enter into 

The trouble IS, as | have 
advertisers do not appreciate, 
the functions « 
do not enlarge their | 


They 


work sufficiently to complete 


personal 


your business rapidly, 
and provided you can 
ct mail work sufficient! 
n the good-will of the 


| . ] . 
your saies problem. 


ntimated, that very ma 


or will not appreciate, 


yf the fifth step. 


and direct 
the sale and retain the 


good-will of the human beings who enter into the 


vertising and sales problem 
[Let us consider a manufact 
size in which ‘general publicity 


to keep down selling cost by 





me 


uring industry of si 


is a real need in order 


making a large increase 


in volume possible. 

Let us suppose that the p1 
uct manufactured is markete 
through distributors and retail 
ers of different character, a1 
must enlist the good-will of arcl 
itects, engineers, builders, 
tractors, carpenters, painte! 
decorators, and others. 

Let us suppose, also, that 
has a varied field of use among 
different classes of the popul 
tion. And let us suppose, t 


that its 


success and reputati 


vidually ? depend to a great extent 

There are five logical steps in whether the ultimate user know 
business : how it should be used 

tr. You sell something per- Now. if your publicity travel 
sonally to your customer. too fast, and your inside w 

2. You go to him through lags behind, your progress w 
your personal representation. be blocked by complaints, 

3. You reach him through satisfaction, dead, half-dead and 
the mails. dying dealers, delayed shipments, 

4. You reach him through Siesta &. Tart. defective goods, damages 
agent or dealer. transit due to poor packing, and 

other troubles easy to cause and hard to eliminate 


>. You reach him, in the mass, through genera\ 


5. 
publicity. 

Only two of these ways, the third and fifth, are 
advertising. And in all of them, except the fifth, you 
deal with him as an individual. 

To put it another way: 

1. You make something and then you go out and 
sell it to someone, if anybody will buy it. 

2. You get so busy that you can’t go yourself and 


you send other men. 

3. You write letters, or send circulars and folders, 
because your men can’t see everyone. 

4. You appoint agents, dealers and jobbers, be- 
cause you must arrange to satisfy an increased terri- 
torial demand. 

5. You begin to use general publicity. 
not allow you to talk to individuals any more. 


This does 


You 


And if you go to the other 


learning how to regulate publi 


altogether, your demand will 


os 11 . ‘ "17 cat 
cline and selling cost will “kn 


How are you going to keep 

What percentage of yout 
to general publicity ? 

What mediums will 5 Use 


Who will make up the 


priation to all of its proper f 
Can you do it today? | 
adjustment next year? 
If you can’t, what right ha 


attempt it year after year, o 
others no better qualified thar 


should be done? 


list and apportion the appt 


extreme, and instead of 
throw it overboard 


presently go into a de 


city, 
ck out” profit! 


the 


i 


unctions ? 


you make the proper 


ve you to so confident! 


r to entrust the job 


1 you are to do it as 
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When you get right down to brass tacks, the func- 
tion of direct-mail advertising is nothing more or less 
than individualizing a business. 

To plan and execute profitable direct-mail work is 
not an easy task. It is a task worthy of great sales 
and advertising managers, and there is nowhere nearly 
the collected and organized knowledge regarding its 
great possibilities or its specific application to dif- 
ferent lines of business that there should be. 

Many a direct-mail advertiser loads his cannon 
with a motley assortment of typewritten and printed 
junk, aims it at the landscape, and trusts in Provi- 
dence. 

No wonder we so often hear the old bromide about 
the wastebasket as the final haven of advertising litera- 
ture! 

[f the same time, effort and attention had been put 
on direct-mail advertising that have been put on gen- 
eral publicity, this objection itself would go into the 
waste-basket. 

Get this: 

To individualize your business you must first be- 
come acquainted with the individuals. 

No matter if you already think you know it all, start 
investigations—by competent, unprejudiced persons 
to learn what you do not know! 

Investigate the attitude of dealers toward you and 
your products. 

Investigate the application of what you have to sell 
to the needs of individual buyers. 

Investigate what others have done and are doing in 
the same field. 

Investigate local and territorial possibilities. 

Find out who does buy your goods—many a manu- 
facturer doesn’t even know that. 

Compile and study all data obtainable. 

Chen classify all individuals to whom you propose 
to appeal, so that you can find the quickest and most 
efficient method for reaching each group. 

Go through your mailing lists and eliminate the su- 
perannuated, the babes in arms, the inmates of jails, 
asylums and cemeteries. 

Learn how to compile good mailing lists—or where 
to get them—and how to keep them up to date. 

See that every bit of correspondence leaving the 
house carries the right message. Then you will be 
able to take up a real study of direct-mail literature 
in the form of complete campaigns. 
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Insist that this true business-building shall be the 
first object of your advertising and advertising ap- 
propriation. The experience and knowledge so 
gained will not only be profitable to you in themselves, 
but also will do another big thing for you. 

They will show you just what place general publicity 
has in your business and how to select the right 
medium for it, so as to obtain the highest efficiency for 
the least expense 

As to the further importance of this particular de- 
partment of advertising, let us take a few examples: 

How many advertising campaigns have been ruined 
by the fact that the dealers were not sufficiently edu- 
cated as to the talking points of the goods and the con- 
sumer was not educated to use them properly? 

Both of these results could have been accomplished 
at minimum cost through direct-mail work. 

Again, as I have touched upon before, how often 
are inquiries secured at a reasonable cost—only to 
have the cost per sale mount to ruinous figures, 
through inefficient or inadequate follow-up! 

Again, making collections by mail is a_ subject 
which has not been given due consideration. Yet, when 
rightly understood, it tends to the saving of thousands 
of dollars a year. 

The value of letters and enclosures, folders and 
mailing cards, booklets and portfolios, to lists of pos- 
sible prospects, according to vocations, is something 
that has been worked out by comparatively few retail 
houses or manufacturers. Yet, in all cases where it 
has received the consideration it deserves, it has re- 
sulted in large increases of business at comparatively 
small cost. 

These are but a few of the logical conclusions that 
you must reach if you make an intensive and real 
study of this great phase of advertising. 

If I can leave with you but one thought of this 
brief discussion I would have it be this: 

Give the same time, thought, energy and attention 
to your direct-mail advertising that you give to your 
general advertising. It is equally important. Do this, 
and the natural and rational conclusions you will reach 
will make it hereafter impossible for you to mis- 
apportion your advertising appropriation or neglect 
the business opportunities all about you that you now 


; 


touch but fail to grasp. 
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MAKING A MARKET FOR WORRY-SAVERS 


What Office Equipment Men Ought to Do to 
Make Other Men Live Longer and Live Better. 
Article One. 





HE cornerstone of the art and science of living 
is to do good to someone else. This is the 
sum and substance of the great field of service 

in which we all must labor if we are to accomplish 
any satisfactory thing in the world. The man who 
sells typewriters, office desks, chairs, filing cabinets 
and goods of this character, all calculated to save 
time, labor and effort if properly used, has surely 
not reached the limit of the service which he can per- 
form. We call such devices office equipment, and 
therefore unconsciously circumscribe the field of their 
performance. As a matter of fact, the typewriter is 
not exclusively an office machine any more than an 
awning over a window is the exclusive device of a 
store. The same thing applies to practically every 
other article of machinery which saves time and 
effort. 

The service which the office equipment man per- 
forms—we have to call him that for lack of a better 
title—is not finished when he has sold his goods to the 
people who sit at desks and write all day long with 
pens or with typewriters. He has covered in doing 
this only part of the field of his use®ulness, and if 
business is dull with him he may depend upon it that 
it is dull because of his own lack of imagination, of 
real aggressiveness and energy, and real determina- 
tion to extend the undoubted service of his merchan- 
dise into new fields. We submit that there is no rea- 
son why many uses cannot be found for filing cab- 





inets, card index files, paper clips, desks, swivel chairs, 
ink wells, typewriters, etc., in homes as well as in 
offices. 

Here is a double field for service, for we do not 
come to meet a demand which is already in exist- 
ence, but to fill a need which is none the less real 
because the consciousness of it is not yet awakened. 
In doing this double duty we enjoy the sense of crea- 
tion, and, while the burden is a little heavier, the 
spur to the mind, the sharpening of the wits and the 
increased interest in the work, provide steam enough 
to carry us well over the hill. 

In convincing the average man or woman that these 
devices are needed in the home, we have need for in- 
telligence and tact. It requires understanding not to 
spoil one’s case at the outset by advancing an idea 
which is palpably ridiculous. A movement in this 
direction can be started in practically any neighbor- 
hood in a small way by making a few suggestions 
as to the advantages of certain things as home con- 
veniences. We are told that in England many people 
are buying typewriters for their personal and social 
correspondence, and the same thing is occurring in 


the United States. It surely will not be long before 
practical minds all will discard the notion that superior 
speed, ease of writing and legibility are the province 
of the business letter alone. In convincing people 
that they need conveniences in their homes which 
they obviously cannot get along without in their of- 
fices, one has done a real service to humanity and has 
at the same time more than doubled his own field of 
opportunity. The service to humanity comes in show- 
ing where the same work can be done with less labor 
in homes as well as in offices, giving all those who 
work and all who serve more time for recreation: 
more time for the big outdoors; more time for re- 
freshment and physical regeneration; more time for 
play, and less labor in work, more air, more sunshine, 
more joy. 

We believe that all those things which are habitually 
done day by day, all those things which we must do 
by going through the same motions day after day and 
year after year, will one day be done automatically 
and with the minimum of thought and effort. Too 
many of us—women especially—are tied down by a 
round of duties, the conscientious performance of 
which leaves us not enough time for outdoor recrea 
tion and little inclination to get out after the work is 
done. 

We would have the office equipment man be a 
pioneer in this great untried and uncultivated field of 
labor. We would have him help to establish a den in 
the home of every man whose circumstances permit 
him to have one. We would have him use his im 
perial intelligence in devising ways and means to fit 
what he has to sell to the exigencies and requirements 
of all the people instead of part of the people. We 
cannot tell just how to do this thing in all cases, but 
we hope to make some few suggestions which can be 
worked up with profit and satisfaction. 

In going out after this big thing there will be many 
who will say, “You can’t do it—it 1s impracticable.” 
But nobody ever broke new ground except to the 
anvil chorus of those who sought to discourage effort 
under the fancied idea of doing a friendly act. Re 
member that nothing worth while comes easily, and 
that the best things are recognized only after success 
has compelled recognition and acceptance, for some 
minds, once out of habitual grooves, lose their beat 
ings in the presence of an uncommon suggestion; oj 
position thereto is a natural mental process under 


such circumstances. 
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This sketch introduces A. B. Holmes, manager of 


the Columbia Ribbon & Carbon Company of New 
York Cit) He was bern in Toronto, June 21, 
1879, and is therefore but a little more than thirty-six 
years of age. Before leaving Toronto he attended 


the public schools of that city and obtained a situa- 
tion with the Toronto office of R. G. Dun 
This experience gave him a clear understan: 
general business conditions and practices 

When H. W. A. Dickson and L. M. Dickson or 
ganized the Peerless Ribbon & Carbon Company in 
Toronto in 1901, Mr. Holmes left the service of 
R. G. Dun & Co. to become business manager of the 
new concern. In 1904, H. W. A. Dickson came to 
New York and started the Columbia Ribbon & Car- 
bon Company, and three years later L. M. Dickson 
and A. B. Holmes sold their combined interests in 
the Peerless company and bought a half interest in 
the Columbia company, both coming to New York 
at the same time in 1907, since which tim« Mr. 
Holmes has been manager of the Columbia com 
pany 

Mr. Holmes is not only a first class, clean-cut busi 
ness man, but is a most pleasing and attractive man 
socially. He lives at Douglas Manor, Long Island, 
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and is a member of the Douglaston Country Club, 
the Machinery Club of New York, and of the Argo- 
naut Boat Club of Toronto, one of the leading or- 
ganizations of its kind in the world. When he lived 


in Canada Mr. Holmes was recognized as one of 


the most expert oarsmen in the club, and has won 
many trophies. He retains his membership in the 
loronto club and prizes it highly. His chief recre 
tions are tennis and swimming, for which there are 
splendid facilities Douglas Manor. 

Mr. Holmes was married in 1910 to Miss Ellen 
Winnett of Toronto. Mr. and Mrs. Holmes have one 


son who is now between two and three years old 

ry Columbia Ribbon & Carbon Company has 
made rapid strides under the management of A. B. 
Holmes \ Philadelphia office was opened in 1905, 
ind a London branch office in 1912 under the man- 


agement of Frank J. Allen. Mr. Holmes makes a 
ibroad as a rule, but this custom 
in a measure because of the war 
He spent last December and January in London, 
where he reports business very good. He still hears 


is in Germany and Austria, both 


regular annual tri 
. , 
was interfered with 


from his many frien 
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business and personal 
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P. S. RUMPEL. 
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The gentleman whose likeness graces the oval 
frame immediately above is P. S. Rumpel, advertis- 
ing manager of the Weis Manufacturing Company 
and a director in the new Weis Fibre Container Cor- 
poration. By nativity Mr. Rumpel is a Wolverine, 
having been born in Detroit, Mich., in 1884. There 
he acquired a common school education and an ex- 
pert acquaintance with the drug business by actual 
contact, working in two of Detroit’s older drug 
stores and becoming a registered pharmacist at the 
age of eighteen. Four months’ service as road 
salesman for a patent preparation decided him to 
take up a more stable line of business. On finishing 
the course of the Sheldon School of Salesman- 
ship he went to work with the Rockwell- 
Wabash Company, then under the Shaw-Walker 
management After three months’ work in the 
Chicago territory he was given charge of the St. 
Louis branch office. At the end of about a year, the 
company having changed its selling method from 
direct branches to dealer agencies, Mr. Rumpel con- 
nected himself with the Humphrey Bookcase Com- 
pany of Detroit, for whom he was sales manager for 
about three years. During this time he was also in 
charge of the company’s advertising. 

In 1907 Mr. Rumpel made a connection with the 
Cadillac Cabinet Company, and after about a year 
in this service the opportunity presented itself of 
joining the Weis Manufacturing Company at Mon- 
roe when they were putting on the market a line 
of sectional bookcases. Mr. Rumpel’s filing device 
experience in Chicago and St. Louis and his sectional 
bookcase experience in Detroit fitted him to look 
ifter certain portions of the sales work for the Weis 
Manufacturing Company. He took up the work of 
the advertising department incidentally at first, but 


finally devoted all his time to it, handling all copy, 
catalogue work, correspondence, etc., in the sales 
department Since the development of the Weis 
fibre container, Mr. Rumpel has taken on still more 
work, including the advertising and sales correspond- 


ence of the new corporatio! 

Notwithstanding the pressure of his daily work, 
Mr. Rumpel has always been a reader and a student. 
He says that he has received great assistance from 
various mail study courses he has taken. 

Mr. Rumpel is a quiet man, whose work demon- 
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HOW I FOUND PROSPECTS 


Being Some of the Personally Related Experiences 
of a Denver Typewriter Man. 





MPLOYED as typewriter salesman, I soon 
realized that it was difficult to make enough 
sales to guarantee my position; but in calling 
at random upon business men and talking with fellow 
lodge members I became alert to discover and utilize 
trivial affairs which later led to sales. I recall among 
others the following as typical of openings I failed to 
recognize during the first two months of my service: 

I noticed in an office building a placard on a door 
leading to a suite of rooms, announcing that the Rox- 
ton Mining Company would occupy the rooms within 
a week. Perhaps they might need another typewriter! 
I found their headquarters; called, talked with the 
manager, who rented a machine for a month, at the 
expiration of which time I sold him the typewriter. 

In a weekly paper from a suburban town I saw an 
item stating that a Denver firm of good standing was 
about to open a branch office in the place. Calling on 
the senior partner, I gained his consent to an appoint- 
ment for 8:30 next morning. Result: He bought a 
machine for his branch office. 

On Welton street I noticed some workmen re- 
modelling the interior of a store; a placard stated that 
the place was to be occupied by a clothes cleaning and 
pressing firm. A glance into the directory gave me 
their address. Visiting the shop, I found the manager 
indifferent; but after a talk on the advantages of the 
typewriter in general and the merits of our machine 
in particular—its adaptability to his work—lI finally 
landed an order on the basis of $50 cash and $50 to be 
taken in trade. Since then the firm has kept my 
clothes, as well as those of several acquaintances, in 
prime condition. The firm charged my friends the 
usual price for work done on their clothes as well as 
that which they did on my own, applied the amount on 
the trading account and sent in a bill on the first of 
the month for services rendered. I then collected cash 
from my friends for the work which they had had 
done. 

An item in a daily paper told of a fire in a real 
estate office, which would necessitate a new equip 
ment. A call at the address and a talk with the man 
on the merits of our machine paved the way to the 
installation of a typewriter after the insurance was 
adjusted and the office repaired. 

Hearing that a summer amusement resort was 
about to open, I rode out to the grounds and trailed 
the manager to his downtown office, where I secured 
an order to place a machine in his office adjoining the 
summer resort. 


In a Sunday paper I noticed an advertisement offer- 


ing to trade a motorcycle for a typewriter. I called, 
looked over and tried out the “Indian,” and found it 
to be O. K. I made a deal whereby I sold him a new 
typewriter, taking the motorcycle at $75 and getting 
$25 in cash. Later I exchanged the motorcycle for 
some household goods which I could use. 

A paragraph in a trade paper stated that an eastern 
firm was opening an office and storeroom for auto 
mobile tires and supplies. I called at the address 
given and made an appointment to demonstrate our 
machine next day. Our typewriter now handles this 
end of the correspondence with the eastern office. 

Taking lunch in a cafeteria I overheard fragments 
of a conversation between two men at a near-by table 
Their talk indicated that one of them had recently 
been appointed western manager for a Chicago firm, 
with offices on Acoma street. Without looking at the 
men, I drew out my memo. book and jotted down the 
address given. ‘The following day I called and pe 
suaded the man to rent our machine for an indefinite 
time ; two months later I called again and showed him 
where it would be to his interest to buy instead of 
renting the machine. Taking his note and giving him 
ample time in which to pay, closed the sale. 

Perhaps the most novel way in which I was enabled 


to make a sale was the result of an accident. A ride 


on my motorcycle one day led me into a suburban 
village, where I noticed an expressman moving the 
equipment of a coal and wood office. A typewriter 
had been placed on the wagon seat with the intention 
that one of the men would accompany the driver and 
hold it on his lap. The shaking of the wagon while 
loading a rolltop desk caused the typewriter to slide 
off the seat over the low dashboard, striking the 
horse’s legs as it fell. The horse retaliated by giving 
the machine a vicious kick, almost stripping the key 
board and putting it out of commission. I lingered 

few minutes until the load had been taken into the 
new quarters; then entered and tactfully referred 

the accident, with a hint that possibly the manager 
would find it necessary to rent a machine until the 
unlucky one had been repaired. I handed him my 
card, enumerating several points in which our ma 
chine excelled the one he had been using. Result 


I came away with an order to send him a machine ot 


1 


trial for two months, giving him an option to buy 
pay for two months’ rental as he preferred. A glance 


at the injured machine convinced me that it would 
be worth repairing. Two months later this deal 


minated in a sale. 








THE PSYCHOLOGY OF SALESMANSHIP 


By Paul H. Neystrom, Associate Professor of 


Economics, University of Minnesota. Reprinted 
a I 


from The Furniture Journal. 





EDITOR'S NOTE.—This article by Professor Neystrom was 


analysis of certain basic principles which are always operative 
a form essentially new, yet in a way which instantly appeals to 


current ideas on salesmanship. 


HE problem of the salesman is to get the cus- 
tomer to learn about the merchandise, to be- 
come interested, and to desire to buy. This is 
essentially a psychological problem, for psychology 
deals with the methods by which the mind gets ideas 


and how it uses them. 


‘ 


It is a matter of common sense that the way to 
reach the customer’s mind is through his senses, hear 


ing, seeing, touch, smell and taste; but it is not a 


matter of common knowledge that individuals differ 


widely in their ability to acquire knowledge through 


these senses. It is a fact of psychology that some peo- 


ple learn new things through their eyes more read 
ily than through their ears, while others learn much 
more through hearing than through sight 

Those who learn most readily through their eyes 
are called eye-minded. Those who learn most easily 
through their ears are called ear-minded. The lesson 
from these simple facts of psychology for the sales 
man is pt rfectly clear. To try to sell to the eye-mind 
ed person the salesman must show the customer the 
goods, point out the things that may be seen and give 
portunity to look over the goods. 
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The ear-minded person must be appealed to by 
ing him the things he should know about the goods. 


a ‘ ’ +i] + ‘ 

Though he has eyes, he may not see until told, ap- 
pealed to through hearings, what to look for. lhe 
eye-minded person understands what he sees Phe 


ear-minded person un lerstands what he hears 
It seems that more people are eye minded than 
ear-minded. but it may be stated that more people 


learn through the sense of touch than through either 


seeing or hearing. The sense of touch is a remark 
able sense. Its contributions to the mind are not as 
definite as those from the eye and ear, but it seems 
to be no less powerful in helping the mind to form 
ideas It is the oldest sense in the body. It begins 


to function before f the others. It continues to 


work up to the point of death, even long after sight, 
hearing, smell and taste have passed awa The deaf 
a B Fae ] 1 ae - ] le + ft tirelv tT the SETI SE of 
and b | depend almost entirely upo | 
touch. Helen Keller's wonderful achievement of a 
good education, ability to write and to speak, are all 
jue to her cultivation of the sense of touc!l Every- 
‘ a ee, ee en 
one uses the sense of touch in acquiring knowledge 


about things much more than most peopl think or 





published in the Furniture Journal of June 10. It presents an 
in selling goods Professor Neystrom has presented his ideas in 
one’s common sense The articie is a valuable contribution to 


Hold a bright object up before a little child and it 
will not be satisfied to et JOY it by merely looking at 
it. It will want to get it into its hands. Why? Be- 
cause Mother Nature has implanted an instinct in 
it that tells the child that its eyes may be deceived, 
that sight is incomplete as well as deceptive, and that, 
to know all about the object it must be touched or 
felt. 

lhis instinct to learn about things through the sense 
of touch is what prompts the store shopper to want 
to handle the merchandise she is shown. This instinct 
is what makes the open merchandise tables and coun- 
ters so successful wherever employed. People see 
he merchand: 


and then feel t se and upon the result of 


what they learn through these two senses they buy 
the goods. Here, agai 


the lesson for salespeople is 
obvious. Get the merchandise into the customer’s 


hands. Get the customer to feel it in some appropriate 
way. Appeal to the sense of touch just as you ap- 
peal to the eye or the eat 


very good salesman makes his appeal to the sense 


of touch. The furniture salesman gets his customer to 
open and shut the drawers of a piece of furniture, 


for instance. The machine salesman gets the customer 
to work the machine. The clothing salesman gets the 
ustomer to try on the garment. The shoe salesman 


] ] } tts 
sells snoes DY I 


ng the feet, and fitting means ap- 
pealing to the sense of touch. Even the life insur- 
ince salesman appeals to the sense of touch by giving 
his prospect a card or folder to hold, something that 
will at least keep the touch nerves busy while he is 
trying to reach the customer’s mind through ear and 
eye. One of the reasons why it is so difficult to sell 
insurance to some people is because they are neither 
ear nor eye-minded. It 


almost impossible to make 
in effective appeal through these channels. They are 


of the type who learn more through the sense of touch 
than through either hearing or sight. 
The senses of sm ste are likewise important 


in the selling of some kinds of goods, such as per- 
fumes and food I;xpert salespeople will appeal to 
m whenevs 
Without intimate knowledge of the customer it is 
npossible to tell easily just which 
f the sensi é highway into the custo- 
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mer’s mind. This is a difficulty that can be surmount- 
ed by taking no chances. Appeal to every customer 
through as many of the senses as possible. Nearly all 
people who are not defective get some impression 
through all of their senses. It is better to have the 
impression reach the mind through two senses than 
one, better through three than two, even about the 
same identical point. 

Another fact of psychology that has enormous sig- 
nificance in selling is the following: Every idea that 
enters a person’s mind is accompanied by some feel- 
ing; and this feeling is either good or bad, pleasant 
or unpleasant, satisfactory or unsatisfactory. There is 
no idea so small that it does not produce some feel- 
ing, causing the mind to like it or to dislike it. It is 
easy to see how significant this fact is in selling when 
one recalls that everything that the customer hears, 
sees, smells, tastes or feels may result in an idea, and 
that every idea, whether fully formed or not, is classi- 
fied by the mind as satisfactory or not satisfactory, 
and, therefore, helps or hurts in making the sale. 

The store’s advertising, its architecture, the window 
trim, the doorway, the store arrangement, the ar- 
rangement of goods, the appearance and dress of the 
salesperson, the voice, speech, breath, etc., all produce 
their effect in the customer’s mind, and that effect 
either helps or hurts in doing business. Knowing this 
fact, the merchant and his salespeople can set out 
definitely to have all of these items produce satisfac- 
tory rather than unsatisfactory results. 

Another fact of psychology is that every idea that 
enters a person’s mind tends to be expressed. Not 
every idea is expressed, but it tends to be expressed. 
There are dozens of ways in which this tendency of 
expression may show. Speech, exclamations, shaking 
the head, movements of the hands or body, the bright- 
ening of the eye, the movements of the muscles of the 


. 
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face, laughing, crying, blushing, are all forms of ex- 
pression. Many people learn to control this tendency 
to expression or to show what they are thinking. Most 
people learn to control their speech to a certain ex- 
tent. Some learn to control the expressions of their 
eyes. But very few learn to control the movements of 
the finer muscles of the face and body. 

These expressions of ideas that are within the cus- 
tomer’s mind are very valuable to the salesman. Every 
good salesman watches his customer’s expressions with 
great care, for it is by these expressions that he must 
judge whether he is showing the right goods, whether 
he is pointing out that which is interesting to the cus- 
tomer, whether he is on the right track or not. 

Skillful salesmanship consists in interpreting the 
customer’s expresisons quickly, making the necessary 
adjustments if the expressions seem to indicate that 
the salesman is on the wrong track, or pushing ahead 
forcefully if the expressions seem to indicate favor. 
No one can tell in advance what ideas will appeal to 
a strange customer. Every salesman must take a 
chance at the start, present some idea, then watch the 
customer for expression. If the expression is good or 
favorable, then the salesman knows that he may push 
ahead safely and positively. If the expression in- 
dicates disfavor, then the quicker the salesman turns 
some new idea or new phase the better for him. 

The study of psychology yields certain facts and 
certain theories about the mind. Both are of interest 
to the salesperson. Even the most practical-minded 
must accept the facts such as here given and many 
others that might be given. Every good salesman suc- 
ceeds because his practice squares with these facts, 
whether he knows it or not. Progress toward success 
can be made most rapid, however, by consciously as 
certaining the underlying facts and then building one’s 


practice in direct accordance. 
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Cut out the hints in the lar; 
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WRITE SUPERSCRIPTION UNDER DATE figure, paste on a 3 by $ 





B F. AFFLECK, president of the Universal Portland Cement 
e Company, Chicago, has instructed all stenographers in 
writing business letters to place the name and address of the 
person addressed immediately under the date line at the right 
of the letter, instead of at the left, as is the prevailing cus- 
tom. This facilitates the operation of finding the carbon copy 





in vertical files, bringing the superscription at the top of the Whet ow minds 2 
folder so that it is not necessary to remove folder from file ards andiy te 
to find out to whom the letter was sent. Srna netone, wet we tated 
Get the cut-out habit. a 
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CUT-OUTS 


TRADE MAGAZINES READ CAREFULLY Cut out the hints in the larger 


figure, paste on a 3 by 5 card 





: iM Chew.Walle ame af selenaan ich. subscribes to a nun her of the . ‘ 
ie Shaw-Walker Company of Muskegon, Mich. subscribes to a nu and file under proper olassifica- 
leading trade periodicals. When these magazines come in a printed notice is tion. i 
pasted to the cover of each, on which is printed the name of the magazine, dat it 
and the date of the notice, which contains the following instruction 

l magazine is loaned to each of the undersigned for one week in the order 

named. When read put your initials in the last column and pass it along. If you 
1 an article that may prove of value to your work, check it in the table tents } 


and it will be kept in the clipping file for further reference. 




















Then follows a list of names, and opposite each name the promotion depa 

has placed the numbers of pages containing articles in which each individual will be | What our minds retain is a i 
interested. The final instruction is as follows: “To be returned not later than + small part of what passes across | 

* | our mental vision every day. | 

to promotion department What we forget, what we intend 

Office Appliances commends this idea to others who desire to have their help to save and do not, would bee it 

obtain all possible advantage from the reading of trade periodical rich mine in the future. Ny 

Get the cut-out habit. q 
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REAL SOURCE OF SUBSTANTIAL PROFITS 

A Timely and Interesting Article Printed Origin i 

ally in Eaton, Crane & Pike Company’s House a 

Organ, ‘‘Pull Together,’’ and Here Reproduced | 

in Part for the Readers of Office Appliances. | 

i i 

TRANGE as it may appear on the surface, there fifty cents. Part of this fifty cents you may take out } 

are many business houses with a capital of one to make it stand its proportionate share of the clerk ty 
hundred thousand dollars making a smaller net hire, rent, light, heat, etc., and pocket the profit. The 

profit than those having a working capital of thirty original sum of one dollar is ready then to start work ; 
five thousand dollars. afresh and earn another fifty cents gross. When this | 
If one were to jump at conclusions it would be is done twice in one year it becomes perfectly ap- i 
natural to think that the difference in net earnings is parent that the dollar has earned a dollar gross profit | 
due to the difference in margins of profit. This does or probably about twenty cents net profit, according to | 
not necessarily follow, however, for it might be an your cost of doing business. i] 
easy matter for the dealer with the smaller working Take another dollar and invest it in stock that is if 
capital to do business on smaller profits and yet make more salable. Here it might do its work six times if 
more money than the more heavily capitalized man. within the same period and thus earn a gross profit of } 
The whole matter simmers ‘down to the proposition three dollars, or sixty cents net. This is fifteen times ; 
of shrewd buying, and our use of the word “shrewd” bank interest. Rather good work for one dollar, don’t | 
does not imply sharp practice or “job lot” dealing. you think? | 
To put it plainly, merchandising means the art of So it is that the business that can make frequent | 

making a dollar invested in stock produce the greatest turn-overs and has enough capital to supply the needs, 

possible amount of earnings. To make it do this often has the advantage over the business that has a | 
necessitates a frequent turn-over or re-sale of the large stock investment da limited turn-over. 
stock which represents each dollar’s investment, be- Merchandising on any capital, large or small, will i 
cause ollar tied up in merchandise that does not never be really successful unless it deals with goods | 
sell has no earning power nor is the dollar doing its that turn over and over and over at a profit. The 4, 
full duty in earning profit only twice a year. man who rides the snail may get there in due course ‘| 
The dollar, which is nothing more than an inanimate of time, but he will never in this wide, wide world ) 
obiect. has no abilit whatever to do that which the win a ract iWainst a spet lv horse. No more so will | 
merchant does not direct it to do and cannot be’ the man wl ittempts to ride to business success with if 


refore, with lack of business producing merchandise having snail-like  profit-turning pro- 


abilitv unless the dealer behind it directs its ability to pensities reach his ultimate goal until all who ride the , 

the best a tage faster horses of advertised lines have passed him on ; 
For example let us take an inoffensive dollar and his journe\ 

assume that it is sent out to purchase at ‘le which There is only one way to quicken the pace on profits. 

vill sell for $1.50 retail. When this article is sold Seek out the goods with the popular demand, and f 
uu find that the dollar has earned a gross profit of the race is wot : 
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Inventions and Improvements in 
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Remarkable New Underwood Biller. 


f the fact that the Under- 


The 


wood Typewriter Company has brought out a new ma 


mere announcement «¢ 


chine or a new attachment designed to promote increased 
efficiency in commercial work is sufficient to arouse keen 


interest on the part of the business public 


Everyone knows that when the Underwood Type 


writer Company backs a device it has received 
the most careful attention from every viewpoint; 
that it will absolutely perform the work it is de 
signed to do, and that its constructive features 
are according to the highest standards of work 
manship and material. 
The announcement that the company has just 
brought out a new device or attachment is there- 
fore of no little importance. Such a new feature 
is the Underwood Continuous Fan Fold Biller 
Although this device is of recent creation, it 
has already attracted the interested attention 
of many = railroads and business houses 
in the United States, for it accomplishes 
certain desirable objects in the making of 
bills in multiple, cutting down the time of writ 
ing and adding to the ease, accuracy, convenience and 
cleanliness of the operation. 
The Continuous Fan Fold Biller is designed to handle 
bills rapidly and continuously and to save the operator 
from the necessity of interleaving the bills with carbon 





No. 1. Front View Underwood Continuous Fan Fold 
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sheets. By the operation of this machine the operator is 


relieved of all necessity of touching the carbon sheets, 


for the machine handles everything neatly, speedily and 
accurately, adding to the life of the carbon sheets by sav 
ing them from the waste incident to frequent handling for 


reinsertion as each fresh lot of bills is to be duplicated 


The operation of this new biller is simple in the ex 
treme. It will accommodate forms eight and one-hali 
inches wide and of any lengtl \ movable rack fitted t 
the mechanism of the typewriter is placed on the fran 
back of the regular billing machine. The billing sheets 
in continuous form pass from a holder back of the type 
writer through a guide and over the top frame into the 


typewriter by a new and ingenious method 
At the left of the new carriage which supports the 
forms is an arm, from which, across the surface of th« 


frame, are eight small adjustable clamps which hold th: 


ets if 


carbon she position 


These carbon sheets are automatically interleaved be 
tween the billing forms, passing with them into the ma 
chine. The items are then written in the bill, the opera 
tor typewriting them in the regular way, the release key 
is touched, and the bills, even to a nine part form, art 


rrward to an adjustable guide arrangement whi 


pulled I 





No. 2. Back View Underwood Continuous Fan Fold Biller. 
is set for the limit of the bill Che handle at the left 

the device is then pushed backward, carrying the carb 
sheets with it, thus leaving the bills made out in multiple 


ready to be torn off against a kr 
edge provided for the purpose 

[his leaves the new forms 
the carbons again inserted 


typewriter ready for making 


the next bill 

It is haracteristic of this 
rhemna +1} + thea -] | +7 
chine hat tne work 1S done wit 
perfect registration Bills cat 
made out with great rapidity 

If the demand already note 
the Underwood Continuous 
Fol Biller can be regarded as 
earnest what is to come, the 
Boa ' , _ ‘ 
chine is assured of a foremost ] 


time and labor-sa 


devices, which have made Amer 


i (me in manufacturing ~ 
iT S ighout the world 
prac genuity and value 

Biller. prod 
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The New Woodstock Typewriter. 


The appearance of a new typewriter on the market is 


rt 


certainly an event which should attract the attention of 
all office equipment men. Especially is such an event 
worthy of attention when it is backed by unimpeachable 
business experience and hizh technical skill The Wood 


stock typewriter is a machine which has the good fortune 


to be born under such happy auspices. It is manufac- 
tured by the Woodstock Typewriter Company of Wood 


1 


stock, II] this company being owned by the Sears estate 


and A. S. Roebuck personally, but having no connection 
with the mail order house of Sears, Roebuck & Co. The 
fact that people of such acknowledged integrity and finan 
cial responsibility are backing the Woodstock typewriter 
is a guarantee not only that it is well made and a worthy 


member of the typewriter family, but that it will be 
marketed with vigor and success. 

At first sight one is impressed by the symmetrical ap- 
pearance of this machine, and after careful analysis one 
begins to realize that the harmonious design of the whole 
machine is one of its most evident features. We are told 


that its harmonious and symmetrical outward design is but 


the reflection of the great care and skill that have been 
exercised in the production of all the parts of this ma- 
chine, which, its makers believe, is destined to become an 


} 


important element in the typewriter industry 

\ close inspection of the new Woodstock typewriter 
shows that each and every part has been carefully made 
and finished, and that the relationship of each part to 


every other part, and of each part to the whole has been 





New Woodstock Typewriter Front and Side Elevation. 


carefully studied and executed with extreme precision 
While the harmonious and artistic appearance of the 
machine is the first thing that catches the eye of th 
casual observer, the critical mechanic cannot fail to be 
impressed by its extreme simplicity and the well balanced 
relationship of the various parts. 

The new Woodstock typewriter has b 
haustive tests and has met all the expectations of its 
makers. The machine is a single shift, 42-key machine, 
with standard keyboard, but it is said that it has nearly 
20 per ent less parts than other standard single shift 
typewriters. The frame of the machine is made in three 


S lid one-piece casti! S and the machine itself is con 


structed in every part of the best materials obtainable 
Not only is the machine accurately and neatly made of 
fine materials, but it is said to be a speedy I hine and 
one in which the alignment is positive a The 
adjustable type-bar guide is so made as to insure a 

tive alignment. The ribbon mechanism provides for tw 





with tabulator and back spacer, which is light and efh- 
cient in action. There are two shift keys and a shift lock, 


line lock and release, a1 line space mechanism with 
gauge for one, two and three spaces. The touch is light 
and elastic, and the machine is said to be quiet in 


operation 





Side View of New Woodstock Typewriter, 


The Woodstock typewriter will repay careful investi- 
gation by those desiring to look into the merits of the 


new machin«e 


A New Ink Bottle. 

The Technical Supply Company of Scranton, Pa., manu- 
facturers of “Tesco” drawing materials, are using a new 
bottle which is claimed to be a distinct improvement upon 
the conventional drawing ink bottle. The “Tesco” bottle 
has no machine made ridges and is so constructed that 
the user can get at the last drop of ink with ease. 

No matter how the stopper is dropped or placed, it will 
always assume a position in which the quill points upward, 
so that the stopper cannot topple over, roll, or tip and 
thus soil whatever may be in its way. 

“he heavy handle causes the stopper to lie with the 
quill up when it is removed from the bottle, and the hex- 
agonal projection prevents the stopper from rolling. 


Finger Protectors for Typists and Bookkeepers. 

The Institute Manufacturing Company of Akron, O., 
manufacturers of household specialties, is manufacturing 
among other things a useful series of rubber finger tip 
and nail protectors for typists, bookkeepers and office 
workers generally These protectors are fitted with a 
reinforced rubber cushioned tip which takes up jar and 
prevents the fingers of typists from getting tender or 
sore. 

These tips are useful for those who handle carbon 
paper and for mimeograph workers, in fact, for all who 











TYPISTS FINGER TIP 
AND NAIL PROTECTOR 








PATENT APPLIED FOR 


lesire to keep their hands clean and their nails in good 
condition 
These little devices are reasonable in price and will 


} 


doubtless attain a wide distribution. 
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A New Sholes Typewriter. 

Zalmon G. Sholes of New York City is the inventor of 
a new typewriter bearing his name. Cuts of the type- 
writer are shown on this page. Mr. Sholes is also the 
president of the Typewriter Development Company and is 
the son of C. Latham Sholes, inventor of the first com- 
mercially successful typewriter. 

The Z. G. Sholes typewriter is a thoroughly modern, 
up-to-date machine, its general appearance following the 
lines to which we are accustomed in typewriters, but the 


The machine has a shifting segment, an invention of 
Mr. Sholes. The new machine also has a removable platen 
which is constructed so as to minimize the noise of the 
impact of the type. The machine is also equipped with 
an interchangeable carriage which is declared to be per 
fectly rigid. The intermediate spacer consists of one part, 
yet it does its work with entire efficiency. The machine 
is equipped with a two-color ribbon and with a provision 
for the making of stencils. It has a back spacer, tabula 


tor, and removable type bars, any one of which may be 





The New Z. G. Sholes Typewriter. 


machine is the sum total of Mr. Sholes’ thirty years’ ex- 
perience in the typewriter business. The Sholes machine 
contains 954 parts, and the promoters promise that its com- 
parative simplicity of construction and certain’ special 
processes of manufacture will enable them to build the 
machine at a low cost and to make attractive arrange- 


ments with agents 


Zaimon G. Sholes. T. Whitney Izard. 


Andrew F. Mulhare, M. E. 


taken out without disturbing the rest. The machi 
intended to be sold at the standard price of $100. 

The Typewriter Development Company is officered 
Z. G. Sholes, president; F. C. Field, vice-president; 1 
Whitney Izard, secretary and treasurer, and Andrew |! 
Mulhare, M. E., director of works. It is stated that tl 


men who are backing the Typewriter Development ( 
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pany are prominent in business circles and include the 
DuPonts of Wilmington, and other men of capital. Mr. 
Sholes acknowledges his indebtedness to Mr. Izard and 
Mr. Mulhare, the latter gentleman having rendered great 
assistance in perfecting the model which is now being 
exhibited 


A New Parcel Post Envelope. 

Office Appliances shows herewith the patent drawings 
of a new parcel post envelope patented on November 17 
by Christen U. Thiesen of Pensacola, Florida. 

The present invention relates to package ties especially 


adapted for use in the mails, and provides a device whereby 
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No. 1.11792 7.—Farce/ Fast Enve/ope. 


le sent by parcel post and its identifying letter 
may be forwarded and delivered as one and the same piec« 
By the present | post systm a package and its re- 
spective letter ar rried as two separate and distinct 
ieces, and by reason of their class difference as deter 
ned by the postal schedule, it usually happens that the 
package arrives considerably later than the letter, and 
this occasions confusion, especially with those who r« 
ceive he vy mail Moreover, it is unsatisfactory in that 
* mail carrier 1s liged to make two trips where but one 
vould s 
\ recent order the postal authorities permits a pa 


age and its accompanying letter to be connected d cat 
ried as one piece by the payment of the regular first class 
rate for the letter and the parcel post rate for the pa k 
age I ire 1 illustrates a parcel and lett 
ge r by the device and ready for mailing Figure 2 is a 
transverse sectional view taken on the line 2-2 of gure | 
and Figure 3 illustrates another applicatior f the inven- 
where the parcel is smaller than 

] +? © 

\ designates an rdinary packagé havir t! I ] post 
stamps B applied thereto in the usual manner nd ( 


mitted with the package. The letter, C, is likewise stamped 
with the required postag« 

The parcel A is tied up or secured by a strand or cord 1, 
which is wound about the same after the ordinary man- 
ner of tying packages, but preferably the string is ar- 
ranged about the package with its lengths crossing at a 
point centrally of the package, as illustrated in Fig. 1. 
The letter C is provided with a plurality of tabs 2, formed 
preferably ot folded pieces of paper, and fitting over the 
edges of the letter as shown. Said tabs are located prefer- 
ably on the side and bottom edges of the letter for sim- 
plicity and to better adapt the same for receiving and tying 
cord 1 of the package A \n eye-rivet 3 passes through 
the two folds of each tab and the body of the letter, and 
is upset at its respective ends as with eyelets of this kind. 
Sy thus securing the tabs to the letter a rigid structure is 
obtained for engaging the tying cord 1 and thus securely 
holding the letter against displacement from its accom- 
panying package in the process of handling the mail. The 
tabs not only serve to reinforce the ends of the envelope, 
but also serve as ears which may be used to tear open 
either end, or the bottom, of the envelope without dis- 
turbing the contents thereof. Moreover these tabs leave 
a clear space next the side and ends of the envelope, 
which may be cut or ruptured without injuring the con- 
tents of the sam« 


Che letter is held flat against the package by the cross- 
ing cords, and in this manner the one address appearing 
mn the letter envelope serves as well for carrying the 
package 

In the manner shown in Fig. 3, the parcel E, which is 
smaller than the letter C, is secured against the back of 
the letter envelope and held by the tying cord 4, which, 
in this instance, passes through the eyelets of the tabs 5 
attached to the envelope and is then wound or connected 
to the parcel by the loops 6, or in any other manner. In 
this instance the address on the letter likewise serves for 
is understod, of course, that 
the parcel has its proper amount of postage, and likewise 
the letter 


carrying the parcel, but 


A New Adhesive Product. 
he Diamond Ink Company, of Milwaukee, who in 1884 


originated the pure white paste which has become so pop- 





The Diamond Ink Company’s Newest Product. 


a new adhesive known as 


: it ottles and containers of all 
e S| ler tubes to gallon cans. 
Stickine liquid 4 with great adhesive quak 
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manufacturers claim that it is the strongest 
market, and that it dries up or 


It is actually a semi-liquid, which 


ities. Its 
adhesive on the never 
gets hard in the bottle. 


wanted in the office, because it obviates 


is just what is 
the need of a waterwell. “Stickine” does not strike through 
it; and, all things considered, the 


the paper nor wrinkle 


makers claim it is a liquid paste in its most 

The advent of a 
tory of the Diamond Ink Company is of rather more than 
If we are not mistaken, that company was 


pertect torm, 


new adhesive product from the fac- 


usual interest. 
the first thing to bring out a past 


a water-well and brush all in the 


jar in combination with 


same re ceptacle 


We believe that the Diamond Ink Company also enjoys 


the distinction of being the first company to issue a 
printed catalogue of inks and adhesives to the trade 

“Stickine” is and the 
mond Ink Company, 


glad to supply the 


Dia- 


prove 


market 
“Stickine”’ 


now ready for the 


positive that will 


a winner, will be trade promptly. 


A New Envelope Sealer. 


Envelope Sealer is the name of a simple 


sealing device 


The Barrow 


envelope which is manufac 


by John H. Barrow & Co., 501 
building, The 
this device is shown in the accompanying 
from 3,000 to 4,000 


but ethcient 
sold 


Chicago 


tured and Tacoma 


general appearance and opera- 


tion oft cut. 


The Barrow Envelope Sealer seals 


envelopes per hour. It is inexpensive, and the manufa: 





Operator Demonstrating Barrow Envelope Sealer. 


turer is willing to give the dealer a liberal margin of 
profit Che simplicity of the operation of this machine 


its appearance and the unique manner in which the en 


velopes are sealed is sure to guarantee for it a careful 


examination by anyone who is interested in envelope 


sealing devices There is nothing about the machine 


which can get out of order with anything like reasonabk 


use, and it will last indefinitely It will seal large or 
small envelopes irrespective of the amount of the con 
tents. There are no wheels or other machine parts, and 


the machine is artistically constructed and finished in oak 


and mahogany, the metal parts being of polished 


aluminum 


T he 


through the removable vent screw 


machine this screw is loosened to admit air 


filled 


operating the 


moistening reservoir at the top is first 


Be tore 


and regulate 


the amount of moisture flowing down to the felt wick 


which moistens the envelope flap Che envelopes are 


then machine with the flaps upward, as 


shown in the cut, a 


placed in the 
strong spring at the back of the fol 


lower keeping them snugly against the raised portion of 


the machine Then the operator begins pulling the en 


velopes out one by one as indicated, with a quick down 
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[his dev C iS 


ward motion. The sealing is positive 


one which will command no little attention. 
John H 


The Chicago sales manager for Barrow & Co 


is Edward D. Smith, Jr., who is well known to many 
office equipment people in Chicago and the surrounding 
country. Mr. Smith represents other leading devices as 


well as the Barrow envelope sealer 


Two New Stationers’ Specialties. 
The Massillon Wire Massillon, O., 


announces two new members the “Daisy” line of wire 


Basket 


Company of 


waste paper devices. One is the new “Daisy” wire waste 


paper basket, an artistic, cl woven waste paper bas- 
ket of liberal capacity for telegraph tape or desk use. It 
is furnished i1 


plain coppered finish or coated with clear 























lacquer. The height of this basket is twenty-four inches 
a ‘ 
, —. 
\v Witt tty my 
1 } a; 
New “Daisy’’ Wire Waste Basket. 


and the diameter of its top is fourteen inches. The bot 


tom diameter is ten inches and the weight per dozen, 
nested, is eight-four pout ds ese baskets are pa 
corrugated iper cartons, ¢ containing a sixt 
dozen baskets 

The other new “Daisy” device is a paper and rubbish 
burner, to retail at a dollar [his is a safe, convenient 





and durable basket in wl to deposit and burn waste 
paper and rubbish. It is made of heavy No. 11 galvan 
ized wire, all joints electrically-welded, and will t l 

} 

| 

} 

' 

| ] 

“Daisy"’ Waste Paper 

and Rubbish Burner. 
apart or be aftected by ( it of burning payj Chis 1s 
said to be the only paper burner on the market w 
can be nested for shippit Chis new rubbis ner 1s 
twenty inches high, and diameter of its top is r 
teen inches. The bottom diameter is twelve inches. The 
weight pé en, nest s seventy-five pounds The 
ompany I cs hree S1 Ss t Ss ‘ ice 
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lever slots irrespective of the position of the levers, while 
th the free action or running of 
ff oor boards. Each part is made to 


here it belongs, so that the device can 


A New Pouring Device. 
S. S. Stafford, In f New York, N. Y.,and Toronto, Can- ‘!t! 


-d what is known as Stafford’s Dripless Pour the car or taking 


> ‘ - an . »] ; . 
Regulator, and are equipping all the larger sizes of their ft and is marked wl ig 
; 1 . » , } | 
inks w this device, which is operated by a simple quar be readily attached 
ter turn to the left or right to open or close it. The side 


utlet produces a perpendicular flow so that one always : ; : 
New Check Endorsing Machine. 


well at the first trial. When the well is full 
| heck endorsing machine which does the work 


hits the 

the bottle is raised to an upright position, when the ink is \ new « ‘ 
nstantly cut off. The flow of ink may be regulated by in plain sig e opera is announced by the Rearick 
placing the finger over the air vent of the pourout; hence \utomatic Che Endorse mpany, Equitable building, 
when the well is full it is not necessary to raise the bottle. Baltimore, Md [his machine is built to be attached to 
[his new pourout also prevents evaporation of ink in the adding machine, and as the checks are listed on the 
adding machine t eari \utomatic endorses them in 


Another innovation by the Stafford people is the pack 
f ts and half pints of all their inks, mucilage 


lividual cartons lined with corrugated pa- 
the dealer the time and expense of wrap 
nd insures against breakage in stock and in cours¢ 
It reduces the weight of a dozen shipping 
from 10 to 20 per cent and at the same time, tt 


1, provides greater security for the goods 


1S Said, pro ae ot . 
\ new catalogue describing the pourout a1 telling o! 
the advantages of the new method of packit is just off 


ind will be sent upon request 


Device to Keep Cars Cool. 


ny of 1130 Old Colony uilding 


The ¢ Cool ¢ 
Chica S irketi1 a device, which, when attached to 








Rearick Automatic Check Endorser. 


eck being endorsed with 























lair 5 é 
e! ll of t il 1 ne handle. 
Che eari ( Endorsing machine is 
irably ns : ronze, weighs only five 
Showing How Heat Comes Up Without Car-Cool. pounds, a! is to any adding machine. 
It is so small it rid 1 ever in the way, and it is 
keeps t air from making s feet and SO al ( it to the adding machine 
legs ible when in the driving s« Car-Cool the latte ( t working the endorser, 
Vas pa larly designed for Ford cars [The cuts here- simply y wit ( from the adding ma- 
, will give an idea of the use of this device ne handle eal 1 self-inking machine, the 
Car-( Ss att t the under side the floor nkit device pr! ng the even distribution of the 
! lhe works just as fast as the : 
a . idding macl ( a endorsing being done 
| ; with the sat tio1 s no possible chance to 
skip a checl t is list must be endorsed. One 
operat [The machine is also 
le wit lectr | atta ent for electrically operated 
Iding ‘ 
The Re Endorser Company has 
en recent the present time their 
. eff d to Baltimore and Wash- 
tor ) ey that the response from 
nkers if active preparations are 
now af te ft tion-wide sale of the ma- 
ne TI ‘ompany call for an 
No Heat From Engine With Car-Cool Attachment. extensiv¢ r £ i campaign of national 
proportions. | g to tl le construction and the 
board and prevents heat from radiating through the slots bsence of mi ted part the company is able to 
It sulate e fi 1 keeps the entire ! l, driv- place the < itomat Check Endorser on the 
eat ar an S | ke it I 
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A New Dictation Machine. 

The “Dictatype” is the name of a new shorthand ma- 
chine on which dictation may be taken by means of plain 
type, a word at a stroke, and without the use of a code. 
The Dictatype is the American Shorthand Typewriter, 
improved and redesigned. It is the invention of George 
K. Anderson, official stenographer of the American Pub- 
lic Health Association, American Society for Testing 
Materials, the American Foundry Men's Association and 
other technical societies, the proceedings of which are now 
reported exclusively on these machines 

The keyboard consists of twenty-two keys, arranged in 
pairs. Sixteen of these keys (those in upper two rows 
except two keys in center) are printing keys, five (marked 
C-2, C-3, V-2, C-2 and Fig.) are shift keys, and one 
(without marking) is a space key Each printing key 
controls the writing of the letters marked upon it. When 
a key is struck, without the use of a shift, it prints the 
letter marked at the lower end of the key. The print- 
ing of the second, third or fourth letters controlled by 
each key requires the use of a shift key. For instance, if 
the first seven keys are depressed (these are the initial 
consonants), no shift keys being used, the _ letters 
STDWCHR will be printed. If the left-hand shift marked 
“C-2” is pressed at the same time, the letters printed will 
be SPBFGLR; if shift “C-3" is pressed, the letters 
SMNVKLY will be printed: and if both the left-hand 
shifts are pressed SQZX, will be printed. If the next 
three keys are struck, without using the shift, the vowel 
letters EAW will be printed, but if the shift “V” is pressed 
also, the letters OUI will be printed. The last six keys 
print VRNDTS (final consonants) without using a shift, 
but when the shift “C-2” on the right-hand side of the 
machine is pressed also, they print KLMFPS. The fig- 
ures are obtained by pressing with the index finger of the 
left hand, the key marked “Fig.” in addition to the 
printing keys. 

The fingering of all the keys is taught in twelve les 
sons and the theory completed in sixteen lessons. A text 
book giving full instruction in the operation of the ma- 
chine accompanies each Dictatype. 

Experience is said to have shown that a writing speed 


of 100 words a minute can be acquired in twelve to six- 
teen weeks. 

Dictatype notes are easily read not only by the writer 
but by everyone—an advantage peculiar to the Dictatype, 
and of the greatest importance. 

The machine weighs less than six pounds, and is very 
convenient to handle. It is fitted with a detachable knee- 
rest, and can be used without the use of a table or stand, 
if desired. 

The Dictatype is manufactured by the Dictatype Short- 
hand Machine Company 16 South Tenth street, Philadel- 
phia, Pa. Dictatype machines are sold to students at $75 
each. They may be sold to any person complying with 
the terms of sale; either to individuals or firms, and with 


or without a course of instruction at the school or by 





correspondence Dictatypes will also be supplied t 


schools upon order 

The Dictatype company believes that its best interests 
make it imperative that persons of maturity and proper 
pedagogical ability be thoroughly instructed in the opera 


tion of the machine, and make it a specialty. To this end 





the company offers to co-operate by correspondence j 
when possible, by individual instruction 
A New Mechanical Accountant. 
In last month’s issue of Office Appliances we describ 
PI 
a new model 25-key Mechanical Accountant, the 
tion of the Mechanical A untant Company of Pt 
dence, R. I. The regular models of the Mechanical A 
countant are already iamiliar to the trade The 
model is known as Model M. It is much smaller than 
New 25-Key Mechanical Accountant. 
original Mechanical Accountant and its twenty-five keys 
are arranged in five banks of five keys each. These keys 


run from one to five and the machine has six totalizers 
It is intended for straight addition work exclusively and 


is suitable for use in department stores, small stores, 


anywhere where straight n is required [he ma 
chine weighs five and a half pounds 

On account of the extreme condensation of the key- 
board it is possible for the operator to cover it rapidly 
and accurately with one 

Several improvements have been added to Model M 
including a shorter key stroke and a lighter key action 
The dials clear themselves \ slight touch on the clear 
ing handle releases the dials which then return to zero 
automatically. The appearance f the machine will be 


evident from the accompanying cut. 
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the Efficiency Vacation it In that year it was con- 


THE EFFICIENCY factory regardless of ia eawanes ta tan 


has been followed each s ssive year. As a result of 

VACATION this beginning, there ar ay scattered all over the 
United States iny larg siness concerns who have 

lliott-Fisher Method of Providit adopted exactly the examp!l f Elliott-Fisher Company. 
With its lar ictory ; general offices in Harris- 
rg, and brat ffices e principal cities of the 
United States, Elliott-Fis Company found the old va- 
ation system a difficult | lem to handle. A great deal 
thought and time had t e devoted to allotting the 
acations. I: ch brancl ce and in the general office 
me kinds « vork were being duplicated several times. 


tions for All at the Same T11 


xecutives at the general office found it necessary to 
spend hours, even days er the vacation plans to see 





at each branch was properly manned or as nearly pro- 
perly as possible throu it the entire summer. Each 
Elliott-Fisher office fro1 rtland, Maine, to Portland, 


s somewhat extended description of the Elliott , 9 ee , . on 

Bir aes preg aa ahem Gime Genel tae Oregon, and | Dulu New Orleans, had its vaca- 
pia i t u « ist . ‘ € ‘ ‘ : 
efor e unique and interesting The idea ma tior p! 


s planned so as not t terfere any more than could 
helped with t general siness routine. 

TING ications to large numbers of em It required a great dea study and care to alleviate 
es is a problen Like many serious prob the old syste f allowing tions so as not to seriously 


] } os eent hl ter{ P 
at contron large Dusiness institutions ie ntertere 1 siness 


estion is handled the same way time after For many y¢ for 11 Elliott-Fisher Company 


ter year, purely as a matter precedent d closed its for t weeks and given the em- 
nany disadvantages to the old way of as- loyes that a nt rest it pay. This offered op- 
ations w splits the worki1 forces into portunity for t thor erhauling of the factory 
ne or another group away all during the sun uipment Fi y orders could be attended to at 
few assistants 
business there should be just a The general its birth in the partial 
h d 1 tl he departments could be 
hat department rapidly, accurately and ec: losed for the : ntage to the work in gen- 


f 


ler normal nditions It stands to reason, eral Vot ly t t the business itself need- 
bing « department of some of its work ed vacatior ! cies d the condition of sum- 


resident to issue orders 


ta wk af entire business t lose tl VO! the company, but it was 


s increase mistakes, slow up problemat t eff t would have upon pat- 


fer ith accounting, disors ze discif rot n or f plaints that might arise 
sales. aff redits. retard customer set ( rol met ( nt out three months in ad- 
id is the notice that was 
ns for a lars rce of « t t s but slightly from the 
es who make up 1 schedul VACATION NOTICE. 
S I s I I é eral office, factories, 
ents o1 ranch offices o1 EKacl ; é ll take their An- 
( st | night, July 24th, to 
1 eks this year 
S s equipment, supplies 
earl s is possibl nder sucl r rey r telephone, will be 
it other periods of 
d ese! r 
7 oe t And, as strange as 
t lar de é 


ymne complaint from 
It is a satisfaction to 
to know that for fifty 


, ee : = f the ll have the same rela- 
Sstior 
idea was recognized 
s ( K ters were sent in from 
1; 


veries tr He ne ng about the Elliott- 


granted that every 





ndling vacations, but 
named t tt-Fishes re are 1 an adopt it and ob- 

have been acquired 
large businesses have 


( ‘ f Marrisbur ' ] nia Ir | eir entire business for a 
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Boosting a Rival. 
A few years ago a printer on Center street, New York, 
sent postal cards asking certain printing press manufac- 
turers to send their representatives to see him, as he was 


in the market for a press. According to appointment the 


representative of one of the companies called upon him 
one atternoon 

“What do you know about the press?” asked 
the printer 

“Well,” said the representative, “I only know that it 


has been on the market a number of years and that it is 
a very good press, but I represent the — Company 
and I came to tell you of the special merits of our own 
machine.” 

“But I should like you to tell me something about 
other one,” the 

“Well,” replied the representative, “I 
that it is a good press, that it does very good work and 


the 
persisted printer 


can only repeat 


that a new model has recently been brought out, but my 
heart is in the - It incorporates certain 


special features which I know 


press 
would be of advantage to 
you and the object of my call is to endeavor to convince 
you of that fact. The 
will tell you all about their machinery.” 

“That's just the point,” said the printer. 
the 
ing to appointment 
of all 
his own.” 

“Well,” the 
opportunity to tell you about their own press and he did 
his fault. I 


representative of the other press 


“The 
other press was here yesterday accord- 
He 
but gave 


repre- 
sentative of 
told me about the shortcomings 


other presses, me no information about 


said representative, “if you gave him an 


not take advantage of it, that’s have no hesi- 


tancy in saying that the press is a very good one, but if 


I cannot lay evidence before you that our press will best 


fit your conditions, of course I do not expect to get your 


business.” 


It goes without saying that he went away with the 
order 
Money Saved Criterion of Good Management. 
“If I were a manager,” remarked a well-known sales 
man who has made a success of his work, “and a man 


should apply for a position my first question would be, 


‘What is 


my 


your age?’ If he were more than thirty-five, 


question would be, 


If he said, ‘No,’ 


could not employ him 


next ‘Have you saved up some 


money?’ I should tell him frankly that | 


In Love with His Typewriter. 


Afternoon deepened into dark as Candlewatt Bayberry 


finished his confession. 


“In plain words, old man,” he concluded, “I am in love 
typewriter.” 


with my 
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His friend, Sydenham Loffer, whistled in amazement 
“At 
just think what giving way to 
that’s all it is—just think what it 
and eighteen children! 


your age, Candlewatt,” he said, reprovingly. “And 


such sentimentalism 
mean 
that 


own and objected to by some 


may tor your wil 


And you fear your infatua- 
tion is already becoming kn 
of your wealthiest customers.” 


“Yes.” 


from 


replied Bayberry, dejectedly. “Here is a 


I got Bayrum & Bayrummer only this morning 


Read it.” 


The “And 


were Scarce ly able to read the last few 


Mr 


letters we have 


letter began furthermore, Bayberry, 
we 


had 


typewriter. 


from you, owing to the miserable state of your 


[he type is worn down to a mere blur at the 


best and two t's and all four e’s seem to be completely 


missing. We realize your sentimental attachment for the 


machine with which you began your career, but, etc., et 
etc., and if not, we fear we shall in the future have 
order our candle wicks from some other firm.” 

Dusk darkened into evening as Sydenham Loffer mad 
Candlewatt Bayberry promise to sell his typewriter to the 
first old clothes man that called—The Chicago Dail) 
News. 


Tut! Tut! Tommy Atkins! 
May 22 publishes the 


“London Opinion” of following 


“Send Him a Duplicator.” 


(“A church army chaplain who often had to ‘cens 
1,600 letters a day while with the British forces at Rouet 
said that one soldier wrote love letters to four diffe: 


girls, all in identical terms, only the name being chang: 


—Daily Express.) 


“You will note with pain this announcement grave t 
our Tommy is just a bit 

Of a blooming gay Lothario—that his billets-doux, once 
they’re writ, 

Are oft-times copied and sent broadcast to damsels as 


many as four, 
And maybe to half a dozen girls; a thing 


deplore! 


“But, with movements going on ev'ry hand to improve 
our soldiers’ lot, 

And to send the boys ‘baccy and fountain-pens 
heaven knows what 1 

Well, it won’t surprise me a bit to hear—not a single 
it won't 

Of a fund for supplying Roneos to the Romeos at the 
front.” 

- Hayder { I 


Colton an Auto Speed Artist. 
\ member of f \ppliances tv 


the tat ()ttice 


three months ago spent vy at Pittstheld, Mass., 
while there had an interes visit wit los. E. ¢ 
of the Eator Crane & | { ompany We 
his lettet 

It was Mr. Colton’s suggestion that he take 
Housatonic in his car,-an e did this, alt 1 
it plain that I did not n to ta time 1 
busine ss to devote to me nal sav! you wouldn’ ‘ 
look at Colton that he is a speed far ut you 
have been in that car as we rushed up hill ar ‘ 
among the Berkshires, over bridges, ar d es 
He has a latest odel 55 sep Vel Seve Ss 
Ruick, and he does delight to make her \ 
the sixteen miles in about thirty-six minutes 
[ really enjoyed it. It was a wonderful ride I w 
have Colton know it for vorld, but really I tl 
would have enjoyed it a t re if we had gone slow 
enough so that I could illy have seen the beaut 
views that melted so rapt nto the distance: 








SELECTION OF 
STENOGRAPHERS 


By Leonard Felix Fuld, L. L. M., Ph. D. 


Chapter 4. Record of Previous 
Et 


nployment. 





The record of previous employment is the most imp 


tant inquiry which the employer makes regarding thx 


applicant for a stenographer’s position. In the case af 
a small employer who has occasion to select stenograph 
ers only at infrequent intervals, the examination of the 


applicant for employment may be confined to a searching 
inquiry into her record of previous employment. It 
reasonable to infer that her personal characteristics, her 
education, her health and her qualifications have probably 


affected her efficiency in the positions which sh 


f 


in a manner similar to that in which they will affect her 


in the position which she seeks. To be of value, however, 


this ir y into the ant’s record of previous employ 
ment must be thorough and must be prosecuted in a 
| , ' 

RECORD OF EMPLOYMENT:—Give a complet 

emy t \ i £ t work U se separate F . } ear 

; han one lir j i more than onet 93 nen he ear 

YEAR NAM I ADDRESS OF NAME OF SALARY | TIES 

EM YER EMI YER IMMEDIATE 
SUPERIOR 

A 

B 

I) 

E 

- 

H 

Sp} ERI t \ ex 

=F P XPERIENCE NAME OI EX 
EMPLOYER EX 

B D k 

D 

E i re 

F \ 

Nature of Inquiry. 

Phe ie the i ry into the applicant’s record of 
previous employment is to place before the employer 
a complete statement of her experience. The blank pro 
vided for this purpose ft ures the applicant t give the 
year of service, the name of her employer, the address 

her employer, the name of the superior under wh 
she worked, her salary and a brief descriptior f hei 

: ‘ , , : ; 
ties \ t rate line s to he used tor eact \ T nd t 
pl nt s held more than one position in a year 
separate line is to be used for each position [he infor 
mation regarding the applicant's salary is of value in deter 
ng tne if 1 value her services s ger 
é Ily KE ¢ 1 nd the quantity f VOI 
Each of the other iten the inquiry are required for a 
} ] %e ~ TY se) 
per veri tion of t applicant’s statements 
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Verification of Record. 

[he applicant’s statement of her record of employment 
is of almost no value unless it is systematically and thor- 
uughly verified. If the number of applications to be veri- 
may necessary to verify them by 
orrespondence in the first instance. Form letters may 
e used for this purpose to save expense and the replies 
fled for reference until an appointment is to be made. 
This verification by correspondence will not, however, be 


hed is very large 


found entirely satisfactory rmer employers will gen- 
erally give colorless reports in answer to form letters and 
ymparatively little value 


in judging the applicant’s fitness for appointment. Before 


such colorless reports are 


an appointment is made the applicant’s record of previous 
employment should be subjected to a careful personal in- 
by an investigator selected 

that purpose. Such a personal investigation will result 
in obtaining from the former employers frank statements 
racteristics of the applicants, 
which will enable the employer to make a wise selection in 
naking his appointment Correspondence with former 
employers results in the elimination of the obviously unfit 


and unsuited applicants and 1 personal investigation of 
1e record of previous employment will result in the 
selection of the applicant best suited to a particular va- 
ancy. Correspondence is useful to reduce the number of 
applicants to bs nsidered for a particular vacancy and 
personal investigation will result in the selection of the 
most suitable applicant from among those whose record 


Special Qualifications. 


In the preparation of 1 nquiry regarding the appli- 
ant’s record of previous employment it is desirable to 
ake inquiry also regarding any special qualifications of 
the applicant, the possessio1 vhich will tend to increase 


ness organization in which she 
seeks employment \ knowledge of single entry or of 
louble entry okkeepins perience in vertical filing or 
card indexing, knowledge ar <perience in the use of the 
nimeograph, the multigraph or the dictaphone, or experi- 
each be of special value 
}, an inquiry regarding 
them is appropriate on the application. The applicant’s 


f 
s 


statement should include the name of the employer under 
items of special experi- 

e and an account of the extent of this special experi- 
ence. Such of these statements regarding special qualifi- 
ations as may be deemed value by the prospective 
employer should e carefull verified by investigation. 


Conclusion 

The careful i: y int e personal characteristics, 
education, health 1 rd, and record of previous employ- 
this series of papers 

rms a Satisfact routir r the examination o1 the 
potential fitne ( pplicant r the position of stenog- 
rapher, in the those « loyers who do not possess 
and do not requir the el te mac hinery for the test- 
ing of the actual comparat tness of applicants. When 


an applicant i liged t ll out an application con- 
taining such an « stive f questions as the one 


which we have ribed at er answers are properly 


ve ed ) spective employer is 
assured that his new te er possesses sufficient 
education, will pr ibly not embarrass his business or- 


ranization by frequent abset ie to ill health and may 
reasonably be ex ed to p ss the ordinary technical 
qualifications at the sj iliications required in 
her new position, by reas f her experience and the 
satisfactory qualit her w n the positions which she 





























News and Notes of the Activities in 
Office Appliances Field Abroad. 








Office Appliances in Great Britain. 


Exclusive Correspondence of ‘‘Office Appliances.’’ 


London, July 15, 1915. 
LL kinds of momentous things happen along now 
from week to week in this country. All these are 
a result of the war that is going on, but none of 
them seems to interfere very much with the general level 
of business. Take the flotation of the national war loan 
which realized $2,925,000,000. This enormous subscription 
takes place and nobody seems to have a cent the less, 
and we should scarcely have been aware that this tre- 
mendous allotment of stock had taken place had it not 
been for the fact that it provided big stories ior the 
newspapers. 
<—o > 
Then we have had talk of a government measure for 
the limitation of war profits—that is, presumably, profits 
made out of war contracts. This threatens to be a matter 
of vital concern to a large number of manufacturers and 
the details of the manner in which the treasury proposes 
to “get at the extra incomes made out of the war and tax 
them substantially” are anxiously waited. Of course, 
this measure is in response to something of a labor union 
agitation. Organized working men everywhere have been 
grumbling at the small share of the prosperity from war 
contracts that percolates through to them, and to prevent 
trouble the government has been making the above-men- 
tioned big noise about taxing war profits. 
<---> 
Perhaps the only piece of news that threatens some 
sort of dislocation of industry that has matured during 
the past month has been the appeal for volunteers for 
war munition work The government—or more directly 
the newly appointed minister for war munitions—calls 
upon all skilled engineering and allied workingmen not 
at present engaged on war work to send in their names 
to the government and hold themselves in readiness to 
be sent wherever skilled workers are wanted on war 
materials. In a popular phrase, they are urged to enlist 
in the factory line to help the fighting line. A week’s 
advertisements produced nearly a hundred thousand vol- 
unteers and their services will be utilized away from 
where they are now working, as nobody was asked to vol- 
unteer who was already engaged on war work. They will 
be paid the highest trade union rates, given their railway 
fares and also an allowance for board and lodging away 
from home. This is the particular news of the moment 
that threatens to hurt those manufacturers not at present 
engaged on war work, but who employ skilled engineers. 
<-> 
Whether the typewriter factories will be very greatly 
affected by the movement remains to be seen. Probably, 


however, they will be free from any drain of labor owing 
to the fact that so much of the plant of nearly all of 
them is at present concerned with the production of rifle 
parts and other delicate pieces of fighting machinery. 
But it can be pretty fairly relied upon that ordinary type- 
writer repairing and assembling staffs will not lose many 
more men than they have lost and the gain will be in the 
production of shells, guns, etc. Every fighting country 
appears to be affected in the same way in this connection. 
Even Italy, the newest-comer into the fighting arena, al- 
ready reports developments along these lines. 
<-<e--> 


Leaving the general and coming to the particular, your 
correspondent can again report that contrary to many 
people’s expectations, business in connection with the sell- 
ing of typewriters and allied appliances is going along 
satisfactorily, although some of the head offices after say- 
ing this, add the rather qualifying sentence, “Consid 
that we are in the midst of a great war.” Business in 
general trade is of course extremely good, and largé 
numbers of machines are being bought to cope with the 
extra counting house and correspondence requirements. 

<---> 


Managing Director Claflin of the Underwood Type 
writer Company, advises me specially that business is 
very good with them in London and the provinces Che 
\f 


r 


company has a good many men at the front and 


Claflin mentions that one of their boys returned las 


‘ 
week and presented him with a souvenir of the war in 
the form of an ornamental figure which is on ever! 
German soldier's helmet \Ir. Claflin greatly appreciates 
the mement 

<<» 


Managing Director Charles W. Earle of the Monarch 


Typewriter Company, in reporting also that business is 
good, remarks in passing, that he has found a ready 
market for their No. 4 model Monarch machine here in 
Great Britain and on the Continent. This model is iden- 
tical in appearance and manufacture to their No. 3 mod- 
el, except that it has a keyboard containing 92 chara s 
instead of the regular 84, thus making the machine pecul 
iarly adaptable to the use of the Russian and other lan 
guages, requiring a number of letters, in addition to whi 

this company finds it is very popular with engineering 


and shipping firms, who require a number of fractions 
special signs, etc., and as an instance of its popularity 
on the Continent Mr. Earle says that he has just 
ceived an order for sixty 4C Policy model machines from 
a large brokerage firm in Sweden; the 4C model takes 
paper 18.6 inches wide and writes a line 16.6 inches long 
Despite the war and the attendant depression in trade, 


Mr. Earle is pleased to say that his company’s business 
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here and on the continent outside of the belligerent 
countries is really very good, and indications point to a 


continuation of steady business. He recently visited 
France and Switzerland on a business trip. He reports 
business very quiet in France. However, he found con 


siderable activity in Switzerland in a number of trades, 
as a large number of the factories, particularly watch 
making factories, have been adapted for the manufacture 
of fuses and other war materials. Monarch business was 
keeping up remarkably well, their dealers in Zurich, E. 


r 


Voegeli & Company, who handle Switzerland for them 
being extremely busy 
<--> 


General Manager G. H. Bland, of the Empire Type- 
writer here, is not quite so optimistic as some of the 
others, but he expresses himself as being agreeably sur- 
prised to find the volume of trade continues good. The 
demand is, however, intermittent, which prevents him 
from being too happy. He points out that it is very for- 
tunate that the government requires so many typewrit- 
ing machines, and those who are participating in these 
state orders should be thankful that there they have 
one source that does not fail. 


<-<e-> 


General Manager J. Edward Lambie of the Anglo- 
American Wholesale here, has been away from town for 
some weeks touring the western counties and Wales, 
and generally looking up the business conditions through 
the country. In his opinion these do not look any too 
promising for the immediate future. However, he does 
not believe it to be a good time to state these plain truths 
in print, as it would only have a deleterious effect on the 
business generally and, to quote him verbatim, “I am the 
last to turn pessimistic.” He continues: “It is how- 
ever, encouraging so far as our particular business is con- 
cerned to note that June represents in point of sales the 
largest month since the war began and this in itself is of 
course encouraging to us. However, due allowance must 
be made for others who are less fortunately situated than 
we are, and whose financial capacity does not enable them 
to weather the storm as successfully as we are in a posi- 
tion to do.” The Anglo-American Wholesale is just now 
taking its annual inventory of stock. 

<--> 

The Salter Typewriter, a purely British machine, re- 
ports business fair at home here with an obvious expan- 
sion in its export business 


<-> 


Remington business is not being allowed to slip back 
for want of diligent enterprise and effective publicity. 
The small model “J” machine selling here for $60, is being 
well advertised and sales are extensive. I note that M. 
Courtois, the provincial manager of the Remington office 
in Paris, France, has just been promoted to a lieutenancy 
for excellent work in the fighting line. 

<--> 


Other good advertisers at the present time are the Bar- 
Lock and the Corona. Both of these companies have ad- 
vertisements in promising publications and issue attractive 
booklets to back up this publicity. 


The London sales manager of the Blick, W. A. J. Love- 


day, has been presented by the company with one of its 
latest model machines in recognition of eighteen years’ 


faithful service 


A. D. Klaber, the founder of the Roneo business here, 
fell directors 


died on June 29, I regret to state. His 


feel that the business has been deprived of a skillful, en- 


ergetic and conscientious administrator, and that they, 
and every member of the staff, have lost a true friend. 


<-@e >» 


Firms dealing here with cheap duplicators, inexpensive 
box files, staple and tag presses, letter seals, fac-simile 
circulars and office appliances of these kinds pretty gener- 
ally find demand greater than the supply owing of course 
partially to the fact that foreign goods for this market 
are in short supply. Domestic makers are, however, 
rapidly catching up and improving the quality of their 
newly manufactured articles. They expect to hold their 
new business after the war 


<--> 


With regard to carbon paper and typewriter ribbons, 
the dye shortage certainly affects makers here although 
from certain points of view this shortage does not appear 
to be so serious here as some of the reports from the 
United States seem to suggest is the case in America. 
John J. O’Brien, who controls the extensive London 
Carbon Paper Works, dealing wholesale and for export 
only, says that he, in common with most British manu- 
facturers, held very large stocks of dyes on the outbreak 
of hostilities. Although there are no prospects of obtain- 
ing further supplies of colors in the market, he has made 
his arrangements and does not expect that he will feel 
the pinch during the next four or five years. Prices for 
carbons and ribbons have of course advanced very con- 
siderably. 

<--> 


Frank J. Allen, manager of the Columbia Ribbon and 
Carbon Manufacturing Company here, deals with this 
matter at great length. Let me quote his statement ver- 
batim: “I am pleased to say that this company is re- 
markably busy just now, particularly with higher priced 
goods, which seem to be coming into vogue again owing 
to the elimination of certain continental competition 
which has for the time being ceased. I trust this satis- 
factory state will continue for the benefit of American 
and British manufacturers particularly. We hold at our 
headquarters a very satisfactory supply of most colors 
and other materials used in the manufacture of ribbons 
and carbons and do not think we shall suffer much from 
the shortage of German colors. I may also state that 
we are not at present increasing prices of our ordinary 
lines, although we have been compelled to make a slight 
increase in the cheaper grades of pen and pencil carbon 
owing to lack of certain colors and increase in the price of 
papers used for these latter goods. Purples and blues in 
pen and pencil carbons I think will, to a large extent, 
be withdrawn but we have a very large quantity of black 
in hand for ordinary needs and also do not anticipate any 
shortage of black typewriter ribbons and carbons at any 


time in the future. American manufacturers seem to be 
coping well with the color question and I also think that 
as far as Great Britain is concerned the same remark 


applies. Personally, however, I think that if the British 
Government could give some guarantee in the nature of 
protection (if only for a certain period) of aniline colors 
the matter would be very much advanced here as under 
the present conditions a great many people who would 
feel inclined to put money into such concerns are natural- 
ly loath to do so at the present juncture. I am anticipat- 
ing largely increased business in our lines when matters 
once again become normal in this country and in the 
meantime I do not think that any appreciable shortage 
of supplies is likely to happen.” 
<--> 
Generally, it is pretty clear that this country has a whole 


t 


extensive industry now building up in carbon paper, 
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typewriter ribbons, and allied stationery articles. Things 
in this connection have certainly not developed in this 
country so rapidly as in America and Germany, but the 
coming of the war has had a remarkable influence in 
speeding up evolution. Within twelve months there will 
be big things doing over here in these branches. 

<+-- 

Coming to the general ordinary stationery trade, Walter 
Saltoun, of Sandle Brothers, declares that business for 
wholesale, export and manufacturing stationers, envelope 
and account book makers, etc., shows a substantial in- 
crease not only in the home department, but also for ex- 
port. So far as his own particular business is concerned, 
he can go further and say that despite the numerous or- 
ders which cannot be executed, owing to the scarcity of 
labor and raw materials, his company’s volume of business 
is greater than in any previous year. 

<-> 

F. C. Pitchford, of Sandle Brothers, has just returned to 
this country from a highly successful trip throughout the 
United States and Canada. 


Norwegian Dealer Talks of Trade and Export Methods. 

Audun Koren, proprietor of the office equipment de- 
partment of the house of G. Magnus, Christiania, Nor 
way, passed through Chicago on July 17 on his way home 
after a visit to the San Francisco Exposition. Mr. 
Koren had spent a month in the United States in the 1n- 
terests of his business, investigating the possibilities of 
a number of American office equipment machines and 
devices in connection with the Scandinavian market. 
While in this country Mr. Koren examined a number of 
devices and selected several of which he expects to take 
the agency in Norway, Sweden and Denmark 

Members of the staff of Office Appliances spent an in- 
teresting afternoon with Mr. Koren, who gave ‘several 
valuable suggestions as to the Norwegian markets and 
as to the attitude of American exporters and manufac- 
turers of office equipment with regard to foreign trade 
in general. The Norwegian market is small, and while 
the people of Norway are, on the average, in good cir- 
cumstances, they are not inclined to purchase expensive 
office machinery. The population of all Norway num- 
bers but a few million people and the use of office de- 
vices and machines is quite generally confined to the 
southern portion of the peninsula. People in the north- 
ern part of Norway devote themselves principally to the 
fishing industry. 

Mr. Koren tells us that the crown, 
which is the unit of Norwegian cur- 
rency, is worth about twenty-seven 
cents in our money, but that one can 
purchase for one crown in Norway as 
much as one can buy for fifty cents 
here. 

Mr. Koren advises American manu 
facturers who would enter foreign 
markets to “take it easy and study ex- 
ports.” He criticises American manu- 
facturers for their apparent desire to 
obtain too much in the way of guaran 
tees on contracts. He says that most 
American houses demand more than a 
market will bear. He criticises them 
also for their apparent attitude of sus- 
picion toward all foreign houses with- 
out regard to their standing. It is just 
as impossible for a house abroad, gen- 
erally speaking, to pay cash against 
documents as it is for American houses 
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to pay in the same way. Cash against documents means 
paying for the goods from four to six weeks before they 
are received. Very few houses can afford to do this. He 
sees no reason why reputable European houses should 
not receive the same credit terms and the same consid- 
eration as American houses. The standing and reputa- 
tion of these firms is perfectly easy to learn. Americans 
should not demand that a European agent contract to 
sell a hundred machines a month when the market which 
he controls cannot possibly sell more than twelve a 
month. Some agencies can sell even less. Such matters 
must be regulated with judgment, and consideration must 
be given to the possibilities of each market. 

During his stay in the United States Mr. Koren re 
ceived a large number of letters from American houses 
He wishes Office Appliances to state that he appreciates 
this correspondence very greatly, but that the conditions 
of his trip made it impossible for him to reply to all of 
the letters as quickly as he would wish to do so. He 
says, however that on his arrival home he will make it 
a point to reply to all of his accumulated correspondence 

Mr. Koren is a young man and an enthusiastic hunter 
In the mountains of Norway he has for his entertainment 
in leisure hours what he calls a “little hut.” This “littl 
hut” is really a bungalow ¢onsisting of reading room, a 
couple of bedrooms and a kitchen. He uses it for a hunt 
ing lodge and during his trips in the mountains in com 
pany with his father, who died sometime ago, he has be 
come an expert rifleman. 

Those who may wish to communicate with Mr. Koren 
may address him as follows Audun Koren, 27 Karl 


Johansgate, Christiania, Norway 


American Trade in China. 

\ subscriber of this magazine in Shanghai, China, favors 
us with the following clipping from the North-China Daily 
News of Monday, June 7, 1915 

“The suggestion that American business men in Shang- 
hai should combine with a view to forming an organiza- 
tion for the furtherance of American trade and American 
interests generally in China, has been very favorably re 
ceived and will probably be given definite shape in tl 
course of the next few days. It has been the practice 
late to have special Wednesday luncheon meetings at the 
Palace Hotel, where American business men have met rep 
resentatives of American houses visiting Shanghai on 
business, and other travelers, and it is from these meet- 
ings that the new idea has originated. The matter will 
be fully discussed at a meeting to be 
held at 5 o'clock on Wednesday aft 
noon at the Palace Hotel, at whic! 
American Consul-General, Mr. T. San 
mons, who has taken great interest 
the proposed organization, will presid 

“Although the scheme has n 
taken practical form, we understat 
that the new organization will 
somewhat on the lines of the newly 
formed British Chamber of Commerce 
and will undertake duties relative 
the protection of American interest 


and the furtherance of American trad 


here The movement is assured 
strong support, and it is expected 
there will be a large attendanc at t 
inauguralmeeting All American bus 
ness met are asked to attend Tl 
new organization 1s to be quite dis 
tinct from the Wednesday Tiffin Cl 
The latter will continue as usual 





lugust, 1015 OFFICE APPLIANCES. 73 


’ 


hoped, with en increased membership, its usefulness hav- 
ing already been proved.” 

Our correspondent states that office appliances interests 
are represented in this new organization by gentlemen 
from the agencies for the American Multigraph Sales 
Company, the Remington Typewriter Company, the Victor 
[Typewriter Company, G. W. Todd & Co., and the National 
Cash Register Company. 


Montevidean Visits Chicago. 

Office Appliances was favored on the second of this 
month with a visit from H. Oswald Coates, head of the 
house of H. Oswald Coates, Inc., Montevideo, Uruguay, 
Remington agents in the district of Rio Grande del Sul 
and Uruguay Mr. Coates has been the Remington rep- 
resentative for about a decade. He is an enthusiastic 
Remington man and has been highly successful in the sale 
not only of the Remington straight correspondence ma 


| 
ines, but also of the Remington-Wahl and the Rem- 


ington wide carriage billing machines 
Mr. Coates states that the outlook in Uruguay Is espe- 
bl] 


cially pleasing. The present president of that republic, 


Senor Viera, is a statesman of rare ability and a man of 


high character and personal ideals. Immediately upon 
assuming the presidential office, President Viera put 
economies into effect which have practically revolutionized 


the business of the country, placing it upon a sound, and 


it is hoped, a permanent footing. Fifteen days after the 
usiness began to improve. The new president 


} 


as taken all government offices out of expensive buildings 


and has purchased apartment houses and made them over 
into offices for the public officials. Through his influence 
money has been appropriated for the building of fine roads 


and bridges wherever they are required throughout the 


republic, and such is his energy and executive capacity 
that the work is going forward rapidly. All government 
employés, including teachers, now receive their salaries 


promptly at the proper dates. Uruguay has excellent 


schools and much attention is paid to educational matters 


1o]1 


[The new president has saved five million dollars in six 


months, and Mr. Coates says there is every evidence that 
he will continue this policy and that the money which is 
saved will be put into public improvements for the benefit 
of the people, and into other channels which will conserve 
the public resources while at the same time improving 
public health and prosperity. In a short time he believes 


it will be possible for Uruguay to clear off her public debt. 


Every house that has been in business for any length of 
time in Uruguay is partaking of the prosperity which 1s 
now being felt in that country. Every six months profits 
ncrease, for Uruguay, Mr. Coates declares, is one of the 
soundest countries financially in South America 

Mr. Coates enjoys a high reputation in Montevideo and 
is extending his business to other centers in South Amer- 
ica. He already has agencies for a number of leading 
American ¢ ls, including the Remington typewriter, Art 
Metal steel furniture, Uhl metal typewriter cabinets, check 
protectors, etc., etc. He has been successful in Monte- 
video and believes that the same principles which have 
brought him the reward of intelligent labor will apply as 
well in other South American cities as in the capital of 
Uruguay \t his main office in Montevideo Mr. Coates 
maintains a mpletely equipped office appliances store, 
and in connection with his typewriter section he maintains 
i splendidly equipped repair department in charge of con 
petent mechanics who are prepared to handle repairs on 
typewriters, adding machines, check protectors, etc 

Mr. Coates expects to furnish his private offices wit 
steel in mahogany finis!l Steel is preferable in equatorial 

1 t 1 { 


ntries to wood for office furniture, but the people do 





not care tor a green finish on steel equipment. He be- 
lieves, however, that they will be greatly pleased with 
steel furniture done in imitation wood finishes, and feels 
that mahogany will be particularly attractive. 


Norwegian Dealer to Visit United States. 
Readers of Office Appliances will be interested to know 
that S. Garmann Clausen of Bergen, Norway, expects to 
come to the United States at an early date to visit the 





S. Garmann Clausen, 


big exposition in San Francisco and to stop at other 
points of interest in this country Mr. Clausen ts agent 
for a number of office appliances and office machines, 
including the Barrett adding machine and several Euro- 
pean typewriters, duplicators, et Mr. Clausen is a clear 
and forceful write: Several of his articles, it will be 
recalled, have been published in previous numbers of 


Office Appliances 
We shall welcome M 
trust that nothing will transpire to prevent the fulfJlment 


» 
, 


with much pleasure and 


of his promise to pay a visit to Office Appliances on his 


Will Open American Display Room in Switzerland. 


Jacques Benkert, now at Arnhem, Holland, formerly in 
siness at 69 |] evar Hainaut, Brussels, writes 
Office Appliances that he about to arrange to open in 
Switzerland tw epartments, including a sales depart- 
men nsisting limited company with a capital of 
ne hundred thousand francs, with a showroom containing 
a complete line of up-to-date fice equipment. He will 
also conduct an editing and publishing, or propaganda de- 
partment, recommending all the best office appliances and 
novelties in first class, approved goods. The magazine will 
be in the fort 1 yeat t in an entirely new style. 
From 10,000 to 30,000 copies this year book will be pub- 
lished and addr d to all ir rtant commercial and in- 
cfr al ente ’ 

Mr. Benkert e1 s already the practical assistance of 

a number of lar firms t still open to make ar- 
rangements with typewriter es, manufacturers of car- 
bor iper at American desks, chairs, adding, 
listing and cal ot stands and other time- 
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The Danish Office Appliance Market. 





A Discussion of Business Possibilities in Denmark and 
America’s Potential Part Therein.—By 
H. C. Aug. Hansen. 


T HAS always been a valuable policy in business to 

please one’s customer. No business man will ever 

achieve any real success if he does not adhere to 
this golden rule. Having for several years had exper- 
ience with the importation of American goods into Den- 
mark, and for the last few years having been in the office 
filing and specialties business, | am forced to admit that 
it is discouraging to contemplate the way many houses 
in America treat foreign inquiries. 

There is a good market in Denmark for goods made 
in America because the Danish people as a rule favor 
American-made goods of all kinds. Naturally the office 
appliances business is a little dull at the present time 
on account of the war. 

I wish most earnestly to advise American manufact- 
urers to put proper postage on their foreign mail, for it 
is very annoying indeed to find that on almost every 
letter received from America one has to pay a penalty for 
postage due. 

There is another important point which should have 
the attention of American houses wishing to do export 
business, viz., to be thoroughly posted with regard to the 
situation, population and size of the country one wishes 
to cover, as well as the ways of doing business there 
For instance, take Denmark. This country is very small 
and has only about two and one half million inhabitants. 
The largest city and capital is Copenhagen, which has 
about six hundred thousand inhabitants, and although it 
is a modern, up-to-date city in every respect, the market 
is naturally limited as compared with that of New York 
or London. Another important city in Denmark is Aar- 
hus, with about sixty-two thousand inhabitants. There are 
also two or three cities with populations between thirty- 
five thousand and fifty thousand people. 

Sometime ago my firm wrote to a typewriter concern 
in the United States asking for the sole agency for their 
machine. We received their reply stating that if we 
would pay cash against documents and guarantee to take 
twenty-five machines a month, we could have the agency. 
Now if this typewriter concern had been acquainted 
with conditions in Denmark they would never have sent 
such a reply, because no twenty-five machines of one 
make could be sold here continually every month. 

If a firm in Denmark writes to America for a certain 
article, it is generally wanted on a sole agency basis 
because otherwise it does not pay to handle it. Naturally 
it is very annoying after one has bought a little stock 
of an article with which to start with the understanding 
that one has the sole agency, to find that another fellow 
across the street a few months later has the same article 
for sale. Probably before finding this out, one has had a 
few thousand circulars printed and has gone to the ex- 
pense of having cuts made for illustrations. Incidents 
like this sometimes happen, and | submit that it is very 
bad policy indeed for American manufacturers to do 
this. 

Some time ago we wrote to a certain firm in New 
York City asking for samples and for their terms for 
one of their articles on a sole agency basis for Denmark. 
The reply was that if we would send them two dollars 
they would then, upon receipt of same, send us the sam- 
ple. Of course, we did not write to that firm again, and 
1 am sure that mine is not the only case of its kind 

My firm, Hertz’ Kartothek, is one of the largest houses 
in the office filing systems and printing business in Co- 
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penhagen, although there are several other large houses 
We are, in fact, the only firm who make a specialty of 
time-saving office devices such as vertical and card sys- 
tems and office specialties of every description. Even 
if the New York concern did not know us, there ought 
to be some means in New York to find out the standing 
of our own and other firms without having to write to 
Denmark for information. It seems to me that it would 
be practical for Bradstreet or Dun to keep a record 
of all firms abroad of any size dealing with American 
houses, so that these big credit rating companies could 
give their patrons intelligent information. Such infor- 
mation could be easily obtained by placing an agent in 
Copenhagen and in some of the other Continental cities, 
or by some arrangement with one of the leading infor- 
mation bureaus on this side 

Although I personally admire the forceful, keen, sell 
ing talks and letters sent out by American firms, I| strong- 
ly advise American houses not to use such methods 
when communicating with Denmark or other European 
countries, for the reason that the people here, even if 
they are able to read and write English, as a rule do 
not understand idiomatic English sufficiently well to zet 
the spirit and point of these smart selling letters. It is 
better to write plainly and simply. Such an expression, 
for instance, as “Underwood, the machine you will 
eventually buy,” is very good indeed for America, but it 
cannot be translated so as to carry the same weight 
and expressiveness in another language. Noboay, for 
instance in Denmark, if the expression were turned into 
the Danish tongue would understand its real force. A 
brief description of the goods, their advantages as com- 
pared with others, the price, etc., are really all that is 


necessary. Remember that not all Danes are fortunate 
enough to have been in America or England tor any 
length of time, hence not all of the Danish people are 
able to understand words or phrases not to be found 
in the dictionary. 

With regard to terms, people in Denmark do not like 
the rule of cash against documents. The ordinary credit 
terms in Denmark, not only locally but when dealing 


with Germany, France or England, are 2 or 3 per cent 


thirty days after receipt of goods, or sixty and even at 
times ninety days net. I do not believe there is any 
reason on earth why American manufacturers should not 
be able to extend the same credit, at least for thirty days, 
as people naturally like to see that goods are in proper 
condition before they pay for them. 

Another important point is to ship direct to Copen 
hagen, preferably by Scandinavian-American liners from 
New York City, and to make all quotations f. o. b. New 
York. Some houses in Copenhagen prefer c. i. f. Copen 
hagen, but these are exceptions 

In closing I wish to mention a few articles in the office 
appliance line for which I believe there would be a 
ready sale in Denmark at all times, viz., a low-priced, 
first-class portable typewriter, all kinds of time-saving 
practical office devices, pencils, high-grade steel pens, fil- 
ing devices of every description, paper binders and clips 
of different kinds in bulk, and, in fact, everything new 
that turns up in the office equipment line. But, as I have 
stated before, if good results and lasting, beneficial bu 
iness be hoped for, the firm on this side must have the 


sole agency and every possible assistance and protection 


from the manufacturer. 


Japanese Merchants Visit Chicago. 

Office Appliances was honored on August 2 by a visit 
from three Japanese gentlemen, two of whom came di- 
rectly from Japan, the third being a Japanese newspaper 
man residing in Chicago. The two merchants were Sho- 
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taro Fukui of S. Fukui & Co., direct importers and exporters 
of stationery at Osaka, Japan. and S. Yoshida of S 
Yoshida & ( importers and exporters of curtains, cat 
pets, rugs, mats, table covers, blankets, furniture cloths, 
etc. They were accompanied by Ben M. Katow, a mem- 
ber of the staff of a Japanese newspaper published in Chi 
cago 
Mr. Fukui is president of the stationers’ association of 
Osaka, and just before leaving for the United States he 
was tendered a dinner by the association. We reproduce 
here the picture which was taken on that occasion. This 
' we believe, will be a matter of no little interest to Ameri- 
can stationers, and we acknowledge our indebtedness to 
“Bungu Kai,” the principal stationery paper in Japan, from 
which the picture was reproduced. 
Mr. Yoshida and Mr. Fukui were on their way east after 
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Mr. Shotaro Fukui. Mr. S. Yoshida. Mr. Ben M. Katow. 


having visited the Panama-Pacific Exposition in San Fran- 
cisco. Their stay in Chicago was short. Mr. Yoshida was 
appointed an investigating committee of one by the Car- 
petmongers’ Guild of Osaka, with instructions to attend 
the Panama-Pacific Exposition and to report. While in 
this counry Mr. Yoshida expects to make extensive in- 
vestigations into the American market for Japanese prod- 
cts. He bears a letter of introduction from the Osaka 
Chamber of Commerce 

Mr. Fukui expects to remain in the United States for 
two months or more and will attend the convention of 
the National Association of Stationers and Manufacturers 
as a delegate from Japan next September. 

[he portraits which appear above were reproduced from 


photographs taken in our office We are pleased to in- 


oduce Mr. Fukui to the stationery fraternity 








Scene at Dinner Given in Honor of Shotaro Fukul, President of The Stationers’ Association of Osaka, Japan, on the eve of 


“Bungu Kai,” the Principal Japanese Stationery Magazine. A 


; 
| 

his departure for the United States. Picture reproduced from 

Likeness of Mr. Fukui appears in the Oval at the Upper Left Hand Corner. 
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A FRENCH OBSERVER ON AMERICAN METHODS 


Antony Roux of Paris, France, Gives 
Some Valuable Advice to American 
Manufacturers.—Article One. 











EDITOR'S NOTE This is the first one of two articles from the pen—or should we sa the typewriter of M Roux, a Fret 
visited the United States some months ago and called at the offices of this publicati M. Roux was in quest of erican oft " 
and devices to take the place of German goods whose sale in France is now impossible owing to the war and the feeling engendered by t I 
he has had considerable experience with our peculiar methods of fostering the export trade s evident f the article which follows H 
handies American methods frankly, but with a care and courtesy which are proof—if any were eeded—of his entire good will and s t 
While in the United States M. Roux met a number of American manufacturers of office equipment, and w elleve ¢ made arrangements t i 
some additional American lines in France His headquarters are at Paris, where he s been in the typewrits d ottice equipment sj SN 
many years and where he has achieved a high degree of success 
We have taken the liberty to add, at the conclusion of the present installment ne of own impressions of M. Roux as a mat r t 
observations it will be evident that we believe in him 
URING my short visit to Chicago some months ago, often most meritorious in quality and in novelty, ret 
in the course of which you gave me such a cordial ignorant concerning France and other European mar : 
reception, you were kind enough to ask me to and why do they not find in France an outlet for the sa 
express to you my impressions ot your great America of their wares 
Various representatives of chambers of commerce of [I shall endeavor to set forth what, in my opi 
our large cities, legislators, our consuls, men charged with most probably the reasons 
commercial missions, industrialists and scientific men of Suppose that there should appear in the columns 
note have already expressed at length and wisely thei valuable magazine or som r trade periodical an a 
appreciation of America in interesting reports drawn up vertisement or description of some specialty of ext 
with a knowledge of the subject and after a considerable  dinary mechanical novelty in office equipment. 5S : 
sojourn in the United States. I therefore consider that it that this advertisement 1s ced by some perso1 
would be superfluous and, indeed, quite venturesome for France of responsible character and suitable business 
me to give here my personal ideas. I have spent only four nections and that that person wrote to the Amer 
times fifteen days in the United States in the course of for a catalogue and wholesale terms, desirin 
my four trips to America, the first of which dates back a _ the sale of the new article in France and to add it to thos 
score of years. I feel, in view of my short acquaintance, office specialties the sale of which constitute his business 
that my information is insufficient to permit me to ven- In most cases such requests are naturally writ 
ture my own views, which might be founded upon re- French, unless they come from a firm familiar 
grettable errors of fact in certain particulars language Shakespeare or one which, by reas 
I shall limit myself therefore to expressing simply what requirements, possesses a department especially equippe 
| know concerning the commercial customs of your great to handle correspondence in English 
nation and principally to stating my opinion concerning \s a general rule, with very rare except S ( 
the manner in which American citizens view the business sponse to the request f erms will be made in | : 
of exports from America to Europe, and to express some and almost never in French, even though the Amer 
views with regard to the reduced keyboard on typewriters house may be quite able to write acceptably 
of recent creation—and the fine opportunities which French language, a procedure which would have g 
exist in the manufacture of portable visible typewriters, toward facilitating a cordial and immediate nderst 
capable of serving at one and the same time the require- ing. This is the first error in commercial poli t 
ments of the traveler and of the office man [ would call your attention 
The opportune moment has arrived, | believe, for a In matters of business which of the two parties 
goodly number of American industrial firms not yet repre- to exert himself to be considerate in regard to his 
sented in France to take their position in our country, spondent and attentive to his least desires? 
replacing the numerous German houses which have pro- The answer most naturally is: He who ought 
gressively established themselves here by force of per- happy to find a favorable occasion to dispos¢ 
severance and in spite of the antipathy of the French for product—in other words, he who is selling. He w 
their neighbors beyond the Rhine—a feeling which dates’ ceives the dollars ought, under the circumstances, to neg- 
principally from the war of 1870-1871, the sad remem-_ lect nothing in reason which will tend to set 
brance of which remains indelibly fixed in the hearts of | sympathetic current between himself and the prosp« 
all Frenchmen. new buyer—a current which most often decides ta 
Why is it, then, that so many Frenchmen have permit- the first tentative steps toward a satistactory 1s 


ted this racial feeling to be put in abeyance commercially, — relationship 


so that German merchants and manufacturers did a thriv- Now what do the majority of American firms 
ing business in France? Simply because they found that a French house sends them a request for prices 


in matters of business the resourceful Germans extended logues? They confine themselves to answering as 


credit and the other commercial facilities which America’ indicated above, most often with a letter (s: t 
has always refused, the Germans in addition pursuing stereotyped in form) dictated to a stenographer - 
attractive methods of selling and buying tating machine, giving briefly the informatior 

So, with the exception of the older and more important and sending the catalogue under separate cover 
typewriter manufacturers, who, thanks to their strength The form of these letters—I have had suthcient 
of capital, have been able to open branches in almost all ence with them—is almost invariably the same s 
the large European cities, the more modest American concerns offers of terms of payment; that 1s to say, a 
manufacturers, who often produce most promising ma- “Cash on delivery, f. o. b. New York,” and the domuinat 
chines, are represented only in a small way or not at all practice of Americans to lay down, before ente g 
in the large cities of the old world. business relationships cor ns sine qua n 

Why do these industrial concerns, whose products are receipt of merchandise, is a grave error on their par 








particularly the 


systematically 
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nly an honest representat who may be found any- 
ere—but one wl by location, training and experience 
iy reasonably e supp a be able to handle the 

x as I I Le « s c 
Note Phe ntinuation ‘ir. Roux’s article will 
ippear in the September 1 er of Office Appliances. We 
re much ine te to him for the care and labor he has 
bestowed upon this series Roux is a thinker and a 
student of affairs, and furthermore he is a business man 
rare acumen a ability le is a keen observer, and 
we could ha shed that had consented to venture 
expressiot ‘ $j ressions on the occasion 

‘ é ~ heb | ite Ss 

We have had t pieasut eeting few men who are 
personally more attract than M. Antony Roux. He is 
man of 1 st phys slightly under the average 
eight, perhaps it mental and physical power and 
t y ( s int teristics. He is witty and 
a rare hand at lightning repartes His English is—or was 
somew t imper t e preters to carry on con- 
versation il s native tons n which his speech is so 
rect and s enunciat so perfect as to carry fair 
nderstanding even t ne unfamiliar with the language. 


rance are like the few 
e! r misfortune not to know 


Ex-Senators Would Change Our Trade Manners. 
Whatever former nite tates Senator Elihu Root 
says is usually worth list His speech recently at 
i farewell luncheon givet The Pan-American Society 
t the Whitehall Cl it York to Ex-Senator Theo. 
E. Burton, of hio, is wort of the consideration of 
\merican export Kx-S r Burton recently sailed 
South Ameri na mis n of peace and good wili 
he toastmaster was rl assador Henry White. 


Our short rp, bi e, but resourceful way ort 
transacting | 5 { s near to the verge and some- 
times over t ( nners The business men 

South Amer re sy! etic and attentive in their 
business as wv n t f il relations. We can all 
earn a valuable | t : ng them.” 

The 1 st tinctiv tur in the outlook of the 
\merican people in this 15 is the closer relations 
which we are wit ther countries of the world.” 
- Mr rt his s been much in evidence 
and assumes a promi- 

nence t iy wi easily rshadows problems of do- 
es solation has long since 
issed ptional sis is given to our foreign 
ons by t in | ind it goes without say- 
that it is rei rtance for us to avoid with 
he utmost f sour rritation which will sur- 
the press tes licy should be one of 
ustice ten t sil reciation of the struggle 
fe in v ns friendly to us are now 


( mmediat rtar re r future relations with 
e countries of There is here a field for 
larger trad re s lly for greater friendliness 

“Various { les tl ire coming to know each 
other better s esse lly a cosmopolitan people. 


' 


It is one unet rrassed entangling alliances and un- 
ffected | t! tional t We are now at peace and 
to ret sible to exaggerate the 

r present position. No 


n eve! rtunity for assuming the 
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Irving-Pitt Co. Wins McMillan Suit. 


The Irving-Pitt Manufacturing Company announces 
that the suit of the Irving-Pitt Manufacturing Company 
versus the McMillan Book 
been won by the Irving-Pitt company. 
rendered against the McMillan company in the U. S. court 
of appeals, sustaining the decision of the U. S. District 
Court for the Southern district of New York, which de- 
clared certain ring books made by the McMillan Book 
fundamental patent No. 778,070, 


Company of Syracuse, has 


The decision was 


Company as infringing 
owned by the Irving-Pitt Manufacturing Company. 

The circumstances of the Irving-Pitt suits to establish 
the validity of their patent No. 778,070 are familiar to the 
stationery trade throughout the United States. The Irv- 
ing-Pitt Manufacturing Company brought suit against the 
McMillan Book Company of Syracuse and the case was 
tried before the Hon. John C. Rose of the U. S. district 
court for the Southern district of New York. The court 
issued his decision on 1914. This decision 
was favorable to the Irving-Pitt Manufacturing Company 
validating nine of ten claims. The McMillan Book Com 
pany took an appeal at once to the circuit court of appeals 
of the U. S. 

This is the case which has just been won by the Irving- 
Pitt Manufacturing Company. The decision of the court 
of appeals finally establishes the validity of the Irving-Pitt 
Company’s ring book patent, and establishes the property 
[rving-Pitt Manufac- 


December 5, 


right in this patent to be in the 
turing Company. 

Following the decision of Judge 
Manufacturing Company started a number of other suits 
against loose leaf houses, which were promptly settled, as 
already announced in a previous issue. The Irving-Pitt 
Manufacturing Company states that all infringers of its 
ring book patents will be vigorously prosecuted. 


Nose the Irving-Pi 
R the | Pitt 


Fox Typewriter Company to be Reorganized. 


While the following news concerns only an option upon 
the Fox Typewriter Company, there is no doubt that 
this option will be taken up. This will be followed by a 
reorganization of the company and a considerable expan- 
sion of the business. For the past year the company has 
been handicapped by general conditions, but this will be 
cleared away and we predict a larger business and in- 
for the Fox machine. The announce- 


creased prestige 
ment of the option follows: 
“At a special meeting 


of the pre ferred stockholders of 
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NEWS AND MISCELLANY 


PRESENTING THE IMPORTANT NEWS OF THE MONTH 
INTERESTING REPORT OF 
ACTIVITIES IN EVERY SECTION OF 
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NOTABLE 
FIELD 


THE 
THE 


Typewriter Company, on July 15, 1915, Irving 


the Fox 
Franks and 
all the property of the Fox 

ing the real estate, buildings, 
The object of the option, if 


1 


Earl Stokoe asked for a sixty-day option on 
[Typewriter Company, includ 
machinery, tools, stock, pat 


ents, etc. secured, was t 


give the present preferred stockholders of the Fox Type 
writer Company an opportunity to come into an entirely 
new organization, under a new general management, fre: 
from all indebtedness, to continue the manufacture and 
sale of the Fox typewriter. 
“The stockholders voted 
Franks and Mr. Stokoe the 


was done by the board at a special 


unanimously to grant Mr 
option asked for, and this 
meeting called fot 
the purpose on July 19. 

“The promoters of the project are experienced typé¢ 
writer men, who believe in the Fox typewriter, and that it 
is just a little better than the very best of the others 
They are backed in their project by some of Grand Rapids 


most progressive business men and the taking over of the 


property under the terms of the option is already an estal 
lished fact 

“The plant of the Fox Typewriter 

j “ 7 

is ideally 


Company is amons 


the best in Grand Rapids. It located on thi 
river front, occupying an entire block between Fourth and 
Fifth streets uipped with modern tools 


and machinery for the manufacture of 


It is completely eq 
high class type 
writers and its present inventory value is $254,000 

“Mr. Stokoe is the present secretary and treasurer of 
the Fox Typewriter Company and has been with them 
ever since they began the manufacture of Fox typewriters 
more than sixteen years ago. Mr. Franks has been with 
the company for ten years, first as manager of its west 
Nebraska, and for the past eight 


ern office, at Omaha, 


years as advertising and sales manager at the general 
offices in Grand Rapids. 
“The Fox 


large foreign business and, while 


Typewriter Company already has a very 


this will be increased as 


rapidly as possible, the main energies of the new organiza 


tion will be directed to developing a high class sales 
organization in the United States 
(Signed) IRVING FRANKS 
“Grand Rapids, Michigan, August 5, 1915.” 
The American Printer has announced its removal fr 


25 City Hall to 344-348 West Thirty-eighth street, New 
York City. All communications should be sent to the new 


address 





Stamp Manufacturers Meet in Portland. 
The Inte ri ational ot 


held its fourth annual meeting at Portland, Oregon, July 


- “a 


14, 15 and 16, the headquarters being at the Multnomal 
fotel. The meeting was both interesting and successtul 
Much to the regret of members of the asso Presi 
dent Charles Eversor f New York, was le to be 
resent be S é illness which made it inad 
visable for him to ta so long a journey The sessions 
A erefore presided over | Acting 
rres 1 | \\ e Super 
oO iv 
) s ensuing year vs 
resid M (Jmaha, Neb.: sidents 


Utah, B Schmidt, New York, N. Y., and S. Bevens 


Kansas ( \lo ‘ rs, Le S Chi 
ig other members, Wm. Jenkir 

Pa.: M. L. Willard, izo, E. C. Buehrer, Chicazo, and 

(7us I) Messi -. ae Paul All of the fore ns theers 

and d were elected by the unanimous ballot of th 


Orga! 

The 1 mmendation of the convention committee tha 
Chicas e selected as the next convention city was ap 
prove committee also recommended that Chicagé 

e selected as the permanent headquarters for the I. S 


M. A. conventions The latter 


proposal was not, how 


convention the invoca 
Hingeley, fol 


lowed by an entertaining and humorous address of wel 


ng session of! the 


> 


iS DI nounc¢ 1 by the Rev. Jos. B 


me by W. H. Warren, secretary to the mayor of Port 
la John W. McDougal, for twelve years a resident 
Portland, wittily welcomed the gathering to that city 
M Pilde Washington, D. C., was appointed acting 
secretary, and Mr. Jenkins of Pittsburgh, turned over to 


president the vouchers and books which had beet 


varde him G. Volger, who was unable to 
be present The |! ks were handed to Mr. McArdl 


auditors, who reported them 


( Wt Jenkins was appointed to serv temp 
ry treasure The report of President Everson was re 
t « the tre suretr 

\ os ess S ide by A. W fi 
Supe! wf IT) Pad ’ ' ny ona propositi 
advanced | Mr. Willard with regard to offerin 


tion members a twenty per cent discount for prompt pay 
ent of ints t Woodruff did not express 


is ready to endorse the proposition without 


sideratior Gus. Meyer f Chicago, was 
for an address and a 1itted himself extemporaneousl 
with m redit 

The aftern n session was devoted to a ] S 


litions affecting the trad¢ First, consid 


erati s given to the invitations from S es 
meeting f the association. Cincinnati, De 

tr Indianapolis Omaha were discussed After 
prese of the ntages of Chicago by Mr ose! 
nd, supported by Gus. D. Messir f St 

Paul, it was decided to leave the selection of the next 
onvention city to a mmittee headed by E. J. McArdle 

‘ () 

n ee was ed headed by E. M. Tildet 

t res ns regret at the inability esident 
Everson t e present Mr. Tilden then ma his report 

as he of directors. An address was 
ma \ if Pittsburgh on Trade Condi 


Meyer , on 


ns ‘ y Gus 


Manufacturers’ Association 
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1 ¢ 


ost finding in regard to steel Messrs. 
Rhinehart and Pels spoke on Pacific coast conditions. 
ilden, a committee of five was ap- 
the secretary and to de- 
for paying him. The committee 
on Friday morning. 


and stencil work. 

On motion of Mr. 7 
pointed to outline the duties 
vise ways and means 


; | ‘ 
was instructed to make its re] 


Second Day’s Session. 


[This session was devoted idresses on business con- 
ditions in various s of the untry. Quite a discussion 
lowed the reading of a letter from Mr. Wing of the 
Pasadena Rubber Stamp Company, protesting at the ac- 
m wv vas ing eastern prices on the 


t t was decided that the matter was one 


| as 
the local t ( lalks were made by E, Q, 
Cannon of Salt Lake City, William Jenkins of Pitts- 
g I ers M ‘ spoke of his policy of 
keeping up | iri gh class employes, giving 
hem good sanitas lities, light, ete., in the factory. 
Mr. Jenkins said that his ise had found it profitable 
look after all ese features in their factory at 
Pittsburgh. Mr. Willard declared that he had noted a 


visions made for the work- 
and in the general ap- 
pearance of stores where stamp At this 
mmittee on conventions and 

the hiring of a secretary, 
officers for 
section 1, 


arked improvement in the 
men in all parts of the country 


goods are sold. 


point tl 
nominations reported regat 
the choice of the nvention city, and the 
1915-191 ¢ t was 1 mmended that article 6, 
id as follows 

officers of the association shall be a president, 
three auditors, five direc- 


r vice-presid¢ ~ treas 
ors and the directors shall have the power to employ a 
secretarv at a salary that they shall determine, to con- 


duct the affairs of the as ation; the secretary shall, 
dues and remit to treas- 
rer and perforn other duties as shall be determined 
by said directors; the secretary to furnish an approved 
bond, cost of which is to be paid by the association.” 


This proposed change in the by-laws was promptly 


idopted gethe , e rest of the committee’s report 
S tline above 
At the afte s itions were passed thank- 
ge the she the St Trade News for the ex- 


ellent ! nt ' lress was next presented 

Gus. Messi of the association to the 
stamp trade. Mr. Cannon offered a resolution to amend 
the necessary traveling 
expenses for the president and for the vice-president 
} ies, for the secretary, the 
al ard This resolution was 
unanimously adopt uggestions were made by Mr. 
ngs and others. On motion 


association were ex- 


anks I tne 


Portland association for 


the satisfactory manner in which they entertained the 
isiting meml the ation. At this point the 
nvention adj f heon the members were 


riven an auto ride a a ty of Portland. 
The new president of the association, E. J. McArdle of 
Omaha, was a t twelve ears ago employed in the 
fiices of the Woodmer the World at that city. With 
as r. Gleasor i resent partner. Seeing an 
yrtunity it ( mp business they formed a 
tnership an rgal e Western Stamp Works. 
ght out the business of the man 


from that time on the 


business has grown in a most satisfactory manner. Mr. 


eat stamps, cattle brands, 
, ad and ba k, along with the general run of 
stamp goods. 7 lave tantly worked in harmony 
their only competitors, 
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and both houses are examples of the prosperity which 
comes from co-operation. 

At 7 o'clock Friday evening the delegates and ladies as- 
sembled in the lobby of the Multnomah Hotel, and pro- 
ceeded in a body to the boat landing of the Eva, which 
had been chartered to take the party up the Willamette 
River to The Oaks, a small resort. Here a concert was 
given by a band of Hawaiian singers and musicians. Af- 
ter the performance some participated in roller skating 
and others in dancing. 

A most enjoyable banquet was given during the con- 
vention in the banquet room of the Multnomah Hotel. 

It was planned to hold an adjourned meeting of the 


associaton at the exposition in San Francisco 


O. K. Manufacturing Company Exhibits at 
Exposition. 


Among the many interesting exhibits at the Panama- 
Pacific International Exposition is that of the O. K. 
Manufacturing Company, Syracuse, New York, of which 
their western representative, Richard P. Harvey, is in 
charge. This exhibit is located on Eighth and Ninth 
streets, between Avenues C and D, Palace of Liberal 
Arts. The O. K. Manufacturing Company are the manu- 
facturers of the widely used “Washburne ©. K. Paper 
Fasteners,” for sale all over the civilized world at any 
stationery store. 

The “Washburne O. K. Paper Fasteners” are made in 
three sizes of specially treated brass, also of steel, heavily 
nickeled. The steel fasteners are especially to be recom- 
mended when greatest strength and penetration are de- 
sired. The O. K. paper fastener has the advantage of an 
open recess on one side which forms a protective sleeve 
adapted to receive and protect the paper-piercing point 
on the other side, as well as allowing the fastener to lie 
flat on the paper and to hold with a “bulldog” grip. 

The “finish” of the Washburne QO. K. paper fasteners 
and container is applied by a secret process known only 
to the manufacturers. 

The O. K. sanitary eraser is another of the products 
of the O. K. Manufacturing Company and is a decided 
innovation in the eraser line. The holder, which is of 
steel, heavily nickeled (3 inches long by ™% inch wide), 
is attractively gotten up, will last for years and can be 
worn on one end of a watch chain or fastened to the 
typewriter (for which it is particularly adapted) or desk. 
Two rubbers are made to fit the holder, each of the best 
quality of rubber—one of white rubber for typewriter 
and ink, and one of red rubber for pencil erasures. These 
rubbers are % inch thick, and by a slight pressure at the 
loop end of eraser holder clean rubber is “fed” down 
until used. The narrow edge allows a letter or line to 
be erased without injuring another letter. 

The O. K. Manufacturing Company also manufacture 
the Ries “O. K.” letter opener, which is made in three 
sizes, and embodies the best of material and workman- 
ship. This machine has been fully described in these 
pages. 

The O. K. Manufacturing Company has opened a San 
Francisco office in the Monadnock building. 


The St. Louis Board of Education, in awarding con- 
tracts for the ensuing year, selected the following Eber- 
hard-Faber gtods: 1,200 pounds “Van Dyke” erasers, 800 
gross drawing pencils, forty-four gross No. 248 Ruby 
erasers and a quantity of rubber bands in various sizes. 
Orders were placed through St. Louis concerns. 


Elliott-Fisher Co. Adopts New Office Plan in 
Chicago. 
Until a few months ago the Chicago offices of the 
Elliott-Fisher Company were housed in the office building 
at the southeast corner of Market and Madison streets, 


known as the Hunter building. Here were all depart- 
ments, including display and demonstration rooms, sales 
department, clerical offices and repair department. This 
arrangement appeared to be satisfactory, but one day 
Vice President R. B. Buswell, who is in charge of the 
western district, with headquarters at Chicago, visited 
the Cleveland offices of his company, located in a building 
in the Cleveland business district of such construction 
that it is impossible to secure space for all departments 
in adjoining rooms, hence the sales department and dem- 
onstration rooms are at the front of the building and the 


repair and clerical departments are at the rear, all de- 
partments being connected by a convenient telephone ar- 
rangement. This made it possible to secure quarters tor 
the mechanical departments at a very reasonable rate and 


; 


to provide more expensive quarters for the sales dey 


ment. 

Mr. Buswell resolved to try something similar in ( 
cago, but to go several steps further than the Cleveland 
ottice had gone \ccordingly, upon the termination 
the lease at the Hunter building, he secured a floor u 


new, mill-constructed building at 14 North Franklin street, 
just outside the loop district, where rentals are reas: 
able, for the clerical departments, correspondence, repait 
departm«e nt, Elliott-Fisher training school for bookkeeping 
machine operators, and for the storage of stock machine 
from which orders from the western zone are filled. Here 
Mr. Buswell has his offices, where there is reasonabl 
quiet and plenty of room and light for all departments 
here located. At the same time he leased four rooms 
the twelfth floor of the Gas building on Michigan boul 
vard, for the accommodation of the sales department 
These rooms are beautifully situated, overlooking Grant 
Park and Lake Michigan. They are clean, airy, quiet 
and elegantly furnished. Desks and demonstration rooms, 
with full batteries of machines, are provided for sales- 
men. Here customers are brought to witness demonstra 
tions of machines, and it is said that they are more will- 
ing to come to such offices and more contented to remain 
in such comfortable surroundings—and while they remain 
they listen and are usually convinced. Clyde J. Bryant 
city salesmanager of the Elliott-Fisher Company, and | 
D. Organ, assistant to the president, both have their 
fices here. Demonstrators are always in attendance, 
usually one or more city salesmen may be found 


with interested customers. 


In these offices in the Gas building no one has anythins 
to do but to sell machines \ll resources are concet 
trated upon this part of the work. So far as any interfer 


ence with the main issue is concerned, the Franklin street 
offices might belong to another business entirely Botl 
offices are connected by telephone service on a speci 
wire, enabling the heads of departments to keep in 
stant touch with each other 

Mr. Buswell states that this plan has worked so we 
that the company contemplates its adoption in some of 


other large cities. During the last few months evider 


indications of improving business conditions have 
peared. Sales have somewhat increased in volume, at 
what appears to Mr. Buswell especially encouraging is tl 
fact that salesmen are securing business more easily tl 
heretofore. Prospective purchasers seem willing to clos 


ee J, ' 
deals with less hesitation—in short, are less in 
pare down expenses to the limit and refuse con 


of new equipment. He looks for a marked reviv 


i 


business this fall and winter 
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Those in attendance at the recent Cleveland meeting of The National Steel 
right: A. B. Clark, President, Canton Art Metal Company, Canton, Ohio—R. 
—Evan Johnson, “Office Appliances,’’ Chicago, ill—H. F. Butler, President, U. S. 


Couchman, Gen. Sales Manager, Art Metal Construction Company, Jamestown, 


Furniture Manufacturers’ 


New York—William 


Left to 
H. Yancey, Berger Mfg. Company, Canton, Ohio 
Stee! Furniture Co., Syracuse, New York—B. C. 
A. Vawter, 2nd, Baker-Vawter 


Association. 


Company, Benton Harbor, Michigan—W. W. Sproull, Pres. and Treas., Armor Clad Manufacturing Co., Canton, Ohio—Charies 
Slemin, Sales Manager, Yawman & Erbe Manufacturing Co., Rochester, New York—W. H. Foster, President, General Fire- 
proofing Company, Youngstown, Ohio—E. St. Elmo Lewis, Vice-Pres. and Gen. Mogr., Art Meta! Construction Company, James- 
town, New York—L. C. Waiker, President, Shaw-Walker Company, Muskegon, Michigan—C. U. Carpenter, President, Fire- 
proof Furniture & Construction Co., Miamisburg, Ohio—W. W. Gailbraith, Sales Manager, General Fireproofing Company, 
Youngstown, Ohio—Ralph R. Lounsbury, Commissioner—Theo. Hillyer, Dept. Manager, Berger Manufacturing Company, Canton, 
Ohic—Lee Edwards, O. M. Edwards Co., Syracuse, New York—F. W. Tobey, Treasurer, The Macey Company, Grand Rapids, Mich- 
igan—C. F. Abbott, Asst. Gen. Mgr., Art Metal Constructio: Company. Jamestown, New York—H. A. Rock, Vice-Pres. and 
Gen. Mgr., Van Dorn tron Works Company, Cleveland, Ohio. The photograph from which the above cut was made was some- 
what under-exposed. 


The other members of the Association who were unable to 


Company, Cincinnati, Ohio—E. W. Moore, Imperial Steel Cabinet Co., Chicago, III. 
tion Co., Jamestown, N. Y.—A. B. Baxter, President, Keyless Lock Company, 
Fixture Mfg. Company, Topeka, Kansas. 
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are H. C. Yeiser, Pres., The Globe-Wernicke 
W. Clark, Manager, Crown Metal Construc- 
ind.—H. K. Brooks, President, Steel 
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order, and that value is determined by the amount of 
service given for the amount of money asked. 

2nd—We believe that the time required for the per- 
formance of a contract, or the delivery of an order, the 
manner in which the order or contract is to be performed, 
amount and terms of payment asked, all go to constitute 
that quality of service which should be taken into con- 
sideration in determining to whom an order should be 
given 

3rd—We expect fair dealing fr 
pect fair play from each other 

We believe that should deal 


sellers, and that no misrepresentation should be tolerated 


ym the public We ex 


buyers fairly with the 
of the prices quoted by competitors 

We engage, furthermore, to eliminate that blackguard 
which has disfigured 
and to fight 


ism, muck-raking and mud-slinging 
the selling methods in some other industries, 
our battles in our meetings among ourselves, and not in 
the market shall instruct our sales 


representatives to sell our goods and the services of our 


place, and that we 
companies on their merits. 
4th—We desire to develop the 


uct among architects and equipment engineers, in order 


knowledge of our prod 


that they may be better able to arrange specifications that 
shall actually specify; and we desire to formulate stand- 
ards of quality that will insure to the ultimate purchaser 
the greatest quantity of service for the money required, 
and we shall organize committees of co-operation with 
associations of architects, engineers and contractors for 
the purpose of insuring the adoption of these standards 
by builders and architects and engineers 

5th—We believe that service alone is the test of the 


right of a business to live, and we believe the service 


- 


rests on the ability of a business to give the greatest 


value for the money in the goods it offers, the capacity 
of its organization to insure a prompt and satisfactory 
conclusion of its contracts, and the desire of that business 
to bring satisfaction to its customers; that an industry 
or a business built upon any other foundation than that 
of service has no right to exist 

6th We 
petition, 1 
petes for the customer's business, and at the same time 


believe in the principle of co-operative com 


e., where each in a fair and open manner com 


each co-operates with the others to insure that each cus 


! 
is 


tomer shall get the best the industry affor 


The spirit manifested at the Cleveland meeting shows 


the great desire of men of big ideas and great breadth ot 


pring iple to develop business al ng the line Ss ot the great 


est efficiency and by the highest standard of business 


ethics. The careful consideration given to every featur 


of elevating the standard, not only of manufa 


of business practice, presages a great future for steel 
othee turniture 

Some of those of the trade who have within the last few 
years become interested in steel equipment tor the busi 


ness office have the impression that steel office furniture 
iS a new 
case. Steel 
on the market for twenty-five years 


departure in office equipment This is not the 
furniture has been permanently established 
Its use up until ten 
or fifteen years ago was confined mostly to government 
state and municipal buildings and with quite a consider 
able demand in the offices of many of the larger corpora 
tions. 

The favor and popularity of equipment in these quar- 
ters was the cause of its demand in the commercial world 
There has perhaps been no branch of the furniture busi 
ness in which greater progress has been made in the last 
ten or fifteen years. 

The manufacture of this product already constitutes a 


¢ 


great industry, which gives employment to thousands of 
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peopl ind epresents an ¢ ‘ Ss amount I inves 
capital. 

The co perative work S¢ le ding I i eT 
vill give a new impetus ti stry which has oper 
up a channel of profit for dealers in this field 
The Golf Game at Mayfield. 
[he day’s tournament a iyfield Country Club s 
day, July 15 is a big ¢ ¢ eeting | 
field « Irs¢ one of the resting ne t ¢ 
in the countr Varden, t English champio1 asses 
the finest natural courss ‘ Saw nd tl st 
playing difficulty in the U1 States 
The topography of the eld acreage is id \ 
no p t on the fairways more than tw es 
view e player. Half of gs are out of sig f 
the te The entire rang s one of hill and Ile he 
play going now up, now d now along sloping hill 
sides and over little brooks w h snake across several 
fairways, furnishing fine hazards for the timid ones. At 
one point is a tee on a high promontory with the green 
on a level sixty or seventy-f teet below, two hundred 
yards away 
The ascents and descents ¢ alf dozen eminences 
afford an ever changing view the course and the s 
rounding country Pictures bridges afford easy cross 
ing of ravines and winding stairs make comfortable climbs 
of some of the hills. There are strips of woods int 
the consuming maws of wl go the balls of some of the 
uncertain ones, and in places sheer drops of forty or fifty 
feet out of which luckless players must struggle diligent] 
to get back on the fair. 
Che honors of the day wer be decided by the lowest 
gross, the lowest net, and rsome match play 
rhe first prize, a fine hun r, went to W. H. Fost 
president of The General | roofing Company; St 
ond prize, the Foster cup, nt to C. F. Abbott, assistant 
general manager of The Art etal Construct ( 
pany; the third prize, af silver tea set of three pre 
went to Evan Johnson « ‘thee Apphances 
The prizes were awarded at a dinner at Statler’s 
the evening the game, t St. Eln Lewis aste 
ceret nies \s Mr Lew \ it to alk the | s 
entation, Mr. Slemin intert with the re i 
hairn rf the ymimitte es he S g 
to say 
It ha eet the intent Sit t 
trophies s Id go to th ers de é s 
r ds under the arrang ed, but late t 
day an improvement upo! ide ar urred t 
comn et il the prizes e¢ iwarded « ( 
plar ¢ Ca Was CX] \ Slemu I 
pre ved by all but the pri ers, ea 
in turn to enter a protest e the ers dt 
give nsideration to the st, F. W. Tobe I 
Macey Company interp tle song whic! ng 
the entire proceedings 
Now, Tobey is not onl ential membe t 
ass ition, but he is the he group and tl aus 
of considerable life to tl ting Tobey carried t 
crowd with him and the st being shelved the 
mained nothing for the 1 ners to do but to acce 
the situat I ind take the rware |! me to their 
ones 
\ll the members of ciation who arrive 
first day participated in irnament Herman Rock 
of The Van Dorn Com, id The Hillyer t 
Berger Company were tl ly non-playing met rs 
of the associatior These gentlemen started n 
official inspectors, but by e time the secor te : 
reached there came the fa ul Let me hit that ing 
once.” With that good ft t ch attends all gin 








ners sail g away a col 
yards 
At the first busi ssion the following 
\ S er and Rock and so1 né 
I a they would | 
ently I had both gone to the golf sh Pp 
l S ent resulte: 
é ¢ succeeding 
I d arrive in Cleveland on the 
ple £ s s in good time 
tne 
St. El ewis of tl Art Metal Constt ( 
1 ( e Fireproof Furniture & 
str { I \ greed te be I { 
i | S ne wl h of t ¢ 
5 ) { hile keep 
yall 
Tr] Dp! le tr ft s I Mayfield s 
us¢ Western Cham] 
g¢ week, was 
enc ilso made « 
wl s debtor for 
Meilicke Reports Good Business. 
( r] ‘ View resident of the \1 
savs t t the last two weel 
S \ his 
f the yl] 
( Ss at The S 
S eilicke Sight Sy 
} t the de I 
, ther devices 
i e Meilicke ¢ 
( le I dger 
siness during S 


Shaw-Walker Devices 


t ne ict 
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ssiong ~ 
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Remington Typewriter Field Day. 


Despite incle1 weather the eleventh annual field 
ay he Remington typewriter factories, held Satur- 
y, June 19, 1 Ili voted as huge a success 
S any < s predecessors ll who attended it. The 
eld and track events all w run off in regular order, 
xcept the baseball game. But two innings of this were 
ver when successive thunder storms made further play 
possible wing the of the program and to 

long time sumed in previous years 
running year provision was wisely 

e te ( the morning. Accord- 


ngly when the throng assembled for the field day proper 


y vitness¢ 

\ new | i to the list of trophies 
peted for at these field days It is known as the 
enedict silver trophy u the gift of Henry Harper 
enedict. It is t tes r each year and awarded 
the Remington factory ng the highest number of 
ints é ( year the name of the 
vint inscribed upon it. This 
ear it was won by the |! ngton factory at Ilion, the 
presentatives « S 37 points out of a possi- 
9] The remaining | s were scattered among the 
her Remingtot ies, t ghest competitor of the 

nner having been able t mulate but 31. 


ngton field days were 


eld as us McClain medal for the 220-yard dash 

vent Cape } and the Benedict medal 

t e all went to that time-hon- 

red old veterat pple pplee has been a con- 

testant at ever f the Remington field days since 

ey t e years ago, and this is 

e fourth time that he has n the all-around champion- 

{ This i put, the hammer throw 
a 

Wil é t events of the field day, 


varded Vice President Forrest. 


S| ( 

hese included the McClai il, the Benedict medal, the 

edict trop! addition a $50.00 bill 

rded by J Ibel the Remington employé 

vho guessed t est 1 to the one on the bil. 
lepartment won it. 

Ca t permitted alone to carry 

e pageant and drill of 

Remington 5 nnually the big spectacle 

hes eld d nd better than ever. The 

re their number began 

e rain sto} in shining, and continued 

The drill itself was 

raceful than ever. It 


per Harry Putnam, and 
women for it up until 
Their train- 


two azo. 

Bowen, ‘and the pre- 
igh their evolutions 
ility to fill Mr. Put- 
kind 


en to their out-of-town 
the clubhouse on the 
kill and taste of these 
eparing and serving 
<a however, to say 
th the same skill they 

pewriters 
wer Messrs. A. A. 
t, f skirk, G. W. Dicker- 
G I] enedict, Fred H. Miller, 
est elbel, A. C. Reiley, J. T. 
G 5. B. Hall, of New York. 








en de 














Sere, 
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Toledo Stationers Hold Outing. 


The Stationers’ Club of Toledo held its annual outing 
at Put-in-Bay, Ohio, Saturday, July 24, 1915. The out- 
ing this year was in the form of a Lake Erie conclave 
to which Detroit, Cleveland, Akron and Canton were in- 
vited. 

All of the Toledo stationery stores closed their doors 
the entire day, Saturday, July 24, and one hundred of 
the employers and employés made the journey on the 
steamer State of New York, leaving Toledo at 9:15 a. m., 
and arriving at Put-in-Bay at 12:45 p. m. On the way 
over to the bay in the morning the stationers were en- 
tertained by the “Little German Band” of the Station- 
ers’ Club of Toledo. The individual members of this 
band are Joseph Leroux, George Hewitt, M. S. Dim- 
mitt, F. Lang, Dwight Hand, Earle Wade, Roy Barnes, 
Louis Busse and Jerry Stevens. 

A complete minstrel show was also staged on board the 
boat by the minstrel troupe led by George Hewitt of 
the Mittag & Volger Company of Park Ridge, New 
Jersey. 

Arriving at the Bay at 12:45 the stationers ate a lunch 


prepared in the grove by the young women employés 


of the various stationery stores of Toledo 





One of the Dinner Groups at the Toledo Stationers’ Picnic. 


\fter lunch the stationers gathered at the _ baseball 
grounds where the “contest royal’ was held The first 
game between Detroit and Cleveland resulted in a vic- 
tory for Cleveland by a score of 7 to 3. This was made 
possible by the “masterful” pitching of George Hewitt 
of the Mittag & Volger Company 

The second game was between Akron-Canton and 
Toledo, captained by Mr. Culp for Akron-Canton and Mr. 


Urie for the Toledo team. This was a closely contested 
game and ended in a score of 3 to 2 in favor of the 
Akron-Canton team. The play-off between Cleveland and 
Akron-Canton teams to decide on the championship ran 
to an eleven-inninge game before a winning run could be 
made. The final score was 2 to 1 in favor of Cleveland, 


which entitled the Cleveland stationers to the champion 


ship of the Lake Erie conclave, for which each member 

of the team was awarded a complete “drawing outfit.” 
In the athletic contest which immediately followed the 

ball game, M. S. Dimmitt of the Irving-Pitt Manufac- 


turing Company, Kansas City, Mo., won the fat man’s 

race. In the mixed shoe race, Mr. Shaw, of the B. F. 

Wade Company, won. In the one-legged race, Mr. 

Wilkie, of the Blade Printing & Paper Company, was 

winner. The three-legged race was won by Mr. Shaw 
I 


and Mr. Young of the B. F. Wade Company. 


In the ladies’ contests the balloon race was won by 
Miss Helen Carney; the spoon and bean race by Miss 
Barbara Todd; the fat ladies’ race by Miss Agnes Bar 
ker, and the sack race by Miss Georgia Leroux, all of 


the Franklin Printing & Engraving Company 
The steamer State of New York left Put-in-Bay at 
3:30 in the afternoon and on the way home to Tol 


the stationers were again entertained by the minstrel 


show, the stationers’ “elect” band, and _ particular 
1 1 - = , : . 
Joseph Lerovx of the Franklin Printing & Engraving; 
Company, who presented the prizes to the various wit 
ning contestants. 

Among the Toledo stationers who were particular] 


interested in the athletic sports and baseball games wet 
Charles Shields and Henry Blemeister of the Blade Print 
ing & Paper Company; Earle Wade and D. Hand of t 

B. F. Wade & Sons Company; Joseph Leroux and Louis 
B. Busse of the Franklin Printing & Engraving ( 
pany; F. Rausch and Jerry Stevens of the Wendt & 
Rausch Company; Mr. Culp and Mr. Newton of the 


I 
AT 


B. Newton Company and Mr. Lang of the McMar 
Troupe Company. 


The picnic was such a success that the stationers’ are 
t 


already talking about plans for the 1916 outing. 
A Letter Opener For Ordinary Work. 

The Lightning Letter Opener Company of Rochestet 
N. Y., who have for several years been manufacturing 
an electric letter opener which has been of great servi 
in offces receiving large quantities of mail, have just 
perfected a smaller hand machine for use in offices 
ceiving but the average amount of mail each day Chis 
smaller machine is inexpensive, but employs the same 
principles as the automatic machine. The letters are 
picked up in handfuls and held against the rubber fe: 
roller, which, when the crank is turned, carries then 
revolving knives which cut from the edge of the envel 
a thread one one-hundredth of an inch in thickness. S 


thin is this cut that enclosures cannot be damaged nor 
‘ 


can they fall out, as the enveiopes are opened flat. 


[It is said that this litthe machine is so simple that 


cannot get out of order, and that any boy or girl can oper 
any quantity of mail with it as fast as the letters can 
be picked uy Chick, thin or crumpled envelopes are all 
opened easily by this little machine 

Those who may be interested in this device sl 
write to the Lightning Letter Opener Company, Roches 
ter, N. Y. 


Market World and Chronicle Changes Name. 


The Chronicle Company, Ltd., 80 Wall street, New 


York, announces the chang: f the name ¢ the 
World and Chronicle to the Economic World. The 1 


++ 


lishers feel that, even aside from the obvious advantages 


f brevity and inclusiveness, the new title more exa 

nforms to the character of the publication and 
precisely indicates the work it is doing than did t 
title which the publication has borne for the last ir 
ind one-hal years 


Madison Man Takes New York Position. 


J. E. Ruth, for some tin it the home office 
Gisholt Machine Company, Madison, Wis., preparing 
self for work in the sales organization of Gisholt Per 


graph department of the Gisholt Company, 50 | 
street, where he will look after the interests of 
graph customers, covering the New York and n 


itan territory. 





lugust, 1915 OFFICE APPLIANCES 85 


Dalton ogi Moves Pittsburgh Office. A Successful Royal Dealer. 
The Pittsburgh ag y of the Dalton Adding Machine For the last five years the Robinson Office Furniture 


Company has just moved into new quarters in the Keenan Company has represented the Royal Typewriter Com- 


building, between Sixth and Seventh streets on Liberty pany in Uniontown, Pa. During this time F, H. Dulany 
avenue, having outgrown its former offices The Keenan 
building is in the heart of the retail and office building dis 
trict. The agency occupies offices on the fifteenth floor 


with ample space for demonstration and sales rooms, to 


gether with separate space for the service department 


j i t 

Because of the spaciousness of the new quarters the 
agency is better able to take care of customers’ requir 
ments that it any er time 


The agency is now in charge of Thomas J. Sheri 
who has succeeded W. D. Shimp. Mr. Sheridan was for 
merly district sales agent for the Dalton company, with 
headquarters in Huntington, West Virgin 

H. C. Grubbs, until recently district sales agent for thi 
Dalton in Virginia and West Virginia, has been appointed 
supervisor of agencies in Maryland, Virginia, West Vir- 
ginia, Pennsylvania, New Jersey and Delaware, making 


his headquarters in Pittsburgh 


[The agency reports a great improvement in sales for 
the montl July 


Y. and E. Exhibit Wins Gold Medal. 
Announcement has been received that the Yawman & 
Erbe Manufacturing Company of Rochester, N. Y., has 





received the highest award in the field of filing devices 

and office systems at the Panama-Pacific Exposition at @5 been most active in the sale of the Royal and in this 
San Francisco. The Yawman & Erbe Company state that work he has achieved distinguished success. He has 
the judges in conferring the award, seemed to be ap re ently added S jurisdiction some other territory 
preciative of the service rendered by the Yawman Ww Erbe wihii¢ 7 ut - believed hi will handle as satisfactorily as he 
Manufacturing Company through the medium of business s the Uniontown bran 


schools and commercial departments of publi schools. 

a Waianae A Bike cubis As mie ta: tod ene Big Banks Install Art Metal Products. 

an tetas eficiel and the other anetieia Phe official The new building of the ilmington Trust Company 
exhibit is held in connection with a model business *' Wilmington, Del., is t , compile equipped with 


school called the Standard Business School, which is \rt Metal steel furniturs nters, etc. The architects 
- P ; a wr h¢ -cjoned the we Fe 77 QD > oa 
conducte d at tl n | air tor the purpose ot snowing what wih de igned und e . brown & W hite side of 
j ‘ 
great progress has been made in commercial education in Wilmington, Del , , 
recent years. The company points out that the unofficial \nother fine bank building now under construction is 


exhibit consists of thousands of dollars’ worth of Yaw- the Wayne County and Home Savings Bank of Detroit, 
man & Erbe equipment bought by the Fait ES en Mich. This will be equipped throughout with art metal 
lé juipn poug ; é O $Sio! J ee ‘ , 
cir admninietratios steel furniture, desks. counters. files, etc. [he archi- 


The Yawman & Erbe Manufacturing Company have tects are Donaldson & Meier of Detroit, Mich. 


ror use int 


Underw ood i Typew riter Co. Not in beire Contracts. 
The attentior i! f the Underwood Type- 
writer Compar s directed to the statement published 
in the New York papers Sunday, July 18, and Mon- 
lay, July 19, that ad been formed of the 
; illed the American Ammunition 
Compa for t S é uting war orders. 
[his official stated emphatically that his company had 
1 relat such an organization, 
and that the pu ition referred to was the first knowl- 
edge it had any such organization. Further, that the 
derw writer Company has not and is not 
making munitions of war; that its force is wholly en- 
he manufactur typewriters; that its business 


st hed normal pr rtions and is wholly satisfactory. 


Fine Faber Catalogue. 





use recently issued an 
g ic of the Faber lines. 
Part of Y. & E. Exhibit at San Francisco Exposition. his let : r of special packages in 


acm sted. These include the 


two factories in the United States, both located at R llege t assortment, combination 
chester ar a third factory at Newmarket, Ontario, gar humidor, and sev- 
Canada 


issortments 
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Typewriter Official Breaks Golf Record. 

J. Couper Lord, treasurer of the Royal Typewriter Com- 
pany, Inc., of New York, recently made a record at Sleepy 
Hollow Golf Club which would delight the heart of any 
golfer, and which will assuredly make him famous forever 
in the annals of the Sleepy Hollow Club. Mr. Lord’s 
remarkable play was made during the club’s recent invi- 
tation match tournament, and consisted in playing the 
fifth hole in one stroke with a mid-iron. The distance 
is 151 yards from the tee to the cup, with the carry 
over a deep ravine. Mr. Lord used a mid-iron and the 
ball struck on the green about six feet short of the cup 
and rolled in. This is the first time Mr. Lord ever ac- 
complished such a feat and the first time any player in 
competition ever holed out his tee shot at Sleepy Hollow 
Mr. Lord won his match—two match rounds—by six and 
five. 

Forty years hence, when Lord is pecking the club house 
veranda with a stout cane, some such conversation as this 
will take place at the fifth tee: “Bob, did you see that 
gray-haired old chap with a cane walking up and down 
the veranda up at the house?” “Yes.” “Well, he is J 
Couper Lord!” “That so? I’m a stranger on these 


grounds and I don’t— “Oh, well—J. Couper Lord is 
the man who in July, 1915, holed out in one stroke with a 
mid-iron from that very tee at which you waved your 
stick just now He is the only man who ever accom- 

} 


plished such a play at this club, so now’s your chance to do 
as well as Lord did—make a 100 per cent score!” “Did 
he do that?” “Um-huh!” “Well,—the old gentleman could 


ld } 


hardly hit a wallop like that now, could he 


Sketch of a New Safe-Cabinet Man. 
R. G. Roberts, whose likeness is shown here, is one of 
the experienced men in the office equipment field, and 


has had a splendid general training in the business world. 





R. G. Roberts. 


He is a pioneer typewriter man and is thoroughly a 

quainted with everything that is up-to-date in office ap 
pliances. Mr. Roberts is a young man, having recently 
achieved his thirtieth birthday He is married and has 
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; 


four children, and he assures us that up to the present 
time he has never been arrested for anything more se 


ious than exceeding the speed limit 


At the age of eighteen he finished business college and 
entered the employ of the A. B. Chase Piano Company 
at Norwalk, Ohio, with whor e remained about 
years as stenographer During the tir he was w 




















The Safe-Cabinet Company’s Duluth, Minn., Office. 


the Chase ( iny he t \ I e Le s 
typewriter NI he il it ta yea iné 
took up the local agency ( na th w 
e als ré ain rora 

In 1906 M Roberts wen ) t s tly 
terward entered the employ of the Remington Typew1 
Company s country sales1 908 he was 
moted to a position on the ty sales force, and 
position he held continuously until June 1, en he 
ca i manage f the Sat \ t ( l ys 
branch in Dul 

Ir. Roberts is a man 1 ability ar S 

ghniy I r nest He is i! 
rience, will ar ter w nake 
represen V V n S | t 


Des Moines Company Under New Management. 


The Des Moines Stationery Company, dealers in s 
tionery and ofhce turniture, at 314 Seventh street 
Moines, lowa, is now under t management 
\Wrig \ S Ast lling interes 

my] Ss g J W Sf S 

iny is §s nd ting Ss unde the same 
is he et < S Sstate< I siness has € 
reased €a I t Ss yt e Same montns Ss 
year It s stated t it Mr t is etired f 
on still resides s Moines 
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The Dalton at the Exposition. Francisco. The fact that the machine can be easily oper- 





Chere are several places on the grounds of the Panama ated by the t ethod is the feature that appeals par- 
Pacific International Exposition where the world re ticularly to men and women w understand the need of 
ned Cal sunshine can actually be experienced efficiency in office work. 7 lalton people have spared 
Nine I f +] ‘ +] ths — id , ' , ¢ : = 
Not least of these is th of the Dalton Ad Ma- no expense in p1 ding demonstrators for their exhibit. 
hir Company, whi stands < the corner of Seventh | 
7 I ’ ands at th = ates aah The twenty-five or more points which are to be made 
a ) cf c t } ‘ ] theral A rte : : ‘ 
peli papa ae n showing the machine are taken up carefully and are 
he boot in its eertulnmess, radiates t spirit j 7 
Phe ip. Mee : ee. ae — she ghly at every opportunity. No ques- 
progress t is done in a slate cream and what decorati . 
there is, is in red. The insignia of the company on whit ma 
: : ms é ; Che principl f the machin ts ability to select the 
banners floats from the corners above [The Dalton boot ' ' ; : brie 
; 7 numerical column automatically; the simplicity of the key- 
has 1 I t is not a house. is a booth in every ae . ¥ 
psi , ; board; the respor ness the keys; the ease of opera- 
sense. iney endeavort ti reate something w in its . , . ‘ Fr . 
; i the | — , tion; the qui ind simple method of multiplication; the 
color effect and the happiness of its lines w iTry ou : ah eee 
Re 3 A : Ps sub-total key; the split di the tabulating possibilities, 
the spirit of the West as it has been carri t in the : 2 : 
eae é llowed | elligent application of the machine 
architecture of the Exposition as a whol 1 ¢] ‘¢ : . ; 
; ; a 2 a to all the problems that t siness man, the engineer 
About the walls are the twenty-five different models of :; a _ . 
iny othe alculator may have to present. The dem- 


the Dalton machine which have carried its fame to every ’ 
a , at ynstrators figure interest, check invoices, do payroll prob- 
part of the world These models range from the $15 : a 


7 lems, tabulate, take off trial 


: ; lances, make out statements, 
seven bank machine up to the multiple cipher key machine 





“We : is : . take bankers’ transscripts, besides doing many other prob- 
their latest word to the bankers. There is their special , : 8 y I 


, lems involving multiplication, subtraction, addition and 


subtracting device which does away with much mental! 
: c ' ; ‘ a division. 
effort that the jaded office accountant has had to make 
heretofore: there is the machine with the constant mul Che international Jury \wards has conferred the 
tiple key to relieve the users of fixed rates of some of gold medal upon the Dalton adding machine for simplic- 
their labor: there are machines for making statements; ity and speed 
there is the model of the post office machine which has —— 
ae ii tain res Se ey 
just been awarded ntract for the p fice de A Labor Day Contest in Canton. 
° ; ee eee ae ia ‘re are machines = : : ; : 
partment for the next fiscal year, and there are machines The glee club of the Berger Manufacturing Company of 


which are operated by electricity with the special auto Canton, Ohio, is promoting a musical Labor Day cele- 


bration in that city. Developing from the successful glee 


matic cut-off motor which serves to reduce overhead ex- 





Beautiful Stand of The Dalton Adding Machine Company at 





club organized by the men of the Berger Manufacturing 
Company, a city-wide contest between quartettes -from 
every factory and department store in Canton will be 
arranged for the coming Labor Day celebration. The 
object of this movement is to promote good fellowship 
as well as t advance musical training and ability. 
Trophies will be offered to stimulate the enthusiasm in 
each factory and induce the musicians to strive for a 
winning team. The Labor Day program will also include 
horus numbers and speeches by men of prominence. 
The other factories in Canton have taken hold of the 
idea, and it is predicted by the Berger glee club that this 
will be the most unique and enjoyable Labor Day cele- 


A permanent organization will be formed to continue 
the concerts throughout the year. William Lehman, pres- 
ident of the Berger glee club, predicts that this move- 


ment 1s going t make Canton a city of good fellowship. 





Geo. E. Cole & Co. in New Store. 
Geo. E. Cole & ( pioneers in the Chicago stationery 
field 











. have opened a new store in the Conway building at 
119 West Washington street. The Conway building is 
ne of the most elegantly appointed structures in the city, 
— . and the new store of Ge E. Cole & Co. is in keeping 
with the luxurious and impressive surroundings. The 
Exposition. company has a most commodious store in this new build- 
ing. with a splendid display of standard commercial sta- 


pense Besides these s ial attractions there are the reg- tionerv and high grade office furniture. The counters are 
ular models which have pioneered through the first decade f mahogany and glass and are cleverly arranged met 
the Dalton Compar s career The mos £ y edu nlv to display the eg ic + the best advantage, but to 
ational feature that is to be seen, howev cnuet keep them clean under all circumstances. 
nlated <keleton model which facilitates demonstrations of , : , : . . 
plated sk le] _ he company handles standard stationery lines, Cutler 
the features and advantages of the Dalton machin: 


T | = desks, De Luxe se leaf s, Imperial files, etc. They 
The Dalton booth is particularly happy in the personnel 


+] f th re headquarters for legal nks and occupy a high place 


f its working force hey have with then ne the a a 2 


t skillful I thod operators in the ty of San as producers « tinctive work in the job printing line. 
os killf touch me d operators \ a [ 
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Development of Steel Furniture. 


Some Additional Points on the Growth of the Steel Fur- 
niture Industry, by a Man Prominent in the 
Steel Furniture Manufacturing Field. 
N article in the June issue of Office Appliances en- 
titled “The Development of Steel Furniture,” in- 
terested me very much indeed, and I feel sure that 
such articles are calculated to help the business. There 
are, however, some statements in that article which are 
not quite correct, and to which | wish to call your atten- 
tion. For instance, the article states that “the develop- 
ment of steel furniture has been almost coincident with 
the development of the automobile industry.” 

The automobile industry as far as I can find out, 
does not date very much back of the year 1900. On the 
other hand, the steel furniture industry dates back into 
the eighties. I know that as a matter of fact the com- 
pany of which I am vice-president and general manager 
was organized in 1887, and ever since that date has been 
carrying on a consistent campaign to create a demand 
for metal furniture. I am not prepared with facts re- 
garding the date of organization of other steel furniture 
companies; I can only speak of our own 

For the past twenty-eight years we have done every- 
thing in our power to produce the best possible line ot 
metal furniture and to create a demand for it by build 
ing steel furniture to meet the requirements for certain 
work better than they could be made in any other way 
Through our engineering departments we have worked 
out ideas in steel which have greatly increased efficiency 
and thereby, of course, created a demand for the product. 

These are some of the facts that I believe might well 
be brought before the readers of your publication in any 
article which has to do with the development of the steel 
furniture industry. 

When we started to make steel furniture in 
ufacturers of wood furniture laughed at us, saying that it 
was not practical and that there would never be a great 


1887, man- 


market for it. 

I might point 
rolled, patent leveled and reannealed, was first made for 
use in the manufacture of steel furniture. This was made 
long before the automobile industry had started. Thus, 
in a way, the automobile industry profited by the ex- 
that had been conducted by steel furniture 


out, too, that open hearth steel, cold 


periments 
manufacturers in the development of sheet steel for man- 
ufacturing purposes. 
Noiseless Typewriter Company Increases Activities. 
\ recent interview with E. J. Sheehan, general sales 
manager of the Noiseless Typewriter Company, elicits 
the interesting information that the company, which was 
incorporated in June, 1914, is rapidly reaching the point 
where it will be ready for the general distribution of 
At the time of the incorporation the follow- 
Joseph Merriam of Middle- 
( olby of Montreal, 


machines. 
ing officers were elected: 
town, Conn. president; Dr. Charles W 
Canada, vice-president; Holland S. Duell of New York, 
N. Y., secretary; Earle H. Russell of Middletown, Conn., 
treasurer. 

Preparations for the production of the new model were 
immediately put into effect, and for some time J. A 
Ruffin, factory manager, devoted his entire attention to 
producing dies, tools and manufacturing parts. This 
work has been completed and there is now a steady flow 
output, which will be steadily in- 


of machines. The 
creased, has already reached a point where the company 
feels justified in announcing that it is prepared to care 
for local trade in New York, and has opened offices in 
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the Postal Telegraph building at No. 253 Broadway, New 
York. 

In line with the conservative policy which it is pro- 
posed to follow, Mr. Sheehan states that until the out- 
put is increased beyond the point where it exceeds the 
demand of New York users, the sale of the machine 
will be restricted to the metropolitan district. 

He states, further that the organization and factory 
output will be increased as rapidly as possible, and as 
soon as the company is completely prepared to care 
for the general demand already created, it will make a 
comprehensive announcement describing the machine and 
stating the nature of the sales’ policy. 

Minneapolis House Expands. 

The Farnham Printing & Stationery Company, Minne 
apolis, Minn., have recently added another floor to the 
seven already occupied by them in the Edison building, 
417 Hennepin avenue. This extra space was required by 
the enlargement of the office furniture department, where 
now the company carries as complete a line of desks, 
chairs and filing equipment in wood and steel as can be 
had in the entire city 

The company states that they are preparing for an ex 
cellent business this tall and they expect that if they keep 
up the pace in accordance with their past progress, it will 
probably not be very long before they will occupy the 


entire eleven floors of the Edison building 


Five Y. & E. Salesmen Win Prizes. 

Five salesmen of the Yawman & Erbe Manufacturing 
Company, Rochester, N. Y., were awarded prizes in New 
York on June 26 by the Rice Leaders of the World Asso 
ciation, of which Yawman & Erbe are members. 

The men honored were W. E. Andrews, B. B. Kysor, 
A. C. Scott, R. A. Furlong and P. M. Seaman, who fin 
ished first, second, third, fourth and fifth, respectively, in 
the 1914 season for Yawman & Erbe. Mr. Andrews was 
presented with a new Overland touring car, and the other 
four men were given solid gold Elgin watches. After the 
presentation of awards the men were given a dinner at 
the Waldrof-Astoria hotel 

Leading salesmen of the other manufacturers in the 
Rice Leaders of the World Association, and prominent 
executives in the different companies, including Gustav 
Erbe, treasurer and general manager; Chas. Slemin, sales 
manager, and Harry C. Slemin, advertising manager, ot 
Yawman & Erbe, attended the presentation and the ban 
quet : 
Millison Family on Eastern Trip. 

Ralph L. Millison of the Millison Office Supply Com 
pany of Wichita, Kansas, accompanied by Mrs. Millison 
and the rest of the family, has been spending some time 
in the East traveling about to various points of interest 
Mr. Millison says that they are all having a splendid time 
Their schedule includes St. Louis, Cincinnati, Oakland 
Md., Washington, Norfolk, Va., New York, Boston, Provi 
dence, Newport, Albany, Buffalo, Detroit, Owen Sound 


Mackinac, Chicago and thence home to Wichita. 


Office Appliances is indebted to C. H. Dexter & Sons 
Inc., and to H. Marcus Strong, th 
manager, for a handsome folder showing the booth of 
C. H. Dexter & Sons at the recent Graphic Arts exposi- 
tion held at the Chicago Coliseum, June 19 to 26. The 
picture shows not only the booth itself, but lrkenesses 
Arthur D. Coffin, James White, Chas. H. Coye, Howard 
Marcus Strong and Dexter Coffin. The picture is a hand- 
some piece of work, reflecting credit on the printer and 


paper maker as well as upon the engraver 


e company’s advertising 
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Takes Exception to Loose Leaf Article. 
s superintendent for the Proud- 
108 Fulton 


M, C 


nit Loose Leaf ( 


Green, district sale 


} 
¢ 


ompany, with offices at street, 





New York, has written a letter to Office Appliances in 
which he ikes except to a statement by Mr Mitchell 
of Topeka the May loose leaf number of Office Appli 
ances We « te Mr. Green’s letter: 

Knowing your magazine as well as I do, and knowing 
that you want everything brought out as clearly and dis- 
tinctly as possible, d yet nothing presented it abso 
lute truth, I was somewhat surprised to see an article in 
your May issue signed by Mr. Mitchell of the Central 
West, covering such territory as Kansas City and Omaha 
regarding a perfect loose leaf device for binding unty 
records. In his statement he said there was no loose leat 


device at present time to handle this class of wo 


satistactor Please allow me to say for Mr. Mitchell's 
information as well as that of any other gentleman inter 
ested in or having call for the same line of work, that 
there is a perfect device covering this field and doing it 


torily that such counties as New 


York 


thoroughly and satisfa 


York cout ty in the Records, New Faw have 


in use several hundred made especially for that particular 

—"s } +1 1A 
work. This device zives them the same action as e oli 
blank book both in appearance, flat opening service, short 


sheets held in by 


half inch binding mi 


and if sheets are properly made, an absolutely flat oper 
ing witl eigl paper used, even of thi aviest 
at no greater cost than the ordinary blank | | ound 
Ip It t less, because there are no repairs in the way 
ot re-sew g at any ti ¢ n the tuture 

“The binder I have in mind is the Proudfit steel-band 
bound bo¢ vith the regular blank book spring Phe 
sheets are punched with a solid flat hole | 


signed and O. K.’ 
records, the sheets 
s they w ild 


89 


rds or “libers” are made up and 
ef clerk and supervisor of 
and consecutively paged, 
book, 


regular bound assemovled 


in order and the flat steel bands laced through the solid 
les, where the liber is t 500 pages or 250 sheets. 
Che bands are att ed to the front cover solidly and the 
lining paper is seale ver it when the book is made. The 
ick ends of the bands are not attached until all the leaf 
dy is inserted-in the book, at which.time. the bands are 
it in their proper sition, s rely attached to the back 
over and adjusted, and the lining paper in the back cover 
then sealed down over the bands, giving a bound book 
every sense e word, in appearance, action and size, 
and a binder that is sewed with linen thread or pasted 
ind, therefore Ss 1 h stronger than even the bound 
ok would be iking the public records more secure 
ind of a longer life, with a greater amount of action. 
They have give rfect satisfaction where I have person- 
lly installed the and I can give you a list of many 
other counties besides New York county, the empire 
nty of the U1 States, which have adopted these 
I shall be hay assist any members of the craft by 
giving them a perfect solutior like difficulties. If any- 
one cares to « e may municate with me at the 
above address n all my fifteen years or more in the 
ose lea isiness ve never yet found a difficulty or 
tr le in the loose leaf line that could not be solved 
perfectly with the | t style of devices if the customer 
vould t low e proper rules of installation. It is 
something lik ting on a pair of trousers; you must 
put them ( not upside down or hind-side for- 
var¢ in orde periect res ilts. 
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Who Wants a Kentucky Thoroughbred? 

On one of the advertising pages of this number of 
Office Appliances is an advertisement which will bear a 
word of comment and explanation. It has always been 
the custom of this magazine to confine itself closely to 
the office appliance industry and to reject all advertising 
which is not germane to that subject. We have, how- 
ever, in the advertisement just referred to, departed 
somewhat from this policy at the request of one of our 
brethren in the publication field for whom the advertise- 
ment is placed. We refer to the editor and general 
manager of the Saddle and Show Horse Chronicle of 
Lexington, Ky., Herbert J. Krum. 

All men are potential horsemen. Many are horsemen 
already; many others have been horsemen and would like 
to be again, and still others who never had a horse, never- 
theless love them and desire to possess a handsome and 
spirited member of the equine tribe. The love of a 
horse and the desire to possess one is practically univer- 
sal. The horse is not only a good servant, but, treated 
as a friend, responds more nobly than almost any other 
member of the four-footed creation. Horses have char- 
acter and personality. They have a psychology as dis- 
tinct and marked as that of human beings, over whom 
they have somewhat the advantage, in that they always 
play fair when they are themselves fairly treated. Some 
of us who have handled horses, have loved them and 
been intimate with them, almost suspect that they have a 
sense of sly humor, and that reference to a horse laugh 
may not be quite so far fetched as it would appear. 

We are publishing Mr. Krum’s advertisement in order 
that some of our readers may know where to get good 
horses. The Saddle and Show Horse Chronicle is the 
clearing house of horse information in Kentucky, where 
thoroughbred horses come from. We hope that no man 
will buy a good horse unless he is a good man, for no 
other kind of a man deserves any kind of a horse. 


Wray Now in Charge of Drake Furniture 
Department. 

George B. Wray, for eight years with the house of 
Wm. B. Burford, Indianapolis, as manager of the Bur- 
ford furniture department, has resigned and accepted a 
position with George A. Drake & Co., of Detroit, where 
he will have charge of the furniture department. 

Mr. Wray is a highly efficient office furniture man. In 
token of his appreciation of Mr. Wray’s services Mr. 
Burford presented him with a diamond pin on the oc- 
casion of his leaving for Detroit, and the Rotary Club 
of Indianapolis made him a life member of the club and 
presented him with a splendid diamond watch fob ap- 
propriately designed. Mr. Wray is an energetic and 
capable young business man and we look for still further 
evidence of his success. 

Sacramento Prosperity Committee Entertains. 

The Progress and Prosperity committee of the Cham- 
ber of Commerce of the city of Sacramento, California, 
entertained about two hundred guests from out of town 
at a theatre party and dance on the evening of July 22. 

The committee in charge of the entertainment consisted 
of Harry W. Knopp, Sacramento representative of the 
Remington Typewriter Company, and chairman of the 
progress and prosperity committee; J. C. Haverly, chair- 
man of the entertainment committee, and James Flanagan, 
chairman of the refreshment committee 


Educational Exposition Planned. 
The Educational Exposition Committee of the Amer- 
ican Industrial Education and Vocational Training Con- 





ference is promoting an educational exposition in New 
York at the Twelfth Regiment Armory, September 23 
to October 2, inclusive. \ million special admissi 
tickets will be distributed to New York and suburban 
school teachers, pupils and parents. 

The executive secretary of the committee is A. D. \ 
Stacy, and the headquarters are at the Hotel Biltmor: 
New York. 

Bank Note Engraving in America. 

Under the above heading the first and June issu 
Isert’s Engraving Educator publishes the following article 
which is of interest to printers, lithographers, engravers 
stationers, etc., selling stock certificates and bonds and 
other engraved securities. We believe the article is 
sufficient interest to merit quotation, and we append ‘t for 
the benefit of our readers 

“More than two hundred years ago the colony of Massa- 
chusetts issued paper money printed from a copper plate. 
The colony of New Jersey did the same thing shortly 
after and in the latter case the work of engraving the plate, 
constructing the press and printing the plate was all done 
by no less a personage than Ben Franklin. John Cony, the 
first Massachusetts engraver, and Ben Franklin, en- 
graver of the first New Jersey currency, were rather crude 
engravers as compared with the present day standards in 
bank note engraving, but they were among the founders 
of what developed into a line of engraving in which Amer 
icans have always been pre-eminent. The bank note en 
graving industry, including all of the improvements which 
added security to papers of value were American inven- 
tions. The steel plate which has played such an impor 
tant part in bank note and other engraving of the last 
hundred years, was also an American invention of the year 
1810. Furthermore, a very fine group of American portrait 
and pictorial engravers took up bank note engraving in the 
years following the introduction of the steel plate. Thus 
there was a very high standard of bank note engraving and 
printing set up in the United States a century ago, unques- 
tionably setting the pace for the rest of the world in that 


particular line. For stocks, bonds, certificates, drafts, 
stamps and similar work, steel plate engraved and printed 
products have never been challenged for first place. And 
as in the case of almost every successful article of value, 


second rate imitations have sprung up, frankly imitations 
of bank note engraving but with none of the distinguishing 
characteristics of the genuine article. The United States 
government now, as always, employs the steel plate proc- 
ess for producing its currency, postage stamps and bonds, 
the principal stock exchanges require listed securities to 
be steel engraved. Taking their cue from such distin 
guished institutions it is not surprising that even our 
smaller corporations want steel engraved securities and 
where the all-engraved kind prove a little too expensive 
for companies issuing a limited number of stock certifi- 
cates or bonds they still have available the steel plate 
blanks requiring only the title to be engraved or printed 
in.” 

Steel engraved blanks of this kind have been on the 
market for some years and Kihn Brothers, bank note en- 
gravers, 99-103 Beekman street, New York, have featured 
them as a special line. They have a large assortment of 
styles, which they carry in stock in six different colors 
for each style. The line is very attractively gotten up and 
is printed on Crane’s bond paper. They are made so 
nearly to approximate the appearance of money that deal- 
ers and investors in securities prefer them to all other 
styles of blanks. They are not a low-priced, cheap article, 
and therefore they render a good margin of profit to the 
stationer or printer using them. This firm offers to send 
samples on request. 
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Mayor of Pecan Gap Weds. New Los Angeles Branch for Art Metal. 





Charles P. Garvin, who won fame at Toledo in 1909 as To take care of the big and growing demand for Art 
he mayor of Pecan Gap, Texas—in fact, the man who Metal in southern California, the Art Metal Construction 
put Pecan Gap on the map, after havinz lived some Company of Jamestown, N. Y., have just completed ar- 
twenty-eight or twenty-nine years in a state of single rangements whereby a branch will be .opened in Los 

Angeles 
Che branch will be in charge of J. G. Henry, one of the 
members of the Art Metal selling force, who has been 
ae ee ae 
J. G. Henry, Manager, Los Angeles Of- 
fice of Art Metal Construction Co. 
ected witl mpany almost since its organiza- 
a4 on, twenty-« ears ag 
Mr. Henry has recently been located at Des Moines, 
—- : ° 
’ owa, as representative in that section, and this promo- 
tion to the position of bran manager 18 a testimonial 
his work and the value placed upon his services by the 
Charies P. Garvin, from a Photograph Taken at Toledo Con- ‘ai 
vention in 1909. mpany 
blessedness, has at last taken unto himself a wife, and 7 om 


Offices \ppliances xtends he: ‘ongratulations Mr ; 34 i 
Ai pphan arty congrat , Will Handle Tatum Business in West. 





Garvin was married at San Antonio, Texas, on July 15, t ; 
Miss Freda Koerner, a daughter of Mr. and Mrs. Georgs The Sam'l ¢ fatum Company has appointed Bert M. 
Koerner of that cit) Mr. and Mrs. Garvin will be at Morris & Co., consisting of Bert M. Morris, A. L. Jones 
home ter September 12 at 1011 Ocean avenue lat Ernest Wallace, to look after the western territory 
buch. Br N. ¥ he Tatum Company in place of the late W. D. Mc- 
Gillivray ho handled all the territory from Denver west, 
vith headquarters at San Francisco The Bert M. Mor- 
oO ising Department. “2 , 
Takes Position in Y. & E. Adverti 8 : P sa ris Company il indle t same territory and their 
ee eee J wa har sg inane maa: wi headquarters will als e in San Francisco. They will be 
sing Agency of New York to take a position in the ad 
Elbert Wertman. 
A. L. Jones. Bert M. Morris. Ernest Wallace. 
er S 1 \ in & | roe . . ’ . 
. wn as the western representatives of the Sam’l ¢ 
este 
\ \ | as years experi I ' 
tising es W has helped prey il 
well-known advertising campaigns, including \ par, Bor 5 Wilson-Jones Loose Leaf Com- 
Ami, Postal Life Insurance, the New York Central Rail pany, Chicago, left August yr their respective terri- 
road. Tarvia and Congoleum, besides Art Metal tories and have alre be he fall campaign. 
TOat La 1and ( ng m, pbesiae rt ta 
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92 
Getting Profits Out of Filing Cabinets and Supplies. 


Plans of Big Office Equipment Manufacturer to Lessen 
the Selling Expense of the Dealer and Yet Sell 
Indexing Systems to Accomplish Satis- 

’ factory Results. 





The dealer, to make permanent, satisfied customers 
and profitable, steady accounts, must recognize two things; 
that a cabinet, no matter how finely it is made and fin- 
ished, is worthless to the user unless equipped with a 
certain arrangement of indexes within, to mect his re- 
quirements, and also, that there is not much profit in 
selling a user an outfit and not making him a satistied, 
permanent customer. 

A dealer, because of the thousand and one things that 
he sells, cannot be expected to know all the phases of 
indexing, and because of their seeming complexity, the 
average salesman selling along the line of least resist- 
ance, will suggest only the simplest ways of indexing or 
let his customer decide the matter, when a little help 
from the factory might suggest a much better method 
that would not only save the user considerable expense, 
but would insure satisfaction. 

Usually, the buyer of office equipment knows what he 
wants to accomplish, but does not know just how it 
can be done. The salesman, or dealer in office equip- 
ment, after obtaining this information of the buyer, should 
be able immediately to suggest what can be done, show 
the actual tools or indexes needed, arrange them for use 
and price them to the buyer. 

How this can be done intelligently without much study 
and time from the dealer and his salesmen, is a problem 
that the service department of the Wabash Cabinet 
Company has solved to a certain extent satisfactorily. 

How many times have dealers been approached by 
dentists, insurance men, lawyers and buyers of factory 
and office equipment, who desire to see and know the 
cost of forms and ways of indexing that are used by 
others in similar professions and lines of business? lf 
a few of these forms had been about, the dealer could 
perhaps have sold a complete outfit including the cab- 
inet, index and forms. If he is in touch with the service 
department at Wabash, he knows of that department's 
vast accumulation of special forms, indexed under one 
hundred classifications, for every conceivable indexing 
use, including a very quick method of figuring any special 
form by comparison, so that if his customer is a dentist, 
forms under No. 25 are those used by hundreds of 
other dentists, and the price is easily figured from the 
table of prices. 

There are several popular methods of indexing cards 
and papers, namely: alphabetically, geographically and 
numerically, and in combinations of the three, and when 
the dealer has these methods to show, in use, it is a 
simple matter to decide the size of the index and style 
of cabinet by the number of forms to be used. 

So that dealers may have for quick reference, sam- 
ples of the different grades of material used to make 
these forms and indexes, a so-called “fool-proof” sample 
outfit is made. This is, as its name indicates, a fool-proof 
method of keeping stock cards, guides and alphabets, sim- 
ply arranged and labeled, so that the busiest salesman can 
find a particular stock sample and hand it to a customer. 
The outfit includes a retail price table for quick refer- 
ence. The samples in this outfit are imprinted with the 
dealer’s name, so that the identity is not lost when car- 
ried away by a prospective customer. 

A dealer cannot be expected to carry a complete stock 
of all styles of cabinets made at Wabash, as there are 
so many, so he is furnished with colored building block 
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build 


the sectional styles into finished stacks for approval. 
be sent by mail or carried 


photos, so arranged as to enable a salesman to 


These building blocks can 
away by customers for a decision later. 

The Wabash Cabinet Company’s new supply catalogue 
appropriately labeled, “Made to be Understood,” is printed 
in about six colors, liberally illustrated and so arranged 
that one can easily find what he wants and locate the retail 
price quickly. 

For the convenience of dealers placing their orders at 
Wabash, wholesale net price tables and miniature sample 
sets are furnished. 

Live dealers are given an opportunity to distribute sam- 
ples of the more popular high-grade cards, guides and 
indexes, at less than the cost price, which method was 
first tried by the service department for results, before 
being offered to dealers. 

Those who have occasion to use the service of the 
Wabash Cabinet Company will find this department in 
charge of H. C. McPike, with whom we are well ac- 
quainted. Because of the interest now being taken in 
this co-operative movement at Wabash, we feel that a 
short history of Mr. McPike’s business life, as we have 
known it, will indicate his fitness for this good work. 

After graduation from the high school at Wabash, he 
started to work as a floor sweeper in the supply de- 
partment of the Wabash Cabinet Company. From there 
it was but a step to running one machine after another, 
until he was equipped to make any manner of form or 
index from the raw stock to the finished article. Having 
acquired a thorough knowledge of how supplies are manu- 
factured, he embraced an opportunity to cross the ocean 
and enter the sales department of the London, England, 
agency. After a year and a half of selling in England, 
he returned to this country, but not before making an 
extended tour of Belgium, France, Switzerland, Germany 
and Holland in the interests of business, education and 
pleasure. 

Immediately on his return, Mr. McPike accepted a po- 
sition with the Wabash Cabinet Company as a salesman, 
selling direct to the consumer, which position eventually 
worked itself into that of special representative for agen- 
cies throughout the United States and Canada. His per- 
sonal acquaintance with practically every important dealer 
in office appliances especially fits him to head the service 
department of the Wabash Cabinet Company. 

Notwithstanding his many duties, Mr. McPike is a 
firm believer in all out-door sports; holds an undisputed 
position in tennis at Wabash, plays a fair game of golf, 
is shortstop on the local Elk’s team, and in season is 


an enthusiastic hunter and fisherman. 





St. Louis Stationers Pay Tribute to Geo. D. Barnard 

The St. Louis Stationers’ Club has passed resolutions 
in honor of the memory of the late George D. Barnard 
and has caused these resolutions to be published in a 
handsome and appropriate manner. These memorial res- 
olutions, printed upon heavy white paper bordered with 
mourning rules, are as follows 

“Whereas, death has removed from our midst George 
D. Barnard, one of the active supporters of the aims and 
objects of the St. Louis Stationers’ Club: and, 

“Whereas, in his death the Club has suffered irrepara 
ble loss: therefore, be it 

“Resolved, that we record our admiration of his 
and works; express our appreciation of all that the late 
George D. Barnard has done for this Club: and extend 


life 


to the bereaved family our deepest sympathy. And be it 
“Resolved, that these resolutions be spread upon our 

minutes; that a copy be transmitted to the bereaved fam- 

ily; and that a copy be published in the trade papers.” 














Or FIC 


August, 1915 


APPLIANCES. 93 











Annual Outing of The Cargill Company of Houston, 


Tex. Saturday, July 17. 


Ennis Cargill, President of the Company, 1s 


the gentieman in white duck standing next to two children in the right hand portion of the picture. 


The memorial brochure of which the foregoing resolu 


consists of sixteen pages giving date 


birth 
likeness of Mr. 


tions form a part 
place ol! Mr 


of interment a fine 


and Barnard’s and death, and place 


Barnard, and the 
] 


membership roll of the St. Louis Stationers’ Clul 


Cargill Company Holds Picnic. 


The Cargill Company of Houston, Texas, held its 
annual outing on Saturday, July 17. The occasi was 
an all-day picnic at the historic San Jacint battl 
grounds Chis pict as given for the benefit of the en 
ployés and their families, in the hope that it would de 
vele Pp S t peration so essential to the suc 
cess of any factory organization. The picnic was a great 
succes every standpoint. Nota single note of dis 

rd was sounded during the entire day. Officers and em 
ployes in the same games and ate together, and 
it is sate say that picnic of this kind ever went 
fT 1 S 

\1 C games d contests were carried o1 Inder 
the management ¢ essrs. Malsch and Clemens, the 

ficial starters. Following is a schedule of the winners 
each « ‘ 

Three-legged race—Robert Selingsloh and W Tay 
lor g ‘ ‘ Glen Goodsen Keg race 
ladies—Miss Amelia Marchese. 220-yard das W. Tay 
lor. Sl race—John Moore. Throwing baseball cor 
test for ladies—Miss Long. Wheelbarrow race—D. J] 
Lilley \ g ladies’ race—Miss Gladys Kuht 
Your girls’ race—Miss Pauline Stone A special race 

r meé¢ added. This was won by W. Taylor. Othe: 

S S clu dancing, tug-of-war, watermel 
fete. fishing contest and the ball game 

The 1 kers ere taken to the grounds al ird the 
Nicholaus. which took the two hundred Cargill employes 
down the s m Houston to the San Jacint 


return trip was made the sat 


Much more might be said about this interesting event, 


ut the readers will readily appreciate the good time 


argill en ploves had 


Senator Burton on South American Opportunities. 


\t a dinner given in his honor recently, former Sena- 
Burtor Ohio said it ! 

“We have as yet been nmindful of the opportunities 
held out to us more intimate association with the 
nations to the s h of us This is because we have 
been so occupied with our own development and with the 


more easily acquired trade of the nations of Europe. The 


pportunity presented 1s one for the promotion of good 

will and for acquiring the confidence of our neighbors of 
Latin America. Our policy should be characterized by 
he recognition of the cherished rights of every nation. 


It is fitting that we should seek to study the various 


ustoms and the social and political conditions which exist 

the nations of Central a South America. A greater 
degree of familiarity with their language and customs is 
highly desirable They have a literature the value of 
‘ is not preciated [here should be no idea of 
imposing on any nation our own political or commercial 
systems « pt on é acquaintance they may 
prove worthy o ceptance 

“We are wont to include in one comprehensive gen- 
eral classification all the nations of Latin America as if 
they were all the same type, without realizing that 
each has a distinctive nat life and a wide diversity 
yf social and economi onditions. Most naturally each 


f the South American nations has a desire to be con- 


sidered as a separate p< litical and social community. 

Notwithstand the ben influence of commercial 

elations, thes¢ e by ns the most worthy objects 

of our national poli Friendship, good will and co- 
erat should ( desire 
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Continuation of the Panoramic Photograph of the Annual Outing of the Cargill Company of Houston, Tex., on July 17. 
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Burroughs Co. Takes Exposition Award. 

For the seventh time Burroughs Adding Machine Com- 
pany products have been awarded a prize at an interna- 
tional exposition. The most recent is the grand prize at 
the Panama-Pacific Exposition at San Francisco. 

The jury has awarded the Burroughs exhibit of forty- 
four machines the grand prize in the class embracing office 
equipment. According to the announcement, the prize is 
based on variety and excellence in the class 

Officially the classification on which the award was 
made is class 133, group 34. It includes all machines for 
calculating, from every country, and a wide variety of 
office equipment. 

Prominent in the exhibit was a Burroughs booth, an 
artistic piece of work in white and gold. Walls and 
columns are in white, relieved by medallions in gold. 
All machine stands are equipped with mahogany check 
tables. The exhibit is in charze of W. W. Cooley, of 
the Burroughs organization. 

Former expositions at which the Burroughs company 
was awarded prizes were Cotton States and Interna- 
tional exposition, Atlanta, 1895, grand prize; Trans-Mis- 
sissippi and International exposition, Omaha, 1898, gold 
medal; Universal exposition, Paris, 1900, grand prize; 
Pan-American exposition, Buffalo, 1901, gold medal; Uni- 
versal exposition, St. Louis, 1905, grand prize, and Lewis 
and Clarke exposition, Portland, 1905, gold medal 


Convention of Conklin Salesmen. 
The Conklin Pen Manufacturing Company of Toledo, 
held a conference of its salesmen on July 14, 15, 16 and 
17. Several speakers of note in the business worid were 


present in addition to the sales force and executives 


of the company. 

All salesmen east of the Mississippi River were present 
as well as C. A. Delzell of Delzell Bros., western sales 
agents, of Denver, Colo. 

The meeting was in charge of C. C. Cobb, secretary and 
sales manager of the company \mong the speakers out- 
side of the company were H. S. McCormack, sales and 
efficiency expert of the Business Bourse, Inc., New York; 
A. W. Thompson, of N. W. Ayer & Son, advertising 
agency, Philadelphia, and Mr. Carroll H. Dunning, window 
display expert of the Displays Company, New York. 

The Conklin self-filling fountain pen is the original of 
its type and is claimed to be most widely known self- 
filler manufactured. The sales of the company for the 
first half of 1915 were fully up to the estimates made at 


held 


particularly to discuss and outline sales and advertising 


the beginning of the year, and this meeting was 


plans to cope with the increased business that the com- 
pany feels is sure to come with the return of prosperity 
and the outlook for enormous crops this fall 


The Conklin people feel that the hand-to-mouth buy- 
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ing which has been done by retail merchants will soon be 
discontinued and that larger orders will be placed. “With 
the steel mills working almost to maximum capacity and 
the optimistic view that the war may not possibly continue 
much longer and that when it ends this country will see 
the grandest opportunity for the expansion of trade that 
it has ever seen, business cannot help but boom,” says 
Mr. Cobb in discussing the convention. 
Mundell Makes Protest. 

Office Appliances has received the following letter from 
Melville Mundell of Keeran & Co., Bloomington, Ill. We 
think that Mr. Mundell is a little too modest or possibly 
has misread our previous article. Of course, no exploita 
tion however energetic could market goods which did 
not have value behind them, so at bottom, of course, the 
success of Ever Sharp must be attributed to its own 
merits: We append Mr. Mundell’s letter. 

Editor Office Appliances 

Dear Sir: While I assure you that I fully appreciate 
the kind mention you made concerning me in the July 
issue of Office Appliances, yet it is erroneous to say that 
only two of the large stationers in Chicago have failed 
put in the product I have the pleasure of placing with 
the trade. No, there are no large stationers in Chicago 
who have not put in Ever Sharp, and to claim that there 
are would be doing them an injustice. According to your 
view it would seem that the success of Ever Sharp is duc 
to the energetic exploitation of Mundell. Now this ts giv- 
ing me credit I don't deserve I consider the Chicago 
stationers the most progressive and up-to-the-minute 
dealers in the world and they naturally snap up every- 
thing that is unqualifiedly meritorious and a “good” thing 
It is owing to the progressive spirit of the stationers of 
Chicago that so much in the stationery line radiates from 
Chicago And I, simply by good fortune, have fallen in 
with a product that is up-to-the-minute and has solid value 
and the dealers acknowledge this fact by placing it on 
their counters, where it has proved a good and quick 
seller. 

Thanking you for correcting this error and assuring you 
of my appreciation and thanks 

Very respectfully, 


M. MUNDELI 


“Billy” Williamson Starts Own Business. 


“Billy” Williamson, for some time connected witl 
Conklin Pen Manufacturing Company at Toledo, has 


opened an office in New York, and has gone into business 


as a manufacturers’ representative. Mr. Williamson is a 
brother of “Uncle Lew” Williamson of John Underwood 
& Co and got some of his early training under his 


brother's « apable dire ction 


; - 
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Sales Convention, Conklin Pen Mfg. Co., Toledo, July, 1915. 


picture are as follows: Carl Lipner, Geo. L. Thompson, L. 


W. N. Bayless, Adv. Mgr.; A. C. Marquardt, Asst. Secy.; C. C. Cobb, Secy.; 
Pres.; C. H. Yates, Geo. Curtis, B. O. Martin, L. W. Wolfslayer, Louis de Bouder, J. 


Kemp. 


Reading from left to right, the gentlemen shown in the above 
Cc. Wythe, W. D. Davis, C. B. Mathes, J. S. Briggs, E. G. Kahle, 


Cc. A. Delzell, Geo. L. Siemers, C. E. Miller, V. 
F. Kingwell, Harry D. Wilson, and L. N. 
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Art Metar Saresmen’s ConvENTION 
JULY Z/* to Juty 24* 1915 
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Group of Salesmen and Officials of the Art Metal Construction Company Taken During the Recent Art Metal Salesmen’s Con- 


Art Metal Co. Holds Big Convention of Salesmen. 





vention at Jamestown. 


iles manager, acted as chair- 
The following talks were 


Starting Wednesday morning, July 21, at 9 o'clock : ” 
and lasting until Saturday evening, July 24, the Ar _ ree etal 1 o S ©. R. Teichman, man- 
Construction Company held one ot the — eee ger, St. | S Weborg, manager, Bir- 
salesmen’s conventions in tl history of the metal turn a ae ee ( With Retail Agents: A. C. 
ture business Me mbers ses — oe meat eeehst- ae Pepple, manager, Dallas bra: Price Maintenance: §S. E. 
from all parts of the ee dre 5 iris chagrin: Sullivan, Bosto h. at C. Farrington, New York 
factory at 9 o’clock Wednesday morning in a spe ial con eas pe sae Drasitil Steel Reulenasat: Came 
vention hall which had arranged and whit ontaine¢ se ta ss a > GC. Benak: a 
S ample Ss ew Art etal pr ducts, as well as son . ce Wfnsliniatie ts Che alla Bothensebens De. 
oe oe at gi wraniag fen : gearg ment: C, \ s luction and Shop Plans: 
- 2 sa ee eee ee eee C. E. Knoeppel ssistant general manager in charge of 
saa ction; Sal Equipment, followed by 
apse tem ssi oe le R am, manager, Minneap- 
malt | ge ; ntr 1S ( A W Pr C. E. Myers, manager, 
the Euro; Ne York br 
— agai — , » ()the lks ( Howard, manager, Bos 
nove ae | 4 : . sien he witl thod YS. 3 go branch; J. B. Barry, 
and ag Pitts |. S. Buskey, New York 
W te the time to | t r _ 
x t v thoroughly n mixing vit ‘ 
Thursday, Jul was presided over hw 
I get f that the no name _oonagee f erPhgne ( Ab] e astetant oer eagee It een deveted 
! t oie Pee ery reas e retailer I s. Talks were made by 
**You ve doubtless all ticed, and you will in the coming few days ( | \} | D. Lines, supervisor of agencies; J. W. 
notice ¢ 1 great . 1 —— Pt bene gaicng Hs — True he Ne brat ind J. D. Rogers, manage:, 
~~ — mi pane te ts and on pty 2 oem Cleveland bran Demons ns of various Art Metai 
**Thes ys h sre only an indication of the many other produ ts were : by H “ Lombard, manager, Chi- 
om 2 sg _ P : 4s chores tes ee ago branch; W. F. Thomas of the Philadelphia branch, 
yi Bigepertyr oan rm foe pes eal ities Art Metal furniture M. ( Windrur Clevelas ranch, and Eric Ekedahl, 
To the second place, to consult th you and to get your f i knowledge ussistant gene , sales ma 
- . mee re I at basis we will 
ved + gale P acre thigh ° og gibt tal * The latter part of the aft n was devoted to a talk 
To th ranch manager t me say, that we morn n Art Metal advertising a1 w to use it, bringing out 
than mere salesmer Wwe t er you developers of teachers results that had been sec od 1 Gail Murphy, advertising 
“— ms st ect to have or of the men whom you ave trained rianager 
taken ay fr u and put into other territories as the organizatior On | vy. J 23, a tr as made through the two 
; ” ) “ee led | g some of the things that tl pony factories, talks being giver W. B. Look, general super- 
is doing in tl 1 fur ess and out ng br I ts tendent Ir son, superintendent of plant No. 2, 
that we i t red at v t and what ti t t t T Wl Sreas haais agent 
men 
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Saturday, July 24, was devoted to talks by Mr. Butt, 
assistant secretary and treasurer, and by Mr. Fisher ot 
the development committee, who spoke on the new im- 
provements that are to be brought out this fall. A ban- 
quet was held Saturday evening at Bemus Point on Lake 
Chautauqua, where a number of interesting talks were 
given. 
The convention wound up with a statement signed by 
the men, bringing out their appreciation of Mr. Lewis 
work for the company and assuring him of their hearty 
co-operation in carrying out the sales policies that have 
been outlined and in producing bigger results during 1916 
than ever before 
The lighter side of business was not overlooked during 
the convention. Special entertainments were given on 
Thursday and Friday evenings and on Saturday evening 
a great deal of fun was provided at the banquet by way 
of special favors, etc. The men took a boat trip up the 
lake on Saturday afternoon and every one had a jolly 
time. 
Much Money in Waste Paper. 
A Detroit janitor who had charge of four or five large 
office buildings was called upon to explain how he became 
so wealthy in such an occupation, and he replied that he 
received over $22,000 a year from the sale of waste paper 
from.the building under his charge. Think of it. A few . 
years ago waste paper was merely burned. took 
The First National Bank of Chicago receives over $600 L. E. (“Uncle Lew’) Williamson of The John Underwood 
a month from the sale of its waste paper, while the income Company. 
of Marshall Field & Co. from the sale of waste paper is “Uncle Lew” Williamson to Visit Leading Cities. 
about $60,000 a year. L. E. Williamson, that seasoned veteran of the ink and 
It has been estimated that the average drug store could adhesive trade, is about to make a trip to the Pacific Coast 
sell its waste paper for $100 to $150 a year. It would for his house, the John Underwood Company Mr. 
probably never run under $5 a month or $60 a year Williamson reports an especially good demand for the 
To get thé best price for your paper, however, it must Underwood bank ink, a brand which has met with great 
be baled before it will be bought by the mills. You cer- favor from users everywhere. Within the next few months 
tainly cannot afford to have loose paper littering up your Mr. Williamson expects to visit all the leading cities of the 
store and basement. The hazard of fire from this source United States, preaching aie rywhere the advantages of the 
is too great. Compressed into bales, waste paper loses John Underwood lines of inks and adhesives. He will 
practically all its danger and is more easily and economic- attend the national aeeeinaamatee Stationers and manu- 
ally handled. It enjoys a very low freight rate and com facturers at San Francisco ar September. 
mands the highest price. Mr Willian son is one of the most popuas mK Mi : 
One of the best balers on the market is the Shick All ihe Vanes St —_— ensherndner-igubeginasbanes ome ite aR 
5 7 ‘ in the class of the pioneer traveling men, a member 
Steel Fireproof Paper Baler. It takes very little room i1 sees re 
distinguished company which has done so much to spre 
the basement and will turn waste paper into a handsome " Er eae Bt | ened land oe 
income. The manufacturers of this baler would be glad ee eee al —_— ot ted ; nate 
: the stationery trade will be glad to learn that he ts g y 
to send it on ten days’ free trial. We would suggest that 
to be present at the San Francisco convention 
our readers get in touch with the Davenport Manutactur- 
ing Company of Davenport, Iowa, asking them for their Mr M illiamson is celebrating his thirty-ftth consecutive 
cataloene and particulars on their ten day free trial prop- year in the ink and adhesiv business. He was bor 
osieen, February 22, 1861, in New York City. After finishing 
7 7 course in the public schools, he took a position with the 
U. S. Treasury Ink Company of Boston, with whom he re- 
A Circular for Banks. mained nearly four years, resigning to cover western ter- 
The Barrett Adding Machine Company has just issued a ritory for the L. H. Thomas Company of Chicago. He 
timely circular entitled, “Banks, Bankers and Barretts.”. remained in the latter position for several years. On re- 
This presents with great force and brevity the advantages turning to the East he associated himself with the Thad- 
of the Barrett Portable Adding and Listing Model No. 12, deus Davids Company, with whom he remained for more 
which includes the features of portability and compact- than twenty-eight years. 
ness, right hand control, immediate visibility, calculating Early in 1915 Mr. Williamson resigned his position as 
device for multiplication and division, a capacity of nine sales manager of the Davids Company and joined the sales 
billion, scientific construction and reasonable price. A force of the John Underwood Company. His friends will 
large cut of the new Barrett machine shows the four dif- be interested to know that he and Mrs. Williamson re- 
ferent arithmetical operations which can be performed on ‘ently celebrated the thirty-first anniversary of their n 
the machine with speed and ease A little talk is given iage. Mr. Williamson is a member of the Masonic fra- 
about how banks are profitably using the Barrett Port- ternity. He is a Shriner and a member of the Royal 
able Adding, Listing and Computing machine. Arcanum 
: 
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Dr. William C. Huntington, 


New Commercial Agent at Chicago. 


About a year ago Office Appliances welcomed to Chi 
cago, H. H. Garver, the first commercial agent of the 
newly opened branch of the Bureau of Foreign and Dé 
mestic Commerce, Department of Commerce, Chicag 
Wer ta pleasure extending a similar greeting 
Dr. William C. Huntington, who has been appointed by 
President Wilson to fill the position left open by Mr. 
Garver's tment as commercial advisor for the Chi 
cago Ass mm ofr ( mmerce 

Dr. Huntington is a graduate of the School of Mines 
Columbia University, New York, and is an expert metal 
lurgist. Ir ldition t s; studies at Columbia University 

é s he tallu l engineer for various large Amer 
an rporations, and spent three years iubroad studying 
for his degree of doctor of engineering, which was given 
him by the Royal 7 nical College at Aachet \ix-la 
Chanel 

Dr. | ntington 1s een student of commer l n 
tions ar is studies in Germany, France and Belgiur 
have given him an intimate acquaintance with the customs 
as well as the languages of these countries. In fact, Dr 
fluntingtor Ithoug! rn in Iowa, speaks German an 
Fren native 
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exporters; acts as sales agent for the Superintendent of 
Documents, Washington, D. C., for the sale of the 


Bureau's publications 


Big Order for Safes. 


The Daily Courier of LaFayette, Ind., under date of 
May 1, announces that the Schwab Safe Company has 
just received an order for seventy-five fireproof safes, to 
be sent to six foreign countries—China, Venezuela, Cuba, 
Porto Rico, Argentine Rey] l and Canada. It is said 
that this is probably e | st order for foreign ship- 
nent ever received at one time by any La Fayette concern. 


the Schwab Safe Company 
ontinuously for the last 


It is said that the factory 


three years, and that the business has shown a steady and 
healthy increase each year Many improvements have 
been made in the facilities of the factory, and sixty men 
are now employed turning t safes of all sizes. 

[The company also makes castings for the trade, on 


vhich work a large business has been built up. Schwab 
safes are now on sale in s ral hundred cities in the 
elling agencies are main- 


Factory Fire Prevention. 

[he Hartford Times of Hartford, Conn., recently pub- 
lished an article describing the work of the factory fire- 
men in the Royal typewriter factory. A fire drill was 

iven in the factory for the benefit of a number of guests 
f the Royal Typewriter Company, under the direction of 
Charles B. Cook, vice-president and general manager. 

The work of the factory firemen was remarkable for its 
In less than one minute from the 

response to the call from 
had been sounded all over 
special corps of employes 
rders. This happened on 

hydrants. “Prevent the 
Setween sixty 


speed and precisio1 
time the operator said “Hell 


Chief Ramsden, the fire alart 


f 


the several building 
were at their posts, awaiting 
every floor and at four outside 
start” is the slogan at the Royal factory. 
and seventy men hastened to their posts to protect the 
other 950 fellow employes 

A door corps attended the entrance, the aisle corps saw 
o it that the aisles were kept clear, the salvage corps 


was prepared, and the hydrants were made ready. The 


hose corps rushed out the lines in the department from 
which the alarm had com«e vhile a hose corps in other 

irts of the plas emained at their posts, ready to ex- 
tend the lines at first With this arrangement 


turned on in less than one minute, and 


a single stream was established in fifty-two seconds. 
There are six inside mpanies and two outside. The sup- 
ly of 2%-inch 1 er line jacketed hydrant hose 

< i le nm ¢ epart 

Error in Cut Title. 
88 of the July Office Appliances was 
te ul ( stock catalogue for 
rs gotter nt the Buxton & Skinner 
f . e! of St. Louis. This 
was trat ts of cover designs. In 
ve | eli ts credit for designing 
» the Skinner & Ken- 
S ( 

know that this stock 
| | er designs, was gotten 
exclusivel Skinner Printing and 
Stationery ( t! stationery house partici- 
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Reviews of New Books. 
Inspiring New Book. 

The La Salle Extension University deserves great credit 
for the most attractive manner in which it has printed 
and bound the latest work of Irving R. Allen on “Per 
sonal Efficiency and Selling.” Office Appliances grate- 
fully acknowledges the receipt of a copy of this excel- 
lent book, bound in limp grained cowhide with gold title 

Mr. Allen’s book is a clear and sensible discussion ot 
some of the basic elements of salesmanship; training of 
salesmen and helps to securing results. Mr. Allen points 
out that the big problem of most men is how to dispose 
profitably and to the greatest advantage of their services, 
skill, ability and learning This is the main subject of 
his book which presents certain principles intended to aid 
the reader in acquiring personal power, developing per- 
sonality, and cashing in on those fundamental values 
which are requisite for success in salesmanship and in all 
other walks of life. Selling viewed in this larger sense 
offers a success foundation to every man, whether he is 
directly interested in salesmanship or not, because it 
deals with the marketing of personality and services as 
well as the moving of merchandise 

The book is divided into four parts called “Milestones.” 
Part 1 includes chapters under the following titles: “The 
Awakening,” “The Equipment,” “Selling Personality” and 
“Personal Selling.” Part 2 includes chapters on “The 
Product and Its Distribution,” “Sound Selling Policies,” 
“The Successful Sales Manager,” “Bases of Compensa- 
tion for Salesmen,” “Controlling Men in the Field,” “The 
Sales Manager’s Records,” “Hiring the New Salesman,” 
“Training Salesmen,” “High Speed Helps.” 

[his book is one of a number of excellent works gotten 
out by the press of the La Salle Extension University, and 
should have an honored place in the libraries of business 
men. It is clear, concise and sound in thought, and is 
gotten up in such a way that it is pleasing to the eye 
and most agreeable to the hand 

Mr. Allen, the author, is an expert in sales organiza 
tion and sales efficiency. He has had a wide experience 
in establishing and reorganizing sales departments and in 
training salesmen. He has also a big record back of him 
in selling. He is president of the Irving R. Allen Com- 
pany. 

The book is one of a series of works on business sub- 
jects. A list of these works is given opposite the title- 
page. 

The series is used as a basis for the course in Business 
Administration of the La Salle Extension University. 
The single volumes are sold separately for college class- 


room use only 


A Work on Municipal Problems. 

Charles Scribner's Sons of New York City have recent- 
ly published a work by Frederic C. Howe, entitled “The 
Modern City and Its Problems.” Mr. Howe has here 
given an interesting presentation of the subject. Dr. 
Frank Crane, in an editorial in the Globe and Commer- 
cial Advertiser, expresses the conviction that every city 
official ought to sleep with this book under his pillow. 
He says there are thousands of new men in city politics 
all over the United States; they are earnest, clean and 
anxious really to serve the public. In this book they get 
the perspective they need, the information essential and 
the ideals indispensable. Dr. Crane continues 

“The modern city is a new problem. It is wholly dit- 
ferent from the ancient or the mediaeval city; and the 
American is also a radically different affair from the 


European city 
“The usual book on the city is pessimistic.. We are 
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told over and over that American city government is the 
worst in the world; further, that it always will be, owing 
to the neglect of the citizens. 

“Howe shows us that the trouble is not with the 
nature of the people, but with the faultiness of our or 
ganization. This organization is rapidly being amended 
Improvement is in the air. Therefore there is hope 

“In the heat of the battle now going on about munici 
pal ownership you are in great danger of getting partisar 
and lop-sided notions. Here you find the subject clarified 
the principles underlying the relation between the city 
and the public service corporation are made plain, muni 


ipal ownership in Germany and 


England is examined, 
American experiments are shown, and you are given re 
liable material—not hearsay—upon which to form a jus 
opinion 

“The chapters devoted to city planning are illuminative 
It is to be hoped that impetus will be given to the en 
deavors to make beautiful home places out of cities that 
began in a wild scramble for money making 

“The problem of the city is the problem of civiliza- 
tion. The city is the advance guard of progress, in busi 
ness, in art, in education, in social life Its immense 
significance ought to draw to it the best men, the most 
disinterested and patriotic public service.” 


Se - 


A New St. Elmo Lewis Book. 


Herbert N. Casson in the Efficiency Magazine, Londot 
England, for May, says concerning E. St. Elmo Lewis 
recent book 

“Here is a book that is worth a month’s pay, ‘Getting 
the Most Out of Business,’ by E. St. Elmo Lewis. general 
manager of the Art Metal Construction Company 
Jamestown, New York. 

“It is diffeult for me to write an impartial review o1 


this book, for the reason that Lewis is one of my ideal 


business men. He is more than that. He is a personal 
friend of long standing. I think, if I were not mysel 
1 would sooner be Lewis than anybody else. 

“Lewis has been in the midst of big business for the 
last twenty years. He is a professional and a thorough 
bred 

‘Every word that he writes 
Has been herily furnaced 
In the blast of a soul 
That has struggled in earnest.’ 

“In his new book Lewis writes, of course, on Efficiency 
Common Sense, Staff Training, Increasing Sales, Individu 
ality, Discipline, and the Law of Service The book 


483 pages. It is published by the Ronald Press Company 
New York, and is sold at $2 
“From the first page to the last the book is packed wit! 
I I 


} 


Dusiness man t 


just the sort of reading that enables the 
make more money more easily Better than that It 
cheers him on and enables him to realize that the most 


interesting, vital and dramatic thing in the world is bus 


ness.” 


A Book Manufacturers Should Have. 

The Chief of the Bureau of Manufactures, Department 
of Commerce and Labor, Washington, D. C., has caused to 
be issued from the Government printing office a book of 
some fifty-six pages, giving information in tabulated form 
concerning language, currency, system of weights and 
measures, parcel post charges, etc., for practically all for 
eign countries, including Mexico and South American 
nations. 

The book was compiled at the request of various Amer 
ican trade organizations and individuals, and its scope is 


limited to four general subjects All those who are inter- 
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A Unique Newspaper. 

The Daily egra H Springs, Va., is a unique 
; imeograph stencils. 
It prints real 1 s rece special wire from the 
United Press Ser ta n pages, and is a thor- 
ghly up-to-dat rgal stencils, by the way, from 
which the paper is nt t each day on Royal 
1 ty Springs, Va., 


e famous southern 


where the 


usands of wealthy 
Telegraph is a real 


The Telegraph 


HOT SPRINGS, VIRGINIA 
re Servtoe from the United Prem 
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Today's News TODAY” by Special W 


Reduced Reproduction f part f the title page of a mimeo- 
yraphed newspaper. 


ne sé é t shes tock market reports 
‘ S rwise would be unob- 

inable at Hot Sp nt lowing day when the 
newspapers e by mail. The news- 


Battleship Equipped with Art Metal. 
nt I t er of Art Metal Serv- 
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‘ letal Construction Com- 
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tleship Pent t orld’s largest dread- 
ht ry : out with Art Metal 
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n al ( mpany’s assistant 
general manager, entitl It to Be—Wood or 
Steel ticl t of the equipment of 
the battleshiy Vil \ let | ts, has created con- 
side ra le Oo! 
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exclusii Ities pportunities to deal- 
er ffor ny | taple goods, and en- 


{ ' t r ra specified article 


point t that letal products offer a 
| em to « orrespond 
Art Met nstt mpany to find out 
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Entertains Sales Force at Long Beach. 

Following a sales convention at Los Angeles, General 
Sales Manager H. G. Dechant of the Monroe Calculating 
Machine Company, entertained the company’s Los Ange- 
les salesmen and their wives at the Hotel Virginia, Long 
Beach, Cal., last month, 

During his recent western trip Mr. Dechant spent sev- 
eral days at Los Angeles and San Francisco, visiting his 





———_——— 

















H. G. Dechant, General Sales Manager, Monroe Caiculating Ma- 
chine Company, seated. G. E. Bentel at left and 
G. H. Seward at Right. 


company's local agencies and conferring with the sales- 
men. 

The accompanying cut was made from a photograph 
taken at Long Beach. At the left, standing, is G. E. 
Bentel, salesman for the Business Equipment Sales Com- 
pany, Monroe agents at Los Angeles; next is H. G. 
Dechant, general sales manager, Monroe Calculating Ma- 
chine Company, and at the right is G. H. Seward, head 
of the Business Equipment Sales Company. 


The Illinois Flag Law. 


The Daughters of the American Revolution, through 
Georgia V. S. Chubbuck, chairman of the state com- 
mittee to prevent desecration of the flag, request the 
publication of certain provisions of the Illinois flag law 
having to do with the proper and improper use of the 
flag. The Illinois flag law was in force on and after 
July 1, 1897. 

It is the duty of supervisors or commissioners of each 
county to provide United States flags not less than 4x8 
feet, to float from a suitable flagstaff on top of the court 
house, and it is the duty of the sheriff to see that the 
flag is in place from 8 o'clock a. m. to 5 o'clock p. m. 
on legal holidays and such other days as the supervisors 
or commissioners may direct. Large flags are required 
to be used by the state institutions during the same hours 
and under the same conditions. The same holds true of 
schools, except that flag sizes are required to be the same 


as those used on court houses. The law directs that flags 
should not float during storms. 

The law provides punishment for the willful injury or 
destruction of any United States flag, flagstaff, etc. It 
is forbidden to use the flag in any way for advertising by 
placing it on any word, figure, mark, picture, design, 
drawing or advertisement. It is forbidden to publicly, 
by word or act, deface, defile or cast contempt upon the 
American flag. The penalty is fine or imprisonment, or 
both. 


A Splendid Catalogue. 

The Addressograph Company has just issued another 
one of those incomparable catalogues of Addressographs 
and Addressograph accessories. This catalogue contains 
only twenty-four pages, but it covers just the ground 
which a business man wants to know about addressing 
machines, mailing lists, etc. Cuts are presented of all 
the different styles of Addressograph machines, both hand 
and motor driven, from $27 up to $650, together with the 
Graphotype machines for printing the name plates. 

The Addressograph system enables one to keep one’s 
mailing list on name plates in such a way that the name 
plates answer the purpose of a card file of names and ad- 
dresses. Proof cards are on one side and the addressing 
plate on the other. These name plates are then placed 
in their order in steel drawers which fit into a steel cabi- 
net specially provided for the purpose. 

We might fill many pages with descriptions of the 
practical and interesting things which can be done by 
the use of the different types of Addressographs. It 
would pay those who already have Addressographs to 
secure a copy of this new booklet, and for those who 
have no addressing devices, but are considering the pos- 
sibility of purchasing one, the possession of this new 
catalogue will be of much value. We suggest that those 
who are interested should write immediately to the Ad 
dressograph Company, Chicago, IIl., and obtain a copy 
of “Handling Lists Automatically.” 


Hotel Rates at the Convention. 

H. J. Stratford of the San Francisco house of Payot, 
Stratford & Kerr, is sending out among the trade gen- 
erally on behalf of the convention hotel committee a 
post card with return attachment. The card gives the 
hotel rates in San’ Francisco so far as they apply to the 
Fairmont Hotel, the convention headquarters, and other 
hotels of this class. Room rates are as follows: Court 
room, one occupant, $4.00 per day—two occupants, $6.00; 
outside room, one occupant, $6.00 per day—two occupants, 
$8.00. All rooms are equipped with bath. 

Rates at other convenient hotels are given as follows: 
For one person with bath, $2.00, $2.50 and $3.00 per day; 
two persons, $3.00, $3.50, $4.00, $5.00 and $6.00 per day. 
\ll hotels are conducted on the European plan. 

It is pointed out that owing to the large number of 
persons attending the exposition hotel accommodations 
must be reserved in advance. 

Applications for rooms during convention week, Sep- 
tember 27 to 30, inclusive, should be sent in advance as far 
as possible to the Hotel Committee, Stationers’ Associa- 
tion, 255 California street, San Francisco. 

The following works published by Isaac Pitman & 
Sons of New York, have recently been adopted by the 
New York Board of Education for high school us¢ 
“Student's Practice Book,” “Advance Speed Practice, 
“Expert Stenographer,” and “Knitting for Infants a1 


Juniors.” 
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Wilson-Jones Company’s Salesmen Hold 
The Wilsor 


tertained its 


Jones Loose Leaf Company of ( 


principal 
factory during the week of Monday, August 
ere held morning and afternoon each day 

resent at the meeting were Charles 
sales manager; E. C. Schmitz, assistant sales 
| Pge S Mandeville, 
York City; S 
ton, New York City representative; I. M. Ke 


easter 


tative, wit eadquarters at New 


cago representative; J. H. Davison, souther1 
tative. with headquarters at New Orleans, and | 
sell, Pacific Coast representative, with head 


During the last year the Wilson-Jones | 
i1dded several new lines and has 


particulars 


salesmen at the compan 
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artments with each other, 


throughout 


larmony and emeciency 


iade for the important improvements 


es Company is rendering its 


the business of this annual meet- 
De Luxe Tray Bind- 
hs B vokkeeping Ma- 


ith the¢ Durrougi 


on of the new 


hines were operated and ex- 


Lightfoot and Grimshaw of the Bur- 


vho express themselves most fav- 


a 5 orably regarding rhe new nders and supplies which 
o> eae the Wilson-Jones ‘ pany has just brought out. Mr. 
aaa: Lightfoot explained in detail the late improvements on 
the machines and pointed out the developments in the 

3 va systems for commercial work which he stated are rap- 
proved idly taking first place in the attention of manufacturers 


Lhe bai of bookkeeping macl 


its products in many important ines 

pany’s salesmen were therefore called together to dis It was with the object of continuing this good work 

cuss not only the best methods of handling the n« line ind of making it still better that this convention was 

but to get a general, first-hand idea of the conditions t held. There have been larget nventions of salesmen, 

be met with in various sections and to discuss the best but seldom has there been a stronger body of picked 

methods of helping dealers and their salesmer level men in proportion to the number 

oping a large emand loose leaf goods The week w nost profitably spent. Mr. Fargo, pre- 
Regardless of the war and the ensuing depression, the sided at the sessions and directed the discussions, each 

Wilson-Jones Company has enjoyed a most successful man participating ffering the best of his ideas and 

year. Several factors have brought about this tunate impressions 

condition of affairs. Chief among these of se art The cut which is reproduced on this page was made 

the utility uality and attractiveness of De Luxe loose from a small photograph take a member of the staff 


id systems, but the company 


policy, the vigor of its sales and advertising 


ftert n when the convention 
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photograph of the principal members 
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Snapshot 
Chicago early this month 


of the Wilson-Jones Sales Force, 


in front of the Wilson-Jones Co.'s 





who met for a week’s convention in 
factory. 
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Taming the Duodecillion. 

Back in the misty past—aecons ago, archaeologists tell 
us—strangely grotesque creatures ambled over the plains, 
roved through the dark jungles or zig-zagged in clumsy 
flight over the desolate landscapes. To back up their 
assertions, these archaeologists show us the giant bones, 
found buried in the rock strata of bygone ages. 
The giant diplodocus, half lizard, half kangaroo—some- 
times eighty feet long—slashed through water reeds of 
the quagmire. The mammoth—egregious forerunner of 
the elephant—uprooted great trees with its ten-foot tusks 
as it crashed through the roaring jungles. Picture to 
yourself that paradox, the flying reptile, big as a horse, 
which, scientists say, flew bat-like, slowly beating the air 
with its ponderous wings. Imagine this awe-inspiring crea- 
ture winging its solitary, headlong flight across the dusky 
a manless world. 
Students of the 


horizon over the weary wastes of 

But the duodecillion. More mystery. 
logarithm have traced the genealogy of the duodecillion 
back 2,000 years, to India, where its ancestors are said to 
have originated. The “family” migrated generations later 
to Arabia, where a certain digit is said to have been added 
to the “family.” Pushing westward with the moving tide 
of civilization, the family took its place in history when 
it superceded the clumsy Roman numeral. 

Now you have guessed what a duodecillion is and that 
is about as far as anyone wiil ever get in trying to com- 
prehend it. Like electricity, no one knows what it is, 
although manifestations are apparent. But a machine 
that has virtually “tamed” the duodecillion—domesticated 
it; harnessed it—has just been put on exhibit at each of 
the coast expositions at San Francisco and San Diego, 
Cal. This giant calculator, the largest ever built, will not 
only add up to a duodecillion, even to within one unit of 
ten duodecillions, but will subtract, multiply and divide in 
duodecillions. The machine was invented and built by 
the Burroughs Adding Machine Company, of Detroit. 

Heretofore the largest adding machine in existence 
would set down and add figures only up to and including 
quadrillions—eighteen columns—but this giant contriv- 
ance will add, subtract, multiply and divide in numbers as 
large as forty columns, within one unit of ten duodecill- 
ions, or 9,999,999,999,999 999 999 999 999 999 999 999 999 999. 

The hairs of the human head and the sands of the sea- 
shore usually are classed among the “numberless” things 
of earth, but all the hairs on all the heads of the 1,730,- 
000,000 human beings on the habitable globe—counting 
wigs, toupees and switches—total only a microscopic frac- 
tion of a duodecillion. 
if you can—that your income is a million dol- 
lars a second. Suppose you are ambitious enough to try 
counting your wealth as it accumulates. Adding $1,000,- 
000 a second—$3,650,000,000 an hour—and keeping up the 
pace day and night, with no stops for lunch, sleep or the 
funerals of your friends, it would take you just 352,331,- 
022,041,828,731,333,333,333 years to accumulate a duode- 





Imagine 


cillion dollars. 


APPLIANCES. 





4 fugu si, IQTS. 


Try to conceive the number of drops of water in the 
Mississippi river. Then include the Atlantic ocean, the 
Pacific and the seven seas. Then presume that the earth 
with its circumference of 25,000 miles and its diameter of 
8,000 miles is solid water and compute the drops in the 
sphere. To save time here is the approximate figure, 
1,430,956,800,000,000,000,000,000,000 drops. 

This is only a starter. Mercury and Venus have about 
the same cubic dimensions. We won’t count Mars. Jupiter 


would have 19,316 times as many drops as the eartl 





Saturn 11,446 times as many; Uranus 77 times, and Ney 
tune 186 times as many as the earth. Now we have thi 
entire solar system except the sun—and the moon. W: 


will leave the moon out and include the sun. 

Besides the planets the sun is so very, very big that all 
the planets combined could be left out without materially 
affecting the calculation. The sun would contain 1,830 
times as many drops as all of them together. 

Including the planets, the entire solar system would 
contain approximately 1,891,278,559,188,892,000,000,000,000, - 
000,000 drops, 
duodecillion. 

With its forty rows of keys the newest Burroughs ma 
een built, will probably 


which is about one one-thousandth of a 


chine, only five of which have 
never be called on to calculate in sums within a milliont 
of its capacity, but will be practical for adding simul 
taneously several sets of additions without the totals c 
flicting on the wide keyboard. In doing this the machin¢ 
will do what otherwise would require from six to te 
ordinary machines. 

In the illustration showing the large machine is one 
the new Burroughs non-listing calculators of ten-colum: 
capacity. That is also a new Burroughs model, just place: 
on exhibition. 
| 


The forty-column machine is 33 inches wide, but weighs 
only 35 pounds. The small model weighs 11 pounds. 


Secures Agencies for Texas. 

P. F. Webster of Hayes & Webster, San Antonio, Tex 
recently spent some time in the East arranging to take 
the agency of Texas and one or two other adjacent states 
for a number of lines in this field. We are informed that 
Mr. Webster’s house will represent such lines as thos 
of the Crescent Brass & Pin Company, Ireland & Mat 
Company, the Thaddeus 





thews Manufacturing Davids 
Company, and others. 

The firm of Hayes & Webster consists of Charles 
Hayes and P. F. Webster. 


\Mir. Hayes was in the adve1 
tising business for some years in San 


Antonio 


Webster for twelve years represented the Sanford Manu 
facturing Company, Chicago, in the Southwest. They 


both live wires. They expect cover Texas, Arkansas 


Louisiana, Alabama, Georgia and Florida. 


Mr. Webster paid Office Appliantes the honor of a call 


during his trip. 





A Remarkable Burroughs Machine on Exhibition at the Panama-Pacific Exposition. 
One of the smaller Burroughs models is shown on the 


be written upon it. 


Any number up to a duodecillion may 
left. 

















August, 1915 

















103 


The Lumbermen’s Printing Company’s New Establishment In St. Louis, and Arthur B. Dawes, the experienced Secretary of that 
Company. 


A PROGRESSIVE SI. LOUIS H@aige 


MONG e ent rising commercial nery 
houses of St uis is the Lumbermen’s Printing 
Company, whicl is recently moved into a new 
building i1 e heart of t city, the new quarters con 
sisting of the handsome tour-story fre-pro ilding 
shown above 
[The Lumbermen’s Printing Company was 1 vorated 
in 1902 for the sole purpos supplying the re ements 
of the lumber industry in the printing field Practical 
machinery and forms suited to the needs of the lumber 
mills and dealers were installed and from the start the 
venture was success [he rapid increase in tl om- 
pany’'s siness during the first six months of its exist 
ence made it necessary to double the floor Spa Chree 
years later another removal to larger quarters was ide 
pet itive ake care f the enlarged business 
provide I rther expansion and the business was ver 
to 1118 P street; he e company begat end 
s field « service, soliciting printing orders ther 
sources that e lun trade. Today the company has a 
very desirable cliente mong all classes business 
ouses. The mpany finally found it desirabl undle 
fice supplies as well as printing. They started é A 
epartment very modest ndeed, a four-drawet eing 
t first S\ Getti bolder, half a A 
irchase t y an new department " 
to be so 1 rous an infant that he had to have ew 
omé e compar s therefore moved to the soutl 
vest ci er Eighth and Pine streets, right 11 eart 
the city of St. Louis [The new structure is ern 
and fire-proof, and here the company has installed itself. 
th an al st ideall nged printing depart: t d 
nple sales a splay 1 s to accommodate t ( 
lepartments oO the usi ss 
The Lumbermen’s Printing Company maintains f 
eals of quality in all its work, and adheres to the tt 
[It is bett rint 1 e than you proms 
romis¢ e than nt The company ributes 
s success to good printing, direct-by-mail tisit 
nd satis t sys < service Much of its s 
ss int uf s lines is attributed t € al 


the Weis v g | whose help and advice 
have been the greatest | sible advantage. 

The secretary of the Lumbermen’s Printing Company 
s Arthur D. Dewes \Ithou it thirty-four years old, 
Mr. Dewes is an experiet | man in the printing and 
stationery business is first experience in the printing 
line was with S. G. Burt m fi 1896 to 1902. In Feb- 
ruary of the latter year the | ermen’s Printing Com- 
pany was created and Mr. Dewes became a member of 
the new corporatio! Since then, he tells us, he has 
done nothing but worl Mr. Dewes is married and has 

‘ appy children, all enjoy f¢ 

Useful Telephone Arm. 
I Holtzer-Cabot Electric Company, whose executive 
ffices are at | Mass branch offices at Bos- 
ton. Chica New ¥ ore, has recently pur- 
chased the 1] : Equipoise telephone 

m, althoug! ( e ma red the Equipoise arm 
in their ctori 1 nut years. They point 

t t this a le is on sells very readily indeed 
vhen properly ( it dealers in order to do 

business with it sh¢ set it up in a conspicuous 
{ e in tl S t ne so that customers 

y try it t ‘4 any sales will result 
‘ t any great effort e part of the salesman. 

\ number plia yuses have sold these 
goods by the g e pl nt house in New York 
City having sol etween te twelve thousand in that 
city alone, ani raging a month at the present 
time The com] : it if this can be done in 
New York Cit é in several othe- large 
ities, provided the 1 é e take hold 

There a i] ‘ se arms in use at the 

esent time and te er of them are in use 
in foreign count or thirty of these arms 

d their w United States battleships 
is §s s the I lany other government 

The Holtzer-Ca Fl mpany will be glad to 
( espond wit be interested in this 





<a 








104 OFFICE APPLIANCES. August, 1915. 


Stationers’ Committee Meets Desk Men. 

The Committee on Files and Office Furniture of the 
National Association of Stationers and Manufacturers 
held a two day meeting in Chicago on July 20 and 21. At 
this meeting the committee carefully discussed the sub- 
ject of office furniture in all its aspects with relation to 
the commercial stationery and office equipment business 
and formulated the basis of a report to be presented at 
the coming convention of the association at San Francisco 

On July 21 the committee held a conference with a 
committee of the desk manufacturers at the rooms of the 
Central Bureau, the office of the Allied Furniture Manu- 
facturers of Chicago. Twelve men were present at the 
two sessions, the members of the committees being made 
up of leading members of both associations. 

The principal object of the conference was to discuss 
and, if possible, to start a vigorous movement to do away 
with the practice in which many desk manufacturers have 
indulged of going direct to consumers instead of confin- 
ing their sales to recognized retail dealers. Since their 
organization the desk manufacturers have undertaken to 
correct this practice, which many realize stands in the 
way of the proper development of the industry. Resolu- 
tions have been passed pointing out that it is to the dis- 
advantage of the industry to fill orders directly to con- 
sumers, and advocating the policy of exclusive sales to 
retail houses of proper standing. The commissioner of 
the desk men, M. Wulpi, reported at the recent confer- 
ence that satisfactory progress is being made toward the 
general adoption of this policy. 

The subject of trade discounts was gone into quite fully 
at this conference. It was felt that stationers are often 
selling desks upon too small a margin of profit. The 
practice of turning over large contracts to the retail trade 
on a 10 per cent basis should not be encouraged. This 
margin is too small to enable the dealer to realize a profit 
even upon large contracts. It was pointed out that much 
of the price cutting of which complaint has been made 
is due to lines having been handled by curbstone brokers 
who bid against established dealers 

The question as to whether the stationer or the house 
hold furniture man is the logical dealer in desks was 
decided in favor of the stationer, except in those towns 


where there are no office equipment stores of sufficient 
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importance or enterprise to give proper attention to the 
desk business. 

Standardization of finishes, odd sizes and multitudinous 
sizes were among the topics discussed. The desk men 
themselves are making strong efforts to arrive at some 
understanding with regard to standard finishes and sizes, 
realizing that any progress made toward standardization 
will be of advantage to themselves as well as to retail 
dealers 

At the conclusion of the meeting the stationers’ com 
mittee requested the desk manufacturers to send a repre 
sentative to attend the stationers’ national convention at 
San Francisco. This the desk men agreed to do, appoint- 
ing their commissioner, M. Wulpi, to perform this service 

Members of the Committee on Files and Office Furni 
ture present at the meeting included Lansing G. Wetmore 
chairman, Scrantom, Wetmore & Co., Rochester, N. \ 
J. Ogden Pierson, the Dameron & Pierson Company, Nev 
Orleans, La., and Andrew L. Weis, the Weis Manufac 
turing Company, Monroe, Mich Besides the foregoing 
and the members of the desk manufacturers’ committee, 
the following invited guests were present at the sessions 
Robert D. Patterson, the Buxton & Skinner Printing & 
Stationery Company, St. Louis; C. A. H. Thom of the 
Gregory, Mayer & Thom Company, Detroit; Guy Fult 
of the Fulton Company, Indianapolis, and D. O. Ri 
manager of the furniture department of the Buxton & 
Skinner Printing & Stationery Company, St. Louis 


A New Weis Factory. 

The handsome factory, a picture of which appears 
this page, is that of the Weis Fibre Container Corpora 
tion at Monroe, Mich. This factory was but recently 
completed. It is not far from the factory of the Weis 
Manufacturing Company 

This new factory will handle all the work of making 
the products of the Weis Fibre Container Corporation. 
These products have already been described in Office 
Appliances. The new factory covers a considerable are 
of floor space. It is one story in height throughout and 
built after the most approved methods of factory con 
struction It provides ample light and ventilation by 


reason of its many windows and the hip-roof construc 
f na 


tion, now so well recognized as the ideal means 


ural factory lighting. 


od 











Bullies aad Neudholf Acces 4 


Factory of the Weis Fibre Container Corporation at Monroe, Mich. 
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JUST TO SAY 


Typewriter Ribbons 


or 


Carbon Paper 


~MEANS US 


“6 ANA NR MR 





We excel in all that we produce. Wemeet 
every condition and fill every requirement and 
furnish only the best. 


Buy of the Original Maker 





MITTAG & VOLGER, Inc. 


Principal Office and Factories: PARK RIDGE, N. J., U. S.A. 
BRANCHES 
261 Broadway, NEW YORK, N. Y. 205 W. Monroe St., CHICAGO, ILL. 


7 and 8 Dyers Bidg., Holborn, E. C., LONDON 
AGENCIES: All Over the World 
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THE HOME OF THOROUGHNESS 


HERE is no longer any need of 

convincing dealers in office appli- 
ances that the genuine rebuilt type- 
writer has a place all its own in the 
office equipment field. With progres- 
sive dealers today it is not a ques- 
tion of ‘Shall I stock rebuilts?”’ but 
rather ‘‘Am I getting really rebuilt 
machines or am I selling my cus- 
tomers repaired machines which are 
bound to cause dissatisfaction?” 

There is one way to be sure that 
you are getting actually rebuilt ma- 
chines. That is to stock 


RETYCO 


Rebuilt ‘Typewriters 


Those of you who have visited 
our factory, of which we show a 
picture above, know why we call it 
“the home of thoroughness.’”’ You 
know, too, the advantages of deal- 
ing with a concern which operates a 
manufacturing plant, not a mere 
repair shop. 

When you are in Chicago we 
want you to come through our fac- 
tory with us. Then you'll learn 
why our friends support our implicit 
faith in Retyco Rebuilt Typewriters 

every one of them backed by an 
iron-clad guarantee of service. 


REBUILT TYPEWRITER CO. 


Factory: - - - 312-328 North May Street 


CHICAGO, ILL. 


Send for our August Price List. Without 
it your files would really be incomplete. 











| 











Conklin Pen People Give Dealers Help. 

For the last four years The Conklin Pen Manufacturing 
Company of Toledo, Ohio, have been devising methods 
to help their customers sell more goods. Out of the ex- 
perience gained they have selected for this fall four of the 
best helps and offer them free of charge to stationers 
One of these helps is a handsome cut-out design in colors, 
as shown herewith. 

These business-getting ideas are not experiments—they 
have been tested and tried, and the Conklin people say that 
they will actually win sales. Each idea is described and 
illustrated in a printed folder just off the press. Any 


Self- Filling 
Fountain Pen 


NON-LEAKABLE 


~ 





One of the Clever Advertising Cards of The Conklin Pen 
Company. 
stationer may obtain a copy of this folder without any 
obligation at all by dropping a postal to The Conklin 
Pen Manufacturing Company, Toledo, Ohio 
New Folder on Steel Filing Cabinets. 

The Yawman & Erbe Manufacturing Company of Roch 
ester, N. Y., have just issued a descriptive circular show 
ing over 100 Y. & E.” steel filing cabinets made under 





new and approved specifications. 

[his line is said to be notable for exclusive features 
which bear out the prestige of “Y. & E.” Among these 
features are four-fold protection against fire and extreme 
heat (two steel walls, dead air space and asbestos) for 
each side, back, top, bottom and drawer front; spring 
latchlock for every drawer, by which the drawers loct 
automatically when pushed shut; “Y. & E.” frictionless 
and noiseless suspension slides, which enable the user t 
open a fully loaded drawer with his little finger nail; new 
single-key locking device; sanitary caster base; new space 
saving compressor in vertical drawers; top and bottom 
dust-checks; besides many little refinements which are the 
result of Yawman & Erbe’s long experience in both steel 
and wood cabinet-making. The parts are made from tools 
and dies, which establish the most exact standardization 
in the line, and they are made interchangeable, so that 


small parts can easily be renewed, if desired, at slight 


expense. 
Although Yawman & Erbe built and installed several 


million dollars worth of steel filing devices during the 
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Studying the Consumer 


The dealer who goes after big busi- 


ness knows that as a rule he cannot 
get all the business at once, but by 
careful watching he can ascertain evet 


firm has for Carbon Paper, and 


exactly the right quality for 


Las 


every use, even if it is for special work, 


he can gradually obtain all the firm’ 


business and keep it. 
with what 


dealer 


We supply our 


solid with his cus- 


he requires to ¢g 
That 


and equally important is the fact that 


tomers. is part of Our SeTVIC » 


lealers. 


Manifold Supplies Company 


A. L. FOSTER, Pres. O. G. DITMARS, Vice-Pres. 


188 Third Avenue, Brooklyn, N. Y. 


Manufacturers of Panama and Heart Lines 

















Do You 
Handle Figures? 


Would you be interested in know- 
ing about a method by which you 
can do in a few seconds what now 
takes MINUTES to do? 


And with practically no mental 


effort—a method so simple that any 


the 
iness, no matter 


may be 


what kind figures you handle 
big or little—-whether you have to 
do subtraction, division, multipli- 


addition or any combina- 


tion of these—you are wasting valu- 
able time and effort if you are not 


up - to - date, 


iethod. 


by thi 


LINE n 


doing work 


STRAIGHT 


positively accu- 


rate—in g of mistakes alone, 
to say not ibout time, it 1s the 
most va ( cut ever intro- 
ducer ( TLE 


U.S. Gov- 


ernment Interstate Commerce 

Commissi¢ Cu House, Army 

and Nav nd other departments; 
iso by represen e concerns of 
iter1 | pro! ence 


For valuable information write to 


Room 1318, 
Woolworth Bldg., New York 
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Louis Victor Eytinge 
Will Help You 

To Collect 

Over Due Accounts 


Eytinge is one of the greatest letter 
experts of the world. His collection 
letters have revolutionized the per- 
centage of returns. The twelve best 
of these with eight other letters and 
ideas by other collection experts are 
put into a little portfolio called 


“COLLECTING 
THE COIN” 


which you can have for the nominal 


$2.00 


Money back if not entirely satisfied. 


A. O. Aulabaugh of the National Cash 
Register Company write “The book 
fulfilled my expectations, and I shall be 
greatly benefited by having secured it.” 

Frank G. Scott, Detroit’s big manufa 
turing chemist, says: “I have never paid 
two dollars for anything in my life tha 
I felt I had received so much benefit 


from as this portfolio.” 


Bernard Lichtenberg of the Alexander 


Hamilton Institute writes: “It is certainly 


worth $2.00—and much more 
One Los Angeles auto-accessory jobbet 
writes: ‘‘We are building our entire colle 


tion system on the letters contained in 
this portfolio.” 


Put these letters to work collecting 
the coin due you on old accounts As 
you have our positive money back 
guarantee, you can lose nothing. 





USE THIS COUPON 





W. MARSHALL LAZENBY, 
Box B, 
Florence, Arizona. 


On your money back guarantee send me one 1 


ing the Coin,” for which I enclose $2.00 
Name 
Street 


City 


OT uu 
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period from 1889 to 1900 under their own name, and since 
that date have always had a direct interest in the man- 


agement and development of the steel equipment business 


the line described in this circular is entirely new 
Copies of the circular (Form No. 2563) will be sent 
free to any dealer upon request 


Handsome Office Equipment Store. 


The Skinner & Kennedy Stationery Company 
Louis, Mo., have recently moved into a new seven-story 
building, which they have constructed especially for the 
building is very different 


from similar stores. The interior decor: 


use of their business This 
every respect 


tion is particularly original. 


The first floor will be devoted to the stationery de 


partment and the city sales department. The second 
floor is given over to the filing cabinet department, and 


the bookkeeping department, and, for the present a 


least, the third floor will be used as a warehouse, and in 


the event of expansion of other departments this floor 
will be used to care for that expansion. The fourth fl 





New Store of the Skinner & Kennedy Stationery Co. 
will be given entirely to the bindery, and the fifth 
to the cylinder press room; while the sixth is used for 
press work and a composing room, and the seventl 
the lithograph, art and advertising service departments 
Each floor of this building has an area of 52x100 feet 

Othce Appliances is indebted to the Skinner & Kenned 
Stationery Company for a handsome cream tinted folder 


bearing the announcement of the company’s new home, 


and a picture of the new Skinner & Kennedy building, 
a handsome structure. They claim that this new build 
ing is the handsomest commercial structure in dow1 
town St. Louis. On the outside of the folder are pic 
tures of the Skinner & Kennedy Company’s premises in 
1900 and 1905. The new building is an emphatic testi- 


mony of the growth of the company’s business. 
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s 
: Reducing the Cost 
= of Upkeep— 


3 Ball Bearing; Long Wearing 


e THE INSTALLATION OF 


L. C. Smith & Bros. Typewriters 


a is invariably followed by the discovery that the bills for ribbons are much less than before. 
re A large corporation recently found that its ribbon expense was cut in two. This is not an 
ra accident. It is the result of the mechanical construction that makes the L. C. Smith & 


mS Bros. cheapest to maintain. 


s The ball bearings give light touch and eliminate pounding impact. The ribbon is actuated 
gs by the carriage, not the typebar. The ribbon mechanism is automatic, so that the ribbon 
ss reverses at the instant the end is reached and without added strain. 


gs Low ribbon cost, low cost of maintenance and the highest 

a efficiency--these are guaranteed to L. C. Smith & Bros. Co. 

Be DEMONSTRATION FOR THE ASKING 

gad, 

on ° ° 

s L. C. Smith & Bros. Typewriter Co. 
>} Home Office and Factory 


ee Syracuse, N. Y. 
g Branches in All Principal Cities 
s 


PILI SII SILI SLES LL SIL SI SLES ILLS LL AE LL SLES 








Experienced Specialty Sales Manager 
seeks connection, preferably with headquar- 


ters at Chicago Accustomed to handling INK ERASING SIMPLIFIED 


lara ¢ rT rey @ ‘ » fawn ie ee aeral 
arc , LOT ‘ ; STO e. us an auXl- "ys . 
hig ai si ind sales force, pl ; , [The modern business man uses, 
iary staff of local dealers. Thorough. Ag- instead of a dull-edged knife, the 
oreccive lacoqanlinari: ; ot a mar _ ‘“ ” 
gressive. A disciplinarian, but not a mai BEEGEE, JR.—“The Perfect Ink Eraser 
tinet One who recognizes t he human Which annihilates blots and ink-markings in less time than can be done 
‘ ; : : ' by any other method. No chemicals used. Beegee, Jr., is just a 
equation in salesmanship, and has learned speedy sanitary eraser used by the United States government in various 
- , state and city departments, and by some of the largest financial and 
Ow to organize and hold men througn commercial houses throughout the country. In actual use in every 
: : aid , business center of the globe. Retails at 50 cents. 
their intelligence and best instinct 1 seller f 
AT TLUCUI CT al ( A most successful seller for stationers and dealers. 
W-40. care Office Appliances, Chicago. Send for terms 


Beegee Co., 1133 Broadway, New York, N. Y. 
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You can do more 





and better business 


A man can make shoes by hand. With fair 
machinery, he can make more shoes. With 
good machinery, he can make still more and 
still better shoes. 





Your office equipment is the machinery of 
your business. Good office equipment, prop- 
erly arranged and properly used, makes for 
more and better business. It increases good- 
will, impressing your callers favorably; and 
it promotes a better spirit in your employees. 


Browne-Morse Filing Cabinets constitute a 
real asset to a business. They not only facil- 
itate its conduct, but by their high-grade, 
refined appearance, they convey to all a dis- 
tinctly favorable impression. ‘They consti- 
tute a complete line, built of choicest hard- 
woods, in beautiful designs. 


THE “DESK WITH BRAINS” 


enables you to arrange your desk according to 
your individual needs. Give you choice of over 
8,000 combinations and arrangements. It 
puts your business at your finger tips. 


Send the coupon for valuable information on 


making your business more successful. Do 
it now, especially if you are a dealer. 


Browne-Morse Company 
108 McKinney Ave., Muskegon, Mich. 
Browne-Morse Company, 


108 McKinney Ave., Muskegon, Mich 


Without obligating me, please send me information promised in 


August “Office Appliances 
Name 


Address.. 














PIONEER [IN OFFICE 
DEVICES 


ff Robert Spurgin, 


Me a | 


Sketch of Life 
Whose Likeness Graces the Frontis- 
piece This Month. 





HE portrait which ornaments the frontispiece of 

this number of Office Appliances is that of Robert 

Spurgin, a successful man. Although the writer 
has been acquainted with Mr. Spurgin for fifteen years, 
he does not now know and never did know anything ot 
the measure of his financial prosperity; but the writer 
knows that Mr. Spurgin is successful because he has been 
faithful, upright and square, and has contributed to the 
common welfare of the community in which he has lived. 
The greatest thing that Mr. and Mrs. Spurgin have done 
has been to rear a considerable family of boys and girls, 
who, under the guidance of their parents, have become 
vigorous, useful young men and women, Mr. Spurgin 
has lived each day according to the accepted principles 
of integrity, and has contributed to the community in 
which he lives and to his more immediate associates the 
inspiration of good example. His success in business is 
the sum of the things he has lived. He has applied in 
telligent industry backed by good health and sincerity. 
He calls his line the “Something Better” line—a name 
the writer has always regarded as appropriate and as 
signifying the spirit which has dominated Mr. Spurgin’s 
life. 

Robert Spurgin, manufacturer of bank and office spe 
cialties, president of the Spurgin Manufacturing Com- 
pany, Chicago, was born at Cincinnati, O., August 10, 
1851, of English parents. His boyhood, from 1855 to 1861, 
and thereafter, to 1868, 


He received a rudimentary education, leaving 


was passed in Hopkinsville, Ky., 
in Indiana. 
grammar school in Indianapolis at about the age of four- 
teen. In the fall of 1868 he removed to Chicago with 
his parents, where he was employed by the Illinois Cen- 
tral railroad as office boy and clerk. Previous to this 
time when about seventeen years of age, young Spurgin 
was employed by the Union Insurance Company of In- 
dianapolis, and by the Franklin Life Insurance Company 
of that city when sixteen years old. 

On coming to Chicago the lad brought with him letters 
of introduction which are now of considerable interest 
One of these letters was from E. B. Martindale & Co., 
agents of the Union Insurance Company. Mr. Martindale 
was a former judge and a law partner of J. S. Tarkington, 
father of Booth Tarkington, the author, and was also a 
partner of Indiana’s war governor, Oliver P. Morton 
afterwards United States senator from Indiana. Other 
letters of introduction were from the agents of the Frank- 
lin Life Insurance Company and from Daniel Macauley, 
then mayor of Indianapolis, previously colonel of the 
famous 11th Indiana Zouaves; from J. M. Ridenour, vice 
president of the Cincinnati & Indianapolis Junction Rail- 
road Company, and from several other people prominent 


in the life of Indianapolis in 1868 
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It’s called the “Sure- 
Shot” because one 


stroke on the knob 
will “turn the trick” 
every time, and the anti- 
clogging device throws 
off the bits of paper and 
metal so that they can’t 
interfere—ever. 


NG 


There yet remains to be in- 
vented a device which will 
equal Acme Binders for 
speed, neatness of work, per- 
manency, and narrow binding- 
margin. 


You just fill the magazine, 
which holds one hundred 
staples, and your ‘‘Sure-Shot”’ 
is ready to bind quickly, neat- 
ly, and efficiently anything 
from the thickness of a sheet 
of tissue up to one-quarter of 
an inch. 

Just think of the field that opens 
up for you—office men, profession- 
al men, salesmen with samples of 
cloth, paper, etc., furniture and 
rug salesmen with their photographs 
—and so on ad infinitum. 


Write for our booklet and let’s tell you what 
you can make on our proposition. 


Acme Staple Co., ft. 


1643-1647 Hadden Ave., Camden, N. J. 





Canadian Repre- 
sentative: 
Ernest J Scott & Co., 
59 St. Peter St., 
Montreal 


European 
Agents: 


Progress Typewriter 
Supply Co., Ltd., 
8-9 New Zealand Ave., 
London, E. C, 
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| This Book 
| Means a Bigger 


WAKA 


: ° ° ° 
| Office Chair Bust- 
ness for You 
HIS new catalog just off the press 
: will give you an idea of the strength 
= and completeness of the Masters’ Line 
~ of Office Chairs. 


It will show you the many advanced 
ideas of design and construction that 
have given this line its leadership in 
the office chair field. 


ili 





"yA 


It will open your eyes to the immense 
possibilities for increased office chair 
* business for you. 


Send for Your 
Copy Today 


A 


We'll be glad to send it together with the 


details of an interesting proposition if your 
territory is open 

The Masters’ Line will make you master of 
vour office chair field. Write today for this 
catalog and special information. 


The Taylor Chair Company 
Bedford Ohio 
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You Are Making Good Money 
When You Sell The Best 


Being in business is as much a part of a man’s life 
as anything else. 


To be in business is one thing, but, to be ina 
ness where you are serving customers to the best of 
ability, results in the greatest amount of satisfaction 
To give to your customers the best, and to charge 
them the proper price, is a poli whi in the long run 
will give you the greatest amount of pleasure—the great- 
est amount of busine the greatest ar t of prof 


Expanding 
Envelopes, 
Wallets, 


Pockets, 
Ete. 





After years of introductory work, made of the be 
material and workmanship, and | lata fair price wit 
the right discount to the dealers, Bushnell’s Paperoid 1 
a line as standard as any article you carry in your ‘ 

\ good reputation ec ‘ indl e best 
good lo et out " i tute 
che iper f£ l ror ( 1 iK1 i le 
profit, will pay i é 

Do you wi are ep and the sati 
faction that come iron elling the BES] Good , 
If so, write us for literature 1 selling help 


Alvah Bushnell Company 


Manufacturers of Durable Filing Containers 


925-927-929 Filbert Street, PHILADELPHIA 














RS ete 





The B a re irkKa t r lesk \ 
Save ‘ ave \ i\ i i waste 
mot and unnecessa te ‘ " i 
ft $ ta 1 ess W a grat 


Byron Typewriter Cabinets 


Sell Freely When Other Business Is Dull 


Byron Typewriter Cabinet Company 
Hubbard St., Mount Clemens, Mich., U.S. A. 








Previous to 1870 young Spurgin had taken up the study 
of shorthand, in which year he became secretary to the 
general manager of the Chicago & Northwestern Railway 
Company, and soon after took a similar position in the 
office of Marvin Hughitt, then general manager of the 
Pullman Company, and now chairman of the board of 
rectors of the Chicago & Northwestern railway. Spurgin 
yf the Pullman Company unt 


remained in the employ 
1886. In 1884 he was married to Miss Ella Summers 
St. Joseph, Mo. 


In 1886, at the close of his service with tl 


ne Pullman 


1 


Company, he introduced the Spurgin index, which was 
quickly adopted on the transportation lines and elsewhere 
and is still extensively used Following his resignatior 
from the Pullman Company, Mr. Spurgin was engaged i1 
business in Wichita, Kans., for four years, returning t 
Chicago in 1890, where he has since resided. The ten 
years following, from 1890 to 1900, were spent in the 
service of the Chicago Title & Trust Company, and at 
the beginning of 1900 he organized the Spurgin Manu 
facturing Company, with which he has since been actively 
connected 

The Spurgin index, one of Mr. Spurgin’s inventions, was 
] 


introduced in the middle eighties and rapidly achieve: 


wide adoption. Mr. Spurgin disposed of his patent on the 
index after a time and during recent years has devoted 
much time and attention to the invention and manufac 


h 


ture of other business devices under the trade-mark, 


“Something Better” line. These devices include Double- 
end Coin Wrappers, Safety Currency Strap, Tellers’ Im- 
proved Coin Box, “All Around” Coin Envelope, Eyeletted 
Coin Bag, 10-Year Comparative Earnings Record, “Doubl 
Quick” Index for Correspondence, “Ferret” Filing System 
Automatic Copying Bath, Rubber-Tipped Copying Clot} 
Rubber-Tipped Vest Protector, et 

Mr. Spurgin has a most interesting collection of letters 
It was his good fortune to have been connected with many 
nce in the world of affairs 


and he takes pride in the letters he has received from 


men who have achieved promin«¢ 


them. He values especially a letter from Marvin Hughitt 
acknowledging one written by Mr. Spurgin congratulating 
Mr. Hughitt upon the occasion of his seventy-third birth 
day. The letter was written when forty years had elapsed 
service under Mr 


between the time of Mr. Spurgin’s 


Hughitt and the time of Mr. Hughitt’s seventy-third birth- 


day 

Mr. and Mrs. Spurgin have four sons and three daug 
ters ene ( right and talented your me il 
womet! 

Award to Sundstrand. 

John Norton, president of the S. Addi 
Company, 32 Umior Sqgilare N y York easter Q 

r the S s ! adding ne, informs 
Sundstrand has received the exclusive award 
machines fro1 the General S pply Committee 
Department lus eS < t [ ( ms tes g 


Mr. Malleson Goes 


1 1 
establishe 


Abroad. 


1c \ ot Lii¢ R \ 


writer ( pany iiways tf ite LOSsely 

agents throughout the world | | Malleson, « 
manager, 1s again sailing for Europe to lend his pers 
assistance in furthering Royal agency interests in Gre 
Britain, France, Spain, Portu Italy, Switzerland 
land, Denmark, Norway. Swed Finland, Russia, G 
many and Austria-Hungary Royal agents have been a 
vised of Mr. Malleson’s intend isit and his telegrams 
sent en Tf ite vill make kor I the exact date of | 


Royal agen 
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You take no risk in stocking Multikopy 
















You can’t lose when 
you stock MultiKopy 


MultiKopy is never dead stock. Never dries out, 
skins over nor “‘livers.”’ 





MultiKopy protects you. First against the cheap 
carbon papers which deteriorate so as to be almost 
unsaleable; or even be- 
come melted together in- 
to one inseparable mass. 
Then F.S. Webster Co. 
agree to stand back of 
their paper, and to take 
back any go¢ ds you have 
difficulty in selling after 
a certain specified time. 


Carbon | 
Paper 


“The World’s Best Selling Carbon Paper” 


I A 


il 


| 
\ 
ll 


tM 








iH 
ill 


il 


When such guarantees apply to _unfading copies, wonderful mani- 
the carbon paper of the high- folding power, supreme dura- 
" snes ——— with - bility and its sharpness, clearness 
a ee oe |e perfect uniformity. You 
considerations can outweigh 
have all to gain and nothing to 


them. For your own, as well as 7 4 b 
your customers’ benefit, stock lose. We ship your orders the 


MultiKopy for its permanently day we receive them. 


Star Brand Typewriter Ribbons 


THe Best KNOWN RIBBON IN THE WORLD. Write for prices. 





F. > Webster Co., 33S Comguacs St., Bataan, Mass. 


tz SIA, Germany 


New Yc 114-118 Liberty St. Berlin, Friedri rasse, 60 kt ( 
Chicag ‘14 North Franklin St. Vienna. 111 P aia as 6 Re tte oan ar Za iblaak, 64 Posie _10 Rue Saulnier 

Philadelphia, 908 Walnut St. pap eaestnag bso gigias Ghent, Belgium Barcelona, Calle Universidad, 106 
Pittsburgh, 8 Park Building Budapest, Hungary Krakow, Poland M lene Via Principe Umberto, 5 

l ion, E.! 67 King William St Copenhagen, Sotorvet, I and 3 Moscow, Ri issia Tokyo, 3 Kajicho Kanda 
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Now is the Time 


to Sell 
Old Hampshire Bond 


The time to put your best foot 
forward is when your competitors 
are showing signs of weakness. 


A strong, impressive letterhead is 
more valuable today than ever, be- 
cause business men are on the alert 
to detect the slightest indication of 
unfavorable conditions — and for 
this very reason every suggestion 
of strength and progress is doubly 
effective. 


The printer should bring this to 
his customer's attention not only 
in connection with Old Hampshire 
Bond Stationery, but with all 
printed matter. 


Hampshire Paper Company 


We Are the only Paper Makers in the 
World Making Bond Paper Exclusively 


South Hadley Falls, Massachusetts 


_ MEMBER 
PAPER MAKERS 


ADVERTISING CLUB 


| 
| 
| 
| 





| 
| 
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A Handsome Catalogue. 

The Smead Manufacturing Company of Hastings, Minn., 
not only makes envelopes of the highest possible grade, 
but it is expert in getting out a catalogue, as is evidenced 
by the company’s most recent creation, a catalogue de- 
scribing the Bandless document filing envelopes of the 
Smead Manufacturing Company. This catalogue is a 
splendid piece of work. It contains forty-eight pages and 
is printed by the offset process on heavy matte paper 
Each member of the Smead line is illustrated, and th 
effect of the entire catalogue is as if each page were done 
on a lithographic stone 

A valuable collection of forms is also included in tl 
catalogue. These forms include endorsement blanks 
collection envelopes, life insurance policies, mortages, fir 
insurance policies, collateral memoranda, real estate loans 
probate court documents, district court pleadings, juvenil 


court and criminal court pleadings, coroner's records and 


db’. \ iT . 
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Cover Design of New Smead Catalogue. 


many other forms of endorsements for the exterior 
filing envelopes. Every lawyer, real estate or professiona! 
man who has use for these bandless filing envelope s will 


find a copy of the catalogue useful to them, and, needless 


to say, dealers themselves who handle these goods will 
be amply repaid by the study of this booklet 

Samples of the stock of which these envelopes are 
made, showing Six dittere nt « lors are also pres¢ nted t 
vether with mpany's tern 

Charles D. Brewer to Marry. 
Othee Appliances is pleased to announce the engag 

ment of Charles Davies Brewer, manager of the new s 


of H. K. Brewer & Co. in Madison avenue, New York, 


to Miss Elizabeth Greenman of Brooklyn Mir. Brewer 
is junior partner of H. K. Bre & | He isa ] 
vard mat 1 a corporal in the Seventh Regiment 
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You'll Find It Pays 


to be able to furnish your trade with a fire-proof receptacle 
which not only protects against fire, dust and theft, but 
is also convenient for storing things of value: Important 
papers, office and factory supplies, stationery, etc. 


Terrell’s Steel Cupb 


. cal system of 


oards 


have a practi- 


shelf supports 
at one-inch in- 
tervals permit- 
ting adjust- 
ment of the 
shelves to any 
distances be- 
tween shelves 
without the 
use of bolts. 


The large 
eld offered for 
he sale of 
hese cup- 
yoards in of- 
ces, institutions, 
tc.,and the rea- 
ynable prices at 
which they are 
offered to the 
trade make the 
line a most profit- 
able one for the 
d 


as 


PemO’ ee 


4 


. aler. 


For details write 


Terrell’s Equipment Co. 


Hilton Street 


Ua UL LLANMARCM 


| 





iS 


GRAND RAPIDS, MICH. 


TAP SAIS EAR a 


SAMOA ANN 
















The Only Concern 


Marketing ONE PIECE CUT OUT 


THUMB TACKS 


(Made in U. S. A.) 


Prices and goods equal to 
German product. Sold on 
quantity basis. Write for 
prices and samples. 


Hampden Hoge 
108 Fulton Street 
NEW YORK 


No connection with any other concern 











SALES MANAGER. Wants positior 


department. 











Insure Perfect Service 


eat 


BANK PINS 


CUSHION PINS 


PYRAMID PINS 


Your pin orders will receive careful 
and prompt attention. Satisfaction will 
be guaranteed if you send them to 


CRESCENT BRASS & PIN CO. 
DETROIT, MICHIGAN 

















OF Ce TR Re RE RS erie ent repo 











116 


OFFICE APPLIANCES. 














'PEWRITER 3 


WILL YOU 
INVESTIGATE? 





If you will investigate 
the Victor Typewriter— 
if you will compare it 
point for point, feature 
for feature, with any other 
machine you are sure to 
decide that the Victor 1s 
pre-eminently the fype- 
writer of today. 


Write Now for our Dealer's prop- 


osition. 


Victor Typewriter Company 
812 Greenwich Street 
New York, N. Y. 
Offices in All Principal Cities 
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Royal Gets Big Foreign Order. 


We are infe 


has received o 


rrmed that the R 


yal Typewriter Company 
ne of the largest orders from England eve 


and that the la tory 


given to a typewriter concer! 
been put na weekly schedule f sixty-three ours, wht 
will later be increased to sixty-nine a gain ot betw 
twelve and eighteen | rs t eck it S ¢ | < 
the aers I ll eC tl 
work: it basi or I t \ 
sult ot a col sider il le in Ca rders the 
} ; ; ] : ; } ’ " 7 4 
been runnit six days a week stead of on part 
, , 
was the case ving the of the | ‘ 
Charles Bb. Cook Ice preside nd general manag 
the Royal Typewriter Co says that neve 
n the his the compa is the \ ( 
} , . 

busy at inand for t rs s rea 

This ak vear,” said ( %k in a rece 
view it 1 representative Hartford ra 


dered our dull period,- but today our 


and domestic trade is increa y leaps a 
The order from England shows only the trade being « 
with one country Our business with Russia 
South American countries shows large gains It 
domestic trade we are behind in filling orders 
\ir. Cook branded as false all reports that 
] ‘ ] ; 
Typewriter Company had accepted large conti 


manutactur©ril 
materials He 
dation and ab 
said, “to mat 


business | 


not mt 


Iuses tor high explosives and 
said that the statement was without 
solutely untrue We have no time, 


t r¢ war Is s ( t\ 
iT abe p< ta ns I 
epa fron lar line 


A Durable Paper. 


Certain statistical and ( ( ‘ 

lown at Washinetan, D. C., are being caused nsidet 
trouble and annovance () dance s 
work 1s being ed al fortunate 
has been broug 

RR Is are failing in leg 1 l | 
vell ind | le with ag loss 


son t ibe 

\dams ssa 

papel ns 

rT s { 

SS Il S 
The | | 

I s Sate 

! s ré S 


Fred H. Bute 


Company, Chic: 
Pacific coast wh 


tion at San Francisco, 


will es 
e | | Pa ( \ 
etts, wh ( l ‘ 
utli bia 
or 1s ‘ S 
\ Paper ¢ \ ( 
S iMlpa ( 


ents, et 


Butenschoen on Coast. 

nschoen, president of the Imperial Methods 
igo, recently spent some weeks on_ the 
ere he enjoyed the Panama-Pacific exposi 


and put in full time absorbing the 


glories of California scenery and climate 

During his trip Mr. Butenschoen spent ten days 
American Falls, Idaho Notwithstanding the fact 
he is so widely known 1 tl rniture field as 
manutacturet ery ew pt | w tha \ ( 
schoen is likewise a ran Sucl weve s 
case, Tot he s i substat eres mm 
stoc k rane \ erican | Ils ( is S 
cent visit Was 1 i emofra the at i s Ss 
the firs Seen t \ ( s s 
his initial n to rat lik i ( 
ne else \ s west. he tr \ ec 
hat the ves s r pl CC n live 
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New Shaw-Walker | 
Steel Letter File 


“Built Like a Skycraper’”’ 


ga 
a“ 


ae 


Be 


Hy), 


ga 


446003 
1444geaee 
-(ggs 229838, 
HVT SSHHs, 





/ = iin 

1 ti 

| ° ® 
Il | 


i 

; 
‘cittons 
Vittens 





| Mut + 


Ml ~ 
T 
i 
| 
Beautiful ‘‘limousine’’ finish, in i] 
HH 
tl 


e green, quartered oak, rich 


° : 
grained mahogany an ions 
H 


ee channel steel construction is just like | _ro 
a skyscraper. | (—] 
| | Ty Il | 
But it goes skyscraper construction one [om | 
better. It is built without nuts—bolts 
ST) m 


rivets—rods—screws. 











All parts welded solidly together at 2600° electric 


he atl ( ‘abine t one solid piece, drawer one solid piece 
irved from blocks of solid steel. 





as if « 
Drawers will run silent, smooth and speedy for 

100 vears without repair or attention | 
Greater filing capacity (73% to 25%) than any 

OLne eel fils 
The dealer in your locality will send you a Shaw- 





‘alker File to test and compare with your present ° 
equipment. No obligation to you. 
Agencies in all leading cities. Write us today 
for address of Shaw-Walker dealer ‘located nearest "| 
steel files, 


you. Ask for new 120 page catalog of 
a -]] 


wood files, file desks, file safes, supplies for all files 


eve. Free 


SHAW WALKER | 











60 Franklin St 


NEW YORK - = 
- 109 S. Wabash Ave. 


CHICAGO a 
WASHINGTON i 
LONDON, E.C. - 


728 13th St., N. W. 
33 St. Bride St. 





Factories at Muskegon, Michigan 
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Ce are ee 





“Ribbons 
that last” 


“Carbons 
that endure” 





” 


‘Records Time Cannot Erase 


MAKE MORE MONEY 


by selling 


Neidich Process 


Carbons and Ribbons 


You will find they will help you keep down your costs 
and increase your sales, and a steady growth in your 
profits will be evident. j 


By their Quality— you can win more customers, 
perfectly satisfying all their requirements. Perma- 
nent, satisfied customers are the security of your 
business, and the high character of our line is your 
best insurance against losing their trade. 

Their Prices—reduce your costs at once——increase 
your profit on every sale. You can sell more and 
defeat close competition at a profit. 


w 


"= wun 


By our Service—the “‘life’’ of your business de- 
pends on it, we realize. You are assured individual 
service you can rely upon always. Your interests 


are protected by our unqualified guarantee of uniform, 
satisfactory quality. 


Write for samples and prices re 
coupon Now for a reminder. 


NEIDICH PROCESS CO. 


BURLINGTON, N. J. 


Tear off the 


‘se it to save time. 








NEIDICH PROCESS COMPANY, 


Burlington, N. J. 


Send us samples and quote prices on your carbons and 


ribbons. Also please match attached sheet of our most 
popular carbon. 

Name 

Address 


PASSED AWA 


Those Who Have Pas 


Y DURING | 


THE MONTH 


Brief Comment in Appreciation of 


sed Away and 














(ompany, which has sent out t 
world the following tribute to 
“Rone 
Londor 


j +} 


It is with deep regret that th 


t 


nounce the death, which occurred 


ter a short illness and as the r« 
their esteemed colleague, Mr. A 


the business, who has, since 


The Late A. D 


rue iriend VW can neve! 


Mr. Klaber’s consideratior 


in contact, his uniform kindness 


r he was ever a lover 


ustice and right endeared 
Vv everve ( iss ite wi 
He has I the 1st 
it S otsteps, it will eve 
- | The tril e to his 


surely wished, is that 
continue and maintain his life 


\lr Klabet Was a Man 


ness His death is a loss t 








- 
Whose Work in This World Is 
Tinished. 
7 7 — 
Death of A. D. Klaber. 
()itice \pplian es announces with extreme reeret 
death on June 29 of A. D. Klaber. founder of the Ron 


he trade through« 


his memory 


Bldg., 5-11 Holbor1 
E. C., July 1, 1915 
e directors have to 
on the 29th instant 
sult of an operat! 

DD. Klabe - the 


its incorporatior 


managing director 





Klaber. 
Css S eC 
Y S i 
e Staff [ 
/ 
Cu 
ll w \ 
1 i st w i 
( ~ c ¢ < 
' 
n 1 el 
1] ‘ 
i = ( 
W him will 
na onume 
that he wo 
leaves behind s 
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Prince George Hotel 


GEORGE H. NEWTON, Manager——Formerly of Fifth Avenue Hotel, New York 


FIFTH AVENUE 
and 28th STREET | 


New York 


ONE OF THE MOST BEAUTIFULLY 
APPOINTED HOTELS IN NEW YORK 


S00 Rooms 


Every bedroom equipped 
with bath and shower. All 
Modern Conveniences. 
Cuisine Unexcelled. Prices 
Unequalled. In the Cen- 
ter of Shopping and Thea- 
tre District. Elevated and 
Subway One Block Distant. 











ROOM AND BATH, One Person - - - $2.00 and Up 
ROOM AND BATH, Two Persons - - - - $3.00 and Up 
PARLOR, BEDROOM AND BATH - . - - $5.00 and Up 




















Right in Your Line 


3usiness men and professional men are 
all prospective purchasers of the 


Hamilton 
Steel 
Safe 


for use in et- 
ther their pri- 
vate offices or 








hom« The 
H: in a is 
first of all a 








safe safe and 
fireproof. But 


erates LOOSE LEAF MEMOS 


tractive piece 

















Ta BE, ie ind correct lines, permitting 
oO furniture. : , , 
ae the pecs ate on npac ness, beauty, strength and 
The regular implicity. 
nnishe are Made in several bindings; low, medium and the 
L.hogany highest grades, including our patented one-piece 
d olive “KUT FLUSH” binding 
een rub The metal of which tl are made is oval 
Thi c. 3 eee pas ha ape m and 
i fl ie 1S 1 mMerate in price and 1 a read\ 

.. : — ee re ; = fo nti Pictures of metal parts shown are actual size. 
Se Liberal dis ount s to de ale As You are Note the compactness and beauty. 
invited tosend for circulars and full information. 

air 1 Factories, L wo ver geen sh 
Pastern Office ‘and Wareho en 
vn #31 South “De - t ghkeepsie, N. ¥ Branch, 106-108 Fulton St., N.Y. C. 
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There is a business argument for the 


business man in every class of 


BERKSHIRE 
TYPEWRITER PAPERS 


This exceptional line of papers con- 


tains: 


Correct Business Correspondence 
Paper the two - fold that 
gives character and correctness to 
the business letter. 


sheet 


Typewriter Papers — the kind that 
give clear-cut impressions from type. 


Duplicate Carbon Copy Papers 
the kind that do not fill up the files 
as fast as thicker papers. 


Berkshire Absorbent Mimeograph 
Paper — the kind that makes a per- 
fect copy and dries quickly without 
blotting. 

Manuscript Covers — the kind that 
preserve to best advantage all valu- 
able documents and manuscripts. 
Each paper in the Berkshire Type- 
writer Paper line presents a good, 
sound, business - getting argument 
for you. 


Write for samples. 


EATON, CRANE & PIKE Co. 


Typewriter Paper Department 


Pittsfield, Mass., U. S. A. 


NOMA UN AOR RRR. 
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William H. Longley. 
Longley, at one time one of the principal 
United States, died 
Mich., on July 1 


William H 


manufacturers of ls in the 


playing cards 
near Globeville, 


at his country home 


after an illness of long duratior \Ir. Longley was sixty 

four years of age He was born in Cincinnati, Oh 

February 10, 1851 He went to Kalamazoo, Mich 

than twenty-five years ago, and r many years was se 
general manager of the American Playing 


retary and 
Card Company He was regarded as one of Kalama- 


2008 leading business men 


Mir. Longley was a charming man of splendid refin« 
ment and many pleasing graces He was never too busy 
to see those who came to hin yn any mission whats 
ever His death is a great loss to the community 
which he lived 

Mr. Longley is survived by his widow and eight 
dren 

Mrs. William Whiting. 

Oftice Appliances profoundly regrets the death of Mrs 
Anna Fairfield Whiting, widow of the Hon. William 
Whiting Mrs. Whiting passed away at her home in 
Holyoke, Mass., on Monday, July 26 

\Irs. Whiting was a leader in social and philantht 


work in Holyoke, and has left the record of a beautiful 


life, whose influence will long endure. 


respect to her memory ali the branches ot 


ut ot 
Whiting Paper Company closed on July 29. 
E. D. Brewington. 
Brewington, treasurer of the Stat 


Eugene Douglas 


died on July 


Hannibal, Mo., 


much torces 


ard Printing Company of 
19, Mr 
acter. In his death the 


Brewington was a man ot and char- 


ses a Staunch al 


community lk 
citizen 


progressive 


Mrs. Anna M. Bainbridge. 
July 29, Mrs. Anna M. Bainbridge, wi 


On Thursday, 
Bainbridge, passed away at her hom: 


of the late John G 
at 412 West End avenue, New York. Her husband was 
a stationer for many years in New York’s financial dis- 
trict. 
\Irs. Bainbridge was sixty-nine years old and a nati 
Brooklyn. Four sons, William W., Arthur C., George 
K. and John G. Bainbridge, are left to mourn her loss 


Thomas Y. Crowell. 
Crowell, preside nt f the 
nas Y. Crowell Company, 428 


Thomas \ 
house, the Thor 
Broadway, New York, died re ently at the advanced a 


ot seventy-nine years 


About fifteen years ago Mr. Crowell founded the busi- 
which he was engaged at the 
He was born at West \ 


ber of an old New England family 


ness in time of his* death 
and was a mem- 


Lass... 


When a young man 


Dennis, 


he engaged in business in Boston as a_publishe ind 
bookbindet 
Mr. Crowell resided at Montclair, N. J 
E. L. Tichenor. 
Edmund L. Tichenor, a wholesale paper and stati yv 
merchant at Middletown, N. Y., died suddenly of heart 
disease on Wednesday morning, July 28 Mr. Tichenor 


Middletown at the 


iyvor oft 


candidate for 1 


had already 


was a possiblk 
coming elections He served me term as 
alderman 

Mr. Tichenor 
New 


survive him 


was forty-two years of age and was 


native of York City His widow and two children 
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The Clip That Locks! 


Extra Talking Points 





Extra Features — 





The CLIPLOX not only fastens two or more sheets 
of paper together but actually locks them so they 
will not come apart until you wish to separate them, 


which may be done easily and without tearing 
the paper. 
An Exclusive CLIPLOX Feature 


A talking point really worth talking about and one that is 


appreciated by all users. 
CLIPLOX—this wonderfully efficient new invention is ex- 
tremely simple, neat, light, durable and the handiest little 
paper fastening device on the market. Saves time, expense, 
trouble and 35% filing space. Papers fastened with the 
CLIPLOX lie flat— no bumps. There are a hundred daily 
uses for the CLIPLOX in every office. 


Retails at $2.50—Manufactured only by 
Max Gessler, Inc., Milwaukee, Wis. 
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Advertise the Wizard Way 


The Wizard 
Poster Stamp or Label 
Affixer 


Solves the Problem of 
Poster Stamp Advertising 


stamps or labels are 
nished in rolls and our 

“Wizard” machine 
atented) feeds, moistens 
1 affixes the stamps by 
mply punching down the 
lunger, eliminating all 
ndling of the stamps. 





We manufacture the stamps 
n many very attractive 
ck designs suitable for 
lines at very reason- 
prices—we also furnish 

in special multicolor 
lesigns as simple or as 
elaborate as may be desired. 





Write for full particulars and illustrated 
amples of stamps, quotations, etc. 


Wizard Company 


179 Summer Street, Boston, Mass. 


circulars, § 


























DODGE 
DU( TRA) )BUL 
RIBBONS 


Are you a “‘Dodge”’ user? If not 
write us and we will give you proof 


that you should be 


REPUBLIC-DODGE MFG. CO. 
Douglas St. and Third Ave., BROOKLYN, N. Y. 
































MOST FOR THE MONEY 


ia Dadactal Tae ster 
e Sice ‘ vriter [ 








Jesk was first placed 


MOON DESK CO. about 13 
At the pr nt time no other side typewriter arrange- 
ment mpar t MOON for simplicity and 
pert 
The Pri e considered. We call 


low. A perfectly con- 
MOON 


VIOON 


besarte Patented 
Typewriter Att 


DESK with 





Oak Writing Bed. 
60" | 3()” 0” high. PRICE, $18.50 


MOON DESK COMPANY 


Muskegon, Michigan 
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Index Cards and Guides 
Vertical File Folders 


Vertical Folders 
AND 
Special Printed and Ruled Forms 





The confidence of the dealer 
; in the quality of our supplies 
is the keynote to our success 
and we shall endeavor always 
to justify this confidence. 





BOSTON INDEX CARD Co. 


113 PURCHASE ST., BOSTON 

















WHITE 
NEWGATE LINEN 


QUALITY FIRST 





A PAPER OF EXCELLENT QUALITY THAT 
CAN BE ADAPTED TO SEVERAL USES, BUT 
ESPECIALLY INTENDED FOR 


SECOND FILING SHEETS 


COLORS : 

GOLD, PINK, BLUE, BUFF 
AND CANARY 
STOCK SIZES: 
8%x11l anno 8%x13 
IN DARK BLUE BOXES OF 1000 SHEETS 


IN REAMS, 17x22, 22x34, AND OTHER SIZES 
MANUFACTUREL 
MILLS: THE RAINBOW PAPER MILLS 


RAINBOW, CONN 


N. Y. OFF 239 BROADWAY 
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“0. K.”’ Propucts RECEIVE HIGHEST AWARDS PANAMA—PaciFic EXPOSITION 1915 


Each of the three lines—the Washburne “O.K.” Paper Fastener, the Sanitary “‘O.K."’ Eraser and the Ries “O.K.” 
Letter Opener has received Medal of Highest Award at the Panama-Pacific International Exposition. This is a 
strong endorsement, another feather in the cap of these well-known products. Wherever shown, they receive ‘ 


the highest endorsement whether at expositions or in the office of business men. 


Mr. Dealer: These lines are well-known office necessities not only here but in all foreign countries. We create 
the demand through persistent advertising and we ask your co-operation in their distribution. The demand will be 
continuous and your profit liberal and constant. 


The RIES OK’ LETTER OPENER 








Whether it is the W ashburne “‘O.K.,”” 
the Sanitary “‘O.K.”" or the Ries 
“O.K.,”" each sells on its merits. Every 


Keep well Sen with the famous 
Washburne “* Paper Fasteners, in 


all there sizes, oom are in greater de- 


mand now than ever before. 


Attractive “"O.K.”’ display signs, illus- 
trated and descriptive literature for the 
asking. 


sale means a satisfied customer. 


Orders received Gos + your jobber or 
direct. Price Books and electroplates 
sent on request 

















THE O. K. MANUFACTURING CO., SOLE MAKERS, SYRACUSE, N. Y., U.S.A. 











A Brand New Carbon Paper 
For Your ena Class Trade 


surely means much t u to be able to offer your 

di criminating customers a ‘guerenieed carbon paper— 
one which is bound to give satisfaction because it is man- 
ufactured with quality and 
ervice as the prime considera- 
Such a carbon paper is 

now available to dealers in 


One of the New One Piece 
Bronze Cuspidors 


Crown Brand 
Papier 
De Luxe 


materiats used in the 

acture of CROWN 
i R. AND PAPIER DE LUXE 
are of the best possible qu y regardless of cost, and 
tinct understanding that it 
: ' requirement or it may be 
it end tor one today returned. The packag attractive in appearance and 
tion and preservation of 





The best seller that has ever been 
manufactured. 


MADE IN DETROIT BY 
Write for imple CROWN BRAND PAPIER 


The Ireland & Matthews Mfg. Co. ee ere lt Ww it le poet no ubt in the minds of your 


are getting ir “‘money’s worth.’ 


There was 1 I better time than NOW to plac: 
ler for Cuspidors—“A word to the wise,” Crown Ribbon & Carbon Mfg. Co. 
Representatives: Rochester, N. Y. 
Western States, Bert M. Morris Co., San Francisco, Cal. , jroadway, New York, N. Y. 
Middle States, Mr. H. E. Hooker, 619 La Salle Street, N., BRANCH UFFICES: iry Bldg., St. Louis, Mo. 


Chicago, Ill. . to neerest office 
Ark., Texas and La., Hayes & Webster, San Antonio, Texas , . — ee ° 

















A PERFECT WORKING DEVICE | 
The McM. Push Button Binder 
‘It works like an electric switch” 


Solid or Sectional Posts—Interchangeable 


Any Binding Style—Any Size 


Ask your dealer or write to 


McMillan Book Co., Syracuse, N.Y, 
















































OFFICE AP 


This 
FREE 
Book 
Helps 
You to 
Increase 
Sales 
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and f¢ 
experien 
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ELLIOTT 


Addressing Machines 


| ven ne ‘ i la el fore id direct 
by mail adve é ‘ é ile 1 
It | I ule ‘ et stk ‘ n 
oa t in un ‘ ’ Nel ern 
use Elliott Addressing Ma vdd ‘ " 
hst of 100—others use it in reaching as many as 


6,000,000 name regularl 


every requiremet! 1 S35 e$750« 

Even the lowest-priced sl 1 wonderful saving 
ot time labor ind | 500 lar 
or cenve De i 1 () r ‘ Ire up te 


rn 


Direct b Ma {dvertisin " i 


wa 


inaget 


Clip the attached coupon, check it—and mail it now 


THE ELLIOTT CO.,145 Albany St., Cambr Ma 


eae sing 


The Elhott ¢ 


Please mail me, without irs t k 


“Direct by Mail Advertising.”” W 


Please attach 





145 All St 


Cc Bonn ory Ma busi- 


to your 





ness letterhead 


Name 


Positi 


Address 


100 a ew lin 
e same ‘ in ) per write 
Every Ell i } ed. a 
yperat 1 ya It e senit ‘fora 
30 days’ trial if desired 
SEND FOR bebsieed FREE BOOK 
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PURELY PERSONAL 
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Visitors Who Called Upon Us Last Month. 
Che ¢ | of © lances re rds t 
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THE : EUREKA BLOTTER B. BATH COMPANY, 6215-17-19 Wentworth Ave., CHICAGO, ILL. U. S.A. 


consti itute a perfect sanitary system of letter 


pre pies. Theim preg nated stone composi- 
tion tt ath affords an absolutely even distribu- 
tion of moisture to the cloth, at the same time 
preclud ing bad odor, mustiness or mildew. The 


wire net in the com position m akes the bath 
practically apne akable. They are furnished in 
all sizes from correspondence to waybill. 

The patent chemical surface cloth which we 
furnish with non-raveling edge, insures clean 


There are more Eureka baths in use than 
all others combined. 


Sold Exclusively Through Dealers 
Write for the Eureka Booklet 
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Expanding Files 


Crane Ladies Stationery 
Sold by all Stationers and Booksellers 


These goods are suited to the tastes of the 
most select trade. Their merits are known 
the world over, and they yield a profit to 
the dealer. Once tried, the purchaser be- 
comes a regular customer. 


Presented in the following Styles and Qualities: 
SUPERFINE QUALITY. In Light Blue Boxes, 


containing } ream of Note paper each, and in separate 
boxes ? thousand Envelopes corresponding. 
EXTRA SUPERFINE QUALITY. In Lavender 


Colored Boxes, containing } ream of Extra Fine 
Paper each: in like Boxes are Envelopes to match. 








ears 
<All Tac tory eCTrTvice 
We use the toughest of papers, reinforced with cloth at Our papers are supplied in 
oint f greatest wear; partitions are built into the Bordered Goods and other spe- 
les, extra stiff front and back—no open corners to cialties by EATON, CRANE 
llect dust. & PIKE CO., Pittsfield, Mass., 
Cc lin in nine sizes; indexed A to Z; 1 to 31 and 225 Fifth Ave., New York, 
r lat De whose box 3 bear the word 
* ep i a CRANE'S containing our 
oI ul $i f lai indexing and pecia DOCK goods, 
pp prom] at reasonable prices. This Trade Mark 
Catalogue 2-A lists the various size I every box 
a 6 Gas OSs fans Ft tan 
ng. tag Rag ei 0 ~ yy pe pen ge ee ALL THIS STATIONERY CAN BE RELIED ON 
AS REPRESENTED. MANUFACTURED BY 


NATIONAL ENVELOPE CO., INC. 


34 to 40 E. Allen Street, Philadelphia, Pa. 
Li i 4 


Z. & W. M. CRANE wix'’s’s: 
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A BARREL OF LEADS 


The outstanding feature of th a FABER MAGAZINE PENCIL i 1e provision for lead supply. 
r) A turn of the ‘point and a shake 


ere art four —— in the p il ready fe mediate 
rs them t 
The “MAGAZINE” is the pencil that is always ready for actior simple it nstruction and operation, 
no r to adjt ist the lead and 1 wobbling of the lead aft i 





No. 1575 “RESERVE” MAGAZINE. Chased, hard rubber barrel. Gilt tip, red 1 Put up one pencil and a box of leads in a box 
This is but one of the many styles of Magazine Pencils of which information and prices will be furnished 
eq ¢ 


EBERHARD FABER <-=- New York 
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pencil <a 
points § —s 


A set of 

Marchant 

os levers with 
one man turn- 

ing the crank is 


equal to avernt gunces 

points eac hin the han 
of aman. The vastly su- 
perior speed, the absolute 
accuracy, the universal value 
of the M: irc hant Calculating Ma- 


_A_ETYy, 


















chine on all mathematical work involv 
ing the of multiplication, division or subtraction 


make it an ir valuchie and necessary member of your office for 

The Marchant Calculating Machine gets the correct answer the first 
time and leaves no doubt as to its correctnes 

With each machine goes an absolute guarantee for one year 

It operates on the addition and subtraction principle—the most prac- 
tical principle’for a calculating machine 

he Marchant Calculating Machine is built in two 9,999 999 

999 999 digit pr duct at $250.00 and the 999,999,999 999,999,999 digit 
product at $300.00. Let us put one in your office for a 60-day trial 
absolutely without charge 


Gold Medal awarded at the Panama-Pacific 


International Exposition, San Francisco, 1915 
Marchant Calculating Machine Co. 


DEPARTMENT A 
General Offices: Syndicate Bldg., OAKLAND, CAL. 


Branch Offices Chicago, Ill, 3736 Cottage Grove Ave.; St. Paul, Minn, 414 
American Bank Bidg.; St. Louis, Mo., 800 Carleton Bidg.; Baltimore, Md 

438 North Front St.; Pittsburgh, Pa., 202 Fitzsimmons Bldg.; Los Angeles 
Cal., 921 L. A. Investment Bidg.; Seattle, Wash., 307 Oriental Bidg.; Detroit 
Mich., 493 Seyburn Ave 














SLIDING TRAY SETS 
ee as 


A high class article in Letter and Cap sizes, 3 
trays high. They suspend or slide out from eit 


’ 
I 


4 


1e 


Qr. sawed oak, Light or Dark 
Golden and Mahogany 






No. 4—Letter size 
Qr. oak as illustrated, 


$6.00 


EVERY se TOP on WORKER WANTS oe 








and we wi id it to him direct if he orders, exy s prepaid guaranteed 
atisfactory with privilege of rets at our ex] f not hi pleased 
Looks like a big risk of expense , the ‘ i t 
every Office Supply Dealer have bu N t wa gf s eon 
to call and not find these trays in stock Each packed in shipping carton 


ready for express or freight shipments. 


ALSO REMEMBER that we aren 


AuTomali Cc Filing Devices _ 


ade up into all styles of | nets, Flat 
oe Filing Specialties des ribed ina 72 
we will send on reque st 

Note the expansion in the Automatic File Dr 
which not only adds 25% to ordina 
pacity, but greatly improves upon rapid 





I 
venient and proper filing. Our 5 is w 
sell and stay sold on the strongest kind a 


1 
guarantee. Write us 


THE AUTOMATIC FILE & INDEX CO. 
143- 187 Peart St., GREEN BAY, WIS. 








August, 1915. 








or the 











Amsterdam, Holland. 
Office Appliances learns that Herm. | 
partnership with 5S. 


Smal 


Batavia, Holland, has entered int 


Cohen at Amsterdam, under of Herm. E. 


Amsterdam and Batavia. Mr. Cohen 
Amsterdam oftice and Mr. Smalhout its 


hout & Company, 
will manage the 


managing director at Batavia. 


[The object of this new undertaking is to forward the 


import and export business which Mr. Smalhout has car- 
| | 


ried on hitherto, as by accepting agencies for various first- 


class machines and appliances printing and related 


} 


lines and for offices, the business of the house will be ex- 


tended 


Che Amsterdam address of the company is’ Prinsen- 
gracht 496-498, 


and information from American manutacturers ot office 


' “ : 
[The company will appreciate catalogues 


equipment. 


Delhi, India. 
The house of S. F. Chisti & ( 


facturers’ agents at Delhi, desires to handle some medi- 


merchants and manu- 


cines and medical requisites and supplies through its 
Pharmacy, Delhi 


macy desires to be put on the lists of 


firm, the Edinburgh India Chis phar 
i 


\merican manutac- 


turers who sell their products abroad. They wish for cat- 
alogues of wholesale quotations, show cards, calendars, 
ete., for their pharmacy show-rooms. The house of S. F 


Chisti & Co. handles quite a number of American office 


: 
devices, includi 


ng the Royal typewriter and a line of dis 


patch boxes, cash boxe S, <tc. 


Neuchatel, Switzerland. 
Robert Legler, who handles a number of the leading 
office machines and devices, including — the Underwood 
typewriter, writes that American office equipment devices 


are greatly appreciated in Switzerland because of thei 


practical character Mr. Legler believes that the time is 
favorable to exert strong ettorts for new business in 
\merican office equipment in Switzerland. There are good 


prospects for business as soon as the political situation 


becomes better Mir. Legler has been in the office equip- 
ment business for a number of years and is well qualified 
to introduce American products on the Swiss” market. 
Those who are desirous of opening up the market in 
Switzerland should write to Mr. Legler 

Portland, Oregon. 


Sales Agency, 216-217 Lewis building, 


The C. W. Frank 


Portland, Oregon, handles in the western territory tl 
products of several eastern manufacturers of office su 
plies, stationery, blank books, et Che firm will ( 
pleased to hear from office equipment manufacturers wl 
desire to be represented in the west on a commission 


basis 


Smalhout, of 
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| “PELOUZE” POSTAL SCALES” 


OFFICE APPLIANCES. 











are scientifically made. They show exact weight 
in ounces, also cost in cents on all classes of mail 
matter. 

Banks and large business houses use 


“Pelouze” Scales 
because of their accuracy, reliability and durability. 
Made in several styles. ‘*Pelouze’’ Postal 
Scales are ready sellers. All the best dealers sell 
them. Write today for catalog. 
PELOUZE MANUFACTURING CO. 


232-242 E. Ohio Street, Chicago, Ill. 
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The “Lazy Time’ 


‘ THE ONLY ADJUSTABLE 
IS The POST-BINDER 


Time lo Remodel— ON THE MARKET 


ore 


Detroit Show Case Co. 


489 West Fort St., Detroit, Mich. 
New York Salesroom 24-26 W. 30th St. 





’ ~ 4 4 ; 7 to bind into 
ntil Fall busine starts and then incon- SEEMS 


de ee , as ’ : 
ret ‘ling is now is month. Here's a simple device that enables the office boy 
bind bool “in a jiffy’’ any kind of loose 


ners with a torn-up store. cal re 


Sane suencaaiae tae ee The “F-B” Loose Leaf Holder 


¥ case means more display—more 


trade wit! dead on 
the man who is further ahead 


rchant of your town stand still ? 








any distances between punch holes 
The retail Easy is $3.00 a dozen with liberal 


ROCKHILL & VIETOR 


Sole Agents — 
Dept. ‘‘F-B”’ 22 Cliff St. New York City 


Branch: 180 N. Market Street, Chicago 























Sturdy leads that retain their points; straight grained cedar that cuts almost without 
resistance; and soft red erasive rubbers that do not leave a smudge, are some of the 
things that help to maintain the sale and popularity of 


DIXON’S CABINET PENCILS 


You need a DIXON catalog. Write for No. 98-J before you send away that next order. 


Made in Jersey City, N. J., by the 


JOSEPH DIXON CRUCIBLE COMPANY 


Established 1827 
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An Ordinary Fire 
Can’t Even Scorch 
Their Contents 


Double side walls, double backs, double tops 
and double 
with a doubl 


effective 










bottoms surround your records 
armor of steel filled with that 
of all dead air. 


most insulators, 


The Berger ‘‘1300” Line 


Also makes for greater speed and conveni- 
ence in filing. Drawers move at the touch 
of a finger without any objectionable metal- 
lic noises. Back of every unit is the largest 
pressed steel concern in the world. 


a “ 
MODERN BUSINESS 


Office Outfitters: 


Let us help you give your customers the 
benefht of our immense manufacturing and 
shipping facilities. It will mean more busi- 
ness and larger profits to you. Above 
everything, investigate our Cooperative Serv- 
ice which is helping so many enterprising 
outhtters. The service is free and gets 


action. Ask us about it today! 


The Berger Mfg. Co., 
Canton, Ohio 


Berger Building, 





No. 1354—Four Drawer 
Steel Letter File Unit 
New York City, U. S. A. with Ends Detached 


Export Dept.: 





GOLD PENS -<All Shapes and Styles 


Imorint Pei rn Prompt 
Work a —S= % Ret ur 


Speciaity Service 
All makes Gold. Fountain. Stviogranhic Pen Pe; nat C 
repaired and returned day received, eatisla ngu 


GEORGE P. GAYDOUL, 50-56 John St, New York 


S) 


wr 
"9 


’s perfectly 
anteed. 
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E2grsy ed 

E' edding 

Bavinat se ns 

and Ante- 
Gots 

Social and Business 


Cards, Steel Die Business 

and Social Stationery. High grade 

stock and work. Buy direct from makers, 

Sampice and oriece @ gladly furnished. State kind 

of samples desired. American Embossing Co., Buffalo, N.Y. 


Se eM MMMM MMM MMMM ee eee = tm 


“+A eee awnwnwnween 
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TRINITY CARBONS AND RIBBONS 
LET US SELL YOU SOME 


CARBON 
PAPER 
SERVICE 


A two cent stamp will get us together. 


Standard Carbon & Ribbon Co., Inc. 
New York City 


Business as Usual During Alterations to Map of Europe 
UT 











Puyallup, Wash. 


Charles P. Gibson, formerly Gibson & Wengert 
Greenville, Ohio, has bought t Pessina News Agency 
200 Southwest Meridian, Puyallup, Wash... and will install 
a full line of office equipm« ldition to the | 

ition s l suppl present a pa 
line : Gibson also expects some sobbing 
lact ers 5 lea s s | ind w rd ft ra 

es aes tii ot n ent iT¢ r< ( dl 
get r. Gibsor 

Trade Opportunities. 

Reserved addresses in connection with “Trade Opy 
tunities’ may be obtained ft e Bure el 
ind Domestic Commerce, Washington, D. C.. or fron 
nearest othce by application in letter forn \pph 
should mention file numbers Tr list of offices 1] R 
New York, Roon 409) Unite State Custom H s 
Chicago, 629 Federal Building; Boston, 752 Oliver B 
ing; New ()rleans 1020 H Bank | Idi Me 
Francisco, 310) United states ( sto Hlouse \tla 
521 Post Office Building; Seattle, 922 Alas Build 
St. Louis, 402 Third National Bar Building 
Stationery and office supplies, No. 14706.—\n America 

consular officer in Russia reports that a firm in his distt 

desires t receive catalogues, s les ices, et el 
tive t Stat! Cc! ind ¢ s lies of il | Ss 
possible prices s ld be ed in rubles and she 

he mace lestination ( rrespotl ence SI ild 

in Russiat 
Adding machines, No. 17447.—An American consular 

cer in the West Indies writes that a few addi 

chines of good g ality could be sold in his district 

states that the best course t e pursued would be 

send a sample machi price the cons 

theer, who will demonstrate the machine Hle trans 

mits the name and addresses of a number 

panies to which literature should be sent 
Stationery, No. 17486.—A bus S n in Russia has 

quested an American consular ficer to pla hi 

om nica I t man rers ind exporters 

Stationery s pplies We v s easures, et sh ( 

stated in Russian equival 5 () itions should be 

made « Vladivostok ie es are givet Cor 
spondence may be in English, but is preferred in Rus- 
sian 

Metal signals, No. 17487.—< | commercial stationers 
in England informs an American consular ofticer that 
desires to purchase metal signals for card and led 
indexing, similar to the samples h may be exa 

it the Burea Foreign and Domest Comme 

its branch oftices. 

Pencils and pins, No. 17514.—An American consular 

cer in England reports that a firm in his district des 

to communicate with American manufacturers 

cils and pins, with a view t hasing large intities 

Reference is given 
Steel furniture, No. 17532.—An exporting company in Ind 

informs an American consular ofticer that desires 

be placed int h with American manufacturers of ste¢ 

urniture il e equipme Illustrated italo Ss 

price lists, et s ould be suy Q tat ss 

be made ! destinatior I I will supply é 

ences. Correspondence may bs Knglis 
Paper and stationery, No. 17588.—A firm in the | 

States writes that one of its cl ts in Brazil has st 

irrive the United States esires t conte \ ' 

ma " ers d exporters { ‘ ind sta ( 
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Earns Fifty Cents 
The y ine-a-ume a Day or More 





1g la e with which it is used, 
Increases typist’s speed and output of each machine 30 to 50 per cent 
ily—Enables the typist to utili for transcribing the time she would 
E errors—Saves the typist fror rain on the eyes, nerves, neck 
it go with bending over a not < or record sheet, “finding 
e,”’ and “getting the cont n,’’ a thousand or more times a day. 


Is Made in a Variety of Sizes 


t any “‘copy” from stenographer’s note book to any size statistical 
et 1 PF ral ] iment 
‘ + + ‘ ‘ " 1 oe ,’ 
behind the typewriter or billing machine, holds the ‘“‘copy 
before the eyes of the typist, and perated by a light touch of the 
ind littl hnnger on the head of the pacing lever. 


Office Specialty Salesmen will find the LINE-A-TIME needs only to be 


demonstrated to be sold. Proof of this assertion 
may be found in our catalog containing Gold Medal list of satisfied users. Our 
mail orders are tremendous in volume and we refer inquiries obtained from 
advertising. Write for catalog, prices and terms. Address 


LINE-A-TIME MANUFACTURING COMPANY, Inc. gccuestee mew TORK 








A SOLID CELLULOID TAB GUIDE CARD 





That means the strongest, most practical and sanitary guide card you can buy at any price. In the tab is the wear. 


Ss Oo L 1 D ins is where 




















The Hub-o Solid vv Nw Vy Ye 
Celluloid Tab Guide . LX ™ n Yo 
is supreme. This guid le has 4 G 4 : 4 
a tab made of solid celluloid 4 B c D E 

not merely err “over a = @ 


card tab, but solid iloid 
through: sad throush withno 
exposed edges). It is pleasing 
to the eye, clean, sanit ary, 
and will outwear five of the 
ordinary kind. It cannot 
oil, break or fray. 





Send for free sample 


{aA 4 andl 
italogus Made in card 
, + ] ‘ 





ese as iManage Set No. 25. 
THE HUB-O SOLID CELLULOID TAB SOLID CELLULOID TAB GUIDES. 
Made in 1”, 16", 2?” width Tabs. The J. C. Hub Mfg. Co. Madein Pink, Blue, White Tabs. 
Patd. 11-10-14. Cleveland, O. Patd. 11-10-14. 











THE HOME 


,OF Al 


TYPEWRITER 


MADE BY 


BENTLEY and GERWIG 
FURNITURE COMPANY 


PARKERSBURG, W. VA. 


1LSO MAKERS OF ROLL 
TOPS, FLAT TOPS AND 
STANDING DESKS. 
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Your Manufacturing *: 
*: Problems Simplified 


¥ We will take your article, develop an1 improve it, de- 
sign and make the tools and sggcial machinery for its 
manufacture. We will produce it for you tm our fac- 
tory, or design and make a complete equipment of 
jigs, fixtures, dies, etc., for its production tm your own 


factory. 
¥ Our tool department is peopled by 300 expert de- 
i Bik ML Ne ™ 1 ASAD ADSL PP oe OMA 


signers and tool makers. 
¥ Consult us regarding your proposition. Our advice 


























will be valuable to you. Albany N.Y 
‘ Raymond Campbell, foreman in the repair department 

The Taft-Peirce Mfg. Company ee ae i ets Pe eee 
+ oan of the C. Smith & Bros. Typewriter Company, and a 
and Works: Woonsocket, Rhode Island charter member of Albany branch force, was married 1 
NEW YORK, 165 Broadway DETROIT, 1311 Majestic Bldg. Mav Mrs. Campbell was formerly Miss Edna Hoffman. 





of Albany. 





Duluth, Minn. 
CLINCH PAPER CLIPS | Ned C. Hardy, at one time a prominent typewriter man, 


Their simplicity accounts for their inexpen- ere ; 
siveness and great adaptability. was killed by lightning on June at Wilmette, Mon 
Try a few prepaid at these prices: 1,000, 
30c; 5,000, $1; 10,000, $1.90. F.O.B, Buffalo, 
$36.35; 1,000,000 chee, $50.60 500,000 clips, ability - a yom ger character . — ie as a 
‘ ec as le nrs Salcsman for the smi remiucr 

THE BLACKHALL CO., - Buffalo, N. Y. ange be 


| 
| 


Mr. Hardy was a veteran typewriter salesman and very 


popular with all with whom he came in contact. He had 


Life Size 


in Duluth and later was identified with that organizatian 


in St. Paul, Minneapolis and Chicago. When the L. | 


MARSH HYGIENIC | | Smith & Bros. Company started up he was one of the 
in the Chicas oO omece 


charter salesmen 


RUBBER FINGER PADS In recent years Mr. Hardy was occupied with exten 








Fit the finger perfectly—perforated to allow ventilation. sive land interests in Montana. He leaves a wife and tw 
Corrugated to Grip the paper. Will not smudge or soil rae 
as a moistened finger does. Bank Clerks, Postal Clerks, ss 

Groton, N. Y. 


Cashiers, Pay- 
masters, Ref- 
erence Clerks, 
Printers, Press 
Feeders, Account- 
ants--all use these 
pads for sanitary 
reasons as wellas 
for saving of time, 
accuracy in count 
ing or sorting = 
This is something | Mm — Pe “ 

reatly needed. ——— atl OAR = districts, under the direct supervision of division mana 


frite us. —— —— , 
gers, is complete. Mr. Johnson comes to the Corona with 

Sole . . ; / 

Davol Rubber Co. nanufecurers || seventeen years’ typewriter experience. Fifteen of the | 
PROVIDENCE, R. I. seventeen years that he has spent in the typewriter game i 


have been with one of the leading companies, and since 


Sydney Stott Jr., manager of Stott & Underwood, 


Corona agents in Sydney, Australia, paid a visit to the 
factory the latter part of June 

With the appointment of C. A. Johnson to the position 
of manager of the eastern division, the Corona Type- 


writer Company's plan for dividing the United States into 














last December he has been doing special work for the 


NEW REX TYPEWRITER BRUSH | Corona Typewriter Company 











BRUSH MADE OF BRONZE WIRE AND BRISTLES Mr. Johnson's territory is a large one and is expected 
Most practical typewriter brush made to produce a large amount of business. It consists of the 
No other like it. Cleans without pins . | 
or benzine. Will not injure ieaes ar following states: Maine, Vermont, New Hampshire, Mas- 
machine. A GOOD SELLER FOR DEALERS. Retails 20c. , \ Pad : fees eee vo ) 

F - Ss: usetts YO ( 1 cu hode Isl \- 
Order of jobber or send 20c for sample. A trial dozen on attractive ach on ” 4 2 x, — aig , ane, Fees 
display card sent for $1.50 C. O. D. sylvania, New Jersey, Delaware, Maryland, West Virginia, 
KAYE & POUNSFORD COMPANY, 546 Fifth Avenue, New York Virginia, Kentucky, Indiana, North Carolina, South Caro- 

lina. 
Mr. Johnson will handle all matters pertaining to terri 
Drawing Inks, Blacks and Colors | tory, discounts, etc. While the greater part of his time 
Eternal Writing Ink : — ; . 
| will be spent on the road, his headquarters will be at the 


Engrossing In 
HIGGINS ) 222%"... Sear eo 
Drawing Board and Library Mucilage | New York. N. Y 


Office Paste 
Liquid Paste The New York office of the L. C. Smith & Bros. Type- 


Vegetable Glue, etc., ete. 
Strictly Original Goods of the Highest Grade Only. 
Show Cards, Color Cards and Imprinted Matter Sup- 
plied to the Trade. Discounts and Trade Prices give 
good profits. 
Consumers, emancipate yourselves from the use of 


writer Company plumes itself over its record in selling 


| 
| typewriters to the big moving picture concerns. No less 
| than nine concerns in the “movie” world have recently 


bought batteries of L. C. Smith machines 














corrosive and Ill-smelling inks and adhesives and . 
adopt the Higgins’ Inks and Adhesives. They will San Francisco, Cal. 
be a revelation to you. \mong the most notable collection of medals won by 
We protect the trade by referring . Sin ‘ | cos ie 
all orders and inquiries thereto. any individual exhibit at the exposition is that of the 
Remington Typewriter Company The Remington was 
Originators and Manufacturers , ; was , 
CHAS. M. HIGGINS & Co., Refined Inks and Adhesives awarded medals as follows Grand prize for excellence 
Main Office and Factory, Brooklyn, N.Y.,U.S.A. New York-Chicago-Lendos of product, gold medal of honor for educational value, 
gold medal for flexibility and wide range of combined | 
: 
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ADVERTISE 
YOURSELF 


Your trade uses type- 
writer ribbons and carbon 
paper. You want to sell 
good ribbons and carbons. 
This combination can be 
worked out to result in 
more business and greater 
profits for you if you sell 
ribbons and carbons un- 
der your own name and 
brand. Then your cus- 
tomers will come back 
because they know where 


to go. 


Send for samples of our 
typewriter ribbons and 
carbon paper. Try them 
out thoroughly. Put them 
to the most difficult tests. 
You'll decide they are the 
kind you'd be glad to have 
associated with your 
name. 


Write today for samples. 






ewriter 
4 hewn 
e » Mfg. Co., 
Sansom & 8th Sts. / 
Philadelphia, Pa. 


CABLE ADDRESS —MUSTR 











THIS IS TO 
CERTIFY 


that in less than two weeks 
after publication of our last 
month’s advertisement in 
OFFICE APPLIANCES, 
we received more inquiries 
regarding our 


“Common Sense 
Auto-Indexing 
System” 


for loose leaf and vertical 
filing work than we have 
before received from 
any one trade journal adver- 
tisement, regardless of the 
subject matter, space used, 
or time of publication 


evel 


THE REASON 


people want the 
particular thing we adver- 
tised. Will you manufac- 
ure and supply it or shall 


some other dealer take the 


is that 


on t4 
T)T 
Ji U AA 


We Guarantee 


O now oO OW w 2 ( 
; —<e mee wes 

ad } ei ( recoras 1 yi 4 

‘ - ' 

isfactorily and cheapl 

done in an 


than it can be 


The 
Plew & Motter 


Company 
Chicago, IIl., U.S. A. 


: 
VUL- 
UJ 

. 








131 








Sales Will Be Larger 
This Year 


dealer sales of Vul-Cot 
Waste Baskets increased 
This year they will be 
and we want more dealers to 


Last year the 
Guaranteed 
1 


nearly 1000%. 


still large « 


have a part in this increase. 

It was the first year during which the 
5-year guarantee of service was operative, 
and the new dealer discounts in effect. 


This year all Vul-Cot dealers will have 
the advantage of the successful year just 


gone, the added prestige of Vul-Cots 


gained by national advertising, and the 
more general knowledge that business 
men have about them. 


WATT RED 


tor in this enormous growth 
besides guaranteeing 
the users, we also guaran- 


+h- 
wa nat, 


to the dealer, agreeing to 
take hi tock 


teed their sal 
back any time he was 
This proposition still holds 

good, and no dealer has yet exercised 
Bear in mind these facts: New discounts 
profits on Vul-Cots. 
guaranteed to wear five years 
ell for $1 each, scarcely more 
baskets). They cannot 

ust, corrode, get jagged 


rl by] 
iThaADIC 


me “wobbly.” 


icked by a continuous adver- 
paign, including free folders, 
with dealer’s name and 


\ now for our complete dealer propo- 


American Vulcanized Fibre Co. 
520-25 F.quitable Building 
Wilmington, 

Delaware 
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Finger Tip and 
Nail Protectors 


TYPISTS 


Lessen shock to fingers in striking key They improve 


speed and ration fatigue. No stained fingers from han- 

dling ribbons, carbon paper, etc: They insure neat work. 

Price, 50c set, po tpaid. 

BOOKKEEPERS foil Prctectere 
Nail Protectors 

For the prevention ot ink- smear ingers and smudged 

work. Price, 15c set, postpaid. 

CIRCULARS FREE 


ee cee ee ee ee ee “Write for peices 


INSTITUTE MFG. CO., pept.4, Akron, O. 








THE PERFECT PLUGLESS ROLL 


For adding machines of all makes. We have elimi- 
nated the wooden core with its faults 

The Pilugiess Roll is guaranteed to contain 250 
lineal feet The stock is white wove, hard, sized 
writing, 18 pound follo, free from lint or dust 

If you prefer the 2 5-16 in. roils with wooden cores, 
we will furnish them at the same price as plug!ess. 

Write for samples 


GEO. IRISH PAPER COMPANY, Manufactarers 
21 River Street, - Buffalo, N. Y. 
CANADIAN MHOUSE—Monarch Paper Co., Ltd., 60 Victoria St., Toronto 
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_ The Durkin Typewriter Company 
and Affiliated Companies of 
PITTSBURGH, PA. 


Second-Hand and Rebuilt Type- 
Latest Wholesale Bargain Price 








Wholesale Dealers in 
writers. ALL MAKES. 
List upon request. 


Also Manufacturers of the World Wide Kn “Mt IDE RN” DUPLI 


CATOR. The “Modern” Deol ator is free fr Glue and Gelatine 
It will, therefore, wear and give equally g ” re Its in any climate. 
It is the BEST DUPLI A TOR for duplicating or printing from 10 


f anything you write, trace or draw _ with pen 
and ink, pencil, or typewriter, in from one to five colors at same 
operation. Can be used many times each day Four sizes $3.00 to 
$7.00. Write right now for exclusive agency 


to 75 duplicate copies « 


“SIMPLIFIED INSTRUCTION BOOKS” FOR OPERATING ALL 
LEADING STANDARD TYPEWRITERS 25c each retail or 10 
cents each to dealers. Send IIc stamps for sample prepaid. 


SMM 


The Adams College Book Rings 


The Adams College Book Ring is a Universal 
ring for perforated binders and papers. This 
ring is easily operated and allows the sheets to 
lie perfectly fat. The most satisfactory ring 
ever invented. Beware of imitations 

Our goods are handled by leading stationers 
If you do not carry them write us at once for 
catalog. Order through your jobber. 


HENRY T. ADAMS, 6823 So. Chicage Ave., CHICAGO, ILL. 




















Just to remind you 


for you 
your 


of the fact that profit 
satisfaction for 


Summit, Apex, and Cyclo 
BRANDS OF 
Typewriter Ribbons 
and Carbon Paper 


glad to prove our contenti 


and permanent 
customers lie in 


and that we shall be ms if you will but 
make _ re quest 

No liv er fails to in 
permanent profits There is n 


write us immediately? 


UNION RIBBON & CARBON COMPANY 
Main Office and Factory: Front and Laurel Sts., PHILADELPHIA 


dealer ev vestigate a proposition whi 


h promises 
O reason, 1s there, shou! not 
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I \. Murphy, w 
Spokane has 
Inland 


kane 
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lor tire mont oO 
were ! \ I \ t 
these six me ent 
ate ind another 
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Typewriter Com 
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typewriting and adding machine, and a gold medal for 
quality and variety of “Remtico” typewriter ribbons a 
carbon papers. 

H. J. Hastings, assistant manager of the San Francis 
branch of the Remington Typewriter Company, has gon 
WT } ? } ] } 
up t country on his vacatior His exact whereabouts 
have been kept a close secret fi ersonal reasons 


P. FF. West, local manager the Royal Typewrit 
Company, has just returned i trip to kresno H 
says business was good enoug the San Joa I 
he thermometer was a little t mbitious for comt 
July business is continued good this year, and ther 
has been no special dullness as is usual at this time 
the year 

\n important announcement nterest to the as 
typew! trade has just been mad On Sey ber |] 
| ( Smit ( mipany will establish here a factory 
ram ror hich all California distributions will b 
made \ full organization will be iintained both het 
ind on the road, and the force is he lined up fr 
among avatlable typewriter met yf experience and « 
crency Phe rani oO ce vill e at 432 Market stree 
which is the present quarters Ss. & Leo |] Al 
nder, wl indle the I ( Smit ypewriters in 
! al teld Phe \lexanders ll Lue the bra 
bring I ( venty years essli l de ilers]| 1 
typewriters \ regone lusion that under S 
management, together with the dir icking of the L. ¢ 
Smith Compa e enterpr s enlarged activity 
California will « y unusual pros \ 

J. G. Dawson, manager for the C. Smith Typewrite: 
Company branch at Cleveland, Ohio, is in San Francis 
with a delegation of the Rotary Club, of which he is an 
enthusiastic member 

rk. G. Fink « the St. Louis s orce of the L. ¢ 
Smit Com P Ss visitin ( gy exposition in S 
Francisco this week tle makes his headquarters at t 
\lexanders’ at 432 Market street 

Seattle, Wash. 
J. W. Pettinger has sold his typewriter store at 716 


W. Hall of San Jos 


Spokane, Wash. 


ell known as repairer in Seattle a1 
e bench to take an interest in the 
pany, 110 South Post street, Spo 
Washington, D. C. 
rts the sale S< entv-tw ( S 
Tune All tos these t cs 
[ uted St Ss ty ernment ne 
’ the seruc t-arms of the hel 
the secTreta Republ Na 
\ ne the Ss re 
( the Le rel Ag lt ré 
Interior, at Yepart nt « lus 
the Interi s first pl , ~ 
ichines, | ( tate ( 
lose se ents ee 
rT? i {! ~ - the 1 re 
\ + P l N+ es ¢ ert 
( \ n al is &. 








August, 1015 OFFICE APPLIANCES. 133 




















STOP! READ!! IMPORTANT!!! 
A yd “Clemco” 


‘4 . ” 
It l new 1 l lemco we are tering an excet 
7 +} 
desks 


“The ‘ume Ball Sanatinn 
All Steel Mechanism 


esks in the 








witl 


e information about the new desks You ¢ 








a TS) r MIG 2608 Flournoy Street 
Ongf AG co CHICAGO 


= SS oad 2 EN Os SS. 
7 LO 
THE CLEMETSEN CO Pacific Coast Office: 674 Mission Street, Showing stenographe ing desk top. Machine entirely 
eee AGO,USA SAN FRANCISCO, CAL. out of the wa eady for instant use. One of the 
features tha ikes the “2 in 1 CLEMCO"” excel. 


Keg. (5. Pat. on F. W. BULLOCK, in charge 
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“The < of Pencils” 


1 w he numerous other me ica with this big difference in favor of EVER SHARP—instead 
rket. E V E R SH. ARP not a clutch per of whittling av from two-thirds to three-quarters of the 
I V E IR “SH. ARI es continu thi ids, each one of pencil to get a lead a le time many-fold more val- 
—_ t to one woo ae n pencil, and twel of uable, you simpl idva a perfect point whenever you 
the leads % als ys in pencil. With the thin lead 11 need it and return the point when it is not in use. 
EVER SHARP you can make entries in your EVER SHARP will mean money to you. Letus tell you 
bor nd do everything you can with re 


KEERAN & COMPANY, Inc. Dept. B. LOC ILL. 





19 eget 








AUZE 99 The channel through which this most desired class 


of business passes will in consequence be kept 
SILK lubricated to the greatest possible extent. 

Live dealers handling our branded goods will re- 
The Dealer with a good Factory Line is going to get ceive the same help and interest as\s salutes 

: _“" ; > epregglened 5 WO Be’ ~~ salesman. We always can and are always glad 

Better support, Better co-operation and the VERY to help our selling organization obtain me cic 
BEST of everything that the Manufacturer can 
produce. 
It is natural that the Manufacturer desires to get his 99 
own trade mark known and acknowledged as a leader, ee RUZE 
therefore he expects to and will go to greater lengths el Fae (TAUZE, 
to see that his MARKED goods are placed before LK 
the ultimate user in the most attractive and satisfy- 
ing manner. 


Columbia Ribbon & Carbon Mfg. Co., 69-71 Wooster St., New York, U.S.A. 


Also 212-213 Upper Thames Street, LONDON, E. C., ENGLAND 


ee 


We insert our reputation with every package of 


Carbon Paper and Tyewriter Ribbons 














August, 1915. 
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125.000 |TADDING MACHINES 
3 . : 
rode 


“Equipoise’’ Telephone Arms in daily use 


—a reliable indication of the profits which the sale of 
the ‘‘Equipoise’’ would mean for you. | 























Cedar Rapids, Ia. 
C. R. Reed, a Burroughs salesman at Cedar Rapids, 


returned from his vacation recently \ few days later the 






announcement was received of his marriage to Miss Cora 
Elva Doyle, Kirksville, Mo 
Detroit, Mich. 
\t a meeting of the board of directors of the Bur 


They work 
like the 
human arm. 
roughs Adding Machine Company Charles G. Chapman 


was appointed head of the collections division of the 


treasurer's department with the title of assistant to the 
treasurer. The action was taken in recognition of the 
|| work Mr. Chapman has accomplished since his conne¢ 


tion with the collections division 
Raleigh, N. C. 


IL. B. Sheffield, inspector at the Burroughs oftice, who 


sa , , was recently promoted to take charge of th taleigh 

rhere is no telephone arm better known. You can a ed to take charg the Rale 

“cash in” on its popularity. N 
Write us and we'll be glad to tell you how. 


C., territory, was recently married to Miss Mattie Lou 


Norman. 





San Francisco, Cal. 


Address Department E, : ; ; ; 
THE HOLTZER-CABOT ELECTRIC CO As a cordial means of showing his appreciation for the 
Sole Manufacturer . splendid work of his sales force during April, May and 


June, D. W. Saxe, district manager for the Burroughs 


Boston Chicago New York Baltimore 
Adding Machine Company, last week gave the entire 





San Francisco sales crew an outing at Monte Rio, Calif 





The men were his guests for three days and the report 
is that every minute was keenly enjoyed Numerous 


7 
Tatum Folding automobile trips were taken through the surrounding 


country. 


T iter Stand a. 
ypewrl er an The Burroughs company has been awarded the grand 
, prize for variety and excellence of its exhibit at the Ex- 
Must be seen to be appreciated. position. The exhibit came under classification 133 which 
includes all machines for calculating in the general sense 
from every country Mr. Cooley and Mr. Neuhart, who 
have charge of the exhibit at the Fair, report that there 
is greater interest than ever being shown by visitors in 
the mechanical “thinking” machines on display. 
x * 
The exhibit of the Dalton Adding Machine Company 
at the Exposition was awarded a ld medal by the ji 
awards for simplicity and spee two chief charactet 
istics indispensable in any calculatit machin Mr. Ex 
skine, the coast manager,is highly gratified by the atten 
tion attracted by the Dalton exhibit and says that many 
orders have resulted therefrom, t f whicl were 


machines to be used in mines 1n 





Very strong and rigid Handsome in appearance is in charge of the booth at the Fair, and he 1s assist 

Jus oak top 18x3 Natural k finist . 

Quartered oak p 18x34 Na al oak ish in making demonstrations by 
Prices om request . 


56 Years of Knowing How 


’ 
The Sam C. Ta tum Co. Addition to the staff of the Marchant Calculating 
Machine Company, HOWARD CHARLES 
NAGEL, JR. Born July 28, 1915; tipped the 
beam at nine pounds, eight ounces. Assistant to 
Howard C. Nagel, Sr., Chicago district sales manager. 
The youngster’s father “‘figgers” his son ought to be- 
come a ‘“‘shark” at arithmetic. ©“. ©. 2. oe 








Main Office and Factory: 
i Cincinnati, 


Ohio, U, S. A. 


New York Office: 
54.60 Lafayette St. 





Makers of “‘The Line of True Merit”’ 






































APPL ] ANCE 


OFFICE 











Erases Ink Quick! 


Like a Magic Wand 


The 2USH-FRASER 


De Luxe 
Is the first Ideal Ink and 


Typewriter Eraser 
SELLS AT SIGHT Price 50c 





ay 


Indisy 
Be , 
I 


, 9 
a 


Made in Solid Gold, 
Sterling Silver, 
Solid Gold Plate 








This Flexible Diamond 
Brush Has Over 10,000 No Rubber, 
Diamond oints. 
**That’s The Reason.’’ 
Mr. Dealer: Have you seen the catchy 
RUSH-E-RASER Electric Window Ex- 


hibition? Free to Live Dealers. 
Elaborate and Mystifies Dealers concede 
it worth $100 to $500 per week. It brings 
crowds and makes sales. . 

Used by U.S. Govern ent, Navy and 
Sta € ; irtn + 

Elegant Display Sign in Gold and Silver 
for the trad 

A high-grade, rapidl elling, guaranteed 
ffice spe t Sampl ent postpaid tor 
90c and the name f a dealer 

Retailers and specialty men: Write for 
Tt rt 


RUSH-ERASER CO. 


825 S. A. & K. Bldg. Syracuse, N. Y. 


Fully Protected 
; Fy 


+ TI 


The Improved 
University 
Book Ring 


The Ring with the Deep Locking Joints 
A Deep, Steel-Jawed Feature which 
adds longer life to the Binder 


I et eve requirem¢ the 
empora ig of n " 
en iphe note books, and variot 
le e leave oir e, strong in 
Made in four sizes. No. 1, 13 
( i ] we ght: Ne l, hea 
1} 1 es; No ra l l 

light weight; No. 2, 1 
iche imete i wel 

1 g, 133 é lame Wr 

for particu rs 


OTTO KELLNER, Jr. 


4028 State St., CHICAGO 








Mailing Costs 
| Save Lb lerate Bi 





pore 


the Re ae re 





zimple 
emctent means Your mail- 
ings out on time always—at 
uced cost — without 
trouble or delays. 10,000 concerns have cut their 
mailing costs with this efficient motor-driven ma- 
chine—have turned their mailing work over to the 
cheapest help in the office—seaved hours of time and 
real money in salaries. Why not you also? 


Acorn-Thexton Envelope Sealer 


Used by such concerns as the Addreasograph Co., 
Standard Ol! Co., Sherwin-Williams Co., and thou- 
sands of others ae and small. 

10,000 an Hou ais as high as 10,000 letters an 
hour (165 per minute)—securely and without soll- 
ing. No matter how large or small your mailings— 
gets them out on time—no delays—no worry. A 
simple motor driven machine—strong and always de- 
pendable Three other models moto—ore $45, $25. 

Free 10-Day Trial—Let us gly e you further in- 
formation on how the Acorn-Thexton Envelope 
Sealer will reduce your mailing costs. Write at once 

for complete details = our 
0-day free trial offer 


Acorn Brass Mfg. Co. 
425 South Clinton St., 
Chicago - Illinois 





DEALERS: 
Send for com- 
plete details of 
our proposition. 
Dealers ever y- 
where are matk- 
ing money selling 
these machines 








The Reward of Merit 


THE U. S. GOVERNMENT 


has selected the TRINER “ALLSTEEL” 10u- 
Ibs. Beam Platform Parcel Post or mye 


ment of the parce! 





43,300 
TRINER — SCALES 





ther a letter or 
1 au ‘ 1e¢€ [he rate computing 
hart i rranged that it can be changed by 





have been iin the different post offices 
throughout the untry It means that unpre- 
judiced and competent judges — a selection 
that should be a ¢g le yne who uses 
parcel post or shipping r scales an d who 
wa the best rhe LLSTEEL’ is con- 
str ; th tl bea } y ] 

wh + a 1 





ORDER THROUGH YOUR JOBBER 
Price $20.00 Each 


Write us for descriptive matter 


Triner Seale & Mfg. Co. 


2714 W. 21st Street Chicago, Ml. 











ALWAYS 
ACCURATE 


All] 

and accurately o1 
‘*Millionaire’’ 
Calculator 





J a ect me 
( ileulatit 
n¢ No ce lementary nun 
ae “us I ; 1e require 
ema é ou can de 
tast ( 1 write t 
y f t Each f 
" ip r require 
' O P For « 
e, t iultiply a er by 859 
“a uv three turt , 
1 
x Wi ( J 
1 acnin 
¥ n M 
will 1 [ 
ai ALiIng 
Demonstration and booklet on request. 


W. A. Morschhauser 


1 Madison Ave. NEW YORK 











THE 
MERALITE 


Bwesk LAMP 





YOU SELL EVERYTHING FOR 
THE DESK BUT THE 


LAMP 
The EMERALITE Desk Lamp should be as 
much a part of your stock as any other 


office accessory. 
It may be anew line for you, but it’s the 
new lines that add the extra profits. 


Write us today for our dealers proposition 
which will interest you. 


H. G. McFADDIN & CO. 
44 Warren St. New York City 
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This TAB saves time 


WHERE YOU WANT TO SAVE 
BOOKKEEPING MINUTES 


It’s the Graffco Vise Index Tab. It ext 
half an inch fron se e of and 
plainly i 

to lose sight of that iter 


A 


ind durablk ellulo. aced 


~ 





nd? 


Handsome 1-f 1 t va il ind 


cRAFFco Vise Index Tabs 


are minule-savers when used for ledg i lex 
Their patent “hold” provides a secure grip ps t 
place they will not ip off or work loose (raft \ I ty 


idy lettered, or blank for pen or per 


GEORGE B. GRAFF COMPANY 
Boston, Mass., U.S. A. 


be had alr« 


294 Washington Street 
Mfrs. of Graffco Vise Signals and Vise Paper Clips 








The “Anco” Pen and Pencil Clip 





Made in one piece of spring steel, ball point, heavily 
Write for prices 


Ansonia, Conn. 


low price 
nickeled and highly polished 


The Ansonia Novelty Co., 


High quality 











“DAISY” Indestructible 
Waste Paper Baskets 


MADE IN FIVE SIZES 


No. 63-C is the BIGGEST VALUE 
|| nn ffered te RETAIL at 50 CENTS 
\ 


] 
wn 


T 








“DAISY” Indestructible 
UMBRELLA STANDS 





\ i 
\ \ \| to RETAIL at $1.50 
“DAISY” RUBBISH AND 
TRASH BURNERS 
FOUR Sizes to RETAIL at $1.00 to 
$3.00 
Liberal P to J ynad De 
W rite Price 

Me ont The Massillon Wire Basket Co. 

; Manufacturers 


Massillon, Ohio, U. S. A. 











SIMPLE and 
EFFECTIVE 
for fastening letters, orders, 
invoices, deposit slips and 
other papers It is easy to 
use and holds papers firmly 
without possibility of slip- 
ping Used constantly by 
concerns who capitalize the 
mportance of simplicity 
= and system 


EASY FASTENER CO., Candler Bidg., Atlanta, Ga- 


EASY FASTENER 


Samples and prices free 
upon request | 





Let us tell you about 


TENACITY QUALITY 
TENACITY SERVICE 
TENACITY PRICE 


The Tenacity Manufacturing Co. 


INCORPORATED 
READING, CINCINNATI, OHIO 


Manufacturers of Loose Leaf Devices 





wanna AIT 


arRriann aa 


LAPPLIANC] 











Ss. August, IQOT5. 

















mown: FM 
Chicago, III. 

The week beginning August 22 was “Made in Chicag 
week and all the stores vied witl ne another in display 
ing Chicago-made goods The stationers all showed lines 
of loose leaf and other devices made here and appropt 
ately placarded \Mlarket week is a success, both 1 
sales and as an lvertising “stunt” for “made-at-hom« 
xoods 

Long Island City, N. Y. 

The business of the American Clip Company is now 
being conducted in their new factory, built under ‘ 
plans and direction of F. J. Kleine, head of the company 

Ground was broken on April 12 and a modern I 
story and basement brick factory is the result. The build 
ing is 50x100 feet and is about three blocks from _ the 
Queensboro Plaza, easy « ACCESS h ex ellent s | 
ping facilities 

The new factory is sanitary, excellently lighted and 


ventilated, with all modern conveniences for the employes 


and for executive and mat icturing departments 
floors are occupi vy the company and are so arranged 
that 1 aste ion interferes with manutacturing. The 
Bridgeport brancl f tl Ame in Clip Company will 
not for the preset it least ( p but will be 
maintained tor t heavy stam] rk necessary 
some the lal r-saving dey s 1 luce \ tiie 
pany In the new tae tory the nd has been 
tripled and considerable new ma nery installed Ina 
tcw weeks SCV E ral \ spe taltiu s vill be put | 
market 

Oklahoma City, Okla. 

IX \l Carruthers has ope ned he \rcade Book Ce 
pany store at 20 Terminal arcade Il deal in s 
periodicals, stationery and o ‘ plies 

Philadelphia, Pa. 

Frank A. Wels! the Hoskins Company, w S 
sending out quiries as chairmat the Loose Leaf | 
miittec tlic National Association, states that the ré 
came oo lively i ‘ cient P ao 
sponses indicate a Vely interes ! Ce WOK 

standard iti 1 \ssc t Weelsh a&re Wil 
liam ( Bardenheue Booru X | se mpany R. | 
Barrie, Cre rv. Maver & J] ). B. Irvine 
the Irvir Pitt \lat tur go \ in Phe cil lar 
lette1 W S ttec is ( seendit ) h 
trade deals \ lV ¢ ¢ el inaltl - 
called-tor sizes 1 sic opening ce ] ke< « 
ardization ft sizes edeers } Ss. es 
ind manne ick pos s erous allied 

est ns | ( itt | ses vy certain Tre I 
mendations be e National Ass vhet eets 
this fall in San Francisco, as a 5 P plies re 
ceived [he swers shit i ici¢ S agree 
the « inves wl ] ld be ma t is believe it 
the committe re] will d 1 nue the re a 
already l ) s] al ge tine 
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UNIVERSALLY 
USED 


kontoren in 





In vielen Geschatft 
gr Stadten benutzt man 


“Cook’s” Stenographenstihle 


zu allzgemeiner Befriedigung. 

So ziemlich jederman hat schon 
in s¢ eigene Stadt mehr oder 
wenig von **¢ ’s’’ Stenographen- 

th] m Gebrauch gesehen. 

Si 1 Sie na unsere Fabrik- 
mar] QOualit Sie ist das Kenn- 
r on Qualita 


Wir erteilen gern alle Auskunft 





Dans les bureaux de tous les pays 
principaux on trouve employées les 
Chaises pour Dactylographes 

“Cook” 


ave le résultats excellents. 

Vous avez vu probablement en 
vo lle bien ‘¢ chaises “Cook” 
pot i ograpnes. 

Ct} hez notre marque de fabrique, 
“Qua * Cela « l’indication de 

iq i 

licitons vos enquetes, s 

vi 1tere 











emplean las 


Sillas de Taquigrafos “Cook” 


COL aU 


| 


Casi cada uno ha visto las sillas de 
wquigrafos “Cook” en su propia 
ciudad 

Busque nuestra marca de fabrica, 
“Quality”. Es la sefia de « ualidad. 

Invita la pondencia de 
od que esten lf eresados 





“Quality” 


Sp Jack |] er Chairs are 
used in the principal cities of the 
world. Are you familiar with all the 
idvantag which the Cook line 
offers? Get int h with us. Our 

irk on eve! hair guarantees 








C. A. Cook Company 


Manufacturers 
16-28 Osborn Street 
Cambridge, Mass., U. S. A. 

























OFFICE TABLES 





THE 
BATTLEFIELDS 
OF 


BUSINESS 





When the ‘ 


trail of the big 


airscout onthe 





order phones 


‘ 
scrapers to the 


from the sky 
home office—it comes in up- 
on a ST. JOHNS TABLE 
Just as the broadsides of 
‘literature’ will be 
from another ST 
JOHNS and the staff 
plans of attac« per- 


fected at another, 


7 4 
mated 





ST. JOHNS 


les dominate busi- 


Tal 
ness office ; bi Cause O 
their business design, 


turdy manufacture 


Get Catalogue 


St. Johns Table Co. 


Cadillac, Mich., U.S. A. 
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Service 


are obtained by those 
dealers who buy the 
known 


CARTER'’S 


Typewriter Ribbons 


and 


favorably 


Carbon Papers 


No matter what kind 
of a machine your 
there 


a Carter Ribbon 


customer has 


for it and a certain 
Carter Carbon Paper 
especially adapted for 
the particular usage 
required by your 


istomer 


TheCarter’s Ink Co. 


Montreal 
Chicago 


Boston 
New York 


r 
Pewniren @\@o™ 
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SIMONSON 


Patented Metal Tip Guides 














For Vertical Letter Files, Card 
Systems and Check Files, are 
Indestructible 








None genuine un- 

less stamped U. S. 

Patent No. 794,749 
on Metal Tip. 

FREE Samples Sent on Request. 
Discounts to Dealers. 

R. A. SIMONSON & CO. 

122 8. Michigan Ave., CHICAGO 








Chicago, Ill. 








S-C DAILY BALANCE 
EXPENSE BOOK 


Enabl 
his expense 
Tab cut 
week. 
The only book which makes it 
ary for tl alesman to 
balance hi ash and mileage 


account daily. 





Liberal discount to the trade. 


Pe Send for sample. 


The Scott-Coppage Company 
80 Maiden Lane, New York City 





Cleveland, O. 


In its house publication recently 


graph Sales Company presented som 


in Canada through The Multi 


is sok 


in some of the most important cities 


Montreal, Vancouver, St. John and \ 


British Isles the Multigraph is sold t 
| 


branches throughout the Provinces; 








Established 1875 Incorporated 1900 Still at it 1915 


We Make Covers 


For Typewriting, 
Computing and all 
Other Kinds of Ma- 
chines Having Bright 
and Polished Sur- 
faces. 


OFFICE FURNITURE and 
everything with bright 
surface should be so 
rotected. We are 
large manufacturers of 
these goods and believe 
we make the greatest 
quantity and variety. 
Send us sample or diagram of your article and we will quote you 
prices and send sample of the material. 


WRWRITER COVER 





No article too large or too smail for us to make and figure upon. 


Wm. H. Wiley & Son Co., Hartford, Conn. 


the Deutsche Multigraph Gesellschaft 


] 


main office in Berlin and branches thr 


land; Vienna, Austria; Gotenburg, S 
East: Tokyo, Japan; Shanghai, Cl 
Islands; Bombay and Calcutta, In 
Sydney, N. S. W., Melbourne, Vict 


hannesburg. In Territory of Hawaii 
tral America San Pedro Sula 
\rgentine: Buen: \ires, Rosario 














WASTE PAPER IS MONEY 


Coin it with an all steel Fire Proof ‘‘Economy” Baler and reduce your 

firerisk. Your business and home need an“Economy.’ It is not an expense 

—tit pays for itself. We put you next to highest waste markets. The 
Economy” is theonly baler O. K.‘d by Fire Prevention Bureaus, etc 


ALL STEEL 
Fc ONO 


Exclusively Adopted by 
U. S. Post Office Department 
There is an “Economy” at every price for 
every purpose. Sold on easy terms 
Some territory still open for Dealers and 
Speciality Men. 


Write right now. 


ECONOMY BALER COMPANY 





de Janeiro, Sao Paulo, Curitiba, Pert 
tiago, Valparaiso, Concepcion, Autof 
Paz: Peru: Lima, Callao. In West 


Porto Rico; Havana, Cuba 


Philadelphia, Pa. 
The Polar Manufacturing Compar 
has just placed on the market a newl 
that will no doubt meet the demand 
tainer for documents. The wallet is 
in imitation of leather, and stampe: 
gold. The body of the wallet « 


heavy manila envelopes which are print: 


cies, Contracts, Notes and Mortgages 
Memoranda and Clippings, Last Will 


Miscellaneous Che wallet retails 








Box 31 ANN ARBOR, MICH. 


a liberal trade discount 





to where the Multigraph is sold through 


| 
pany, Ltd., with the main office in Tor 


national Multigraph Company, Ltd., 


ing titles: Life Insurance Policies, Fire 


OTHER MACHINES 


The Addressograph Company iken one the 
ground floor stores in the new Westminster building , 
Dearborn street for the display dressographs d 
\ddressograph systems. This office s a large wind 
fronting on Dearborn street Der rations are made 
in this window, which is constantly surrounded by a 
crowd of interested spectators. Che display is mad 
primarily to celebrate “Made in Cl igo Week,” but th 
premises will be retained for some t ‘ t is understood 
and will be used for display and det stration purposes 


\merican Multi 
teresting tacts as 
ut the world. It 
raph Sales Com 
ynto and branches 
including Calgary, 
Vinnipeg In the 
hrough the Inter- 

London, with 
Germany, throug! 
m.b.H., with the 
ughout Germany; 


\Multigraph Com 


and in France throuh the International 
pany, Paris. These branches are all operated through thi 
executive offices of The American Multigs Sales ( I 
pany, of Cleveland The agencies established in various 
parts of the world, controlled by iny’s reig 
department, include, in continent I adt 
Spain; Lisbon, Portugal; Milan, Italy : Switze 

| | the la 


land: Wellington, New Zealand In South Africa lo 


olul In Ce 
ne tl \merica 
Bra | X1 

Chik he 
is Bolivia l 


\ lesigned wallet 


a low pri ed con 


f 
4 
mal 


Deeds, Business 
Testa ent i 
s. and there is 
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: A : 
. Twenty-Four Years of Satisfaction—Why? 
Because Lavette’s Patent Photo Mailing Envelopes have always main- 
tained their prices although all material has advanced. It is not a 
novelty but the best staple. It has paid the 
jobber and retailer a handsome profit [OT 
A twenty-four years. 
For Sale by All Jobbers 
Price to Price to 
Retailers Consumers Packed 
Cab. Size—4jx7 inches $1.00 per 100 2 for 5cents 100 in a box 
No. 2—5ix7$“ 160" * 3°10 “ 100 
3—6x8 ao?) 5 cents each 100 
4—8!x10} 3.50 * _ = cs 50 
- ae ts (| 2.50 5 100 
G—Sjr1 ; 3.50 10 * 50 
These envelopes are composed of fine 60 8—7x . 7 , 
Ib. Manilla paper, forced by two sepa- o—iaxtey 4.55 * 15 * 50 
rate steounell pa hood, oan on enol side. * 10—10x12 3.75 10 50 
The cut represents the envelope open with 
hotograph laidin. Fold over back marked For samples, circu liars, e ti wr te = 
yo seal with gummed laps A : ‘ iB 
Display box containing 60 envel- 
H. C. LAVETTE, Patentee and Sole paiieeentien opes or Ido. each of 8 different 
sizes, per box or sale by al 
: 224 South Jefferson Street, CHICAGO Phone Monroe 6778 up-to-date jobbers. 
a | IULILVUUULULUGDOLUUUUIRLUULAUA AUTO 








eve 


in 


for 










No. 3 Combination 
Typewriter Stand 





Ideal Tubular Stands 


are 
manufacturers of office machinery 


sary. 

your specifications and we shall | 
submit sample with quotations at our risk. 
variety of styles. 


portal 
mode 


» your work, throw the crank to other side 
X y< ur work, throw th a nk to ot! Burroughs 
and you have a rigid stand Adding 
Machine 
Write for circular with prices and discounts. On Our 
4 Stand 


Fowler-Mianson-Sherman Cycle Mfg. Co. 





now used by practically all leading 
of 
sry kind for which a stand is neces- 
that will 
, send us 
e pleased to 


If you are interested in a stand 


rease the value of your Rac pm 





t 


The cuts herewith show but two of a great 
Cut at left shows model No. 3 combination 
le and rigid typewriter stand. Same 
‘| with all its advantages will be furnished 
any other office machinery 

Mount your machine on our 


} 


tand, roll 


; 







1447-1455 W. Austin Ave., Chicago 











MODFL NO. 8 








Equipped With Decimal Tabulator 
for Which no Charge Is Made. 
SEND FOR CATALOG THIRTY-TWO 





BLICKENSDERFER 
TYPEWRITERS 


LIGHT ACTION 
BACK SPACER 


VISIBLE WRITING 





INTERCHANGEABLE 
TYPE 


= 


The Blickensderfer Mfg. Co. 


Stamford, Conn. 























140 OFFICE 


APPLIANCES 


Ss luqust OTs 


ON Late WPT 1 RR 2 





AN OFFICE IS NO PLACE 
FOR A HORSE! 


BUT 
An old proverb is true, that ‘*The Best thing for the 
Inside of a MAN, IS the Outside of a HORSE.” 
€ Men of sedentary habit need outdoor exercise 
Horseback riding is universally acknowledg 
be the ideal form of excercise. 


€ 
@ The “Blue Gra f Kentucky is famous the world 
¢ 





, 


over for fine horse 


Satisfactory nding horses of the 
ecured at very reasonable pri 
ing 


this magazine and addr 


H. J. KRUM, Lexington, Ky. 











has been incorps 


W. Gifford Jor 












Good Storekeeping Says: 






f tself n few 1 t I 

pr ] i 

nm Ort , sack 

10 DAYS’ FREE TRIAL 
W rite for full information, low prices and compte 
details of our liberal free trial offer whict 
you a chance to satiaf ourself that the Schick 
aler is a Money-maker for you. 


DAVENPORT MFG. CO. ,,.05°":.* 14. 


Vos Jobbers and Salesmen Wanted 


OT ie 


succeeding the 




































LOOSE LEAF 


Announce mcnt 


a new loose leal 








TORT sean j 


Chicago, IIl. 
comes from Chicago to the effect that 
firm, The Accounting Devices Compat 
of $50,000. wit! 


rated with a capit STOCK 


ci lohn H Le ane (;,eorg¢ \ Chritter as 


the incorporators. W. Gifford Jones is well and favorably 
loose leaf field, for many years, with a 
brother, operating the lones | we Le ( ot Chie ) 
+ 
a ( \ \lever, Cl if mal | AS 
4 Pease ( mpany ontetl plates ‘ 
Paciti Expositior 
s * 
The Wils | es Loose Leaf ( anv recently hel 
1 convention « t rincipal distri anagers \ l 
riccount f this event appears els ere in this issue 
(Othice \p yliances 
Cincinnati, O. 
\s announced elsewhere in this issue, the Bert 
Morris Company, of San Francis is been appointe 
western representative of the Sam ¢ atum Company 


late W. D. MeGillivray vho died last 


April. The Bert M. Morris Company is known through- 
out the entire western territory, having covered it for a 
THERE IS PRESTIGE number of years with several different lines. They will 
6 E handle the Sam’'l ¢ Tatum Company's entire line, cover- 
as Wellas convenience for the man who carries a ing the territory tron Denver west and their oftice in 
‘*Handy Portfolio”’ San Francisco ll b e the | Col iny s ead 
Its appearance alone favora- Poe } ¢ : , 
bly im asses customers. It has quarters in that er I . be! \ ris 
pockets of various sizes which . , 
will help you to immediately lay ( ompal J Is see Be rt I \ nes I 
your hands on what you want _ 
to demonstrate the point you Ernest Wallace 
are making, and your sales talk 
proceeds without a hitch Dayton, O. 
The“ HANDY PORTFOLIO" 1 7 > ' 
Is a readily accessible con- Phe Daytor Plat Book WX Printing : mpany has 
taline and carrier for literature 1 +} 1 1 1 1 
samples, photographs, testimo- secured the ntract printing ft allots tor the 
niais, blanks, et« , 1 ' ' LI 
rhe “HANDY PORTFOLIO" mary elections ve held in Dayton and Miami 
is made of the best uwrade of +4 ’ 1 ’ 
cow-hide, saddle-stitched with The contract calls for 60,000 ballots, 1 re or tess, and 
extra-strong linen thread It ~ 21 
aa its bid was $2.31 per thousand t ( 
Write for catalog today , . — ; 
os was the United Brethren Publishing Company 
_ | y ’ _ 
THE CLEVELAND LEATHER GOODS CO. Kansas City, Mo. 
Manufacturers rl , : tie Manutastuminne Comnany 1 we 
120 Noble Court, Cor. W. 2d St. CLEVELAND, OHIO sills a a 
to pply sect il post binders th the ll 
| wher | okkee vw mat hine 
IN SELECTING} REBUILTS or scaly shee 
John Fermbacl vho has been wit Boorum & Pease 
AND ROUGH MACHINES Compans for more than twenty-t s, has takew over 
have vou taken int wccount 4 isiderable ortion the US! s erly I ( 
el \ i i itter by the late Toseph Wiley \i1 icl s ill g 
turn ‘ F ‘ 
' on customers in downtown Ne Claude Irish 
Cwr ‘ 
, another salesman lot n the s« ‘ Ilpany, is 
oth ve ‘ now covering Le Island and N ¢ lersey 
We the interest 1s S¢ 
wha Philadelphia, Pa. 
, ar a The baseball tear the Mat b of the William 
We especially solicit inquiries eis 
from our friends abroad. \ilann Company 1 the ‘ 
Writ tion tod ; 
Y tate plaving S luly 24, by e t 
. . the Real Estate litl Insurance & s t 
National Typewriter Exchange Co. ae ay 
the tune ¢ ; “ | Via i ¢ ré 
Equitable Building BOSTON, MASS., U.S. A. They } 1 ! 
ine nave Sta ga e this seas 
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CONCENTRATION—Pays the Dealer 


Because lst He ties up less money in stock 4th Saves counter space 
2d Offers a more complete line 5th Makes it easier 
3d Gets maximum display for customers to buy 


OT ONLY IN PENS, but in most other standard lines, 
retail dealers are realizing the increased profit from 
concentrating all their investment and effort in one high- 

grade line. 

One assortment of pens, complete enough to meet every demand, 
not only costs the dealer less, but offers a wider opportunity for sales with a far more 
impressive presentation to the customer. 

‘Two, three or four incomplete and unimpressive pen assortments in as many separate 
cases, only tend to confuse the purchaser. 

If all makes of pens were equally in demand, and if no one line was more complete 
or better known than the rest, then concentration might not be profitable. 

But this is not the case. The Esterbrook line includes more shapes and points than 
any other American-made pen, and is so universally known that dealers who 


concentrate find it meets all demands. 


To assist dealers in concentrating and improving their pen departments, there are ten different 
sizes of Esterbrook counter cases, of which the above is the large 

Full information regarding these sent immediately upon request, or advise us approximately how 
large a pen stock you Carry, a d let us co operate in advising y 1 which case ; | assortment 
we 1 t your requirements | 

Ask us for any other assistance we can e to make your pe ind better. 


WRITE US TODAY 


ESTERBROOK PEN MFG. CQO. 
80-100 Delaware Avenue, Camden, N. J. 


Pens “Easiest to sell!” 
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G. W. TODD & CO. 
Manufacturers of the 
: Protectograph and 





Protectograph Check Writer 


(Todd Patents) 


World’s Largest Makers of 
Check Protecting Devices. 


1129 UNIVERSITY AVE. 
Rochester, N. Y. 


Celluloid Tipped Guides 


Offer your particular trade 
better Guide Cards—fewer of them. 


Celluloid Tipped Guides will outwear six or more 
sets of ordinary un-reinforced guides. Your 
customer dispenses with the annoyance of con- 
stantly replacing dog-eared sets. He will re- 
member the store that solved the vexing little 
problem of giving his card index file the well- 
kept appearance it should have. Write for 


| 





samples. 
STANDARD INDEX CARD CO., 701 to 709 Arch St., Phila. 








HIGHEST EFFICIENCY 
IN THE DISTRIBUTION OF YOUR CORRESPONDENCE 
CAN BE OBTAINED 
BY USING 


The Bristow Radial Distributor 





MODEL 8 PRICE $5.00 
Clears the Desk of Baskets and Trays 


The above cut illustrates our Model 8 Distributor when fully 
set up. Any number of compartments less than eight are ob- 
tal by leaving out some of the partitions, all of which are 
removable or insertable at will. Size of base, 12in. x 6) in. x 
3) in. All metal construction—finely finished. 


An Indispensable Feature of Every Well Equipped Office 


If the size shown above is not suited to your needs send for our 
circular illustrating the other sizes. 


Liberal proposition to dealers and office outfitters. 


FREDERICK BRISTOW 


54 Lawrence St., Newark, N. J. 
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Chicago, IIl. 

A stock of desks was moved into the new store which 
was to be occupied by George E. Cole & Co., in the new 
Conway building, to advertise the fact that in a short time 
the store would be complete and ready for the stationery 


lines. 
* a * 


hicag Grand Rapids 


The furniture expositions in ( 
and other cities during July were successful as to the 


number and variety of exhibits, and fairly so, it is said, in 


point of sales. The dealers have been buying sparingly 
for some time, and now many were compelled to come 
into the market. The sales were somewhat under the 
normal volume for good years, it was said. 


Harrisburg, Pa. 
The School Board of Harrisburg, Pa., has awarded the 
contract for installing 240 desks in the Shimmel building 


to the American Seating Company Some opposition 
arose from the fact that the American Seating Company’s 
offer was underbid by the house of Theodore Kurtz, of 


Cleveland, to the extent of $72. No reason was assigned 
for the action of the board in awarding the contract to 
the highest bidder. 

Philadelphia, Pa. 

The William H. Hoskins Co. recently featured its fire 
proof Safe Cabinets, which withstood so heroically the rav- 
ages of flames in the recent fire that swept through the 
building occupied by Bank’s Business College and the 
Globe-Wernicke Company. Everything of value in the 
college was destroyed with the exception of valuable pa- 
pers contained in the Safe Cabinet, while an antiquated 
wooden cabinet in which the papers were kept two 
months before the fire was burned to a crisp with nearly 
everything it held. 

San Francisco, Cal. 


C. H. Jenkins & Co. are agents for the Leitz filing 
devices which are manufactured in Germany Luckily 
the company had on hand a great stock before the war 
broke out so that they are as yet ing no difficulty i 


filling orders 


Syracuse, N. Y. 


Arrangements have been completed whereby the Fire 
proof Furniture Construction Company, of New York and 
Miamisburg, ©., have taken over the selling end of the 
United States Steel Furniture Ci Syracuse, N. Y. 
Harry F. Butler, of the latter company, states that his 
company has not been absorbed by the Ohio corporation, 
but that the Ohio corporation has taken over the selling 


end only 








Addition to the staff of the Macey Company of Grand Rapids, Mich. 
Otto Heinrich Louis Wernicke 


Assistant to Chief of the Inter-service Department, 
Carl F. G. Wernicke. 


Born June 25, 1915. Tipped the beam at 7°{ pounds. 


This young lad is the first grandchild of “Dad” Wernicke. after 
whom he is named. 
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A Full 100% 
Expansion 


Every screwand 

very sleeve is 
full length of 
post, thus assur- 
ing 100 per cent 
expansion. No 


others like them. 


A trial order 
will prove the 
superiority of 
Barrett Posts 
and Sleeves. Ac- 
curately made 
al from our own ex- 
— 








clusive designs. 


BARRETT 
POSTS AND SCREWS 


are packed together, 100 to a box. 


Sleeves are packed separately, 100 
to a box. Write for prices and 
dis ) r 


BARRETT BINDERY CO. 


726 Federal St. . Chicago 























YOU WILL KNOW 

















Absolute Chair Satisfaction When 
You Know Our Line 


We manufacture a complete lineof officechairs 
backed by « over half a century of practical ex- 
perience and give the utmost in both quality 


and style 
All That You Can Ask of a Chair 

The cut shows one of our ideal office chairs 
made of highest grade selected quartered oak 
and finished either Golden Oak, Office Oak, 
Weathered Oak or Farly English. Seats put 
together with Lindermann’s wedged, dovetailed 
joint, insuring durability, and equipped with 
Gilson Mfg. Co.'s chair irons. Standing arm 
chair to match 

Get our catalogue and price list. 


NICHOLS & STONE CO., Gardner, Mass. 


Established 1857 


















SSSSCSSOSSSSOSSOSOSSSESEE* 


THE ROSCO 
Glass Desk Pad 





(PATENTED) 


As necessary asa desk. A glass plate that 

can be lifted as easily as your hat i 1a- 

da utility combined. Sanitary and 
’ 





ment an 





economica 

The ROSCO GLASS DESK PAD « ge 
of a glass plate fitted into a flanged frame. A 
hole in the bottom of the pad permits the in 
sertion of a finger tolift glass, and thereis NO 
SUCTION or DISTURBANCE of Papers 
when glass is lifted or lowered. The flang- 
es protect edges of glass from contact and are 
bound in the heaviest and finest quality of 
leatherette, in finishes that beautifully match 
light oak, golden oak, weathered oak and 
mahogany - desks. 

Its originality attracts attention every- 
where. 

Desk Dealers and Stationers will fi 
a profit maker. 

Write for complete descriptive matter and 
prices now. 


@ Ravenswood Office Specialties Co. 


$ West Ravenswood & Newport Ave.,' Chicago 
2 
72@COSOOOOSSEOOSESSEEEE 


nd this 





POCKET NOTARY 


ie 


STEEL STAMPS 


1 


KEY CHECKS 











we. 


SEALS, 
STENCILS, 
BADGES, 


Rubber « Steel 
“@ SIAMPS, 
METAL CHECKS 


paoKeT COINS (em 
BRASS SIGNS 


STENCILS 


‘FOR SALE | 
(MEYER “& WENTHE. 


te ben StAneeae ST. 


arnoure Beas 


MEYER & WENTHE 
STORE: 108 N. DEARBORN ST. PHI ARO 


FACTORY: 249 30S. JEFFERSON ST. 

















BADGES 








= S. 
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A MODERN 


Dust 
Brush 


ERASER 


should remove ink and 
typewritten marks quick- 
ly and without any soil- 
ing of the work. The 


Crystal Eraser 


has a crystal which in- 
stantly obliterates ink 
marks and _ typewriting 


without injuring the sur- 
face of the paper in the 
slightest degree. The 
brush removes particles 
so that there is no soiling 
the paper. 


The erasing crystal can 
be freed of particles by a 
tap. 














Here’s an absolutely 
sanitary eraser which 
offers dealers large sales 





at an attractive margin of 
profit. 

Write us today for our 
prope sition. 





Crystal 


The Crystal Mig. Co. 


Larned Building 
SYRACUSE NEW YORK 








| MOISTENE! 





The Sanitary Way to Moisten 
Fingers, Flaps, Stamps, Labels 


Made of ¢ iened white porcelain, metal 
part ra ished nila plate. The 
IDEAL moi tener is thoroughly durable 
an efficient. It simply cannot wear out. 

Phere rubber in this moistener to 
harde sponges to become slimy with 
filth wicks, felt or gauze which are 
thoroughly insanitary and must be fre- 
quent repiat ed. 


IDEAL 


i€ and 


sanitary moistener 18 a 
you can make money 


Manufactured by 


The IDEAL MOISTENER COMPANY 
Findlay, Ohio 


Advertising matter ‘furnished in Spanish! desired, 
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Underwood’s 


EVERLASTING 
BANK INK 


A Quality Product 


for 


PERMANENT RECORDS 


“Lasts as long as the paper" 





Put up in handsome at- 
tractive style. Quarts 
and Pints furnished with im- 
proved aluminum pour-outs. 
A great convenience to the user. 


John Underwood & Co. 
62 PARK PLACE 32 NEW YORK 
Branch Offices: 

BOSTON TORONTO LONDON PARIS VIENNA 











The “B&P” Universal 


Punch Press 


There are three Standard 
Gauges of 3/16” Post Bind- 
ers and three Standard 
Gauges of Prong Binders. 


It Punches 
Them All 








OOveace rrvcannese® 


The Universal Punch 





is a practical, simple 
and strong punch for 
office use, and one 
that the office boy 
can operate quickly 
and without fear of 


breaking. 
Notice the simplicity 


$ l * / 5 
This Shows Method of Adjustment 


BOORUM & PEASE 
Loose Leaf Book Co. 


MAKERS OF 
“Standard” and “‘S. & T.”” LOOSE LEAF DEVICES 


MAIN OFFICE: 109-111 Leonard Street, New York 
FACTORIES: Brooklyn, N. Y.—-St. Louis, Mo. 
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| RIBBONS AND CARBONS 














Chicago, III. 


R. A. Beck in general charge of exploiting Kevstone 
carbon paper and typewriter ribbons, advi 


tive demand for Keystone goods from European countries, 


1 Fis 
and tells us many inquiries from abroad have resulted 


from advertising carried in “Office Appliances 
Cleveland, Ohio. 
H. R. Stauffer & Co. have opened an office at 430 Eric 
building, East Ninth street and Prospect avenue, Cleve- 


land, Ohio, and will handle exclusively the typewriter rib 


bons and carbon paper manufactured by Mittag & Volger 
Inc., Park Ridge, N. J H. R. Stauffer, who heads the 
firm, was formerly with another prominent ribbon and 


carbon concern and covered Ohio and Pennsylvania tet 
ritory from Cleveland as headquarters 
Rochester, N. Y. 

The Crown Ribbon & Carbon Manufacturing Company 
of Rochester, N. Y., has just put on the market a new 
brand of carbon paper intended primarily for 
trade Further announcement of the line is made in the 


advertising columns of this issuc Office Appliances 


New York, N. Y. 
The delivery system of S. 3S. Stafford, Inc... New York 
ink and ribbon and carbon manufacturers, in connection 
with orders for Greater New York and vicinity and to 
all transportation terminals, has recently been installed. 
This company, always up-to-date progressive, with 


the idea of expediting delivery and 


shipment ot orders for 
the convenience of its many customers, has replaced horse 
drawn vehicles with the latest type of automobile. 

San Francisco, Cal. 


C. H. Jenkins & Co. have installed a large cutting ma- 


chine for cutting carbon sheets int special sizes de- 
manded by commercial concerns The new equipme 


has proved a great advantage in t it has afforded Mz 


Jenkins the opportunity to cater to a class of trade whos 
itter was supplied 


requirements are difhcult to fill Ch 


by The Carters Ink Company. 


FE. S. Deering of the Carter's Ink Company is at pres 


ent making a business trip in the Northwest and British 
Columbia. 
* 
J. A. Macaulay ot he Carter's Ink Company, who re 
cently returned from an extended coast trip, is now visit 
ing the factorv headquarters at Bost 


A Remarkable Burst of Speed. 


The July number of the Victor Spirit, the organ of the 


Victor Typewriter Company, records an interesting spe 
performance by George N. Franklin, the winner of a « 
test at st Mlarv's Hig School 1 Wilkes-Barre Pa., re 
cently. Mr. Franklin, after a training f six hours a day 
for a week, wrote 2.200 words in ir ona \ 
machine without a single error | f 73 vords 
per minute iwless work 1s a 1 1 1 
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TURTON’S 


“SPRING 
CUSHION” 


Typewriter Feet 


Save Ribbons, 
Carbons, Repairs, 
Soften Touch, 
Increase Speed 
—producing these results from special 
SPRINGS each being regulated in exact 
accordance with the weight and vibra- 
tion of the make and model it is intended 
tosupport. This feature of mechanical 
accuracy is exclusive with these “cushions,” 
and it is only through adhering to strictly 
mechanical construction that it is pos- 
sible to secure perfect mechanical re- 
besides, springs constructed relative 
to the use intended for them, will prac- 
tically last forever—hence our unlimited 
guarantee. 








They are attached directly and 
permanently, to the machine. 


While they reduce the noise fully 50%, 
this is a minor advantage compared with 
saving in ribbons and carbon paper, 
reduction of wear on the machine and 
chiefly, in our opinion, producing a 
**velvety’’ touch, which enables the oper- 
ator to do more and better work and 
with less fatigue. 


These attachments are not an ex- 
periment—sets that have been in use 
three years are giving perfect service 
today. 


Write for trade discounts and cash 
refund proposition, and remember 
we stand back of 


TwoRP & Marry 


every set. 


TYPEWRITER Co 





Boston, Mass., U.S. A. 


Parts Platens Tools Supplies 














vivant 


MERCURY 
Carbon Paper 


represents the highest at- 
tainment of experts in 
modernizing Carbon 
Paper pr¢ duction. 
W 

A properly temper- 

ed velvet finish sur- 

face renders it 
, clean Lf 
handle and em- 
bodi« 


durability which 


absolutel 


a deer e Ol 


Thumb Prints are 
now unnecessary on 
your stationery as 
a means of identifi- 
cation 

Agents Wanted 


Special Discounts to Dealers 


The Mercury Mfg. Co. 


ROCHESTER, N. Y. 





ARMAS NATH 


ea Bl ee la 


NON-RIPPING 
COIN BAGS 


BEST MADE 
The “EUREKA” 


Write for our Liberal Discounts on 
these Bags-—20 Sizes 


OVER 700,000 SOLD 





We advertise them to all the Banks 
and Street Railways, stating they are 
for sale by leading stationers. We furnish FREE ¢ 


lars with your imprint on for your out-going mail to 

catch orders. We make BILL STRAPS, gummed and 

ungummed 

U.S. Agents for PARSONS’ SILVER PLATED PENS. 
COIN MAILING CARDS are made by usin various 

styles and prices; also COIN WRAPPERS 


The Detroit Coin Wrapper Co. 
371 Harper Ave., Detroit, Mich. 
70 Bond St., Toronto, Canada 








Acme Gold Pen Co. 


Established 1884 
Manufacturers of Fine Gold Pens 


a 


Gold Pens for Fountain Pens a Specialty. 


Repairs on Gold Pens, Fountain Pens, 
Pencils, etc. promptly attended t 


EXPORT TRADE SOLICITED 


35 Ann Street, New York 


























$300 
Multigraphs 
(USED) $95 


Complete with type, tools, suppl 
, | In fine condition. W 

» Ie nspection iu expres harg 
are guarante¢ 


Office Machinery Specialty Co. 


Philadelphia Bourse, Philadelphia 









No. 386. Oak 
Revolving Office 
Chair 


No. 38654. Oak 


Stationery Office 
Chair 


Write for 
Exclusive 
Agency. 


Dealers Only 


We have been 
making chairs 
for 50 years. We 
ought to know 
how. 





No. 057. Oak Revoiving 
Stenographers Chair 


The Buehner Chair Co. 


Evansville, Ind. 











—- 





Keep Posted 


on developments in the office appliance 
field. Read OFFICE APPLIANCES reg- 
ularly and you will have reflected on your 
desk descriptions of new devices, important 
changes in organizations, and a large 
amount of other interesting material which 
Sample 


cannot be tained elsewhere. 


copy upon request. 


OFFICE APPLIANCES 


417 S. Dearborn St., Chicago, Ill. 

















In Use Everywhere 


MORTON'S 
ODORLESS 
TYPEWRITER OIL 


Ww The world’s best lubricant for Typewriters, 
Adding Machines and all delicate machinery 
Chemically pure, gumless and colorless. 

Write to-day for free sample and prices. 


\ MORTON MFG, CO. 
Louisville, Ky., 
U. S. 








Export orders giv- a! WA 
en caraful atten- “g 
tion. 


pnw "4 
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The National Card 


k of the clock every business 
W iggir Card plays its important 
coveted interview. 


WIGGINS 


Peerless Patent 


Book Form Card 


Big business everywhere 
1¢ ultimate in engraving. 
ised in engraving a 
ikes Wiggins Cards the 
t of large users of cards 
mportance of proper card 


th 


ire exer¢ 


of specimens, detach the 
ne and observe their sharp 
eral excellence and the pro- 
ed by their being bound in 
Samples 


ok form style. 


The John B. Wiggins Co. 
Established 1857 
Engravers, Plate Makers, Die Embossers 


59-61 East Adams St., Chicago 
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Prove it at our 


It al expense 


No cost test 


we prove at our risk that 
in the 





Anyone can make claims 


mailing cost two with 


PENCE 
MAILING 
MACHINE 


Free Booklet 


we can cut 


your 
















itself 


It’s different 


The ‘‘Pence’’ for 


in a short time. 


pays 


from any other and 


better than all others 


has been a success 


for three years. Write 





today for booklet on 
“How to Systematize Your 
* Avoid the fi: , or 
RY lock rash Outgoing Mail. 
Pence Mailing Machine Co., °°; Minneapolis 


Offices—Chicago, St. Louis, New York, Detroit, Cleveland, Des Moines 











YOUR INVESTMENT 


in the stock which you carry should be judged 
by the same standards and surrounded by the 
same safeguards as any other investment. 
Especially is this true of your supply business 
which involves return orders and is among the 
most dependable of your assets. Because we 
recognize this we are manufacturing 


World and Tuxedo 


Brands of 
Ribbons and Carbon Papers 


‘for dealers who, like you, refuse to take any 
chances with their customers, and who under- 
stand that it pays to consider quality. Satis- 
factory results are what the customer in rib- 
bons and carbons demands, and failing of these 
his business goes over to a competitor. It 
pays to invest in the best. 


We'll send samples and terms to prove it if 
you'll write us on your letterhead. 


International Carbon Paper Co. 


206 Broadway 17 Quincy St. 
New York, N.Y. Chicago, Ill. 














CATALOGUES 

















\ most lume has recently been forwarded 


to Othce 


interesting \ 


Appliances from the Disconto-Gesellschaft, Bet 
of the economic life in Germany dur 


Phe 


in the English language and contains 


lin. It is an account 
work is published 


Che book 


ing the first six months of the war 


116 pages. 


gives a general view of the decrees and orders’ under 
which life in Germany is now conducted. It also pre- 
sents interesting facts concerning industrial conditions, the 
German money market, the stock exchange and various 


special industries, including agriculture. \ccompanying 
the book is the regular official statement of the Disconto- 
Gesellschaft of Berlin and its affiliated banks, the Nord- 


deutsche Bank in Hamburg and A Schaaffhausenscher 


Bankverein, A. G. at Cologne. 


* * * 


What peace means to the land is set forth in the new 


Peace and Prosperity Posterette to which the Drysdale 


Company, 209 South State street, Chicago, is calling at- 
1™%4 inches by 2 


tention. These little posterettes measure 


inches, and show a photographic reproduction of a smiling 


landscape, laden with bountiful crops. The scheme is still 
1 
I 


further carried out by the color—the yellow of gold. 
* * 
\ most attractive catalogue is that the Safe Cabinet 
Company of Marietta, O. The latest one is called “The 


Book,” a work of 76 pages bound in brown 


Safe Cabinet 


and gold. The dedication is as follows 

‘To our agents and dealers and their salesmen, who, 
with our own representatives, have stood on the firing 
lines of business and represented and sold the Safe Cabi- 
net for what it is, we respectfully dedicate this, The Safe 


being a catalogue and story of the product 


duced to the pub- 


Book, 


which this company originated and int 


Cabinet 


their valued efforts, been dis- 


states 


through 
United 


lic and which has, 


tributed throughout the and foreign coun 


tries.” 


In addition to an intere Sting history f the development 


of the Safe Cabinet a most complete | exhaustive illus- 


trative description of all the different Safe Cabinet models 


re is also given an 


and combinations is presented. The 
the strength 


tests, showing 


account of some interesting 1g 
and fire-resisting qualities of the Safe Cabinet Che illus 
trations are shown in the actual color of the goods. This 
catalogue is a remarkable piece of work from every stand- 


point. It should be the hands of « interested 


in steel equipment 


( ryone 


* + 


The Macey Company of Grand Rapids has prepared an 


interesting booklet entitled “Macey Ways to File Music.” 
This booklet gives in detail the filing methods the com- 
pany advocates for every style of music record in their 
new Tuscan cabinets. The book is a service proposition 


to users of Tuscan music cabinets. It explains the opera- 


tion of a simple, efficient indexing system which provides 
for unlimited expansion. It is easy and accurate 
Macey merchants cannot fail to appreciate the value of 


Music.” 


“Macey Ways to Fil 





es 
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Makes Your Work Easier || (GOLDING 




































Adjust- a 
Site os Made in sizes 8, 12, 16, 24 and 36 
inches and three styles. ‘With Table 
— = and without, alsoon stand. $4 to $70. 
! Draw Cut—no clamp required. 
B : Useful, durable, reliable fo t zy pape 
anal — cardboard, cloth, ‘thin - ier a a A ay 
mowe- Extensive Line of Lever and Power Cutters, Printing 
turn- lessly Presses SS Cee Write for literature. State 
n y requirements 
mid po. . Loe GOLDING MFG. CO., Franklin, Mass. 
ball-bearing seasaee 60 its 
wheel ,_- - — ee —— 
the stand is - ome 
diustable tion, the Stand g 
ze a is held abso- The e€ FILE", Trade 
sired height mee i iby os. ane Mark do not 
on the the printer who uses ‘*K.B.”"’ 
eae Label BLANKS in the preparation of 
ame bonds and stock certificates 
Loose because ‘**K.B."" BLANKS get 
pond ne the orders. They are steel 
} mg engraved like a bank note. 
 — ga They look like real money. 
Ledeces That is why dealers and in- 
and Price vestors in securities prefer 
2052 Books. 
aati. F } rata catia] tem til others, They are 


CHICAGO 111 Broadway, New York 








order-compelling power all 
theirown. They are money- 
Get busy—Get 


“FAULTLESS” pr ct a business! 


ADJUSTABLE TABLE CO. || $P°™ @™Statucne “UPS 


GRAND RAPIDS, MICH. 


Also from Adding Machine Agents & Salesmen 











KIHN BROTHERS, BANK NOTE 
ENGRAVERS AND PRINTERS 


99-103 Beekman Street, New York 


4. 





























Made in three sizes—Pencil, Medium and Large 
Pen sizes. Mounted three dozen on a card in any 


— 
WITHOUT INCREASE | 3 sprspesrgetss. tack, wich ts new and ex All the Qualities 


ceedingly durable. Heavy bright nickel. Electro 
IN SALARY gold plate. For neatness and practicability this 
raat clip has no equal. You could possibly desire in a waste 
typists willingly turn out more L. D. VAN VALKENBURG, Manufacturer basket are embodied in this one. 


work after their machines have HOLYOKE, MASS. U. S. A. 
on <odeus a eae THE DAN-DEE 
There Is Big Money| | Waste Basket 

in 
Automatic Card Printing 


The Automatic prints while you wait 









































Business and Calling 
Cards, Tickets, Invita 
Patent Applied For tions, Announcements; 
and many others. Priats 
AZORA 100 per minute, 6000 per 
heur, Write today for our 
i C shi free catalog 40. 
Ai usnions S.B.FEUERSTEIN & CO. ; 
A single demonstration will con- 542 W. Jackson Blvd. : 
vince a prospecti irchaser that CHICAGO i 
Azora Air Cushions reduce typewriter 
noise. After that your customer will is indestructible; it is sanitary; itisfire-proof. 
want Azora Air Cushions for the FEATHERWEIGHT EYESHADE Ro. yay preg tauren = aie 
benefit of his ow ‘rves as well as ' ‘ i ket 1s too. Any waste thrown into the 
et Of BIS n nerves as well as The shade that takes your eye basket stays there. There are no pencil shav- 
those of his tvpi and keeps it in good health. 
1OS€ nis ty} oie ; ing: er so forth scattered over the floor 
ones 99 q e Light Weight, Adjustable, Durable, Hygienic, E , 
[he same size fits all makes of type- Healthful. No metal or elastic band to press or — where Dan- Dee waste baskets arein use. If 
writers except the No. 10 Remington hind the head. Opaque B the contents s of the Dan-Dee should catch 
P ay : a oe for artificial tight — fire, the flame cannot spread. 
and No. 10 Royal, for which we have Transparent for natu- 1en, too, this waste basket is a ‘“‘Dan- 
a special size. ral light. Lies flat when — Dee” as regards appearance. The various 
Li ‘ not in use, thus pre- Ge f the D 5 te to 
Our proposition for dealers is espe- venting being crushed ishes Of the Van-Vee are to numerous 
’ I t ut of shane by accl- tion here. There are plated, enameled, 
11 4 4 out of sha; by acci 
cially attractive. Wr » for it. dent: can be carried in 1 ir itation wood finishes of various kinds. 
hat or rolied up in a Ther re’s a great deal more we want to tell 
small package to carry 1 about Dan-Dee. Won't you send us 
Azora Rubber ome fm the pocket. Visor pte meg Saati 
wider than other shades your address so we cant 


Manufacturers 
1941 S. 54th Ave.. Cicero, IIl. 
Sole Agents for India: 
Padam Godrez & Co., 291 Hornby Road, Bombay 


We recommend the 
opaque for those wear- ° 
Ss Erie Art Metal Co. 
The Feath igh ° ° 
butane Co Erie, Pennsylvania 
Merchantville, N. J. 
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The Original Cushion 
Speed Keys for Typewriters 


Prevent sore finger tips and split nails, increase l save re parr 
no machine complete without them. 


A keyboard equipped with Cushion Keys 
gives comfort, speed, delight and ease. 


7K 


oe eee eT | 
= 


Fit over the regular keys, put on with the fir 
Made of black, white or green rubber. 


Single Keyboard Sets Now $2.50 
Double Keyboard Sets Now 4.00 
yeaa eee 8 Cols.) 4.00 


dealers send direct f 

IMPERIAL MANUFACTURING COMPANY 
295 WASHINGTON ST. NEWARK, N. J. 
Liberal discount to the trade 


a 


ana 


PRP PPA = 








wers, no tools required 


REDUCTION 
IN PRICE: 


a A 


If not at your 


ee oe ee 





ERAT aii Ca miei mr Mar 





SAFE AND HANDY 
Spurgin’s Eyeleted 
Coin Bag 


Pat. Pending 





A mall bra evel X¢ n i¢ 1cie 
FIRST of the bag. It prevents slipping up of 
the tying tape, whether accident o1 
design, thus insuring greater security 
o contents without additional cost. 
Used by many Ik viding bat k 
Made in all sizes and grad W rite 
for descriptive matter, ¢« 
10 
SPURGIN MFG., CO., Inc. 
The “‘Something Better’’ Line 
304 West 69th Street, - - - CHICAGO 











THE THREE “RIVAL” FOUNTAIN PENS 


OPEN 

NEW RIVAL SELF-FILLER Pon is filled by simply turning the collar 
fn center of barrel to opening. Press hard rubber bar, release and pen is 
filled. No metal parts to corrode or to rot rubber sack. Has all the good, 
reliable features to be found in any of our pens, plus the special advantage 
just mentioned. 





RIVAL NON-LEA KABLE—Perfect fitting, air-tight Joints form a per- 
fect, absolutely non-ieakiag writing iastrument. Can be carried in any posi- 
tion without leaking. 


—_—— 


RIVAL DROPPER FILLER—From No. 1 to No 8 plain, chased, gold 
mounted with bands and sterling silver and gold QOlled filigree mountings, 
Very appropriate for Holiday trade 

SPECIAL FACILITIES FOR REPAIR WORK. 


Catalog illustrating our fui! line and giving Prices and Discounts will be 
Sent to dealers on request. WE FULLY GUARANTEE EVERY PEN, 


Established 1884. 
D. W. BEAUMEL & CO., Inc. 


Office and Factory 35 Ann Street, New York 
PORE!GN TRADE SOLICITED. 


























me vee 


HOUSE ORG. 


6 Ral WELT CR RC AL 


ANS 














Eee a a 

The July issue of the Corona Bulletin is a booster n 
bet It is intended to inspire ginger and enthusias1 
not a difficult thing to do, by the way, when one is talking 
about the litthe Corona machin« he editor points out 
that in selling the Corona they ha sold more than a 
machine. He says 

“We have sold service ind been uid in lovalty in 
good will. We started on the principle that the best 
kind of advertising is the recommendation of a satistied 
customer! We were oht Our istomers have built the 
business.” 

The July number contains some interesting letters ar 
pictures showing | the Corona is used in the war and 
by traveling correspondents everywher 

Phe July numb the Macey thly tells several 
very interesting things about the acey Tuscan line 
cabinets. bookcases, music cabinets el Chey Say 

The construction 1s the best wl | expert cabine 
workers and desigeners can prod ct The \lacey Tuscan 
Bookcases and Music Cabinets are pleasing in style and 
built to last. In creating these new designs every feature 
of structural perfection has been sidered. 

\ new Macey plan of publicity and advertising service 
is also outlined 

The Burroughs tor July gives an immense amount 
news of the factory organization he Burr hs Ad 
ing Machine Company. Cartoons at ely photographs 
lend added interest to an attractive number. 

* 

The Y. & E. Idea tor July is an Independence Day 
number with an appropriate cover design showing Uncle 
Sam reading his daily newspaper and ‘king his corncob 
pipe. The “Idea” contains many interesting and valuabk 
articles by Yawman & Erbe salesmen and branch mana- 
vers These articles are always a feature of the \ & | 
Idea 

Phe July issu the Layman Printer, the house orgar 
if the American Multigraph Sales Company, contains the 
continuation of a valuable article by Tim. Thrift entitled, 
‘Let Uncle Sam Do Your Work This is a valuabl 
contribution to the literature of the art business-letter 
writing This issue ntains many er useful sugges 
tions and several high class leading articles ne teat 
ure of the number is “Some Le s That Brought 
Results.” 

* * * 

The Art Metal Construction Company tells, in lak 
Othce Work Easier, ow to decrease ce routine an 
increase ethciency thr gh less oe reater effor 
and tewer errors st es oft S men acces 
plished these results and i descrij f Art Metal's | irt 
in them make up a most interestin ( seful brouchurée 
Che booklet is illustrated with a1 é fine hali-tone 
neravings 
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The Chicago 
Glass Desk Pad 


Absolutely Dust-proof 








HE Chicago Glass Desk Pad 
provides a smooth, hard writ- 


ing surface, protects the desk, 


is strictly sanitary and improves 


the appearance of the office. 


The glass which extends to the 
edge of the pad and leaves neither 
pockets nor cracks to collect dust, 
is made of plain and beveled glass, 
and rests on a leatherette base. 
The glass can be raised easily with- 
out being pushed over top of desk 
or table 

Price $3.00 to $7.00 Attractive 


terms to dealers. 


CHICAGO MIRROR AND 
ART GLASS COMPANY 


Established 1899 


216-220 N. Clinton St., CHICAGO, ILL. 











The 
Satellite” 

Pypewriter 

Stand 






Your Typewriter 


located on our “Satellite’’ stand, is 
us conve ita - favorite pen. 
The “Sa f iy increases the 
efficiency of operator and type- 
writer 100% D t infringe on 
desk r ind alwa gives the 
opera a clear and _ unbroken 
Wri ed in the center of the desk. 
If ur dealer cannol supply you 


we will ship direct Wrile us 


Adjustable Table Co. 


Grand Rapids, - Michigan 





Look 


Metal Corners for 
Books by Mail 


MADE BY 


Ideal Book Mailing Corner Co. 
WORCESTER, MASS. 


Write for Sample 














@e0e22026000000800000680808086080% 


Typewriter Ribbons 


The clean-cut writing of distinc 
tive appearance and the long wear 
tained from our Typewriter 
Rit bbons give the user extra ribbon 
satisfaction. 


Write for Agency Propositior 


Canode & Hunt Mig. Co. 


Manufacturers of 
Typewriter Ribbons 
536-538 So. Clark St. CHICAGO 


PERE EEE ETE SSS 





Multigraphs, Adding 
Machines, Office Devices 
at half price and less 


Re builders o -d ty ypewriters, adding machines 

1e clocks taphones duplic ating machines, 
new and seco 3 hand office furniture and safes 
Weenjoy facilities which enable us to make 
low pric es. The goods are cheap in price only 


Write for price list today. 
It will save you money. 


Chicago Safe & Merchandise Co. 
30 and 32 W. Lake St., Chicago 














Wrasemarhant Copyrights 


Send yur business direct to Washington. 
Saves tim 1@ ar id insures better service. 





Personal Attention Guaranteed 
25 Years’ Active Practice 


Specialty: —Typewriting and Adding Machines 


Address E. G. SIGGERS 


Suite 33 N. U. Bldg. Washington, D. C. 


























The Nex himer European Plan 
Courteot us Tr nt 
Every ig Righ 


$1.00 up—detached 
bath 
$1.50 up 


bath 





Excellent Restaurant Correct Service 
Moderate Prices 


HOTEL HERKIMER 
GRAND RAPIDS, MICH. 


Maximum Comfort at Minimum Cost 








The 
Three 
Essentials 


In order to meet with your 
tire satisfaction we must give 

u with Young’s Rebuilt Type- 
iters and machines in the 
rh the three essentials which 

r customers expect of you. 


SERVICE Under all condi- 


tions we must fill 
ur order promptly, and we 
t give you what you want. 


QUALITY The machines we 


ship you must be 
the best of their kind. 


PRICE They must be worth 


every cent we ask for 

em, there must be a good 

irgin of profit for you, and 

yet the retail price must be 
attractive. 


We want to prove to you 
t we can give you these three 
entials. Won’t you let us 
nd you quotations? Write 
r them today. 


Young Typewriter 
Company 
62 W. Madison St., Chicago 




















Indispensable 
Office Necessities 


The Porto Clip File 








Made in Letter on. Abss10% inches 
Covered in 


Simple, Practical, Substantial, Convenient, 
Inexpensive, Elegant. 


RETAIL PRICE 560 CENTS 


The Acco Fastener 





A perfect filing device, will hold any amount 


or kind of papers, fits perfectly flat and 
takes up no room in a les. 
MADE 
AMERICAN CLIP COMPANY 
Beebe Ave. and William St., 
LONG ISLAND CITY, N. ¥e 
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PATENTS 


Paragraphic Record of Recent Inven- 
tions in the Office Appliance Field. 














Copies of any one of these patents can be obtained by 
sending 15 cents in stamps to E. G. Siggers, patent lawyer, 
Suite 33, N. U. Building, Washington, D. C., and mention- 
ing Office Appliances 


1,132,743. Type-Writing Machine. Arthur W. 
New York, N. Y., assignor by mesne assignments to Rem- 
ington Typewriter Company, llion N. Y., a Corporation 
of New York. 

1,132,753. Adding Wales, Detroit, 
Mich., assignor to Burroughs Adding Machine Company, 
Detroit, Mich., a Corporation of Michigan. 

1,132,804. 
Utica, N. Y., assignor by mesne assignments to George H. 
Spitzil, Utica, N. Y. 

1,132,908. ‘Type-Writing Machines. Arthur J. 
Syracuse, N. Y., assignor to Remington Typewriter Com- 
pany, Ilion, N. Y., a Corporation of New York. 

1,133,004. Type-Writing Machine. Samuel E. 
Chicago, Ill, assignor, by mesne assignments to Under 


Smith, 


Machines. Charles 


Computing Mechanism. Augustus G. Snyder, 


Briggs, 


Carlin, 


wood Computing Machine Company, New York, N. Y., a 
Corporation of New York. 

1,133,029. Computing 
W. Hopkins, St. 
ments, to The Moon-Hopkins Billing Machine Company, 


William 


mesne assign 


Writing Machine. 
Mo., assignor by 


and 
| ouis, 


St. Louis, Mo., a Corporation of Michigan, 
1,133,096. Type-Writing Machine Theodor 
Buschmann, Chemnitz, Germary, assignor to the firm of 
Wanderer Werke Vorm. Winklhofer & Jaenicke Akt.-Ges. 
Schonau, near Chemnitz, Germany. 
1,143,290. 
Lippincott, Pittsburgh, Pa. 


Eugen 


Illuminator for Cash-Registers. Normal R. 


1,142,947. Educational Device. Jane L. Ellis, Buffalo, 
ws 

1,143,359 Locking Device for Loose-Leaf Binders. Ed 
ward V. Burns, Chicago, IIl., assignor to Chicago Ship- 


ping & Receipt Book Company, a corporation of Illinois. 
1,143,363. Time Charles M. Crook, 


Chicago, Ill., assignor by mesne assignments to Stromberg 


Recording Device 


Electric Company, a corporation of Maine. 


1,143,364. Time-Recorder Charles Madison Crook, 
Chicago, Ill, assignor to Stromberg Electric Company, 
Chicago, IIl., a corporation of Maine 

1,143,386. Autographic Register. Whitfield J. Hainer, 


Bookkeeping Ma- 


corporation of Rhode 


Providence, R. I., assignor to Hainer 


chine Company, Providence, R. I., a 
| : 


Island. 

1,143,393. Writing Device. Charles E. Higbee, Grand 
Prairie, Alberta, Canada. 

1,143,404. Type-Writer Earl Emerson Kennedy, 
Neepawa, Manitoba, Canada. 

1,143,416. Writing Desk. Alonzo B. Matthews, Dur- 


ham, N. C. 
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Wilkes- 
W ilkes- 


1,129,096. Safety-Envelop Samuel Hurwitz, 


Barre, Pa., assignor of one-half to ax Hurwitz, 


Barre, Pa. 


1,129,105 Temporary Binder Loose-Sheet Holder 


Reinhold Krumming, Milwaukee, Wis 

1,129,110. Binder for Loose Le edge Forest H 
Montgomery, East Orange, N. J. 

1,129,233 Loose Leaf Binder James B. Ryan, Chi- 
cago, Ill 

1,129,242 loose Leaf Binder. Gilbert Smith, Chicago, 
Ill., assignor to Chicago Shipping & Receipt Book Com- 
pany, a Corporation of Illinois 

1,129,243. Drawing Board \tta ment. Wesley N. 
Spitler, Chicago, III 

1,129,246. Stamp or Label Affixing Machine. John C. 
Strand, Highland Park, Mich., assignor to Mail-om-eter 


Company, Detroit, Mich., a corporation of Michigan. 

1,129,276. Loose Leaf Dispenser. Max M. Cohn, Pied- 
mont, Cal. 

1,129,311 Pad Holder. Charles T. Raschick, St. Paul, 
\linn 

1,129,458. Duplicate Sales-Slip Fil Stanley F. Ells- 


worth, St. James, Minn 
1,129,489, 


Samuel E 


Gage Mechanism for Perforators. 


Hilles, Cincinnati, Ohio, assignor to The Sam- 


uel C. Tatum Company, Cincinnati, Ohio, a corporation of 
Ohio 

1,129,526. Cushioning and Holding Support for Type- 
writers. Emma Sherwood, New York, N. Y. 

1,129,539. Scale Check Perforator. Clarence C. Carey, 
New York, N. ¥ 

1,129,652. Paper Perforator. Chesley Dom, Cincinnati, 
Ohio, assignor to The Samuel ¢ | Company, Cin- 
cinnati, Ohio, a corporation of Ohi 

1,129,653. Envelop. Albert B. Drygas and Joseph Dry- 
gas, St. Cloud, Minn 

1,129,891 Loose Leaf Binder. Lucena M \lorden, 


Waterbury, Conn. 


1,129,931 Desk-Pad Calendar Isidore Wexler, Min- 
neapolis, Minn 

1,129,978. Adding Device Carl ( Harris, Orange, 
Mass., assignor by mesne assignments to The Ad Com- 
pany, Orange, Mass., a corporation Massachusetts. 


1,130,020 


Peoria, Ill 


1,130,039 


Typewriter Ribbon. George W. Ramsey, 
abu 


Chieme, St. Louis, } 


Ma- 


assignor to Moon- 


lating Mechanism for Calculati: 


chines. Otto 
Billing Machine 


Hopkins Company, St. Louis, Mo., a 


corporation ot \lissour 

1,130,087. Multiple-Writing Macl rank \mos 
Johnson, Dunellen, N. J., assignor Signature Company, 
New York, N. Y., a corporation of New York 

1,130,096. Sorting and Filing Case Barthol ew | 
IcSheehy, Nutley, N. J., assignor 1 5. 4 Blair Com- 
pany, Huntingdon, Pa., a corporat Pennsylvania. 

1,130,130. Type-Action for Typewr Machines. Nils 
H. Anderson, Middletown, Conn., assignor to The Noise- 
less Type writer Company, \liddletow1 ( nn... a orpo- 
ration of Connect 

1,130,178 lypew ‘ ichi d G. F. Kurow- 
ski, New York, N. Y., assignor t Underwood Type 
writer Company, N« Yorks, N. Y., rporation of Dela- 
Waf®re 

1.130.182 Cash-Revgister Geot Liverpool, 


England 
1.130.205 Stamp-Afiixit 
Siedle and John Henry 


land. 
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1,147,146 } ge a 
c! : wf L . ie 
d a NQ a _ 
' a +4" 
ee’ oe X af } } } Sty 
447 x ae ah 
: m paf WP pp 
; . } 
pe M2 ly er = oye” 
Seq ” oy * a 
ro 
1,145,373 ul Ae, Tie 
47.146 j 1,146,462 . 
pewrit« patented June John No. 1,147,146. \ddir ! tented July 20, 1915, by Ste- 
kK \rkansa phen J. Cox ( ! ’ J 
t gulating device tor typew! 14, 2 t ] a7 915 by Ralpt 
. Sia Satin Se Mian a No. 1,148,463. i 1 July 27, 1915, by alph 
PRs sy scsapiths Aree R. Sandham of H gnor of one-half to John 
I chine; patented Ju 115, by 
Say } y | 
| Harrisburg, P gY : 
Company of Harrisburg, I corporation No. 1,145,373.—Typewritir e; patented July 6, 1915, by 
Alfred G. ] } V York, N. Y., assignor to 
pew , » hine: patented Ti! 21) I"? q of New York, N. , ie a 
; Roe of Woodstock, Il. . I I Ww 
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152 OFFICE APPLIANCES lugust, 1915. 
. id 7. 
—in appearance 
. . 
—ain service 
. . 
—in quality. 
These desks are well made and are designed to 
vive the greatest possible service They sell at 
moderate prices 
I ial des] a -ofitabl —— ae P 
mperial desks offer profitable Opportunities to 
every dealer in office equipment, typewriters and 
Stationery. 
Our catalogue contains some worth while intorma- 
tion. We have one for you. 
IMPERIAL DESK CO. __ Evansville, Ind. 
Typewriter Desk No. 538 Export Office: ° © 25 Whit st New York, N. Y. 
purus aa POrTY thousand addressograph frame ilmost new for three 
line addresses ilso two hundred metal tray for holding 
S N frame Frames ten dollars per thousand trays twenty-five 
cents each Grand Rapids Show Case Company, Grand Rapids, 
Michigan 
HELP WANTED , 
FOR SALE—One Elliott-Fisher Posting Machine complete, in 
ann cluding adders, pedestal, chair Machine in perfect order, 
() NE OF the largest manufacturers of office equipment in the having been used about six month Interested parties ma) 
country wants a designer capable of handling bank, state, obtain price by addressing George E. Keith Company, Can 
county and municipal work in bronze, steel and wood. We want pello, Mass 
a man who is artistic in his results and who has an apprecia : 
tion of the business problems involved in the designing of 
office equipment In writing please give tatement of past ULTIGRAPH complete with printir ittachment t one 
experience; patented features, if any, that you have devised; NI half cost Universal folding machine cheap 2100 Per 
sobriety, dependability and ability to co-operate with the sale fect Printograph, $100 All guaranteed Will ship on approval 
and executive organizations Addre C-32, care Office — Russell A. Baum, Bourse, Philadelphia, 1 
Appliances, Chicago 
SALESMEN WANTED FOR SALE—Established wholesale and retail typewriter bus 
ine Known throughout the world Capable man can 
Yr EW aluminum short account credit system. Best on market —— yee: “ = cues 75,00Y tO 90,000 \ddress R-23, care 
4 Largest commissions. Complete line sait ind order book _ pplances, ——— 
carbon sheet or carbonized. Wirth Salesbook Company, Chicago 
o— : — “eae eu POR SALE—One Edison Dictating Machine and one Edison 
S‘ALESMEN for two meritorious office appliances Desirable Transeribinge Machine Latest mod complete Only used 
. line for salesmen calling on office Write for exclusive one month Wha will vou offer \ddress L-26, care Office 
agency offer Scofield Company, 152 Nassau St., New York \ppliance Chicago , 
SITUATIONS WANTED ELLIOTT Addressing Machine; D Folder, Rapid Mail 
“ Opener; Simplex Sealer; Multipo St p Affixer Writer 
yo NG man who i an expert bookkeeper and accountant press; Dictaphone; cheap for cash \dare J-27, care Offic 
and has had some dealings in office equipment business. Now \ppliances, Chicago : 
located in the South, desires to secure situation in commer 
cial stationery business in northern part of country) \ capa 
ble, earnest worker Can furnish excellent references \d AGENTS WANTED 
dress E-30, care Office \ppliances, Chicago 
H OHASHI & COMPANY, 54 Leonard Street New York 
P OSITION wanted by capable typewriter man, who has had * leading manufacturers, wish to ecure good representa- 
fifteen years’ experience as salesman, branch manager, and tion evervwhere througnout the world for their typewrite: 
district manager Prefer commission with typewriter concern ribbor carbon paper and Japanese coy nz books. ete Rest 
but will consider other offers Can furnish best of reference and standard in these lines 
Address G-29, care Office Appliances, Chicago 
A GENTS ind dealer wanted to handlk new device th 
S ITUATION wanted by a typewriter repair man of nine years’ “ means quick sale ind a good profit Not an experiment 
experience Thoroughly understands all makes of machines but a practical suecce No heavy. bull imples to carry 
Ready to start work at once Address D-31, care Office Ap Every business office a prospect Addre J. S. P. Mfg. Cor 
pliances, Chicago pany, Utiea, N. ¥ 
AGENCIES WANTED MISCELLANEOI 
ANUFACTURERS'’ representative who is well acquainted y ae 
N with the stationery trade of New York and vicinity de \\ \NTED—We want three or fou WW erpre Machine 
sires agencies for office equipment and commercial stationery Must be cheap for cash \dadre P care Office Ap} 
lines of proven merit Has had long experience in this field neces, Chicago 
and can do justice to high grade lines Address VW-123, care 
Office Appliances, 508 Tribune Bldg., New York *+5TABLISHED Office Equipment Manufacturing Plant w 
“ 4 take contracts for making metal specialties of parts Ad 
GS WITZERLAND Capable agent with first-rate experience in dress H-29, care Office Appliances, Cl , 
typewriters and office appliances, desire representation of 
first-grade firms only for Switzerland, Germany and Austria 
Consignment preferred, or special agreement Headquarters in 
Zurich Write under F-1542-G to Haasenstein & Vogler, St EADING P , : E 
Gallen, Switzerland W Bw, i s Printir i Office Equipment 
a rete anted Hou in Cent t wants experi- 
z i ma ¢ _ rders from towns 
FOR SALE a ae pail ait in aed 
POR SALE—118 New Jones Improved polished metal back A Man! Mi al al ded “ sper * one "encar es 
Ledger Binders, 13% ins. binding iF 2 in. minimum ea Cas ride 7 : Meine pt “pipeesass 
pacity, accommodating sheet 15% ins r. Two new %-drawer hoghe eta = ; ‘ — 
8x5 Library Bureau Filing Cabinets, mission finish. One set [i ‘3 aii 
brary Bureau Automatic Index (Cards) consisting of 2.500 divis _ - . ca : _ 
ions For sale at a sacrifice Consolidated Gas Electric Light Address J-1, care Office Appliances 
& Power Company of Baltimore 
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THE DIAMOND INK COMPANY’S NEW ADHESIVE 


THE STICKTITE LIQUID PASTE 


Superior to all other adhesives —— , 
It stickstite everlastingly Ar 
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ee 





FUT UP IN THE 
FOLLOWING SIZES 


ete. We ~— be pleased to 
432 yy arr SU ou 
433 8 oz. Desk Bottle . . 45c PP y y 


435! 4 oz. Desk Bottle . ae 
436 30z. Bottle. . . . I10¢ 
430}—-3 oz. Spreader Tube . 10c 





Style Nos. 433 and 435 
DESK BOTTLES 


MILWAUKEE 
ORIGINATORS U.S.A. 



































{ ( SCS { 
Ca saving I 
Absolute freedom in handling 
sheets. 
Practically unlimited expansion. 
r Accounts located instantly. iot 
Offsetting of accounts most et | 
u rapid and positive. _ 
Absolute security of sheets in 
the binder. 
“C” Posting — [iii 
Out hould 1 1 tigated b ryo! terested in cut- 
UTILITY: A r every pur] No matter SERVICE: K B rdinary wear and 
, : : ; there is alwa' ; ‘ ‘ of ot hundreds of 
» Ka n in use 1S 
AD ne rvice 
SATISFACTION Kalamazoo’’ customers 
B tl | who 





ECONOMY: 1 


k ALAMAZOO LOOSE LEAF BINDER COMPANY, Kalamazoo, Mich. 
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HIGAEACCCUULREOOEELTOOECULOIOD x pA LUTEAL 


A New Model Typeuriter! 


Yes, the crowning typewriter triumph ts here! 


It is just out —and it comes years before experts expected it For makers have striven a life-time to attain 


this ideal machine. And Oliver has won again, as we scored when we gave the world its first visible writing 


The No 


LIVE 


The Standard Visible Writer 
BUY IT NOwW! 




























CAUTION WARNING 
The new-day advances that come 50,000 Local Agents This brilliant new Oliver comes 
alone on this machine are all con- at the old-time price. It costs no 
trolled by Oliver. Even our own Wanted more than lesse in akes—now out- 
nase wh models—famous in their Write at once for ‘Opportunity Book” of-date when compared with this 
day—never had the Optional Du- FREE that shows how you can win discovery.! 
plex Shift. both proht and prestige ull time or For while the Oliv er's plendid 
; spare hours as the agent for this new new features are < have 
It puts the whole control of 84 Oliver No. 9. How vou can secure equalized the i led expense to us 
letters and characters in the little exclusive control and sale in your home by simplifying constructic 
fingers of the mght and left hands community. Le arn how we give you a 
And it lets you write them all with sample Oliver “9” on the same attract- Reso os ss now to see this 
only 28 keys, the least to operate ive basis as 15,000 who are now earn- Grant operas ent before you spend 
of any standard typewriter made. ing incomes as Oliver agents. a dollar for any typewriter 
No experience is necessary. So dé If you are now using some other 
Teus writers of all other machines not delay and let someone else get your make you will want to see how 
can immediately run the Oliver territory much more a one joes. If you 
» f “ ok ** F ising ¢ iver, it 1 l 
Number 9 with more speed end wa for “Opportunity Book” a# == SS ~s ba —ey 
greater ease. model 


1 7 rf 2 EN I S A DAY! Remember, this brand new Oliver 9” is 
the greatest value ever given in a typewrite 


>’ #t we have decided to sell it to everyone everywhere on our famous payment plan 17 centsaday! Now every user can 
easily afford to have the world's crack visible writer with Selective Color Attachment, and with the famous PRI) "PE 


that writes like print, included FREE if desired 
TODAY Write for Full Details ae op ates ge oo - keow, ab ot en reel af sultion ; , mongers 


the Oliver. Just mail a postal at once. No obligation whatever 


The Oliver 
Typewriter 


Company 








93 Oliver 
Typewriter 
Building, 
Chicago 
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